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COURSE STRUCTURE

SEMESTER — |
Course Code Course Title L| T C
SEMESTER |
20261SEC11 Marketing research and Consumer Behavior| 6 0 4
20261SEC12 Human Resource management 6 0
20261SEC13 Services Marketing 5 0 0 4
20261SEC14 Advanced Cost Management 6 D
20261DSC15 --| Discipline Specific Elective - | 5 4
20261RLS16 Research Led Seminar - - 1
Total 28 | 1 21
SEMESTER - I
20261SEC21 Quantitative Techniques For DecisioniMpk | 5 1 4
20261SEC22 Total Quality Management 5 ( 0 4
20261SEC23 Advanced Management Accounting 5 0
20261SEC24 Securities Analysis and Portfolio Manseye 5 0 4
20261DSC25 - | Discipline Specific Elective — Il 5 0 4
20261RMC26 Research Methodology 3 0 0 2
20261BRC27 Participation in Bounded Research - 2
Total 28 | 2 24
SEMESTER - llI
20261SEC31 Project Planning and Control b @ :
20261SEC32 Advanced Corporate Accounting b D
20261SEC33 Brand Management 5 7 0 5
20261DSC34 - | Discipline Specific Elective — Il 50 4
202- -OEC35 | Open Elective 4 3
20261SRC36 Participation in Scaffold Research (&aki - - 2
Project)
Total 24 24
SEMESTER - IV
20261SECA41 Income Tax Law and Tax Planning 5 D
20261SEC42 International Business g 1 0 5
20261SECA43 Co- Operation in India and Abroad 5 D5




20261DSC44 - | Discipline Specific Elective - IV 5 0|0 4

20261PRW45 Project Work - - - 6

20261PEE Program — Exit Examination 2
Total 20 | 4 0 27
Total Credit For the Programme - - 96

DISCIPLINE SPECIFIC ELECTIVE COURSES

SEMESTER COURSE TITLE

| Strategic Management
Organizational Behaviour

I Corporate Legal Frame Work

Retail Management

i Indian Financial System
International Marketing

v Customer Relationship Management
International Financial Management

Open Electives
Semester Open Elective Courses

a) Writing for the media

b) Applicable Mathematics Techniques
c) Bio-medical Instrumentation

i d) Green Chemistry

e) Herbal Medicine

f) M-Marketing

OUTCOMES:

+ PO1-To acquaint a student with conventional as &sllcontemporary areas in the discipline of
Commerce.

+ PO2-To enable a student well versed in nationatedsas international trends.

* PO3-To enable the students for conducting businessounting and auditing practices, role of
regulatory bodies in corporate and financial sexct@ture of various financial instruments.

» PO4-To provide in-depth understanding of all comeaa specifically Advanced Accounting,
International Accounting, Management, Security MarlOperations and Business Environment,

Research Methodology and Tax planning.




PO5-Serve as a human resource needed for indastrgultancy, education, service, research, public
administration, insurance and management.
PO6-Understand financial and marketing both local mternational issues and responsibilities of a

business organization.




SEMESTER-I

PRIST UNIVERSITY, THANJAVUR
M.COM

COURSE CODE COURSE TITLE

S
o

20261SEC11 Marketing Research and Consumer Behavio

AIM
» To plan for Marketing Research and to predict thledviour of a consumer at the market
place.
OBJECTIVES
I.  To ascertain Marketing Research aids and their ¢tspa
II.  To plan for a new product pricing, marketing polaryd strategy.
lll.  To identify the different types of consumers argithehaviour.
UNIT — |
Introduction: Marketing research — An IntroductienProblem, discovery and formulation —
Marketing research process- Scientific method -eReh design — experimental design.
UNIT -1l
Data Collection and Data analysis: primary datacosdary data collection — Server method and its

administration — Questionnaire design- Attitude saeament and scaling techniques - observation
method-Sampling concepts — Selecting a sampleeepsing of collected dataTabulation of data —Data
analysis and interpretation- Presentation of Rebeanoject

UNIT -1l

Product Research — Advertising Research- MotimaResearch- Sales control Research-Ethical
issues in Marketing Research — Future of markd®iegearch.
UNIT — IV

Consumer Behaviour: Introduction of Consumer Banav— Consumer Research — Family —
Women Consumers — Rural Consumers — Special Aresu@mers market segmentation- Consumers
needs and Motivation — Consumer Personality — GoesdlPerception- the process of learning Consumer
Behaviour.
UNIT -V

The nature of consumer attitudes — Models of camsubehavior — Group dynamics and
consumer reference groups — Communication, Adwegtiand Consumer buying behavior — the family
and life style marketing — Culture, Social clasd aansumer behavior — Consumer protection —Consumer
profiling —Digital marketing
OUTCOME
This specialization lays the necessary groundwarlah overall successful marketing strategy
Knowledge required to understand the state of pootluct before approaching the market
strategy
Interpret development of marketing research
Identify the major influences in Consumer Behaviour
Theory of Consumer behaviour and relates it tqptlaetice of marketing.
Demonstrate how knowledge of consumer behavioubeaapplied to marketing.
REFERENCE BOOKS
Marketing Research — Dr.D.D.Sharma
Consumer Behaviour- Dr.S.L.Gupta
Marketing Research and Consumer Behavior — M.S.Raju
Marketing Research and Consumer Behavior- Dr.DaqueXardel
Consumer Behaviour — Sumitra Pal

VVVYVY VYV
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PRIST UNIVERSITY, THANJAVUR

M.COM
COURSE CODE COURSE TITLE L | T P C
20261SEC12 Human Resource Management 6 0 0 4

AIM
To consider the implications of diversity for tdevelopment and synthesis of specific Human
Resource Policy area.

OBJECTIVES
. To identify the objectives of recruiting and selegta diverse workforce as an important
organizational goal.
II.  To adopt suitable performance appraisal methodsn@tion policies etc.

UNIT — |

Meaning — Nature and scope, characteristics —tiumsc— Objectives of organization of Human
Resource department — HRM- Revaluation and Devetoprof HRM — Role Qualification and qualities
of H.R.Manager —-HRM- Human Resource Planning.
UNIT -1l

Recruitment — Sources and Techniques of Recruitmedelection , Placement and Induction —
Interviews —Training —Principal Methods- Steps alation of Training Performance.
UNIT -1l

Human Resource Development (HRD) — Management IDpwvent programmes — performance
Appraisal — Counseling — Managerial Appraisal.
UNIT — IV

Promotion — Transfer — demotion and discipline empensation — Career Planning —Career
Development — Absenteeism — Managing change — fRasis and Approaches to Organization change.
UNIT -V

Job Evaluation — Advantages and Problems of jalluetion - Wages and Salary Administration
— Bonus — Fringe Benefits — Motivation and Motigattheories — Leadership — Morale — Communication
— Job Satisfaction.
OUTCOME

» Contribute to the development, implementation, evaluation of employee recruitment,

selection, and retention plans and processes
Develop, implement, and evaluate employee oriantatraining, and development programs.
Understanding of the basic concepts, functionspodesses of HRM
Develop a selection and interviewing program
Know formalize, Design and evaluate various Renreiit and Placement policies.
Use methods of collecting job analysis information

VVYVYYVYYVY

REFERENCE BOOKS

K.Davies — Personnel and Human Resource Management.

L.M.Prasad , C.B. Memoria — Human Resource Manageme

P.Subbarao — Essential of Human Management andthiguelations.
C.S.Venkataraman and B.K.Subtava — Personnal Mamaigeand Human Resources.
Dr.L.M.Prasad — Human Resource Management.

arowbdE
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PRIST UNIVERSITY, THANJAVUR

M.COM
COURSE CODE COURSE TITLE L| T |P |C
20261SEC13 Services Marketing b 0 0 4

AIM

To focus the Organizations offering social sersigacluding health centers communication
organizations, educational institutions
OBJECTIVES

I.  To study the total quality management in maintajrand improving the quality of services.
II.  To know the tourism and other service marketingvaies.

UNIT — |

Introduction — Reasons for growth in service sectoRole of services in an economy —
distinction between goods and services — Clastificaf services — Marketing Management process for
Service marketing.
UNIT -1l

Development of service marketing mix — Componémtthe mix — People —Process — Physical
evidence in managing demand and supply.
UNIT -1l

Managing service quality — Dimensions and measen¢rof service quality — gap analysis —
Total Quality Management — Guidelines for managegvice competition — Globalization of services-
Challenges to global service marketers — Typid&rimational services Barriers to international reéirig
services.
UNIT — IV

Marketing of Insurance Services — Users — BemefiFormation of marketing mix for insurance
products — Tourism — Marketing mix for tourism, Elot Market segmentation for hotels- Marketing mix
for hotels.
UNIT -V

Hospitals: Marketing of Health care- Types of Htap- Marketing mix for health care, Personal
care: Marketing mix for personal care, Educatiorrketng-Literacy — The concept- Marketing mix for
adult, elementary, secondary and higher education.
OUTCOME

» Focuses on services, service design, and serviogation, with the aim of developing

empathy for customers and understanding the custexperience
Strategies that support broader marketing decisions
Develop an understanding of the role of relatiopsharketing and customer service
Demonstrate knowledge of the extended marketingfamigervices.
Exhibit the capability to work effectively withinteaam environment.
Develop and justify marketing planning and Con8gstems.

VVYVYYVYYVY

REFERENCE BOOKS

S.M.Jha — Services Marketing

VasanthiVenugopal- Services Marketing

B.Balaji — Services Marketing Furthermore Manageimen
Valarie A Zeithaml- Services Marketing

Dwayne D.Gremler — Services Marketing

Mary Jo Bitner —Services Marketing

Ajay Pandit — Services Marketing

NogahrwbdhpE
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COURSE CODE COURSE TITLE L| T |P |C
20261SEC14 Advanced Cost Management 6 1 0 4

AIM
To provide information to cost management to sesva guide for making decisions for a better
future of the business.
OBJECTIVES
I.  To use costing data for making decisions.
1. To learn modern cost management concepts.
UNIT — |

Self-Study Unit: Cost concepts in decision makingRelevant cost - Differential cost —
Incremental cost and opportunity cost — ObjectiovEa costing- System — Implementation of Costing
system — Essentials of good costing system.

UNIT =1l

Marginal costing — Distinction between MarginalsBog and Absorption Costing — Break Even

Analysis- Cost — Volume — Profit analysis — Varialesisions — making problems.
UNIT =11l
Costing of Service Sector — Cost units — Trans@odting- Operating Cost of Cinema Houses —

Hotel Operating Costing.

UNIT - IV
Standard Costing and Variance analysis.
UNIT -V

Budgetary Control — Flexible Budgets — PerformaBudget — Zero based Budget.
OUTCOME

Study of decision making and performance evaluagchniques in management accounting
Understand decision making and performance evaluaétichniques

in management accounting.

In modern competitive business environment, sugtabisiness decision making is verycrucial
Identify relevant information for decision makingrposes in order to produce financial
analyses for a range of decisions such as prodixgtpmicing, outsourcing and special orders.
Use standard costs to prepare budgets for plaamdgontrol purposes.

Understand the principles of standard costing.

REFERENCE BOOKS

1. A.Murthy&S.Gurusamy — Cost Accounting

VV VYV VYV

Charles T. Horgrew and Geoge Foster- Cost AccogrtiManagerial Emphasis
AsbishK.Bhattacharya —Principles and Practice aft@@counting.
Dr.Radha — Cost Accounting

a > w N

M.Wilson —Accounting for Management.
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20261DSC15A Elective — I- A strategic Management
5 0 0 4
AIM
To understand the importance of strategic managemenodern business.
OBJECTIVES
I.  To consider corporate strategy formulation at thgirtess level to have competitive advantages.
II.  To study situational and SWOT analysis.
lll.  To focus on strategy formulation and evaluation.
UNIT — |

Business Policy and strategic management — Camaligation —Features of Strategy — Strategy
and Tactics- Corporate, Business and Functionatldeof Strategy.
UNIT -1l
Environmental Scanning of Analysis - Features-idds of Environmental analysis and Forecasting-
External and Internal Environment — SWOT analysis.
UNIT -1l

Corporate Appraisal- Process — Methods And Tealesqused —Internal analysis- Comparative
analysis — Corporate Capability.
UNIT - IV

Corporate Strategy formulation- Implementation-p&nxsion through Integration — Vertical
Integration-Diversification - Mergers - TakeoversAequisition — Joint venture-Divestment Strategy —
Liguidation Strategy.
UNIT -V

Strategy Evaluation and Control- Strategic Contrdlypes —Differences Between Strategic and
operational control - Evaluation for Strategic &hgerational Control.

OUTCOME

» The course helped the students to gain knowledgerporate strategy formulation and SWOT
analysis.

» Understand the basic concepts and principles afegjiic management analyse the internal and
external environment of business

» Develop and prepare organizational strategies wittbe effective for the current business
environment

» Devise strategic approaches to managing a bussnesgssfully in a global context.

> Integrate and apply knowledge gained in basic @sute the formulation and implementation

of strategyfrom holistic and multi-functional perspectives.

REFERENCE BOOKS

MichealProter- Competitive Strategy, Competitiveattage.
Peter Drucker — Management tasks, responsibibinesPractices.
Azharkazmi — Business Policy and Strategic Managgéme
R.N.Srivastava — International Strategic Management
P.K.Ghosh - Strategic Planning and Management

aprwdE
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COURSE CODE COURSE TITLE L | T P C

20261DSC15B Elective- | — B Organizational Behaviou

AIM
To learn about the Individual and Group behaviown Organization.

OBJECTIVES
I.  To study the approaches and characteristics ofrrggonal Behaviour.
II.  To know the Leadership Styles and Leadership Theory
Il. To highlight the importance of Motivation in an @rgzation.

UNIT — |

Introduction: Concept and meaning of OB — Natur®©B — Role of OB — Approaches to OB —
Characteristics of OB.
UNIT -1l

Individual Behavior — Perception — Personality eadvling and Definition of perception — Nature
of Perception — Importance of Perception — Peroapfrocess — Stages in the Development of
Personality — Nature of Personality — Group Dynamidypes of Groups.
UNIT -1l

Leadership — Meaning and Definitions — Nature @hdracteristics of Leadership — Leadership
Styles (or) Types of Leadership — Functions — Ingure of Leadership — Successful Leadership —
Leadership Theory.
UNIT — IV

Authority — Elements and Characteristics — TypédAathority — Nature of Accountability —
Delegation of Authority — Elements of DelegatiorPsinciples of Delegation —Types of Delegation —
Importance of Delegation.
UNIT -V

Motivation — Meaning and Definition of motivatior Nature — Types — Importance of
Motivation — Theories of Motivation — Features dfebry Z — Motivational Techniques —Limitations of
MBO — Implementation of MBO —Job Enrichment.

OUTCOME

Examine the differences and similarities betweaxéeship, power, and management
Impact that a company's structure and design cem dwa its organizational behavior
Impact of culture on organizational behavior

Analyze management issues as related to orgamzati@havior

Examine challenges of effective organizational camitation

Evaluate ethical issues as related to organizdtlmtzavior

VVVVVYVY

REFERENCE BOOKS
6. MichealProter- Competitive Strategy, Competitiveattage.
7. Peter Drucker — Management tasks, responsibibtigsPractices.
8. Azharkazmi — Business Policy and Strategic Managgeme
9. R.N.Srivastava — International Strategic Management
10. P.K.Ghosh — Strategic Planning and Management
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COURSE CODE COURSE TITLE L| T P C
20261SEC21 Quantitative Techniques For Decisionkilga 5 1 0 4

AIM
To understand Quantitative tools and their appbea in business problems.
OBJECTIVES
I.  To make the students to learn the various teclesigf statistics used in business for
taking decisions
II.  To study theory of probability, testing of hypotiseand linear Programming

UNIT — 1

Meaning of Quantitative Techniques — Role of Qiiatwe Techniques- Advantages and
limitations of quantitative Techniques correlatianalysis — Simple — partial and multiple, Regreassio
analysis — Time series..
UNIT =1l

Probability — Elements of probability — Theorenfspoobability — Theoretical distributions —
Binomial — Poison — Normal distribution.
UNIT -1l

Definition of Hypothesis — Types of Hypothesis yp€& | Error —Type Il Error —t test — F test —
ANOVA — Chi- Square test.
UNIT - IV

Transportation problem —Initial Basic feasibleusiains by North West Corner rule Minimization
method — Maximization method — Vogel's approximatimethod —Optimization test by Modi method —
Assignment methods.
UNIT -V

Linear programming — Basic Concepts and notatldnear programming formulation —Solution
through graphic methods, Simplex Method (Simpléfanm)
OUTCOME

Employ basic statistical methods to decision making

Understand how to apply basic models and theamiésisiness

Solve management problems effectively

Use software tools to model decision problems.

Clearly identify an otherwise unstructured busin@sblem and its components
Employ effective techniques for addressing the metjallenges presented
Provide a solution to the decision process

VVVYVVYYVYVY

REFERENCE BOOKS
1. Quantitative Technique —C.R.Kothari
2. Statistical Methods-S.C.Gupta
3. Statistical Methods —S.P.Gupta
4. Advanced Statistics — D.L.Enclave
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COURSE CODE COURSE TITLE L| T P C
20261SEC22 Total Quality Management 5 0 0 4

AIM:

Continual improvement of business operationsriNes to ensure all associated employees work
toward the common goals of improving product oxver quality, as well as improving the procedures
that are in place for production.

OBJECTIVES

1. To understand the concept of Quality

2. To understand the Implication of Quality on Buseies

3. To Implement Quality Implementation Programs

4. To have exposure to challenges in Quality ImproverReograms
UNIT- |
Total Quality Management (TQM): Elements — TQM ilolpl perspective — Global bench marking —
Business process reengineering — Global standai®® 9000 series — Environmental QS 14000- Quality
manual — Barriers to TQM.

UNIT-II

Total Quality Management and Leadership: ImplenmgniQM — Market choices — Meeting customer
requirements — Maintaining competitive advantagsore competence and strategic alliances for ergsurin
quality — Quality review, recognition and rewardQuality awards: Japanese Deming Award, US
Malcolm Baldrige National Quality Award & Indian @®n Peacock National Quality Award.

UNIT- I

Quality Management Tools for Business ApplicatidPsnciples and Applications of Quality Function
Development — Failure Mode and Effect Analysis gUiehi Techniques — Seven old QC Tools — Seven
New Management Tools — Statistical Quality Confrethniques (only Theory and no Problems) —
Mistake Proofing —-Benchmarking — 8D Methodology

UNIT- IV

Quality Imperatives for Business Improvement: Digiens of Quality - Reliability Prediction Analysis
Total Productive Maintenance — Costs of QualityusiBess Process Reengineering — Process Capability
Analysis — Quality Assurance and ISO9000 Certifarat- ISO 9001:2000. 40

UNIT-V

TQM Implementation Strategies: Organizational Strrecand Mindset of Individuals — Motivational
aspects of TQM — Change Management Strategiesirifiggor TQM — TQM Road Map — Quality
Improvement Index — Six Sigma concept.




OUTCOMES:

>
>
>
>
>

Given a product or a service type, the student gemaill be able to enumerate and justify the
dimensions of product quality or service quality tiee same

Given the quality gurus (Deming/ Juran/ Taguchidsbiy), the student manager will be able to
justify their philosophies/ contributions in Quglitlanagement.

Given a quality problem/ failure mode, the studeanager will be able to identify causes and
sub causes of the effect/ problem draw and juigtitkawa Diagram.

For a given type of organization, the student managll be able to enlist and justify the four
levels of benchmarking and/ or enlist and briefesestep benchmarking model

The student manager will be able to differentisgaveen common and special cause of
variation and/ or differentiate between attribiaes variables and/ or construct and write
formulae for control charts for variables and htites.

Critically appraise the organisational, communimathnd teamwork requirements for effective
quality management

REFERENCE BOOKS:

1. Total Quality Management — Dale H.BesterfieldletPearson Education.

2. Quality Control and Total Quality Management.k.Bain - Tata McGraw Hill.
3. Total Quality Management — PoornimaM.CharantimaPearson Educatio
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COURSE CODE COURSE TITLE L| T P C
20261SEC23 Advanced Management Accounting 5 0

AIM
To enable the management to perform its manaderiations more effectively and efficiently.

OBJECTIVES
I.  To gain expert knowledge in respect of managemeraumting.
II.  To have sufficient information for taking vital megerial decisions.
Il To help the management in planning, coordinatiomraunicating and controlling.
UNIT — 1

Nature and scope of Management Accounting- Objestand Functions- Distinction between
Financial Accounting and Management Accounting -el$@nd Techniques of Management Accounting
- Merits / Uses of Management Accounting — Limiag —Functions of Management Accounting.

UNIT -1l

Financial Statement Analysis —Ratio analysis —Reee Statement and Financial Statement
analysis - Preparation of Fund flow statement aashGlow statement.
UNIT -1l

Working Capital management: Meaning and Importasiocg Advantages- Factors determining
the working capital requirement — Estimates of wugkcapital requirement — Financing of working
capital — New trends in Financing of working calita Bank.

UNIT — IV

Marginal costing and differential cost analysis-Adgerial applications of Marginal costing-
Decisions involving alternative choices.

UNIT -V

Capital budgeting — Importance of capital budggtifactors influencing capital expenditure
decisions — Different methods of Capital budgeting.

OUTCOME

Activity based approaches to management and cabtss

Analysis of common costs in manufacturing and serundustry

Techniques for profit improvement, cost reductiamd value analysis

Throughput accounting

Target costing; cost ascertainment and pricingofipcts and services

Pricing Decisions

Budgets and Budgetary Control

Evolution of standards, continuous -improvemenépirg standards meaningful and relevant;
variance analysis

VVVVVVYY

REFERENCE BOOKS

T.S.Raddy& Dr. Hari Prasad Reddy — Management Actog
Sharma & Gupta - Management Accounting
S.N.Maheswari - Management Accounting

Khan & Jain - Management Accounting
R.Ramachandran& R. Srinivasan - Management Accognti

agrwpdE
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M.COM
COURSE CODE COURSE TITLE L|T P C
20261SEC24 Security Analysis and Portfolio Managgme 5 1 0 5

AIM
It aims at providing an in-depth knowledge of theory and practice of portfolio management.
Important theories, techniques, regulations andaiteladvancements in theory of investment will be
covered with an aim of helping the participants enaound investment decisions in the context of
portfolio investment
OBJECTIVES
l. Understand the various alternatives availablerfeestment.

Il. Learn to measure risk and return. Find the relatigmbetween risk and return. Value the equities
and bonds.

II. Gain knowledge of the various strategies followgdnyestment practitioners.
UNIT-I

Investment —Meaning- Nature and Scope — objectiv@peculation — Gambling — investment
process — Financial System in India — Risk & RetuiMeasurement of Risk & Return - Nature-scope-
Elements of Investment - Approaches to investmealyais - Securities - types - Features.

UNIT I

Investment alternatives and strategies: Finangiadstment - Non financial investment - Inbound
and outbound investments — Sources of Investméniniration - valuation of fixed income securitieglan
variable income securities (excluding Derivatives).

UNIT I

Fundamental Analysis: Economic — Industry and carng@alysis — Sources of information for
analysis
UNIT IV

Technical Analysis — Types of charts — Dow The&tiptt wave theory, Odd-lot Theory,
Breadth of Market, Relative Strength Analysis — ihgvAverage analysis - Efficient Market Hypothesis.
UNIT V

Portfolio analysis & Management: Portfolio riskdareturn — Diversification - Markowitz model
— Sharpe model: Single index model — CAPM —Arbigragicing theory.

OUTCOME
» Explored to different avenues of investment.
» Equipped with the knowledge of security analysis.
» Apply the concept of portfolio management for tlegtdr investment.
» Invest in less risk and more return securities.
» The course helped the students to developing aarstahding of the changing domestic

and global investment scenario in general and mdipital market in particular with
reference to availability of various financial pumtls and operations of stock exchanges
REFERENCE BOOKS
1. Security Analysis and Portfolio Management :S.KeWhll Learning Pvt Ltd, New Delhi. 2.
Security Analysis and Portfolio Management :V.A.Alani, Himalaya Publishing House, Mumbai.
2. Security Analysis and Portfolio Management :PunittthyPandian, Vikas Publishing House Pvt
Ltd, New Delhi.
Investment Management : L. Natarajan, MarghamPtidticChennai.
4. Investment Management :Bhalla, Tuteja, S.Chand&Srblisher, New Delhi.

w
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20261DSC25A Elective- Il — A- Corporate Legal Frame Work
5| 0 0 4

AIM
To understand the fundamental principles of legatl regulatory framework of corporate
business.
OBJECTIVES
I.  To familiarize the students to understand the gionis of corporate laws.
II.  To Study the problems involving issues in corpofaies.
lll.  To know the implications of other relevant lawghe corporate management.

UNIT — |
Company; Definition — kinds of companies — Liftiod corporate veil — Pre- Incorporation —
Memorandum of Association — Incorporation of a pamy — Legal Position of a Promoters.
UNIT =1l
Membership of companies — Definition — Meetingled Board of Directors — Kinds of meeting —
Quorum — powers of the Chairman — Duties of therofen — Minutes of meeting.
UNIT =11l
Environmental legislation - legal and regulatorgnie work — Procedures for obtaining various
Environment clearances — functions of Environmeribunal — Environment Authority — Environment
Audit.
UNIT = IV
Consumer Protection Act - Genesis of the law —e@tsj of consumer protection — Definition —
Rights of consumer protection Act - Nature and ®cop Remedies — Indemnity and Guarantee —
Bailment and pledge.
UNIT -V
Insurance Act,1938 — Insurance Regulatory & Dewelent Act, 1999 — Insurance sector
Reforms — IRDA (Investment) Regulations 2000 — IRBAidelines for Insurance Brokers Securities and
Exchange Board of India SEBI Act,1992 — SEBI Guirzks.
OUTCOME
» The students are now familiarized with the prinefplof legal and regulatory frame work of
corporate business.
» In thiscoursean attempt is made to introduce the studentsrtainédmportaniegal aspects of
business
» Thecourseis divided into four modules dealing with formatiof contract, breach of contract
and its remedies; competition; formation of comparand its management; and dispute
resolution.

REFERENCE BOOKS

1. K.C.MISHRA - Legal and Regulatory Aspects ofurance.

2. K.C.GARG — Company Law.

3. N.D.KAPOOR - Elements of mercantile laws.

4. N.D.KAPOOR - Legal and Regulatory frame worlbasiness.
5. N.K.SENGUPTA - Environment & Management
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5| 0 0 4
20261DSC25B Elective - 1I-B- Retail Management

AlM:
To familiarize students with the decisions involvadunning a retail firm and the concepts and
principles for making those decisions.

OBJECTIVES
1. To familiarize students with the decisions involviedrunning a retail firm and the
concepts and principles for making those decisions.
2. Tointroduce the Scope and significance of Retailstry, Trends and Challenges.
3. To comprehend knowledge on all areas of Retailnmssi operations.

UNIT I :

Introduction to Retailing: Concept of retailing, mations of retailing, Terms &
Definition, Retail formats and types, Retailing @hals, Retail Industry in India, Importance of
retailing, changing trends in retailing.

UNIT II:

Understanding the Retail Consum®&etail consumer behavior, Factors influencing the
Retail consumer, Customer decision making procégpes of decision making, Market research
for understanding retail consume
UNIT HIT :

Retail Market Segmentation and Strategies: Marlegrn®entation and its benefits, Kinds
of markets, Definition of Retail strategy, Stratefpy effective market segmentation, Strategies
for penetration of new markets, Growth strategRstail value chain.

UNIT IV :

Retail Location Selection: Importance of Retail dtions, Types of retail locations,
Factors determining the location decision, Stepsolved in choosing a retail locations,
Measurement of success of location
UNIT V:

Merchandise = Management: Meaning of Merchandising,actérs influencing
Merchandising, Functions of Merchandising Manag®terchandise planning, Merchandise
buying, Analyzing Merchandise performance




OUTCOMES:

The role that retailing plays in the distributioongponent of the marketing mix
Understanding of the concept of social respongjtélind the role it plays in retailing

Aware of the moral and ethical dilemmas that fégeretailing industry in today’s business
environment

Development and understanding of implementing ailrstrategy.

Understanding of the increased use of technolodlyérfield of retailing

Identify key roles within retail businesses

VVV VVV

REFERENCE BOOKS:

Retail Management, Michael Levy & Barton A Weitata McGraw Hill

Retailing Management, Gibson C Vedamani , Jaicdishibg House, Mumbai
Retail Strategies- understanding why we shop, Jaico Publishing House, Mumbai
Retail Management, Dunne Lusch, South Western @engearning

e A
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20261RMC26 Research Methodology 4 0 0 3

AIM
To give an exposure to development of researclstipms and the various statistical methods
suitable to address them through available liteeatwith basic computational operators.

OBJECTIVES
I.  To understand the approaches towards and consumged research.
II.  To identify various statistical tools used in rasbanethodology
M. To appreciate and compose the manuscript for patisic

UNIT — 1

INTRODUCTION: Research — Importance and its types — researcbaqipes — process —
problem formulation — development of Hypothesises&arch design — Determining the sample design —
Collecting data — Analysis of data — Identifyingearch problem.
UNIT =1l

MEASUREMENT AND ITS TECHNIQUES : Measurement in research and its problems —
meaning of scaling — Tests of sound measuremegpesiof scaling — Techniques of measurements —
Attitude scales — Summed rating scale — Equal apuehlterview scale - Cumulative scale — Rating
scale — Scale constructing Techniques — Time sanelysis — Projection Techniques.
UNIT =1l

DATA COLLECTION AND HYPOTHESIS : Classification of data — Sources of data —
Collection of primary and secondary data — Quastire method — Guidelines for Questionnaire design
— Interview technique — Observation Techniquesee&ssing of Data — Editing — Coding — Tabulation —
Interpretation of data — Formulation of HypothesiBest of Hypothesis.
UNIT - IV

STATISTICAL TECHNIQUES : Statistical Techniques — Quantitative and quiahita
techniques — Measures of central Tendency — Arititrneean , Median and Mode — Standard deviation —
Karl pearson’s coefficient of correlation — Regiess- Chi Square test — Conditions for applying chi
square test — ANOVA — Spearman’s Rank Correlation.
UNIT -V

INTERPRETATION AND REPORT WRITING : Interpretation — Techniques of
Interpretation — Significance of Report Writing HfBrent steps in Writing report — Layout of resgar
report — types — oral presentation — mechanicsribing a research report — precautions for writing
research reports — Role of computers in Research.

OUTCOME
Demonstrate knowledge of research processes (ggaialuating, and developing)
Perform literature reviews using print and onlireadbases
Identify, explain, compare, and prepare the kegnelgts of a research proposal/report
Select and define appropriate research problenparaimeters
Prepare a project proposal (to undertake a project)
Understand some basic concepts of research amitoodologies
REFERENCE BOOKS
1. Business Research Methods — Dr. T.N. SrivasaadaMrs. ShailajaRego
2. Business Research methods — Alan Bryman and Beima
3. Research Methodology — R. PanneerSelvam
4. Research Methods Indian — Donald H. McburneyEmetesa

VVVYVYVYVYYVY
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20261SEC31 Project Planning and Control 5 1 0 5
AIM
To understand the issues relating to project manageand control.
OBJECTIVES

I.  To know the infrastructure for projects and profazancing.
II.  To conduct project appraisal.

lll.  To understand the purposes of a project report.
IV.  To highlight the role of the exiting project adnsitmative setup
UNIT — |

Meaning and Definition of project — project managetr an over view — The project
Identification — Formulation of projects — projgdtinning — stages of Life cycle of a project — eyst
approach of a project.
UNIT -1l

Pre feasibility and post conception studies — ptofeasibility studies and considerations —
Detailed project Report as submitted to the finalnicistitutions
UNIT -1l

Project appraisal — various methods of appraisingroject, Financial appraisal — Technical
appraisal — socio economic appraisal — Managepiadaasal.
UNIT — IV

Project financing — sources and patterns of firancpublic sector financing — Role of Tax
planning in project.
UNIT -V

Project cost estimation and control — Role of ¢bset accountant in project management — Role
and Leadership of the project managers — Struande Team Building of project organization — Best
practices.

OUTCOME

Understand the How Subcontract Administration aondtél is practiced in the Industry.
Understand the contract management, Project Pnoeunte Service level Agreements and
productivity

Apply the risk management plan and analyse theafodtakeholders.

Analyse the learning and understand techniqueBrmect planning, scheduling and Execution
Control.

Understand the conceptual clarity about projecapization

Understand project characteristics and variousestafja project

VV VYV VYV

REFERENCE BOOKS
1. Dr. P.C. K. Rao — project management and contr8ukan Chand & Sons

2. B.M. Patel — project management — Vikas
3. Rajdeep Roy — Entrepreneurship
4. Dr.Radha — Entrepreneurial Development — Prsanadatibn
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20261SEC32 Advanced Corporate Accounting 5 2 0 5
AIM
To gain comprehensive understanding of all asgetdating to Advanced corporate accounting.
OBJECTIVES
I.  To know the importance of Human Resources accogiitirilation accounting and Government
accounting in corporate businesses.
II.  To learn the holding, banking and Insurance congsaaccounting in new formats.
Il. To practice public utilities accounting.
UNIT — 1
Self study unitHuman Resource Accounting — Inflation AccountinGevernment Accounting.
UNIT -1l
Holding companies accounting — consolidated Balaheet of holding companies
UNIT =11l

Bank Accounts (New Format) — profit and Loss acteuBalance sheet as per the Guidelines of
RBI — classification of advances- Provision for adees

UNIT - IV
Insurance companies Accounts — New Format- Liferi@msce Revenue accounts with schedules
surplus and valuation balance sheet — Fire andnidd&evenue accounts with schedules.

UNIT -V
Double Accounts system (or) Accounts of Electyiciompanies and public utilities.

OUTCOME

Critically analyse both older and newer MA methadd their effects in organisations
Knowledge and understanding about MA issues, inietuids problems and difficulties

Part in the design and use of the management atiicguaystem in organisations

Updated concerning the more recent developmentAraltl the emergence of new methods
More advanced level compared to the basic knowledgeired on the Bachelor level
Exposure to the company final accounts

YVVVYVYYYVY

REFERENCE BOOKS
1. T.S. Reddy &Dr.A. Murthy. Corporate Accounting
2. S.P.Jain& K.L. Narang — Advanced Accounting.
3. R.Ramachandran and R. Srinivasan — Corporate Atiooun
4. M.C. Shukla and T.S. Grewal — Advanced Accounts.
5. S.P.lyengar — Advanced Accountancy Vol. — II.
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20261SEC33 Brand Management

fdul

AlM:
Theaim of branding a product or service is the same everywhere invtréd. ...
OBJECTIVE :

I.  Create identification andrand awareness.
II.  Guarantee a certain level of quality, quantity, aatisfaction of a product or service.
M. Help in the promotion of the product.

UNIT |

Brand- concept — Evolution, perspectives, anatdypes of brand names, brand name
associations, Brands Vs Products, Advantages afddrto consumers & firms. Brand elements:

Components & choosing brand elements, Brandindeaitnggs & opportunities.

UNIT Il

Brand positioning — Basic concepts — alternativeisks — Brands & consumers — Strategies for
positioning the brand for competitive advantageoin® of parity — Points of difference -

Buying decision perspectives on consumer behaviRuitding a strong brand — Method & implications.
UNIT Il

Brand Image, image dimensions, brand associafidnsage, Brand identity — perspectives,
levels, and prisms. Managing Brand image — stadasctional, symbolic & experiential brands. Brand
Equity — Sources of Equity. Brand Equity modelsarigt audits. Brand Loyalty & cult brands.

UNIT IV

Leveraging Brands — Brand extensions, extendjbititerits & demerits, Line extensions, line
trap — Co-branding & Licensing Brands. Reinforcamgl Revitalisation of Brands — need, methods,
Brand Architecture — product, line, range, umbré&llsource endorsed brands. Brand Portfolio
Management.

UNIT V

Brand valuation — Methods of valuation, implicador buying & selling brands. Applications
— Branding industrial products, services and Retsit- Building Brands online. Indianisation of Hgre
brands & taking Indian brands global — Issues &lfghges.




OUTCOMES:

I.  Understand key principles bfanding.

I. Explainbranding concepts and ideas in their own words.
. Understand and conduct the measuremehtarid equity andorand performance.
V. Practically develop Arand, including positioning and communication.

REFERENCE BOOKS:

1. Kevin Lane Keller, Strategic Brand Managemehtl/Pearson, New Delhi
2. Kapferer, Strategic Brand Management, Kogan Fdge Delhi.

3. Harsh Varma, Brand Management, Excell Books, Behi.

4. Majumdar, Product Management in India, PHI.

5. Sengupta, Brand Positioning, Tata McGraw Hill.

6. Rameshkumar, Managing Indian Brands, Vikas.

7. Chandrasekar, Product Management, Himalaya.

8. A Anandan&Prasanna Mohan Raj — Brand Managemé&fijay

Nicole Imprints Pvt. Ltd., Chennai
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20261DSC34A Elective- lll- A- Indian Financial System
5| 0 0 4

AIM
To familiarize with the overall functioning of Ireth Financial system.
OBJECTIVES
I.  To gain knowledge on financial and capital market
II.  To understand the importance of primary and seayndarkets of shares and securities
Il To know the functioning of various financial instibnal in India

UNIT — 1

Indian Financial System — Financial Markets pg#aots and instruments — Money market —
Commercial banks — Call money markets — TreasulyNBarket — commercial Bills market and Bill
Rediscounting scheme(BRs) — Certificate of Depd€ids) and Commercial papers (Cps)

UNIT =1
New issues markets — Function and issue mestmari New issue markets — Operations—
Reforms and investor Protection

UNIT -1l
Stock Exchange — Operations — Reforms in seegndarket and investor protection — over the
counter exchange of India- Depositories

UNIT - IV
Export Import Bank of India — Unit Trust of liad— Mutual funds in India — Insurance
companies — venture capital funds in India — Sespital

UNIT -V
National Housing Bank — National Bank for Agrieukt and Rural development — Non — Banking

companies — Factoring companies — Securitizatiaghfasets Reconstruction companies.
OUTCOME

» Knowledge, understanding and skills in the areiatefnational financial relations and tolls for
its implementation
Knowledge and understanding of characteristicévities, principles and specifics of
international financial relations
Ability to summarize and critically evaluate resutibtained by researchers in the field of
international financial relations
Ability to analyze and use various sources of infation and data in the field and make
assessment
Use methods in the field of international finanegiactice
Economic essence and currency classificationscaheept of currency and its basic
classification; characteristics of currencies.
REFERENCE BOOKS
1. P.N. Varshney& D.K. Mittal — sultan chand&sohsjian Financial System
2. H.R. Machiraju — Indian Financial System
3. Gordon, Natrajan — Financial Market & Services
4. Dr. S. Gurusamy — Financial services & Market
5. B.Santhanan —Financial Services.

vVV VYV V V¥V
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20261DSC34B Elective -11I-B- International Marketing
5| 0 0 4

AIM
It deals With Why, When, What, Where, and How lobgl Marketing?
OBJECTIVES
I.  To know all data developments and policies forrmi&ional marketing.
II.  To study the role of global marketing mix.
lll.  To identify global marketing issues.
UNIT — |
Framework of International Marketing — Basis ofelmtational Trade — Recent Trends in world
Trade — Foreign Trade and economic growth — Tremmddndia’'s foreign Trade — Institutions
Infrastructure for Export promotion in India — ladi Trade policy — Export Assistance.
UNIT -1l
Indentifying Foreign Markets — Product planning &xport — Pricing for exports market entry
and overseas distribution system — distributionistigs for exports promoting products internatitpal
Overseas market Research — Marketing plan for éxpor
UNIT =1l
New Technigues in International marketing Terms pHyments and export finance -
Management of risks in International marketing -el@all marketing of services — Multinational and thei
role in Internal marketing state Trading in India.
UNIT - IV
Legal Dimensions of International Marketing — Exgdocuments and procedure — Outward FDI
flow India and Indian multinationals
UNIT -V
Issues relating to Globalization — Major DriversStatus and implications of Globalization -
Globalization and Indian economy — Global finanamnsititutions and Indian economy.
OUTCOME
» Have developed an understanding of major issuatecktainternational marketing
» Have developed skills in researching and analyzigds inglobal markets and in
modernmarketing practice
> Be able to assess an organization's ability toremté compete imternational markets.
» The course helped the students to learn the impoetaf International Marketing and the role of
exporting assisting Institutions.
» An overview of social, political, legal, technologl, economic, behavioral, ethical,
andinternational aspects omarketing
REFERENCE BOOKS
Dr.R.L.Varshney and B.Bhattacharya — Internatidatketing Management.
P.SubboRao — International Business.
Rathor B.S. and Rathor J.S. — Export Marketing.
Balagopal T.A.S. — Export Marketing.
Francis Cherunilam — International Trade and Exptahagement
Dr.D.C.Kappor — Export Management

ogarwNE
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202110EC Open Elective -Writing for the Media 410 0 2
Aim:
* To equip students to enter into the realm of masdian
Objective:

* To comprehend the intricacies of mass media

* To know about the barriers to mass communication

e To understand the function of mass media

* To learn the different kinds of news

* To enhance the different kinds of writing for media
Outcome:

e Understand the intricacies of mass media

e Learn to write for the media

UNIT-I

Mass communication- Barriers to mass communicamhmass culture- Function of mass media -
Media effects, Qualities of media men.

UNIT-II

News- Hard and soft news- Expected and unexpeeed-+Box news- Follow up news-Scoop- Filters-
Human interest stories- Recognizing and evaluatems.

UNIT-1I

News and views- News analysis, Editorial, Colunfsicle, Middle reviews, Letters-Features.
UNIT-IV

Reporting- Crime, Court, Election, Legislature, BpoDevelopment Investigative, Interpretative tiept
UNIT-V

Writing for Media-Inverted pyramid style-FeaturgletTV/Broadcast, New style writing TV/Radio
Documentaries- Writing Advertisements-Practical

ReferenceBook:-

Author Title of the book Edition / Year Publisher

Susan Journalism

John Hogenberg| Professional Journalism 2012

M.James Neal News Writing and Reporting Surjeet Publication

M.V Komath The Journalist’'s Handbook

D.S Mehta Mass Communication &Journalism
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202120EC Open Elective - Applicable Mathematical Tehniques 4, 0| O

Open Elective -Applicable Mathematical Techniques

Objectives:

* To understand the basic concept of Interpolation.

* To enhance the knowledge about Assignment ProblRedacement Problems,
Decision Analysis and Game Theory.

Outcomes:
» Students using OR techniques in business toolddoision making
» Students develop Assignment problem and Replacepneblems
* Understand the concept of decision analysis antegheory
» Students gets the knowledge about interpolation

Unit |
Interpolation with unequal intervals: Newton'’s, lkage’s, and inverse interpolation

Unit 1l
Assignment Problems

Unit 11l
Replacement Problems

Unit IV
Decision Analysis

Unit V
Game Theory

References
Unit I, “Numerical Methods in Science and EnginagtiM.K.Venkatraman
Units Il to V, “Operations Research”, KantiswaripK. Gupta and Manmohan
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Course Code L T P C

202130EC BIOMEDICAL INSTRUMENTATION

Aim:
» To understand the concepts and application ofreleict Instrumentation in the Medical field.
Objective:

» Understanding basic principles and phenomena iartis& of medical diagnostic instrumentation,
» Theoretical and practical preparation enablingestigito maintain medical instrumentation

UNIT —I: BIO ELECTRIC SINGNALS AND ELECTRODES

Fundamentals of medical instrumentation — Sourdebia@medical signals — basic medical
instrumentation — Intelligent medical instrumerdatsystem — Origin of Bio electric signals — Reaogd
Electrodes — Silver — Silver chloride electroddslectrodes for ECG — Electrodes for EEG — Electsode
for EMG.

UNIT — II: RECORDING SYSTEM AND RECORDERS

Basic recording system — General consideration dignal conditions — Preamplifiers —
Biomedical signal analysis technique — main amglifind driver stage — Writing systems — directingit
recorders — the ink jet recorders — Electrocara@iplyr Electroencephalograph — Electromyography and
other Biomedical recorders.

UNIT — lll: MEASUREMENT AND ANALYSIS TECHNIQUES

Electro cardiography — measurements of Blood pressumeasurements of Blood flow and
cardiac output, Respiratory therapy Equipment gi@rmof EEG — Action Potentials of the brain — evibke
potentials — Placement of electrodes — Recordihgse Analysis of EEG.

UNIT — IV: MAGNETIC RESONANCE AND ULTRASONIC IMAGIL G SYSTEMS

Principles of NMR Imaging system — Image reconsionc Techniques — Basic NMR
components — Biological efforts of NMR Imaging -€vantages of NMR Imaging System — Diagnostic
ultra Sound — Physics of ultrasonic waves — metitteéh sound — basic pulse — echo apparatus, Aan Sc
— echocardiograph(M mode).

UNIT — V: ADVANCED BIO MEDICAL SYSTEMS

Pacemakers — Need for Cardiac pacemaker — Exteatad makes — Implantable Pace makers —
recent development in Implantable Pacemakers —nBagystem Analyzer — Defibrillator — Pacer —




Cardioverter — Physiotherapy and electro therapypegent — High frequency heat therapy — short wave
diathermy — microwave and ultrasonic therapy — pelief through electrical simulation.

OUTCOMES:

>
>

VYV VvV

Define basic medical terms and physical valuesdhatbe handled by medical instrumentation,
Describe methods and implementation of electrindl@onelectrical medical parameters
diagnostic,

demonstrate measuring of basic medical parameters,

Calculate basic parameters of the equipment fargusi electro diagnostic and electro therapy,
Apply safety standards and select disposal methdgeocedures for electrical diagnostic
equipment.

Books for Study

1.

R.S Khandpur, Handbook of Biomedical instrumentgtibata McGraw Hill publishing company
Limited. New Delhi,(2003). (Unit LI,V & V)

Lestlie Cromwell, Fred J. Weibell, Erich A. PfeiffeBio medical instrumentation and
measurements, PHI, New Delhi.(Unit-III)

Book for Reference

1.

M.Arumugam, Biomedical Instrumentation, AnuradhaeAgies, Kumbakonam (2000)
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202140EC Open Elective - GREEN CHEMISTRY 4 0 O 2

Objectives:

To learn about the environmental status, publicram@ss in evolution, principles involved in
green chemistry, bio-catalytic reactions, globatmiag and its control measures, availability ofegre
analytical methods.

Unit | - Introduction

Introduction-Current status of chemistry and theiEemment-Evolution of the Environmental
movement: Public awareness - Dilution is the sofutb pollutionPollution prevention.

Unit Il - Principles

Green Chemistry — Definition — Principles of Gr&gmemistry - Why is this new area of
Chemistry getting to much attention - Why shouldroist pursue the Goals of Green Chemistry - The
roots of innovation — Limitations.

Unit Il - Bio Catalytic Reactions

Green Chemistry Using Bio Catalytic Reactions +ddtiction - Fermentation and Bio
transformations - Production of Bulk and fine cheas by microbial fermentationAntibiotics — Vitarsin
- Bio catalyses synthesis of industrial chemicgl®acterial constructs - Future Tends.

Unit IV - Green House Effect

Green house effect and Global Warming — Introductiblow the green house effect is produced
- Major sources of green house gases - Emissio@9af- Impact of green house effect on global déma
- Control and remedial measures of green houseteffalobal warming a serious threat - Important
points.

Unit V - Green Analytical Methods

Future trends in Green Chemistry - Green analytitethods, Redox reagents, Green catalysts;
Green nano-synthesis, Green polymer chemistry,dixgl nature, Biomimetic, Proliferation of solvent-
less reactions; Non-covalent derivatization, Biosneanversion, emission control

Outcomes:
* To understand the environmental status and evolutio
» To know about the Pollution and its preventioraswges.

*To familiarize the green chemistry.




*To learn about the bio-catalytic reactions.

»To understand about the vitamins and antiobiotics.
References:

1. Introduction to Green Chemistry — M.Rayan andinhesand

2. New Trends in Green Chemistry — V.K.Ahluwalial a.Kidwai
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202170EC Open Elective — Herbal Medicine 4 0 (@ .

Aim:

* Be able to advise and educate effectively to craatemprehensive wellness plan incorporating
herbal, dietary and lifestyle recommendations irdgggg self-awareness and lessons of nature
Objective

* Possess knowledge of traditional herbal systemglisis an understanding of the principles and
practices of modern Western herbalism

« Demonstrate the ability to critically analyze hdnesearch and contribute to the current body of
herbal literature

« Know how to integrate knowledge of raw materiatsnfulation, and herbal pharmacy for
product development purposes

* Know how to effectively educate individuals andgws about herbs

» Be able to demonstrate basic skills in herb ideatifon, harvesting, and preparation

» Be able to address potential safety concerns iimguukerb-drug interactions

Outcomes

- Accurately gather information regarding past andent health status while differentiating
between phenomena and the client’s interpretatighenomena
« Synthesize the above information to create a congm&ve assessment of health inputs and
processes
«  Work with clients to develop individualized goalsdaa plan for health and wellness
Unit |

Tribal medicine — methods of disease diagnosistegatment — Plants in folk religion — Aegle
marmelos, Ficus benghalensis, Curcuma domesti@d@ipn dactylon and Sesamum indicum.

Unit Il
Traditional knowledge and utility of some medicipddnts in Tamilnadu — Solanum trilobatum,
Cardiospermum halicacabum, Vitex negundo, Adatheasica, Azadirachta indica, Gloriosa
superba, Eclipta alba, Aristolochia indica and Rimghus fraternus.

Unit Il
Plants in day today life — Ocimum sanctum, Centeligatica, Cassia auriculata, Aloe vera.
Nutritive and medicinal value of some fruits (Gua$apota, Orange, Mango, Banana, Lemon,
Pomegranate) and vegetables - Greens (Moringan@alaigrum Cabbage).

Unit IV

Allergens — types — sources — active principlesher@ical nature — Cell modifiers — Lectins —
mutagens, teratogens — Allergic reactions with kmewamples.




Unit V

Cardiovascular diseases — blood pressure — cardiags of plant origins — alkaloids,
anticoagulants — basic mechanism of action. Pulmyonarespiratory disorders — asthma —
bronchitis — common cold — allergy — Remedy frommnps.

References

Tribal medicine — D.C. Pal & S.K. Jain Naya Prak&s)6, Bidhan Sarani, Calcutta , 1998
Contribution to Indian ethnobotany — S.K. Jain, 8dition, Scientific publishers, B.No. 91,
Jodhpur, India. 2001

A Manual of Ethnobotany — S.K.Jain, 2nd edition939

Kumar, N.C., An Introduction to Medical botany aPkdarmacognosy. Emkay Publications, New
Delhi. 1993.

Rao, A.P. Herbs that heal. Diamond Pocket Book&.{&) New Delhi, 1999
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202220EC Open Elective —M- Marketing 4 0 0 2

OBJECTIVES

* Understand Mobile Business strategies.
* To understand Mobile marketing tools and technigues
* To know Mobile technologies.

UNIT I Introduction

Mobile Marketing Campaign, Fortune 500 and Mobilarkéting, consumers engagement with
mobile, Terminologies.

UNIT Il Businesses Vs mobile marketing

classic mistakes in mobile marketing, laying fourma for successful mobile marketing
campaign, understanding technology behind mobilketag — Android, iOS, Windows Phone.

UNIT I

Strategic thinking about Mobile marketing campaidobile Marketing Tools — setting up
mobile website for different firms, using SMS, MMBd apps to drive customers to business and other
ways to attract customers.

UNIT IV Location Based Marketing

LBS, NFC, Bluetooth and LBA, 2D codes, Tablet, €@tMobile Applications, Business Firms
connecting to customers using Mobile — case stivtbhile Marketing for B2B companies, Mobile E-
commerce to Drive Revenue.

UNIT V Mobile Payments
Present and Future Mobile Technology, Mobile Aggilon Development.
OUTCOMES

» Upon Completion of the course, the students shoaldble to:
* Analyze various mobile marketing strategies.
» Market Mobile based Applications.
» Apply various tools in mobile marketing.
REFERENCE BOOKS:

1. Go Mobile: Location Based Marketing, Apps, Meb®ptimized Ad Campaigns, 2D




codes and other Mobile Strategies to Grow your g8, Jeanne Hopkins, Jamie Turner,
John Wiley&Sons Inc., 2012.

2. M- Commerce, Paul Skeldon, Crimson Publishid, 22

3. M-Commerce Technologies, Services and Businextel, Norman Sadeh , Wiley 2002.
4. Mobile Commerce, Opportunities, Applications drethnologies of Wireless Business,

Paul Mary, Tom Jell, Cambridge University Pre€§)2
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20261SECA41 Income Tax Law and Tax Planning 5 1 0 5

AIM

To gain knowledge of the basic principles undadythe substantive provisions of the Income
Tax Law and their applications.
OBJECTIVES

I.  To compute Income of an Individual under variouséteof Income.
II.  To learn the provisions relating to Tax exemptiand Tax deductions.
lll.  To gain knowledge on Tax Planning.

UNIT — 1

Direct and Indirect Taxes in India —Charge of imeoTax —Computation of total income and tax
Liability — Income as per Sec2 (24) —Assessment yerevious year — Residential Status and Incielenc
of Tax — Basis of charge- Exemptions Income uneéer®,11,12,13 and 13A.
UNIT — I

Income under the Head Salaries —Definition ofdead ‘Salaries’ — Features of salary-Receipts
included under Salaries —Different forms of Sakr€omputation of Taxable salaries — Allowances —
Different types- Perquisites — Different types J0&iion of perks Different types of Provident Furds
Tax Planning —Deductions under Sec 80C.
UNIT — Il

Income under the Head House Property — chargenmu@ Value —Exempted Incomes of House
Property- Computation of Income from House Propertiyet out House- Annual Value-Gross Annual
Value- Gross Annual Value of self occupied housepprty- Deductions allowed — Tax Planning —
Interest on Housing Loan maximum limit.
UNIT - IV

Incomes under the Head Profits and Gains of Basie Profession —Meaning of Business and
Profession —Business Income and Professional Ine@uomputation of Profits and Gains of business or
Professions —Admissible and Inadmissible deductioBgemptions for Tax Planning .
UNIT -V

Income under Capital Gains — Capital Assets- Exethpssets-Transfer of Assets- Short term
and Long term Capital Gains- Application of Cosfidtion Index — Exempted Capital Gains- Taxable
Capital Gains- Tax Planning in Capital Gaining -dme from Other Sources —Taxable Income from
Other Sources- General Income and Specific Inca@esal Income — Deductions —Tax Planning.
OUTCOME
File IT Return on individuals basis
Compute the total Income and Define tax complicsaaied structure.
In order to familiarize the different know-how ahéads of income with its components
It helps to build an idea about income from housgerty as a concept
Make the students familiarizes with the concepleapreciation and its provisions
It give more idea about the income from businegzrafession

VVVVYVYVYVY

REFERENCE BOOKS
1. Income Tax Act,1961 as amended up to late.
2. Dr.VinodK.Singhania — Students Guide to Income Tax
3. T.S.Reddy&Y.Hari Prasad Reddy —Income Tax Law arsttite
4. T.N.Manoharan —Students, Hand Book on Income Tax La
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20261SEC42 International Business 6 0 0 5

AIM

To understand the importance of the Global Businasd the functions of multinational
corporations.
OBJECTIVES

I.  To learn latest available information and datardgerhational Business.
II.  To explain the various methods of entry to foraigarket.
lll.  To study the role of multinational corporation retGlobal context.

UNIT — |

International Business An overview — Evolution of International business Drivers of
Globalization — Influences of International busies Stages of Internationalization — Differences
between domestic business and International busindaternational business Approaches — Modes of
entry — Goals of International business — Advargagjdnternational business — Problems of Intecmeti
business.
UNIT -1l

International Business Environment Introduction — Social and cultural environment —
Technological environment — Economic environmeRblitical environment — Legal environment.
UNIT — 11l

Modes of Entering International Business: Intrdéuc— Modes of entry — Exporting , Licensing
, Franchising , Contract manufacturing , Managememttracts , turnkey projects, foreign direct
investment , Joint ventures — comparison of Différodes of entry — Functional Alliances — managing
conflict situations — Break — Up of — Alliances.
UNIT — IV

Foreign Direct Investment: Meaning — International Investment Theories — Rachofluencing
FDI — Reasons for FDI — costs and benefits of FDDtends in FDI — Foreign Direct Investment in India
UNIT -V

Multinational Corporations : Definitions and concepts — Factors that conteduor the growth
of MNCs — Advantages and Disadvantages — contretf MINCs — Organizational structure of MNCs —
Relationship between headquarters and subsidiarieMINCs in India — The Indianisation of
Transnationals. .
OUTCOME
Have developed an understanding of major issuaterkto international Business
Have developed skills in researching and analytgds in global markets and in modern
marketing practice
An organization’s ability to enter and competeriternational markets.
Develop skills in researching and analyzing inteomal Business opportunities
Develop a high level of analytical skills and i thinking in an international Business context
Explain the main institutions that shape the glohatketplace;

VVVY VYV

REFERENCE BOOKS
1. Francis Cherunilam — International Business Text@ases
2. Dr.R.L.Varshney& Bhattacharya — International Mditkg Management
3. P.SubbaRao — International Business.
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AIM
To understand the basic principles of co-operadioth their applications in India and Abroad.
OBJECTIVES
I.  To study the functioning various co-operative orgation in India.
II.  To gain knowledge about co-operative movementiieifm countries.
UNIT — |

Meaning and Definitions of Co-operation — reforatatl principles of ICA- Co-operative as a
Via — Media between capitalism and Communism —Bi@mhuof Co-operative thought —Co-operative
thought of Raiffeisen, Robert Owen-Rochdale Piosieer

UNIT -1l

Evolution of Co-operative movement in India —RPrddpendence —Post independence- Co-
operation during five year plans. Co-operative Agitural Credit —Short term credit structure —Pmiyna
Agricultural Co-operative banks- Central Co-opemtBanks —State Co-operative Bank.

UNIT -1l

Long —term credit structure —Working of Primaryda®tate Co-operative Agricultural and Rural
Development Bank -NABARD and NCDC- Non-Agriculturaedit —Urban Banks —Employees credit
societies —Housing Co-operatives.

UNIT - IV

Objects —working and problems of marketing co-apees- Consumer Co-operatives, Industrial
Co-operatives-Co-operative farming and milk-Co+agiges —State aid and Co-operative education and
training —State Co-operative Union and Nationaldperative Union. .
UNIT -V

Co-operative Movement in Foreign Countries: EndlaBermany, Denmark and Japan, Impact of
Globalization on Co-operatives.

OUTCOME

» Know about the company law in the Abroad.

» Understand the use of the memorandum of associatidrarticle of association in a

» company, they also learn from this course

» Develop Professionals in the filed of Co-operatiOn;operative law and Management.

» Promote qualified, Skilled and professional manpoiwananage the affairs of the Cooperative
Institutions.

» Enhance the Knowledge base of the in-service Peet@m the subject Co-operation, Co-
operative law and Co-operative Management.

» Enable the in-service personnel to develop skill€o-operative Management Techniques

REFERENCE BOOKS
1. B.S.Mathur —Co-operation in India
2. Hajeela —Co-operation in India and Abroad
3. Tamilnadu Journal of Co-operation
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20261DSC44A Elective- IV — A- Customer Relationship Management

AlM:
Theaims of ourCustomer Relationship Management training coursere to teach you how
OBJECTIVES :

I.  To facilitates the students to understand the o0& CRM,implementation of CRM strategies
and customization of services.

II.  To understand your role in achieving gangtomer relationship managementvith
acustomerand/or stakeholders. ...
1I. To understand the skills to communicate with arfildié@mcecustomers& stakeholders.

UNIT |

Introduction and Significance - CRM Emerging Cortsepleed for CRM; CRM Applications;
CRM Decisions; The Myth of Customer SatisfactioRNC Model; Understanding Principles of
Customer

Relationship; Relationship Building Strategies;|Buig Customer Relationship Management by
Customer Retention; Stages of Retention; Sequéndestention Process; Understanding Strategies to
Prevent Defection and Recover Customers.

UNIT II

CRM Process: Introduction and Objectives - anginsinto CRM and e-CRM/ online CRM; The
CRM cycle - Assessment Phase; Planning Phase; XéwuEve Phase; Modules in CRM, 4C's of CRM
Process;

CRM Process for Marketing Organization; CRM Afftl@n in Retailing Sector; Key e-CRM features.
UNIT Il

CRM Architecture: IT Tools in CRM; Data Warehousgiintegrating Data from different
phases with Data Warehousing Technology; Data Minit.earning from Information Using Date
Mining Technology

like OLAP etc.; Understanding of Data Mining Progzedse of Modelling Tools; Benefits of CRM
Architecture in Sales & Productivity; Relationsiarketing and Customer Care, CRM Over Internet.

UNIT IV

CRM Implementation: Choosing the right CRM SolatiGramework for Implementing CRM: a
Step-by-Step Process: Five Phases of CRM Projects

UNIT V




Development of Customizations; Beta Test and Dmport; Train and Retain; Roll out and

System Hand-off; Support, System Optimization aolio-up; Client/Server CRM Model; Use of CRM
in Call Centers using Computer Telephony Integraf©TI1); CTI Functionality; Integration of CRM
with ERP System. Case Studies

OUTCOMES:

>

>

Critically review and interpret the theoretical asfs of CRM across the main areas of sales,
services and marketing;

Exhibit creative and technical practical profesalmskills and justify the strategy adopted with
reference to specified briefs.

To round out our discussion of marketing informaténd research, we need to add one more
important tool to the mix: customer relationshipmagement (CRM) systems.

These increasingly prevalent systems are the g@gaterin how many organizations make sense
of and manage marketing data about current angh@ctise customers.

A basic understanding of CRM systems can help goognize their potential for helping
organizations use marketing information more eifedty.

REFERENCE BOOKS:

1. Mohammed, H. Peeru and a Sagadevan (2004). @eistelationship

Management. Vikas Publishing House, Delhi.

2. Paul Greenberge (2005). CRM-Essential Custormategies for the

21st Century. Tata McGraw Hill.

3. William, G. Zikmund, Raymund McLeod Jr.; Faye @Bilbert (2003).

Customer Relationships Management. Wiley.

4. Alex Berson, Stephen Smith, Kurt Thearling (20@uilding Data

Mining Applications for CRM. Tata McGraw Hill
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AIM:
To learn the finance function in the internatiocaitext.
OBJECTIVES:
I.  To understand the international monetary system
II.  To study foreign exchange management in India.
Il To know the working capital management in a mutioral context.
UNIT-I
The finance function in the international contextThe Balance of Payments —International
monetary system —Functions of financial manageme@hallenges of international financial
management.
UNIT-II
The foreign exchange market structure and thecpaahts-Types of transactions-Meaning of
Currency-Dealing —Exchange rate —Forward ratesh&mxge rate computation.
UNIT-III
Working Capital Management in a multinational Gowt-Short term Borrowing and Investment
— Centralized Vs Decentralized cash management h-@asisactions — Equity Financing in the
international markets —Accounts receivable andritmg management.

UNIT-IV

Long term borrowing in international capital maske The major market segment — International
leasing —Foreign direct investments by multinatisn@apital Budgeting.
UNIT-V

International project appraisal — Review of NP\piagach —Adjusted present value- Frame work
— Project appraisal in the international contelixehange rate risk and cost of Capital —Joint vestu
OUTCOME:
Understand international capital and foreign exgeamarket.
Identify and appraise investment opportunitiesim international environment.
Identify risk relating to exchange rate fluctuasand develop strategies to deal with them
Identify and evaluate foreign direct investment amtdrnational acquisition opportunities
Develop strategies to deal with other types of tgursks associated with foreign operations
Express well considered opinion on issues reldtirigternational financial management.

VVVYVYVYVY

REFERENCE BOOKS:

Jaiswal —Doing Business on Internat E-Commerceg@ial Publications in New Delhi.
Ravilalakota&Andrew,B.Whinston,Frontiers of Elestio Commerce, Addition Wesley.
Dr.R.L.Varshney and Dr.S.Bhashyam- InternationabRcial Management.

Alan C.Shapire —Multinational Financial Management

Jeff Madura — International Financial ManagemerdutBwest Publications.
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RESEARCH INTEGRATED CURRICULUM

The relationship between teacher and learner isplagly different in higher education from
what it is in school. At the higher level, the thacis not there for the sake of the student; batre their
justification in the service of scholarship. Foe tetudents who are the professionals of the future,
developing the ability to investigate problems, makdgments on the basis of sound evidences, take
decisions on a rational basis and understand wkgtéare doing and why is vital. Research and iygsir
not just for those who choose to pursue an acadeaneer. It is central to professional life in tiwenty-
first century.

It is observed that the modern world is characteriby heightened levels of complexity and
uncertainty. Fluidity, fuzziness, instability, fiity, unpredictability, indeterminacy, turbulencand
changeability, contestability: these are some ef thrms that mark out the world of the twenty-first
century. Teaching and research is correlated whey &re co-related. Growing out of the research on
teaching- research relations, the following framewioas been developed and widely adopted to help
individual staff; course teams and whole instimsioanalyze their curricula and consider ways of
strengthening students understanding of and throeggmarch. Curricula can be:

Research — Led: Learning about current research ithe discipline

Here the curriculum focus is to ensure that whatlents learn clearly reflects current and
ongoing research in their discipline. This may ugie research done by staff teaching them.

Research — Oriented: Developing research skills angéchniques

Here the focus is on developing student’s knowledf@nd ability to carry out the research
methodologies and methods appropriate to theiiplise(s)

Research — Based: Undertaking research and inquiry

Here the curriculum focus is on ensuring that ashmas possible the student learns in research
and or inquiry mode (i.e. the students become prexduof knowledge not just consumers). The stranges
curricula form of this is in those special undedyate programmes for selected students, but such
research and inquiry may also be mainstreamedi|for many students.

Research- Tutored: engaging in research discussions
Here the focus is on students and staff criticdibgussing ongoing research in the discipline.

All four ways of engaging students with reseanct enquiry are valid and valuable and curricula
can and should contain elements of them.




Moreover, the student participation in research beyglassified as,
Level 1: Prescribed Research
Level 2: Bounded Research
Level 3: Scaffolded Research
Level 4: Self actuated Research
Level 5: Open Research

Taking into consideration the above mentionedsfactrespect of integrating research into the
M.Comcurriculum, the following Research Skill Baggdurses are introduced in the curriculum.

Semester RSB Courses Credits
Research Led Seminar 1
Il Research Methodology 3
Il Participation in Bounded Research 2
i Design Project/ Socio Technical Project 4
( Scaffold Research)
v Project Work 12

Blueprint for assessment of student’s performanceniResearch Led Seminar Course

® |nternal Assessment: 40 Marks
e Seminar Report (UG)/Concept Note(PG) : 5 X 4= 20kda
e Seminar Review Presentation : 10 Marks
e Literature Survey : 10 Marks

e Semester Examination: 60 Marks

(Essay type Questions set by the e&d resource persons)

Blueprint for assessment of student’s performanceni Socio Technical Project




e Continuous Internal Assessment through Reviews: MMarks

e Review | : 10 Marks
e Review | : 10 Marks
e Review Il : 20 Marks
e Evaluation of Socio Technical Practicum Final Repat: 40 Marks
Viva- Voce Examination: 20 Marks
Total: 100 Marks

Blueprint for assessment of student’s performanceniResearch Methodology Courses

Continuous Internal Assessment: 20 Marks
e Research Tools(Lab) : 10 Marks
e Tutorial: 10 Marks
Model Paper Writing: 40 Marks
e Abstract: 5 Marks
e Introduction: 10 Marks
» Discussion: 10 Marks
* Review of Literature: 5 Marks
* Presentation: 10 Marks
Semester Examination: 40 Marks

Total: 100 Marks






