SCHOOL OF COMMERCE AND MANAGEMENT

DEPARTMENT OF BUSINESS MANAGEMENT

DEPARTMENT ACADEMIC COMMITTEE MEETING CIRCULAR

Date: 13-07-2020

There will be a Department Academic Committee Megtin 1-07-2020 at 2 pm in the staff roon
All the staff members are requested to attend thetimg

Agenda:

Curriculum

Feedback

Academic Calendar
Department Activities
Workload

Time table

Others

HOD



SCHOOL OF COMMERCE AND MANAGEMENT

DEPARTMENT OF BUSINESS MANAGEMENT

MINUTES OF THE DEPARTMENT ACADEMIC COMMITTEE MEETIN G

Date: 17-07-2020

The Department Academic Committee Meeting was beldi-07-2020 at 2 pm in the staff rool

HOD welcomed the committee members. Members anadlyeefeedbacks from the stakeholders
the follow up actions taken. The committee cargfudlviewed the curriculum in detail and proposec
changes in it. Staff members were asked to propotéties for the department like seminars, guest lect
extension activity, caurricular activity and ext-curricular activity. HOD proposed to prepare thademic

calendar. Workload was discussed and courses Wettied to the staff membe

HOD



SCHOOL OF COMMERCE AND MANAGEMENT
DEPARTMENT OF BUSINESS MANAGEMENT

BOARD OF STUDIES COMMITTEE MEETING CIRCULAR

Date: 023.07.2020

There will be a Board of Studi Meeting on 28.07.202& 10.00 am Vide Conference
Media:TEAMS,PRIST University, Thanjavur. All the staff membarg requested to attend f
meeting linknttps://teams.microsoft.com/l/meetup-
join/19%3ameeting MzdiOTg1MDMtZDIIOCO0ZWIMLWEzZYmMtOTg0Y2Q2YWEWNTAXx%40thread.v2/0?¢

ontext=%7hb%22Tid%22%3a%22191b1214-bb5e-4b10-bedf-
623c63c527d5%22%2c%220id%22%3a%22cc313718-cadb-4b78-81eb-c8b587a770e5%22%7d

Agenda:

Curriculum

Feedback

Academic Calendar
Department Activities
Workload

Time table

Others

HOD
DR.T.J JAYASHOLAN



Signature

1.

Dr.T.J Jayasholan / Prof & HOI
( Chairman , BOS)

2.

Dr.U.Rajan/Dean(member,BC

Dr.K.G.SelvamPrgMember, BOS)

4. Dr.K.Rajalakshmi

5. Prof.K.lyyappal

Dr.s.Venkatesh

Prof. Pougajandy

Dr.R.Prema

©l o N o

Prof.R.Rengarajan

10. Prof P. Umaeswari Assistant Pro

11.Prof.V.C.Malarmannan Academic

Expert (External)

12.Mr. P.Mukesh Kumar, Industry Expe

(External)
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SCHOOL OF COMMERCE AND MANAGEMENT
DEPARTMENT OF BUSINESS MANAGEMENT

Minutes of Board of Studies Meeting

The Board of Studies meeting for the departme@usiness Management is held on 28.07.2020 at
10.00 a.m. Video Conference Media: ZOOM, PRISTDee to be University, Thanjavur under the
chairmanship of Dr.K.G.selvan

The following members were present:

Dr.T.J.Jayasholan/ Prof & HOL Chairman , BOS)
Dr. U. Rajan /Dean (member, BOS)
Dr.K.G.Selvam Prof(Member, BOS)
Dr.K.Rajalakshmi Prof(Member, BOS)
Prof.K.lyyappan Assistant Prafvember, BOS)

Dr. S. Venkatesh Associate Prof (Member, BOS)
Prof.Pougajendy Assistant Pr@gilember, BOS)
Dr.R.Prema Assistant Prqflember, BOS)
Prof.R.Rengarajan Assistant Pr@fiember, BOS)

10 Prof P. Umaeswari Assistant Pr@flember, BOS)
11.Prof.V.C.Malarmannan Academic Expert (External)
12.Mr. P.Mukesh Kumar, Industry Expert (External)

© PN kN E

The Chairman (BOS) welcomed all the members ansepited the feedbacks about existing curriculum

received from various Stack holders and also frloendepartment academic advisory committee.

The members of the Board have unanimously dészliand carefully reviewed the existing syllabus
for (BBA, MBA and M.Phil) in detail and made the cassary changes in upcoming (BBA, MBA, and

M.Phil) as mentioned below.

REVIEW OF CURRICULUM & SYLLABUS IN BBA-REGULATION 2020




1.

Resolved to introduce the following Audit Coursesn the BBA. (Business Administration) programme
curriculum with effect from 2020-21
Semester |: Universal Human Values - 2 credits

Semester Il : Communication Skills- 2 credits
Semester IlI: Office automation- 2 credits
Semester IV: Leadership and Management Skillsedits

Semester V: Professional Skills- 2 credits

Further resolved to approve the syllabus copyterabove mentioned Audit Courses as givefirinexure-I

2.

Resolved to introduce the following Audit Courses  Soft Skills in the BBA.(Business Administration )
programme curriculum with effect from 2020-21
Year |: Basic Behavioral Etiquette: 2 Credits

Year Il : General Aptitude and Quantitative Abifi Credits
Year llI: Interview Skills Training and Mock Test:Credits
Further resolved to approve the syllabus copytierabove mentioned Audit Courses on Soft Skillgiaesn in

Annexure-l|

Resolved to introduce Audit Course on “Community Emagement” with one credit in the & year of
BBA programme curriculum with effect from 2020-21

Resolved to drop the courses on Communicative Engh Laboratories, Skill Based Elective Courses and
Course on Extension Activities from the existing cuiculum of BBA programme with effect from 2020-
21.

REVIEW OF CURRICULUM & SYLLABUS in MBA — MANAGEMENT _ STUDIES -

REGULATION 2020

1. Resolved to introduce the following Audit Courses o Soft Skills in MBA curriculum with effect from

2020-21

Year I: Technical, General Aptitude and Skill setvBlopment — 2 Credits
Year IlI: Interview Skills Training and Mock Test:Credits

Further resolved to approve the syllabus copytierabove mentioned Audit Courses on soft skillgiaesn in
Annexure-Il|

. Resolve to approve the syllabus for the newly intduced Post Graduate Programme introduce MBA

with specialization in Business Analytics in collabration with IBM-ICE(with effect from 2020-21) as

given as Annexure —IV



REVIEW OF CURRICULUM & SYLLABUS in M.Phil., MANAGEME  NT-

REGULATION 2020

1. Resolved to introduce a course on “Research and Plitation Ethics” with 2 credits in the

M.Phil.(Management) programme curriculum with effect from 2020-21. Further resolved to approve

the syllabus for the same as given in Annexure-Ill

Members of the Board updated the panel of examiaedssubmitted the same to the Academic Counsel for

its approval.

Annexure 1
Annexure 2
Annexure 3
Annexure 4
Annexure 5

Revised Curriculum structure Credits

Revised Curriculum structure and ®yltaof UG
Revised Curriculum structure and ®yltaof MBA
Revised Curriculum structure and syl&aof M.Phil
List of Examiners

Note: Annexure 1,2,3,4 and 5 are Signed by ther@tzai of BOS

The Meeting concluded with thanks frooaBl of Studies Chairman.

Signature of the Chairman & Members




LIST OF FOLLOWING MEMBERS 2020 -2021

13.Dr.T.J.Jayasholan/ Prof & HOD ( Chairman, B
14.Dr. U. Rajan /Dean (member, BO
15.Dr.K.G.Selvam Prof (Member, BC
16.Dr.K.Rajalakshmi Prof (Member, BC
17.Prof.K.lyyappan Assistant Prof (Member, B(
18.Dr. S. Venkatesh Associate Prof (Member, B
19. Prof.Pougajendy Assistant Prof (Member, B
20.Dr.R.Prema Asistant Prof (Member, BC
21.Prof.R.Rengarajan Assistant Prof (Member, E
22.Prof P. Umaeswari Assistant Prof (Member, B
23.Prof.V.C.MalarmannaAcademic Expert (Externs

24. Mr. P.Mukesh Kumarndustry Expert (Externe

Annexure 1 - Revised Curriculum structure Credits

SCHOOL OF COMMERCE AND MANAGEMENT
BACHELOR OF BUSINESS ADMINISTRATION

Course Structure-2020

Course Code | Course Title L|T[P]|] C
SEMESTER |
20110AEC11/ | Tami—I/Advanced Englis-I/Hindi-l/ French - |
20111AEC11/ 410lol 2
20132AEC11/
20135AEC11

20111AEC1L. English

20160SEC13 | Principles of Manageme

20160SEC14 | Managerial Economi

oo s
o|o|o|o
o|o|o|o
Dlwlwd

20160AEC15 Business Communicati




20160AEC1i Business Mathematics and Statis 4 |0 3
201ACLSICN | Indian Constitution - | - 2
Total (27 | O 19
AUDIT COURSE
201ACLSUHYV | Universal Human Values - |- 2
SEMESTER Il
20110AEC21/
20131AEC21/ | Tamil Il / Hindi Il/ Advanced English Il 4 2
20111AEC21
20111AEC22 | English Il 4 |0 2
20160SEC23 | Financial Accounting 5 3
20160SEC24 | Organizational Behavior 3
20160AEC25 | Business Environment 4
20160AEC2i Management Information Syst: 4 |0 3
RESEARCH SKILL BASED COURSE
20160RLC27 | Research Led Seminar
Total | 27 | O 18
AUDIT COURSES
201ACLSCOS | Communication Skills 0Ol o0 2
201ACSSBBE | Basic Behavioral Etiquette 0|0 2
SEMESTER Il
20110AEC31/
20131AEC31/ | Tamil lll / Hindi 11l/ Advanced English 1lI 4| 0 2
20111AEC31
20111AEC32 | English IlI 4 |0 2
20160SEC33 | Management Accounting 3
20160SEC3 Marketing Manageme 4 |0 3
20160AEC3! Business La 510 4
20160AEC36 | Human Resource Management
RESEARCH SKILL BASED COURSE
20160RMC3 Research Methodolo 2 |0 2
Total | 27 | O 20
AUDIT COURSES
201ACLSOAN Office automation 01l o0 2
SEMESTER IV
20110AEC41
20131AEC41/ | Tamil IV / Hindi IV/ Advanced English IV 4 2
20111AEC41
20111AECA4. English IV 4 |0 2
20160SEC4 Total Quality Manageme 510 3
20160SEC44 | Cost Accounting 4 | 0 3
20160AEC45 | Retail Management 4 4
20160AEC46 | Industrial Relations and Labour Law
201ENSTU45 | Environmental Studies 2
Total | 27 | O 20
AUDIT COURSE
201ACLSLMS | Leadership and Management Skills 0O1lo0 2




201ACSSAQA \ General Aptitude and Quantitative Ability | 0 ‘ 0 ‘ 0 ‘ 2
SEMESTER V
20160SEC51 | Financial Management g D D 5
20160SEC5 Services Marketir 5[0]0| 3
20160SEC5 Production and Operations Managen 5100 3
20160SEC54 | Global Business Management 6 |0 |O
20160DSC54 | Discipline Specific Elective — | 5 0 0 3
RESEARCH RILL BASED COURSE
20160BRC55 | Participation Bounded Research 0 |0 |0
Total | 27| 0| O] 20
AUDIT COURSE
201ACLSPSL Professional Skills 0 0ol 0 2
SEMESTER VI
20160SEC61 | Business Policy and Strategic Management 5] 0] 0
20160SEC62 | Entrepreneurial Development 6 0 |05
20160SEC63 Logistics and Supply Chain Management 5 0|0
20160DSC64 | Discipline Specific Elective — Il 5. 0 0 3
201__OEC(2
Digit Course Open Elective 4 10| 0 2
Name )
20160PRW6 Project Worl O 0|0 4
20160PEE | Programme Exit Exam o0 0 O 2
Total [ 25| O O| 24
AUDIT COURSE
201ACSSIST Interview Skills Training and Mock Test 0| 0] O 2
201ACLSCET Community Engagement 0|00 1
Total Credits -Programme 116
Total Credits - Audit Courses 20
Discipline Specific Elective Courses
Semester Elective No Course Code Course Title
Vv | 20160DSC54A | Advertising and salesmanship
20160DSC54! Investment Manageme
Vi I 20160DSC64, | Customer Relationship Managernr
20160DSC64B Financial Services
Open Elective Courses
Semester| Course Code Course Title Department
201110KE( Journalisr Englist
201140KE( Food and Adulteratic Chemistn
Vi 201160E( Wild life conservatio Microbiology
201200EC E-Learning Computer science
201610EC Banking Services Commerce
Audit Courses&Audit Courses on Soft Skills
Semester| Elective N0 Course Code Course Title
I I 201ACLSICN | Indian Constitutio
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201ACLSUF
V

Universal Human Values

201ACLSCO¢

Communication Skills

201ACSSBBI

Basic Behavioral Etiquette

201ACLSOAN

Office automation

201ACLSLME

Leadership and Management Skills

201ACSSAQ/

General Aptitude and Quantitative Ability

201ACLSPSI

Professional Skills

201ACSSIS

Interview Skills Training and Mock Test

201ACLSCET

Community Engagement

SCHOOL OF COMMERCE AND MANAGEMENT
MASTER OF BUSINESS ADMINISTRATION
CURRICULUM (2020 ONWARDS)

PRIST SCHOOL OF BUSINESS- PG MBA - REGULATION 2020

Sem
no

Paper

Subject Code

Subiject Title

20260SEC11

Management Concej

20260SEC12

Organizational Behavio

20260SEC13

Accounting for Manage

20260SEC14

Economics for Manage

20260SEC15

Legal Aspects of Busine

20260SEC16

Statistics for Manage

20220SECO01

Managerial Skill Developmel- Lab

mxloumbwmr—\g

20260RLC18

Research Led Semir

Rl s w|w|sw|wl O

Total

N
N

20260SEC?2

Financial Manageme

20260SEC22

Human Resources Managen

20260SEC23

Marketing Manageme

20260SEC24

Production & Operations Managem

20260RMC25

Research Methodolo

20260SEC26

Strategic Manageme

Technical, General Aptitude and Skill set Developt

OO [WIN|-

20260BRC28

Participation in Bounded Resea

NN W ol wo|w|w |

Total

N
w

20260SEC31

International Business Environm

20260SEC3

Operations Resear

20260SRC33

Design/Soci-Technical Project

NI

20260E-3-

Elective !

A OO|OO|O W|OOjOlOTjUIjlO||U1|© W O|lOojOIjgljgijgjgl|jon|

olo|o|jo| o |o|o|o|lo|o|o|jo|o| © |o|lo|lo|o|o|jo|o|lo|

o|o|C|lo| r |[o|N|Ololo|o|o|@C| F |o/r|lo|lojo|lo|lo|lo| T

w(n|B | w




Il 5 20260E-3- Elective 2 4 1 0|/0| 3
Il 6 20260E-3- Elective 3 4 10|0| 3
Il 7 20260E-3- Elective 4 4 1 0/0] 3
Il 8 20260E-3- Elective 5 4 10|0| 3
Total 3 0|0]| 24
v 1 20260SEC41| Entrepreneurial Development 5/ 0] 0
v 2 20260E-4- Elective 6 5/0[0] 3
v 3 20260E-4- Elective 7 5/0[0] 3
v 4 20260PRW44| Project Work 00| 0] 10
I\ 5 Interview Skills Training and Mock Te 0|0|0] 2
\% 6 20260PEE | Programme Exit Exam 010|0]| 2
Total ; 0|0]|24
Total Credits 93
Il Sem (Marketing)
Sem | Paperno Subject code Sub title Credi
I 1 20260EA33 Consumer Behavior 3
1] 2 20260EA34 Integrated Marketing Communication 3
I 3 20260EA35 Brand Management 3
I 4 20260EA36 Retail Management 3
I 5 20260EA37 Sales Management 3
I 6 20260EA38 Services Marketing 3
I 7 20260EA39 Industrial Marketing 3
Il Sem (Human Resource)
Sem| Paperno Subject code Sub title Credit
1] 1 20260EB33 Knowledge Management 3
Il 2 20260EB34 Organizational Development & Change| 3
management
I 3 20260EB35 Performance Management 3
i 4 20260EB36 Labour Legislations 3
i 5 20260EB37 Compensation Reward Management 3
I 6 20260EB38 Cross Culture Management 3
i 7 20260EB39 Conflict and Negotiation Management 3
Il Sem (Finance)
Sem| Paperno Subject code Sub title Credit

12




Security Analysis and Portfolio

I 1 20260EC33 Management 3

i 2 20260EC34 Derivatives Management 3
i 3 20260EC35 Project Finance 3
I 4 20260EC36 Financial Services and Institutions 3

I 5 20260EC37 International Finance 3
i 6 20260EC38 Insurance and Risk Management 3
I 7 20260EC39 Corporate Finance 3

[l Sem (Logistics and Supply clia)

Sem| Paperno Subject code Sub title Credit
1] 1 20260EE33 Purchasing and Procurement Manageme 3
i 2 20260EE34 Material Management 3
i 3 20260EE35 Inventory Management 3
i 4 20260EE36 Supply Chain Management 3
1] 5 20260EE37 Logistics Management 3
1] 6 20260EE38 Custom House Practice And Legalitie 3
1] 7 20260EE39 Export Trade And Documentation 3

Il Sem (Hospital Margement)

Sem| Paperno Subject code Sub title Credit
1] 1 20260EH33 Management Of Hospital Services 3
i 2 20260EH34 Operations Management In HealtheCar 3
I 3 20260EH35 Marketinngr;?ﬁgCeaTeeg;rovfi;(;spital And 3
n | e | eomoenes | COMRny et Mesgementof
W s | omoeer | Manegemenorcines s Suer
I 6 20260EH38 Patient Care Management 3
I 7 20260EH39 Health Related Laws and Ethics 3

Il Sem (Productions and Operations)

Sem| Paperno Subject code Sub title Credit
I 1 20260ED33 Project Management 3
i 2 20260ED34 Planning and control of operations 3

13



i 3 20260ED35 Technology Management 3

i 4 20260ED36 Logistics Management 3

i 5 20260ED37 Supply Chain Management 3

i 6 20260ED38 Business Process Reengineering

i 7 20260ED39 Material Management 3
[l Sem (International Business)

Sem| Paperno Subject code Sub title Credit
i 1 20260EF33 International Marketing 3
1] 2 20260EF34 International Human Resource Mansagd 3
i 3 20260EF35 Cross Cultural Management 3
Il 4 20260EE36 Global Logl;\;lsatinc:gzr;rc]ieﬁ?pply Chain 3
Il 5 20260EE37 International Trade P_rocedures and 3

Documentation
1] 6 20260EF38 International Strategic Management 3
Il 2 20260EE39 Global Business Ethics and Corporate 3
Governance
Il Sem (Systems)

Sem| Paperno Subject code Sub title Credit
1] 1 20260EG33 Software Engineering 3
1] 2 20260EG34 Software Project Management 3
1] 3 20260EG35 Relational Database Managementegyst 3
1] 4 20260EG36 E- Business Technology Managemen
1] 5 20260EG37 Data Warehousing & Data Mining 3
i 6 20260EG38 Knowledge Management 3
1] 7 20260EG39 Enterprise Resource Planning 3

Il Sem (Tourism)

Sem| Paper no Subject code Sub title Credit
1 1 20260EI133 Tourism Principles, Policies an@®tices 3
I 2 20260EI134 Tourism Products of India 3
i 3 20260EI35 Destination Planning and developtnen 3
i 4 20260EI136 Travel agency and Tour operations 3
i 5 20260EI137 Hospitality Management 3

14



i 6 20260E138 Indian culture and Heritage 3
i 7 20260EI39 Tourism Marketing 3
Il Sem (Agribusiness)

Sem| Paperno Subject code Sub title Credit

i 1 20260EJ33 Agribusiness Environment and Policy 3
i 2 20260EJ34 Agricultural Marketing Management 3
i 3 20260EJ35 Farm Business Management 3
i 4 20260EJ36 Management of Agribusiness Coopearst 3
1] 5 20260EJ37 Food Retail Management 3
I 6 20260EJ38 Manageme'\r;l;?iz:t\ignr;cultural Input 3
i 7 20260EJ39 Agri Supply Chain Management 3
IV Sem (Marketing)

Sem| Paper no Subject code Sub title Credit
v 1 20260EA42 Customer Relationship Management K
v 2 20260EA43 International Marketing 3
v 3 20260EA44 Rural Marketing 3

IV Sem (Human Resource)

Sem| Paperno Subject code Sub title Credit
v 1 20260EB42 Industrial Relation 3
v 2 20260EB43 Training & Development 3
v 3 20260EB44 Talent Management 3

IV Sem(Finance)
Sem Paper Subject Sub title Credit
no code
v 1 20260EC42 Micro Finance 3
\Y 2 20260EC43 Strategic Financial Management 3
Y 3 20260EC44 Merchant Banking and Financial Smri 3
IV Sem (Logistics and Supply chain)
Sem Paper Subject Sub title Credit
no code
Y 1 20260EE42 Quality Management 3

15



v 2 20260EEA43 Air Cargo Logistics Management 3
v 3 20260EE44| Shipping And Ocean Freight Logishtanagement 3
IV Sem (Hospital Management)
Sem Paper Subject Sub title Credit
no code
v 1 20260EH42 Medical Tourism 3
Vv > 20260EH43 Hospital Archltect_ure, Planning, Design and 3
Maintenanc
Y 3 20260EH43 Hospital Waste Management 3
IV Sem (Productions and Operations)
Sem Paper Subject Sub title Credit
no code
v 1 20260ED42 Maintenance Management 3
\Y 2 20260ED43 Service and Operation Management 3
v 3 20260ED44 Product Design 3
IV Sem (International Business)
Sem Paper Subject Sub title Credit
no code
v 1 20260EE42 Management Of Inte.rna'glonal Developmental 3
Organizations
v 2 20260EF43 Merger and Acquisitions 3
v 3 20260EF44 International Financial Management 3
IV Sem (Systems)
Sem Paper Subject Sub title Credit
no code
v 1 20260EG42 Information Storage & Management 3
v 2 20260EG43 Cloud Computing 3
Y 3 20260EG44 Decision Support System And IntelligSystems 3
IV Sem (Tourism)
Sem Paper Subject Sub title Credit
no code
v 1 20260El42 Ecotourism 3
\Y 2 20260E143 Event Management 3
v 3 20260El144 E- Tourism 3
IV Sem (Agribusiness)
Sem Paper Subject Sub title Credit
no code

16




v 1 20260EJ42 Agriculture Economics 3

v 2 20260EJ43 Agricultural and Micro-Finance 3

v 3 20260EJ44 New Trends and Development in Agri-Sector 3

SCHOOL OF COMMERCE AND MANAGEMENT

DEPARTMENT OF BUSINESS MANGEMENT

BBA CURRICULUM

FULL TIME

[Regulation 2020]

[Candidates admitted from the academic year 2020-2021 onwards]



SCHOOL OF COMMERCE AND MANAGEMENT
DEPARTMENT OF BUSINESS MANAGEMENT

BBA. Curriculum-Regulation 2020

BBA- 20UGBBAGE
BBA PROGRAMME EDUCATIONAL OBJECTIVES -PEO

PEO 1 -Graduates will be expertise in the area of leadersatterpersonal skills, entrepreneurship, ¢

marketing.
PEO 2 Graduate will competent the global competitive warlore professionally
PEO 3 Graduate be a responsible citizen and the business with moral and ethical va

BBA PROGRAMME SPECIFIC OUTCOME -PSO

PSO 1 An Understanding of Business Functic

PSO 2 -Providing Global Perspectives

PSO 3 beveloping Critical and Analytical Thinking Abildt

PSO 4 -Interpersonal Skill Development

PSO 5 €Ereating Social Sensitivity and Understanding CBfRijcal and Sustainable Business Pract
PSO 6 Bbemonstrate sensitivity to social, ethical andaunstbility issue:

PSO 7 beveloping Entrepreneurship Acum

PSO 8 -Demonstrate theikitty to develop models / frameworks to reflecttimally on specific business
PSO 9Demonstrate Effectively Oral and Written Comitation

BBA PROGRAMME OUTCOME- PO

PO 1Acquiring Conceptual Clarity of Various Functiorgleas

PO 2-Ability to analyze various functional issues affegtthe organizatio
PO 3-Demonstrating ability to evolve strategies for arigational benefit:
PO 4Analysis and interpretation of the data which isdig Decision Making

conte



PO 5-Demonstrate Ability to work in Groups
PO 6 -Demonstrate understanding of social cuexsantxts in social interaction

PO 7-Develop Ethical Practices and Imbibe Value$Bfetter Corporate Governance.
PO 8-Understand ethical challenges and choicebusmess setting

PO 9 -Demonstrate understanding of sustainab#iyted concerns in varied areas
PO 10 -Analyze Global Environment and its ImpacBuisiness

PO 11-Understand the ecosystem of start up indhatey

PO 12 -Demonstrate the ability to create busin&sssp

BBA COURSES OUTCOME - CO

Sl.
No.

Semester

Course Title

Course Outcomes

11

1.2

1.3

1.4

15

1.6

1.7

1.8

1.9

Tamil |

English

Read and comprehend literat

Principles of Management

To familiarize the students to the basic concepis
management in order to aid in understanding how
organization functions, and in understanding

today’s business firms.

Managerial Economics

To educate the students to understand the fundatenft
economics. To understand the application of ecoosini
business decisions. To familiarize the Studentsh
economic tools for business analysis.

Business Communication

Students will be able to communicate their ideasugh
different modes and mediums. They will be able &ken
memorable presentations professionally. Studenti
understand  different strategies to adopt w
communicating with different personalities with fdilent
goals. Students will be able to handle job oppadtiem
successfull

Business Mathematics an(
Statistics

To understand the various issues involved in tiiecton,
analysis and arriving at conclusive decisions reigar
I quantitative data. To understand and appreciate
practical relevance of various basic statistical4dn the
field of finance, marketing, human resourc
manufacturing and so on

Fundamentals of
Computers

Describe the usage of computers and why computer
essential components in business and society.zétthe
Internet Web resources and evaluate on-line e-bss
system. Solve common business problems u
appropriate Information Technology applications :
systems.

complexity and wide variety of issues managers face

an
the

Wit

Wi
hile

the
es,

5 a
n

sing
and

Communicative English
Lab -1

Understand grammar. Develop Listening Skill

Ethics and Values

Understand the ideas of values, ethics, and mypiali
multicultural context. Understand how universaiues
can be uncovered by different means, includingnsifie
investigation, historical research, or public detetd
deliberation (what some philosophers call a diaect
method).Understand and discuss the idea of moral
relativism and the challenges it poses to univershles

2.1

2.2

Tamil Il

English Il

Read and comprehend literature

19



2.3

2.4

2.5

2.6

2.7

2.8

2.9

Financial Accounting

Show proficiency in basic accounting
conventions and understanding of the accountinggss

concepts,

Understand the process and preparation of financial

statements for Sole Proprietorship and Company
Departmental Business Organizations

and

Organizational Behaviour

Through this course student will be able to expl@eous
dimensions of Human Resource Management and wdl
new career opportunities in the same It will previthnds
on experience to work on industry assignments aaid
practical knowledge Case Study discussions willvigi®

simulations to think as an HR strategist and design

appropriate solution

=

Business Environment

To understand the different environment
the business climate. To know the minor and majotafrs
affecting the business in various streams.To kndw
different environment like, political, technologig
and economic environment in the business. To aeqoi
depth knowledge about legal environment

n

o

Management Information
System

To describe the role of information technology &
decision support systems in business and recordutfient
issues with those of the firm to solve businesdigrms.
To provide the theoretical models used
database management systemsto answer bug
questions

and

in
5iness

Research Led Seminar

Exposure to various research domains. Acquaintarite
languages of research. Development of researcludge

Ms office Packages Lab

By learning the coursesthdents will be able to perfor
documentation, to perform accounting operations &n
perform presentation skills

a3

Communicative English
Lab -l

Understand grammar. Develop Reading Skill

3.1

3.2

3.3

3.4

3.5

3.6

Tamil 1

English llI

Read and comprehend literature

Management Accounting

To help students understand the nature and scoq
management accounting. Gain knowledge in
preparation of financial statement analysis, fulodvfand
Cash flow analysis. Utilize the management toolsl
techniques to take appropriate financial decisions.

e of
the

an

Marketing Management

To expose students to marketing concepts and tiarttie
market. To promote the ability to relate consurnedrdvior
and market trends. To make students realize
relationship  between  marketing  channels
corresponding strateg|

the
and

Business Law

To enlighten the students on the basic principles
legal aspects of business laws. To promote
understanding of various legislations relating
business. To make them acquire knowledge on
legal aspects in the business environment.

a
the
to
the

Human Resource
Management

To provide knowledge about management issues delat
staffing, training, performance, compensation, hun
factors consideration and compliance with humapues
requirements.
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3.7

3.8

3.9

Research Methodology

Understanding research questions and tools. Expegiin
scientific writings. Practice in various aspectsaentific
publications. Inculcation of research ethics

Writing and Presentation
Skills Lab

To participate in an online
successfully by developing the
understanding of Paraphrasing, deciphering instnst
interpreting guidelines, discussion boards & Refeirsg
Styles. To demonstrate his/her ability to writeoeriree
while making an optimum use of correct Busin
Vocabulary & Gramma

Communicative English —
1

Understand grammar. Develop Speaking and Writirith S

4.1

4.2

4.3

4.4

4.5

4.6

4.7

4.8

4.9

Tamil IV

English IV

Read and comprehend literature

Total Quality Management

To learn the quality philosophies and tools in
managerial perspective.

Cost Accounting

To enable students to conceptualize various methads
techniques of cost accounting and its application

Retail Management

To gain in-depth knowledge about Retail managen
practices in Retail Industry.

Industrial Relations and
Labour Law

To enable students to conceptualize various lagarding
human relations and wellbeing for the society

General Aptitude and
Personality Development
Lab

Make use of techniques for self-awareness and
development. Apply the conceptual understanding
communication into everyday practice. Understand
importance of teamwork and group discussions sk
Develop time management and stress managementy
business etiquette skills effective

Communicative English —
v

Understand grammar. Develop Language and Presan
Skill

Environmental Studies

Acquire skills to understand environment and itsiotzs
components, related issues and problems. Pareciad
actively involve at all levels in working towardfet
benefits of environment. Gain a variety of expereshand
acquire knowledge to save the environment for &l
generations. Acquire an awareness of the environasea
whole and its allied problems and sensitivity.

51

5.2

53

Financial Management

The purpose of the course is to offer the studerievant,
systematic, efficient and actual knowledge of fitiah
management that can be applied in practice

making financial decisions ar
resolving financial problems.

Services Marketing

To enable students know the various concepts efcesr
marketing. To understand the strategies for magagind
marketing of services and devise strategies forketeng
services in the liberalized business environment.

learning environment
implication-based

the

nent

self-
th
ills

App

ati

tur

with

Production and Operations

Management

o

To enable students understand the nature and tamuoe!
of production management comprehend the princigheks
areas of application of shop floor management &ndw
the operations and skills needed for major decssion

material management
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5.4 Understand the fundamental concepts of internali
Global Business trade. Comprehend basic principles of the MNCs
Management Acquire broad knowledge on Global Liberalization
and WTO Agreements.
5.5 Advertising and To improve the knowledge and competency of advedis
salesmansh and to have the knowledge of salesmar
5.6 To enable the students to acquire knowledge of
Investment Management Investment management. On successful completion of
this course, the students should have understood
Investment avenues Security analysis
5.7 Hands on exposure to problem solving tools in
Participation Bounded contemporary research. Evolution of research intriess
Research and orientation. Familiarity with cutting edge rassh
trends
5.8 Photoshop Lab the student will possess image ediskills using the
features of Photoshop imaging-editing software:
5.9 E:acl)g?rcunlcanve English Develop Communicative Skills to get a job
6.1 To provide students with the fundamentals of stjiate
Business Policy and management in a comprehensive fashion and relate it
Strategic Management concepts and techniques to the Indian as well as
International Context.
6.2 Entrepreneurial The students will be able to design successful riassi
Plan in order to set up a venture in future. Thelests
Development . . ‘
will become more capable in semploymen
6.3 Logistics and Supply ChahTo e>|<p|airr1] t_Jasic éheory and_ techhniq_ues of Logis‘.aim;lbI
Management fSuppy Chain and to examine the issues and problems
aced in a changing and competitive Business Enwient
6.4 Have an in depth understanding of CRM & |its
Customer Relationship Contribution to Business growth _Design appropr@t%l\/l_
Management programs r_elevant to_varled busme_ss sector Tope_dma
students with the unique perspective of rural miamige
which is endemic to Rural India.
6.5 To emphasize on application of theoretical knowéedgd
help managers in decision making. To familiarize |th
Vi Financial Services students with managerial financial decisions whiate
taking place in organizations. To appreciate thgartance,
of financia information for dicision making proces
6.6 Each student group shall undergo for industriahing of
. twelve weeks duration after the end of Sixth seardstan
Project Work . ) . . O
approved business/industrial/service organizatitaining
Report to the head of the Institution
6.7 Case Study Analysis The course must be taught esisg study method, where
the real world situation are given to the studefus
brainstorming purpose and to get the solutions
6.8 E:gn_mvrlcanve English Develop Communicative Skills. To be a good teamkepr
6.9 Identify and apply art and design elements, prilesipand
terminology in the creation and improvement of waqrk

Extension Activity

Demonstrate effective use of media and techniqugte
creating works of art and/or design.
Express them aesthetically and/or creatively wiibking

works of art and /or design.

22



6.10 An exit examination tests students at the end efr
program of study for attainment of the programterndec
learning outcomes. They cover one or more pro-level
outcomes, not courdevel outcomes. A set of questions
normally identified covering the fundamentals ar
highlighting key concepts in engineering in thetpgsar
course.

Programme Exit
Examination

SCHOOL OF COMMERCE AND BUSINESS MANAGEMENT
DEPARTMENT OF MANAGEMENT

MBA- 20PGBBAGE

MBA PROGRAM EDUCATIONAL OBJECTIVES -PEO
PEO 170 create corporate leaders by developing indiideadership and personal capabilities an
teach how to manage, lead and transform organizatia unique wa
PEO 270 demonstrate perpetual base for r-disciplinary principles in management for achiev
organization goals.
PEO 370 develop student problem solving and decisiolites to enhance managerial effectiver
PEO 470 enrich the ability to thinktatically and lead, motivate and manage teams téfédg in variety
of organization in different situations.
PEO 570 adopt modern information system and technologyrfaking effective management decis

MBA PROGRAMME SPECIFIC OUTCOME -PSO



PSO 1-The program provides recent graduates wighogpportunity to acquire contemporary business
knowledge and skills that enable them to take upagament positioning with private, public and narfipr
organizations.

PSO 2-The program facilitates the graduates toiecdjue capabilities required to become a leadearv ish
transformational, global and socially responsible.

PSO 3-The program enables the graduates to bedfatomd learners skills and competencies necedsary
adopt and manage global business challenges.

PSO 4-To program promises entrepreneurial abligntto seek employment

PSO 5-The program gives flexibility to the studetatde equipped with cross functional managemeiis sk
and expand his professional wingsPSO 6-Graduateslale to use business design thinking to provide
innovative solutions to contemporary business nois|

PSO 7-The program provides avenues to the gradiasesjuire research attitude and pragmatic apprtac
analyze business situation

MBA PROGRAMME OUTCOME-PO

PO 1 -To inculcate a spirit of entrepreneurshighwait objective of personal and societal wellbeing
PO 2 -To develop research based thinking and ugeanititative and statistical tools for businessisien
making

PO 3 -An ability to apply conceptual foundationstive practical decision-making problems.

PO 4 -To develop a systematic understanding ofgésin business environment.

PO 5 -An ability to identify and address ethicaligs and apply them in organizational settings.
PO 6 -An understanding of professional integrity.

PO 7 -An ability to communicate effectively.

PO 8 - An ability to use information and knowledgftectively.

PO 9 -An ability to use practical managerial anialgills.

PO 10 -A successful career and immediate placement.

COURSE OUTCOMES

Sl. .
NO. Semester Course Title Course Outcomes

1.1 Gives exposure to the practice of management in
contemporary organizations from a conceptual, dicaly
Management Concepts | perspective. Create ability to analyze and undedsta
management as well as exploring and developing tven
personal philosophof managemer
1.2 Students will have a better understanding of human
Organizational Behaviour| behavior in organization. They will know the franmk
for managing individual and group performance.
1.3 Student would be able to know the accounting system
carried out in an organization and its utilizatifor the
betterment of an organization through analysisirtdrfcial
statements and cash flow analysis. Student woubeflie
by being able to study, understand and analysendiah
statements.
14 The student must have micro and macro-economic
Economics for Managers | perspective to understand the under pinning | of
management.
15 . . Legal insight will be established in the businesscpces

Legal Aspects of Business$ ; o . .

according to the situation of changing environment.

1.6 Students will achieve statistical literacy and viad able tg
Statistics for Managers | find ways to move beyond the-what of statisticshi® how
and why of statistic

I Accounting for Managers
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1.7

1.8

Managerial Skill
Development - Lab

Learners are able to speak confidently and effesljein
different contexts — informal and formal. They danthink
on feet’ even in difficult circumstances. To getoirthe
habit of express themselves in different genresiiting

from creative to critical to factual writing. Theudent will

be able to manage communication in the organizatioh
develop interpersonal relationshi

Research Led Seminar

a. Exposure to varioesurels domains
b. Acquaintance with languages of research
c. Development of research aptitt

2.1

2.2

2.3

2.4

2.5

2.6

2.7

2.8

Financial Management

Learners can recall and understand Indian finan
systems. Evaluate the investments projects and aoieR
Prepare capital budget and appropriations. Deqgida the
capital structure and working capital budgetingisieas.
Take decision on higher dividend payout or lowetd#nd
payout.

Human Resource
Management

Understanding of importance of Human Resol
Management Understanding of concepts and practtg
Human Resource Management Designing strategie
Human Resource Management Ability to take up aatiy
in Human Resource Management. Basic knowledge g
prevailing legislations related to labour

Marketing Management

knowledge of analytical skills in solving marketingated
problems, awareness of marketing management proceg

Production & Operations
Management

The students would have learned about various @is
related to the production and operations managenidsu
understood the decision role and responsibilities
operations function vis-a-vis other functions in

organization.

Research Methodology

a. Understanding reseprestions and tools
b. Experience in scientific writings
c. Practice in various aspects of scientific pudtlans
d. Inculcation of research ethics

Strategic Management

Create knowledge and understanding of manage
policies and strategies within a changing conteximeet
stakeholder interests information systems to lefaom
failure key tools and techniques for the analysid design
of information systems, including their human &
organisational as well as technical asp

cial

rce
bS

S in
bout

5S
ce

an

ment

ind

Data Analysis Lab

The learning outcome is that the students shoulableto:
Analyse the data to draw inference for decision ingak
Understand application of statistical measures aitral
tendency. Understand application of ANOVA. Analy
trends. Test hypothes

Participation in Bounded
Research

Hands on exposure to problem solving tools in
contemporary research

Evolution of research intuitiveness and orientation
Familiarity with cutting edge research trends

3.1

International Business
Environment

Students would be familiar with global busing
environment, global strategic management practaes
get acquainted with functional domain practices.ey]
would be familiar with conflicts situations and et

PSS

issues in global business.
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3.2

3.3

Operations Research

To facilitate quantitative solutions in businesscidien
making under conditions of certainty, risk and uteaty.
Develop mathematical models using various techrsdoe
successful project implementation.

Design/Socio-Technical
Project

a. Sensitization of social needs for innovation

b. Team work towards interdisciplinary synchronous
research strategy

c. Development of critical thinking and synergiseésearch
approach.

4.1

4.2

4.3

Entrepreneurial
Development

Students will gain knowledge and skills neededuo a
business. Gives required competencies to run ttmessful
enterprise. Prepared to become an entrepre

Project Work

Each student shall undergo foustdal training of twelve
weeks duration after the end of fourth semesterarin
approved business/industrial/service organizatiocaining
Report to the head of the Institution

Programme Exit Exam

An exit examination tests students at the end eaifrth
program of study for attainment of the programterded
learning outcomes. They cover one or more progearat
outcomes, not course-level outcomes. A set of gquesis
normally identified covering the fundamentals and
highlighting key concepts in engineering in thetpgsar
course

ELECTIVE COURSES

MARKETING

Consumer Behaviour

To develop an understandingtabeuconsumer decisio
making process and its applications in marketingction
of firms.

=]

Integrated Marketing
Communication

To provide an exposure to the area of Marketinghi&
International perspective.

Brand Management

To introduce students to thie saspe, benefits and types
of brands; and understand the steps involved igdieg
an appropriate brand for the organization.

Retail Management

To introduce students to tis&cksrope, benefits and types
of retailers; and understand the steps involvedeisigning
an appropriate retail organization structure.

Sales Management

The concepts which are helpfigveloping a sound sales
policy and in organizing and managing sales fornd |a
marketing channels and to impart the knowledge tapou
sales management procedure, and activities.

Services Marketing

Understanding of services aedvice marketing with
emphasis on various aspects of service marketinighwh
make it different from goods marketing.

Industrial Marketing

The course covers the kepeats of Industrial Markets
and its impact on overall growth of the organizatemd to
develop skills to formulate implementable marketing
strategies. The course exposes the students taetyvaf
product-market situations

Customer Relationship
Management

To impart the skill based knowledge of Customer
Relationship Management.

International Marketing

To acquaint the studemiith environment, procedura
institutional and decisional aspects of Internalign
Marketing
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10 Rural Marketing To understand consumer's anttetiag characteristics qf
the same for understanding and contributing to |the
emerging challenges in the upcoming global econamic
scenario.

HUMAN RESOURCE

1 Knowledge Management Students will learn to deteemithe infrastructure
requirements to manage the intellectual capital| in
organizations.

2 Srgamzatlonal To prepare students as organizational change téoils

evelopment & Change : ; 2
using the knowledge and techniques of behaviorahse
manageme!

3 Performance Management The students gain unddnstp of the functions of
performance management system in the organizatidn a
provide them tools and techniques to be used inaigpg
the performance of the employees.

4 Labour Legislations To help the student to ggtosure on Industrial Law.

i Understand the relations ship between the emplayee,
employer, union and government and to have awasenfgs
various industrial laws relating to employees

5 Compensation and RewardTo understand of issues related to the compemsatial

Management rewarding human resources in the organizations tand
impart skills in designing analyzing and restruictgr
reward management systems, policies and strategies.

6 Cross Cultural To develop a diagnostic and conceptual understgnalir]

Management the cultural and related behavioral variables ire |th
management of global organizations.

7 Conflict and Negotiation | Students will be in a position to answer the rbiat tan be

Management played by conflict resolution techniques such adiat®n.

8 Industrial Relations To get exposure on IndustRalations. Understand the
relations ship between the employee, employer,ruaitd
governmer

9 Training & Development | To orient the studentstailor themselves to meet the

IV specific needs of the organizations in training and
development activities.

10 Talent Management Understand the how to acdalemt employees and how
to retain such employees in the organization féective
performance and achievement of goals.

FINANCE
1 Security Analysis and To impart knowledge to students regarding the themd
Portfolio Management practice of Security Analysis and to give the shigden in-
depth knowledge of the theory and practice of Bbdf]
Management.

2 Derivatives Management | To give an in-depth knowledge of the functioning |of
derivative securities market.

3 Project Finance To provide to the students a specialized knowleafgthe

i techniques of evaluating proposed investments angd t
acquaint them with the problems encountered in |the
decisional process pertaining to capital investserfitthe
project.

4 Financial Services and Focus on issues concerning the financial managemient

Institutions financial intermediaries.
5 International Finance Students will learn an overall view of the inteioagl

financial system — instruments and markets.
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6 Insurance and Risk Provide the basics of insurance contracts and ptagxthe
Management various types of insurance policies

7 Corporate Finance Student will acquire Nuanceslred in short term
corporate financing, Good ethical pract

8 Micro Finance Enable the students to understaadptinciples, practices
and application in Micro Financ

9 Strategic Financial Equip the students with necessary strategic knayadexhd

Y, Management skills received to evaluate discussions or capital
restructuring, mergers and acquisitions.

10 Merchant Banking and Enable student to Understand the modes of issuing

Financial Services securities, Acquire and financial evaluation teglei of
leasing and hire purchase
PRODUCTION AND OPERATIONS

1 Project Management Focuses on project managemettiodology that will
increase the ability of students to initiate andnage
projects more efficiently and effectiv

2 Planning and control of | To acquaint the student with the methods of plagaimd

operations control for Operations. It helps to identify andaiss
forecasting models in the qualitative and quariviésdreas.

3 Technology Management Helps to understand theardics of technological
innovation and be familiar with how to formulate
technology strategies.

4 Logistics Management Get the exposure of logistimanagement and fo

I understand the relationship between the logisting |a
packaging

5 Supply Chain ManagemeniGet the exposure of supply chain management and to
understand the relationship between the procureraied
supply chain managem:

6 Business Process To acquaint the student with understanding progess

Reengineering orientation in business management and develo|s skill
abilities in re-engineering and business process| fo
optimum performance.

7 Materials Management | Understand the working of a materials management
department, Aspects of Stores management, Waretgpusi
management and material requirement planning.

8 Maintenance ManagementEnable the students to understand the principlestipes
and applications in Maintenance Management.

9 Service Operations Helps to understand how service performance can be

IV Management improved by studying services operations management

10 Product Design Understand the application ofuctired methods tp
develop a product. Student gains knowledge on how a
product is designed based on the needs of a custome

LOGISTICS AND SUPPLY CHAIN

1 To provide the students with a good knowledge|on
Purchasing and purchase function of the organization, materiainpiag,
Procurement Managementsource selection and negotiation techniques

2 To make the students familiar, understand andzedtie

1] importance of effective materials management to| an

Material Management organization’s survival and profitability

3 To provide the students with a good knowledge|on

corporate business communication channel, hieraactuy

Inventory Manageme

the report writing methodologi¢
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4 To analyze an existing supply chain of a compapphel
various supply chain management concepts, and iepro
the supply chain and design an efficient supplyirchia

Supply Chain Managementalignment with the strategic goals of the company

5 prepare students to acquire knowledge and skidls Igad
them to fill management and analysis in positidre will
enable them to focus on the processes and systéms

Logistics Management Logistics Management

6 Students learn the business transaction with th&adths
Custom House Practice | and Central Excise for successfully executing apdrnhor
And Legalities Export transaction

7 Provide the students with a good knowledge on BExpor
Export Trade and trade, types of trades, formalities for trade, ltiga of
Documentatio export trade and the documentation process

8 provide the students with a good knowledge and
importance of quality concept, quality culture, kiya

Quality Management control and organizations for quality

9 Provide the students with a good knowledge of eigfrt

operations, services and management that can duppaor
Y, Air Cargo Logistics in various business functions and roles such asatipes,
Management customer service, account management and sales.
10 To provide the students with a good knowledge @fand
freight operations, services and management that| ca
Shipping and Ocean support them in various business functions andsrelech
Freight Logistics as operations, customer service, account managesmnent
Management sales.
INTERNATIONAL BUSINESS

1 International Marketing To provide the knowledgentdrketing management in the
international perspective to develop marketing tsgias
for the dynamic international marke

2 International Human Provide insight from International Human Resoufce

Resource Management | Management (IHRM) to give an overview and the pcatt
implications of operating across national bordersthie
pursuit of core strategic competences, the manageoie
global organizational values and culture, and |the
competition for talent.

3 Cross Cultural Provide a thorough understanding of the impact of a

Management international context on management practices based

I culture

4 Global Logistics and Provides the analytical framework for understandihg

Supply Chain Managementogistic models and supply chain techniques in|an
international perspective.

5 International Tradé Making the students to understand on the Indiedsle

Procedures angdPosition in the World and the various trade proceslu

Documentation involved in an international business. It givesimsight to
the various documents required for trading.

6 International Strategic To familiarize the participants with the conceptsls and

Management techniques of international strategic managemerassto
enable them develop analytical and conceptualsskitd
the ability to look at the totality of situations.

29



7 Global Business Ethic| To sensitize the students to issues pertainingistamable
and Corporate development and business ethics and enable devetdpm
Governance and business ethics and enable them to understand t
implications of various statutory and policy guidek
concerning corporate governance for actual busipess
decision making
8 Management C
International To make the students to understand how the inienat
Developmental developmental organizations are to be managed
IV Organizations
9 Merger and Acquisitior | Provide basic insights about how merger and adiisi
occur in industry
10 International Financie| To give the students an overall view of the intéorl
Management financial system — instruments and markets.
SYSTEMS
1 Software Engineering To understand the softwareineeging and apply the
knowledge of a disciplined approach to the develempnof
software and to the management of the softwareuotqd
lifecycle.
2 Software Project Imparts knowledge to the students on how to evalaatd
Management assess the projects and to find the cost of thiegrasing
cost benefit evaluation techniques.
3 Relational Database Helps to understand the roles of database adnati@trin
Management Systems the enterprise and be able to perform common dsgégba
administration functions
4 E- Business Technology | To analyze the impact that electronic commerceaidty
and Management and will likely have on key sectors of the econoand
1] assess the strategic implications this analysidshfdr an
organization.
5 Data Warehousing & Data To understand the overall architecture of a dateeha@use
Mining and techniques and methods for data gathering aral d
pre-processing tools
6 Knowledge Management To prepare students to bedamiliar with the current
theories, practices, tools and techniques in kndgde
management (KM), and to assist students in pursaing
career in the information sector for profit and faot profit
organizations.
7 Enterprise Resource Understand about ERP systems, ERP software | and
Planning modules, Implementation of ERP, and Emerging tremds
ERP.
8 Information Storage & Helps to learn and understand the storage managemen
Management virtualization technologies, infrastructure and rage
security.
9 \Y) Cloud Computing Understand basics of cloud coimgutfor businesg
management
10 Decision Support System| Understand the components of DSS and IS. To knay th
And Intelligent Systems | appropriate model to be used for a problem
HOSPITAL MANAGEMENT
1 Management Of Hospital | The students gain insights into various aspect |lik
Services importance, functions, policies and proceduresjpng,
1 controlling, co-ordination, communication, staffing
reporting and documentation of both clinical andn no
clinical services in a hospital.
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2 Operations Management Jrunderstanding about various operations relatedopital
Health Care administration such as purchase procedures of Hosaé
equipments and materials, store maintenance, 9u

management and conduction of healthcare events

3 Marketing Management OfGives better understanding about the ways to market

Hospital And Health Care| healthcare services. Gives view about the marketing
Service for healthcare servic
4 Community Health and | After completion of community health and managentdn
Management of National | National health programs module, students will bke &
Health Programmes recognize and identify the elements in designing
strategies for health care delivery for community.

5 Management of Clinical | Developing awareness among students regarding gbpce

and Super Specialty of location, layout and the infrastructure and fsiaf

Services in Hospitals requirements. They would be able to enumerate gkner
procedures and policies and procedures followezhaoh of
these

6 Patient Care Management  Understand the processkbsletails related to effecti
patient care and to further increase the satisfladévels of
patients

7 Health Related Laws and| Understand Laws relating to Health services, Legpbrts,

Ethics License, Risk Management.

8 Medical Tourism Understand the Significance of MeadliTourism, Role o
government, Communication for medical tourists.sTill
enable students to learn effects of medical tourian|
nation’s economy, Pricing of Medical Services, Egirey
trends on Medical Tourism.

° v Hospl_tal Archl_tecture, Students come to understand about the architeg

Planning, Design and : . . .
X planning design and maintenance about the hospitals
Maintenance
10 Hospital Waste Familiarize the learner with the importance, tegaes ang
Management the procedures involved in the management of Hals
Waste
TOURISM
1 Tourism Principles, Understand the various elements of Tourism Managée
Policies and Practices and familiarize with the Tourism policies in thetinaal
and international context

2 Tourism Products of Indig  Conceptualize a toimerary based on variety of themég
and to identify and manage emerging tourist dasbns.

3 Destination Planning and| Familiarize with the destination branding practjcasd

development introduce advanced analysis and research in the die
destination development

4 Travel agency and Tour | Understand the significance of travel agency aoar

I operations operation business; know the current trends andtipes
in the tourism and travel trade sector; developgadte
knowledge and skills applicable to travel industry.

5 Hospitality Management | Understand the essentials of hospitality indus
Familiarize with resort and event management; and
do project work in the above areas.

6 Indian culture and Study the richness and diversity of Indian culty

Heritage

evaluate the contemporary trends of India cultarej to
acknowledge and appreciate the co-existence oérdift

cultural and religious practices of India
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7 Tourism Marketing To expose the students to eptst and components of
marketing and acquaint them with tourism specific
marketing skills

8 Ecotourism To understand the significance of eaddou and to
comprehend the theories and practices of ecotoandno
be familiar with the model ecotourism projects

9 Event Management Familiarize the students wite #ssentials of Event
Management; To understand the potential of MICE and

v Event Tourism; and to enable the students to takg u
project work in the above areas

10 E- Tourism To understand emerging business moidetourism and
travel industry and to study the impact of Inforioat
Technology on tourism and travel sector.

AGRI BUSINESS MANAGEMENT
1 To expose learners to the environment in whichae-
Agri business Environmentbusiness is conducted. Focus will be on understandi
and Policy micro and macro environmental forces and their ichjoa
agri-business.

2 . . this course is to give the students an understgndin

Agricultural Marketing . ;o ; P
Management concept, various policies, strategies and _dem_s;el"ailng
to marketing that can be developed by agribusifiess.

3 To acquaint the students with the basic principiearm

Farm Business management dealing with the analysis of farm resesyr
Management having alternatives within the framework of resaufc
restrictions

4 Management of Agri To Make the students how the agri business codpesat

1] business Cooperativ are to be manag
5 To examine how the system affects farmers, conssiaret
. middlemen and to illustrate the response of thisadyic
Food Retail Management marketing system to technological, spocio-cultupmilftligll
and economic forces over time
6 Management of To give the students an understanding of diffefent
Agricultural Input marketing concept and marketing system in contdxt o
Marketing agricultural inputs
7 To Introduce the students to the concepts andepsas of
. . agricultural supply chain management, framework |for
Qgrl Supply Chain structuring supply chain drivers; network desigmesmand
anagement A ! ) .
forecasting, inventory planning, sourcing decisiansl IT
enablement of supply chain.

8 To impart knowledge about current Indian agricudiur
policies and changes which have taken place inptist

Agriculture Economics independence period with a special focus upon prod
being faced in the light of challenges of food sigland
sustainable agriculture

9 vV Agricultural and Micro- To familiar?ze _students with the Agricultural Firtzimi_

h System, Microfinance System and tools and techsigue
Finance -
used for better management decisions.
10 New Trends and To familiarize students with the Agricultural Fircal
Development in Agri- System, Microfinance System and tools and techsigue

Sector

used for better management decisions
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SCHOOL OF COMMERCE AND BUSINESS MANAGEMENT
DEPARTMENT OF MANAGEMENT

M.Phil- 20MPBBAGE

M.Phil. PROGRAM EDUCATIONAL OBJECTIVES -PEO
PEOL: To prepare students for an excellent corporateec,

PEO2: combining theory with practice, classroom teachirtlpy management developme

M.Phil. PROGRAMME SPECIFIC OUTCOME -PSO

Program Specific Outcomes Nurturing industry ready professionals with bustasd manageme
acumen, who shall hold high degree of human vanessocial consciousness in their professiona

personal lives.

M.Phil. COURSES OUTCOME -CO

S.no Course title Course outcomes
01 able to create a research project plan and res
methodology
RESEARCH METHODOLOG' ° Is able to plan, organise and control

execution process of the research project, inctuthe
choice of information sources, data collectiontiadi
and analysis, to be able to lead project teams
interact with external research agencies and cnies

° Build an Articulated Plan. The obvious place

02 STRATEGIC MANAGEMENT start during the planning process is building an|

° Focus on Strategic Differentiation. Build a p
that's focused on your strategic differential




LYy

e Motivate through effective delegati
03 e Manage performance through coaching
ADVANCED MANAGEMENT e Manage change and your own stress
e Planning the support of strategic objectives
e Understanding of ethical issues relate
04 RESEARCH AND PUBLICATION Re_search and Publication. _Skills ga_ined:
ETHICS ° ertc_a re.search. papers/thes!s following
publication ethics. Related issues. Competen
developed:
e Publish ethically.
BACHELOR OF BUSINESS ADMINISTRATION
Course Structure-2020
Course Code | Course Title | L] 7] P C
SEMESTER |
20110AEC11, | Tami-I/Advanced Englis-I/Hindi-I/ French- |
20111AEC11/ 410l 0l 2
20132AEC11/
20135AEC11
20111AEC12 English | 4 | 0] 0 2
20160SEC1 Principles of Manageme 510|0| 3
20160SEC1 Managerial Economi 5 0|0 3
20160AEC15 | Business Communication 5 0O 0 4
20160AEC16 | Business Mathematics and Statistics 4 |00 3
201ACLSICN | Indian Constitution -l - - 2
Total |27 | O O] 19
AUDIT COURSE
201ACLSUHYV | Universal Human Values - - - 2
SEMESTER I
20110AEC21/
20131AEC21/ | Tamil Il / Hindi Il/ Advanced English Il 4, 0 C 2
20111AEC21
20111AEC2 English II 4 |0 |0 2
20160SEC2 Financial Accountin 5[0]0| 3
20160SEC24 | Organizational Behavior 5 0 0 3
20160AEC25 | Business Environment 5 D 0 4
20160AEC26 | Management Information System 4 |0 |0 3
RESEARCH SKILL BASED COURSE
20160RLC27 | Research Led Seminar 0O [0 |0 N
Total | 27 | O] O] 18
AUDIT COURSES
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201ACLSCOS | Communication Skills 0O 0|0 2
201ACSSBBE | Basic Behavioral Etiquette 00| O 2
SEMESTER Il
20110AEC31/
20131AEC31/ | Tamil lll / Hindi 11l/ Advanced English 1lI 4| 0 O 2
20111AEC31
20111AEC32 | English Il 4 10| 0| 2
20160SEC33 | Management Accounting 0 3
20160SEC34 | Marketing Management 0 3
20160AEC35 | Business Law 510]0 4
20160AEC3I Human Resource Managem 4 |00 3
RESEARCH SKILL BASED COURSE
20160RMC37 | Research Methodology 0 y.
Total | 27 | O] O| 20
AUDIT COURSES
201ACLSOAN Office automation ololo 2
SEMESTER IV
20110AECA41/
20131AEC41/ | Tamil IV / Hindi IV/ Advanced English IV 4 2
20111AEC41
20111AEC42 | English IV 4 10| 0| 2
20160SEC4 Total Quality Manageme 5100 3
20160SEC4 Cost Accountin 4 |00 3
20160AEC45 | Retail Management 4 D 4
20160AEC46 | Industrial Relations and Labour Law 1 0
201ENSTUA45 | Environmental Studies 0 2
Total | 27 | O O| 20
AUDIT COURSE
201ACLSLMS | Leadership and Management Skills O|lo0] O 2
201ACSSAQA | General Aptitude and Quantitative Ability 00| O 2
SEMESTER V
20160SEC51 | Financial Management 0 5
20160SEC52 | Services Marketing 5 10|0 3
20160SEC53 | Production and Operations Management 5100
20160SEC5 Global Business Managem 6 |00 4
20160DSC5 Discipline Specific Elective | 5 0|0 3
RESEARCH RKILL BASED COURSE
20160BRC55 | Participation Bounded Research 0 |0 |0
Total | 27 | O] O] 20
AUDIT COURSE
201ACLSPSL Professional Skills ololo 2
SEMESTER VI
20160SEC6 Business Policy and Strategic Managen 510|0| 4
20160SEC62 Entrepreneurial Development > 05
20160SEC63 Logistics and Supply Chain Management 5 010
20160DSC64 | Discipline Specific Elective — Il 5 ) 3
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201__OEC(2

Digit Course Open Elective 4 10| 0| 2
Name )
20160PRW6 Project Worl O 0|0 4
20160PEE | Programme Exit Exam O O 2
Total [ 25| 0] O] 24
AUDIT COURSE
201ACSSIST Interview Skills Training and Mock Test 0| 0]O0 2
201ACLSCET Community Engagement 0|00 1
Total Credits -Programme 116
Total Credits - Audit Courses 20

Discipline Specific Elective Courses

Semester Elective No Course Code Course Title

Vv | 20160DSC54A | Advertising and salesmanship

20160DSC54! Investment Manageme

20160DSC64, | Customer Relationship Managerr

Vi I 20160DSC64B Financial Services

Open Elective Courses

Semester| Course Code Course Title Department
201110KE( Journalisr Englist
201140KE( Food and Adulteratic Chemistn

Vi 201160KE( Wild life conservatio Microbiology

201200EC E-Learning Computer science
201610EC Banking Services Commerce

Audit Courses&Audit Courses on Soft Skills

Semester| Elective Ng Course Code Course Title

| 201ACLSICN | Indian Constitution

I 201ACLSUF | Universal Human Valut
\Y

| 201ACLSCO¢ | Communication Skills

Il 201ACSSBBE | Basic Behavioral Etiquette

1l | 201ACLSOAN | Office automation

I 201ACLSLMS | Leadership and Management Skills

Il 201ACSSAQA | General Aptitude and Quantitative Ability

V | 201ACLSPSL | Professional Skills

I 201ACSSIST | Interview Skills Training and Mock Test

Il 201ACLSCET | Community Engagement
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Course Code Course Title L
20111AEC11| ADVANCED ENGLISH-I 4
Aim:
e To improve the knowledge of English
Objective:

e To familiarize with the glossary terms, figuresspeech

e To improve vocabulary

e To learn how to edit and proof read

e To know the comparison and contrast and cause féaut éorms

e To understand the impact of the speeches of farpeogle
Outcome:

e Develop vocabulary

e Read and comprehend literature

UNIT
Glossary of grammar terms
Figures of speech

UNIT — I
Foreign words and phrases
British and American Vocabulary

UNIT — 1l
Speeches of famous people:
Mahatma Gandhi-Abraham Lincoln-Swami VivekanandanJe. Kennedy

UNIT — IV
Editing
Proof reading

UNIT -V
Comparison and contrast
Cause and effect

References:
English Grammar -Wren and Martin
English Grammar and Composition -Radhakridpitiai

Essentials of Business Communication -RajeRdia&J.S Korlahalli
Sultan Chand & Sons

English for writers and translators bRoOMacpherson

Technical Communication @iakshi Sharma & Sangeetha Sharma
The World's Great Speeches difuKumar Sharma Galaxy Publishers
English Work Book-1&Il ewelcy Jawahar
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Course code

Course Title

20111AEC1L.

ENGLISH-I

Aim:

e To acquaint students with learning English throliginature

Objective:

e To improve English delightfully through simple pognessays

e To throw light on fiction

e To read and comprehend literature

Outcome:
e Read and comprehend literature

UNIT -l
The Art of Reading
An Eco-Feminist Vision

UNIT — I
The Merchant of Death
She Spoke for all Nature

UNIT Il
Because | could not Stop for Death
Stopping by Woods on a Snowy Evening

UNIT —IV
Enterprise
Love poem for a wife

UNIT =V
Oliver Twist

References:-

The Art of Reading/ Experiencing Poetry.

- Lin Yutang
-Aruna Gnanadason

-Nanda Kishore Mishra & John Kennet
-Yowvorld ‘The Hindu’

-Emilgkiinson
-RoBeost

-Nissim Ezekiel
-A.K Ramanujam

-Charles Dickens

.M8Brugesan and Dr.K.Chellappan
Emer&ublishers
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Course Code Course Title L T P| C
20160SEC13 PRINCIPLES OF MANAGEMENT 0 5

(@11
O

AIM: To enhance production and productivity, decreass ob production and maximize
prosperity both for employer and employees havimgmon interests.

OBJECTIVE: To familiarize the students to the basic concept®i@anagement in order to aid
in understanding how an organization functions, endnderstanding the complexity and wide
variety of issues managers face in today’s busifiess.

PREREQUISTE: Introduction to the management process, emphasizing planning and strategy, and
organizational behavior, direction and control including leadership, motivation, team building,
management information systems.

UNIT —1

Organization - Management — Importance — concdgé&ture — functions- Role of managers-
Management and administration — Evolution of manag® thought — Modern management
approaches — MBO —Merits and Demerits.

UNIT — I
Nature and purpose of planning — Planning procesgpes of plans - strategies — Types of
strategies — Decision Making- Types - Process-dRatidecision making process.

UNIT -1l

Nature and purpose of organizing - Organizatiorucstre — Process of organization —
Departmentalization — Span of control — Delegatbauthority, responsibility — Accountability
— Centralization and decentralization - Selectiod Recruitment.

UNIT — IV
Directing — Principles — Elements — Motivation, ©hes of motivation: Maslow, Herzberg,
Vroom models — Communication- Hurdles to effectteenmunication

UNIT -V

Control — Controlling — Need for control — Contmrocess — Control techniques. Leadership -
leadership theories — Styles — Managerial grido@bration — meaning — need — types.

References:
[0 L.M. Prasad — Sultan Chand & Sons.

[1 T.M.Ramasamy — Himalaya Publishing House.
[1 P.C.Tripathi, P.N. Reddy — Tata McGraw — Hill Publishing House.
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Course Code Course Title L T Pl C
20160SEC14 MANAGERIAL ECONOMICS 5 0 Q

fdwl
g

MANAGERIAL ECONOMICS
AIM: Economics is inevitable to business and henceachtdasic of economics to students of
Business Administration

COURSE OBJECTIVES
1. To educate the students to understand the fundateeriteconomics
2. To understand the application of economics in lessrdecisions
3. To familiarize the Students with economic toolslfosiness analysis.

PRE REQUISITE: A minimum level knowledge to understand and apfitices of Economics

SYLLABUS
UNIT | Introduction — Natural & Scope of Managerial Ecomcs — Significance of Managerial
Economics.

UNIT Il Demand Analysis — Basic Concepts and Tools forlysi of Demand — Demand
forecasting.

UNIT 1lIl Cost Concepts and Cost Analysis — Production Fomct Cost Price — Output
Relations.

UNIT IV Price and Output Decisions under different Mai®gtictures Perfect Competition —
Monopoly — Monopolistic Competition — Oligopoly —i€tng Policy — Pricing Methods and
Approaches — Product Line Pricing — Price Forengsti

UNIT V National Income-definition, measurement — Facterdlifficulties in measurement.
GDP-NDP-Business cycle- phases — Inflation- typewl aontrol measures. Managerial
Economics in the Context of Globalization.

TEXT BOOK
1. Dr. Sankaran S., “Managerial Economics”, Margtumlications, 2099.

References:

1. Varshney & Maheswari, “Managerial Economics”)t&u Chand & Sons, 2007. 2. Victor L.
Mote & Samuel Paul, “Managerial economics”, Tata@viaw-Hill Education, 2077
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Course Code Course Title L T P| C
20160AEC1! BUSINESS COMMUNICATIONM 4 0| 0| 4

UNIT I

Introduction — Definition, Characteristics and need for communication — Importance of effective
communication — Process, Principles of Communication - Barriers of communication.

UNITII

Means of communication — Oral and Written Communication — Flow of Communication — Types of
Communication — Non Verbal Communication.

UNIT [l

Introduction to Business Correspondence — Structure Layout — Letters of Enquiries, Offers, Quotations
and Tenders — Orders, its execution and Cancellation Letters — Sales Letters.

UNIT IV

Bank Correspondence — Letter between banker and customer, Letter between Head office and Branch
Office, Letter between Customer and banker. Insurance Correspondence — Fire, Marine, General and Life
Insurance. Export and Import Correspondence.

UNITV

Reports - Structure and Layout — Business Report Writing — Reports by Individuals, Committees, Press
Reports, Market Reports — Proposal Writing. Technology — Aided Business Communication — Internet, E-
Mail, Web-based Communication, IT Trends in Communication.

References:
[1 Managerial Communication — V.P. Michael — Himalaya Publishing House
[1 Business Communication - Homai Pradhan, D. S. Bhande — Himalya Publishing house.
[1 Business Communication - K Sundar, A Kumara Raj - Vijay Nicole
1 Business Communication - Kathiresan — Dr, Radha — Prasana Publishers.
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Course Code Course Title
20160AEC16| BUSINESS MATHEMATICS AND STATISTICY 2

T|P|C
2|0

Aim: To learn the concepts, applications and methodsatfiematics and statistics useful for
Business operations.
Pre requisite: The learner should have Elementary knowledge irhemaatics and statistics.
UNIT- | FUNDAMENTALS OF BUSINESS MATHEMATICS
Arithmetic - Ratios and Proportions - Simple and Compound istareluding application of
Annuity- Set theory and simple application of Vediagram- Mathematical reasoning — basic
application
UNIT — Il INTRODUCTION TO STATISTICS
Meaning and scope of statistics, uses of statisticsusiness, statistical data — primary and
secondary — classification of data — frequencyritistion — Diagrammatic presentation .
UNIT — Il MEASURES OF CENTRAL TENDENCY AND DISPERS ION
Mean, Median, Mode, Mean Deviation - Quartiles gnaartile Deviation - Standard Deviation -
Co-efficient of Variation, Coefficient of Quartil@eviation
UNIT — IV CORRELATION AND REGRESSION
Scatter diagram - Karl Pearson’s Coefficient of rélation - Rank Correlation - Regression
lines, Regression equations, Regression coeffiient
UNIT — V INDEX NUMBERS & TIME SERIES ANALYSIS
Index Numbers - Uses of Index Numbers - Methodscafistruction of Index Numbers -
Problems involved in construction of Index Numbeiidme SeriesAnalysis — Components of
Time series — Methods of computing time series vibg Average Method - Method of Least
Squares
TEXT BOOKS

[ Statistical Methods — S.P.Gupta

[l Fundamentals of Statistics — D.L. Elhance

[l Business Mathematics and Statistics — N G Das &@a43s.

References:
1 Economics and Business Statistics — M.Sivathanai pil

[J Elements of Statistics — B.N. Asthana

47
1 Schaum'’s outline of Statistics — Murray R Spieged &arry J. Stephens
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Course Code Course Title L T P

20111AEC2. | ADVANCED ENGLISH-1I 4 0| 0| 2
Aim:

e To improve the knowledge of English
Objective:

e To understand the format of e-mail, fax and memos
e To write itinerary, checkilist, invitation, circulanstruction, recommendations
e To understand the impact of the biographies of fasrmeople
Outcome:
e Develop writing skill
e Read and comprehend literature

UNIT —I
E-mail
Fax
Memos

UNIT — I
Itinerary
Checklist

UNIT =1l
Invitation
Circular

UNIT — IV
Instruction
Recommendations

UNIT -V
Biographies of famous people:
Mother Teresa-Madam Curie-Charles Chaplin-Vikrama8hai

References:

English Grammar -Wren and Martin

English Grammar and Composition -Radhakridpitiai

Technical Communication @iakshi Sharma & Sangeetha Sharma
Inspiring Lives -Maruthi Publishers

English Work Book-1&ll ewelcy Jawahar
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Course Code Course Title L T P| C

20111AEC2. | ENGLISH-II 4 00| 2
Aim:

e To acquaint learners with different trends of vmgti
Objective:

e To empower students to acquire language skillautitrditerature

e To enable the students to appreciate literature

e To develop the conversational skills through ortepéays
Outcome:

e Read and comprehend literature

UNIT — |

Ecology -A.Ramanujan
Gift -Alio&/alker

The First Meeting -Sujata Bhatt
UNIT I

Fueled -Marcie Hans
Asleep -Ernst Jandl
Buying and selling -Khalil Gibran
UNIT -l

The End of living and The Beginning of Survival Ri€f Seattle

My Wood - E.M.Forster

The Meeting of Races - Rabindranath Tagore
UNIT — IV

The Refugee -K.A. Abbas

| Have a Dream -Martin Luther king
Those People Next Door -A.G. Gardiner
UNIT -V

Marriage is a private Affair -Chinua Achebe
The Fortune Teller -Karel Capek
Proposal -AimtChekov
References:-

Gathered Wisdom -GowriSivaraman EmeraldPublishers
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Course Code Course Title L| T|] P| C
20160SEC23 FINANCIAL ACCOUNTING 2 3 0 5
AIM: The Basic purpose of this course is to developnamgit of postulates, principles a

techniques of accounting, and utilization of finah@ccounting information for plannin
decision-making and control.

Pre Requisite: The Learner should have introductory knowledge aibooounting.

UNIT -1

Introduction to Financial Accounting — DefinitioMeaning, Nature, Objectives and Useg of

Accounting — Accounting Concepts, Principles andn@mtions — Books of Accounts
Branches of Accounting — Differences between varioanches of accounting

UNIT — I

Book Keeping — Single Entry System of Book Keeping — Double Entry System of Book Keeping —
Recording of Transactions —Journal — Subsidiary books — Ledger — Trail Balance.

UNIT -1l

Final Accounts — Manufacturing account — Tradingaamt — Profit and Loss account and

Balance Sheet

UNIT — IV

Depreciation Accounting: Introduction, Meaning of Depreciation, Causes for Depreciation, Need for
Depreciation, Computation of the Amount of Depreciation, Depreciation on Additions to Fixed Assets,
Methods of Depreciation, Calculation of Depreciation under various methods.

UNIT-V

Consignment- Meaning, features of consignment &etiten, distinction between consignme
and sale, Joint venture - Meaning, features, diffee between joint venture and partners

joint venture and consignment.

Text Book:
[1 Advance accounting —S. P. Jain and K. L. Narang — Kaliyani Publisher.
[1 Principles of Accounting — Finnery H. A. Miller H E Prentice Hall

[J  Principles of Financial Accounting — S.N. Maheshwari

et

hip,
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Course Code Course Title L T Pl C
20160SEC24 ORGANIZATIONAL BEHAVIOUR 5 0 0 5

AIM: To provide basic knowledge on various models of organizational behavior, To expose them to the
concepts of motivation and group dynamics, To help them acquire interpersonal skills.
Pre Requisite: The Learner should have basic interpersonal skill and Human behaviour
UNIT -1
Organizational Behaviour — Concept — Nature - Models - Other similar fields of study — Disciplines
contributing to Organizational Behaviour - Individual Behaviour — Perception.
UNIT-1I
Personality — Definition - Determinants - Group Dynamics — Formal and Informal Groups, Group Norms,
Group Cohesiveness, Group Behaviour and Group Decision — making.
UNIT -1l
Leadership — Concept — Qualities of effective Leadership — Leadership Styles - Definition of Power —
Types of Power - Sources of power — Power and Politics.
UNIT - IV
Definition of Authority — Characteristics — Types of Authority - Organizational conflict, source of conflicts
— Types of conflicts — Job frustration and causes.
UNIT-V
Motivation — Concept — Nature — significance - Theories of Motivation — Maslow’s need hierarchy theory
— Mc Gregor’s Theory X and Theory Y — Herzberg Two Factor Theory - Stress Management — Concept -
Sources - Effects of stress - Management of Stress.
TEXT BOOK:
Organizational Behaviour — L.M. PRASAD
References:

[1 Organization Theory and Behaviour — V.S.P. RAO & D.S. Narayana

[1 Organizational Behaviour - Uma Sekaran

[1 Organizational Behaviour - K.Aswathappa

[ Stephen P. Robins, Organisational Behavior, PHI Learning / Pearson Education, 11th edition,
2008.
Fred Luthans, Organisational Behavior, McGraw Hill, 11" Edition, 2001

|
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Course Code Course Title L T Pl C
20160AEC2! BUSINESS ENVIRONMEN" 4 0 0| 4

AIM: To enable the learner to understand the variougéss and economic environments in a
changing business scenatrio.

UNIT-I

Business environment- concept- significance- fastenvironmental influence on business.
UNIT-II

Social and cultural environment- demographic trdndian social structure- impact on business-
interplay of various systems.

UNIT-III

Political environment- directive principles of sapolicy-centre- state relations- impact on
business- economic environment- sectors of econamy their significance- agriculture,
industry- service- multinational corporations- miegn importance- advantages- weakness.
UNIT-IV

Technological environment- choice of technologyeljjems in selecting appropriate technology-
importance to business- social responsibility- nmegnimportance- responsibility towards
various interest groups.

UNIT-V

Economic planning and development- government afahning- industrial policies and

promotion schemes- government policy and SSI.

References:

(1 Francis Cherunilam- ‘Business Environment’.

01 Aswathappa k, ‘Essentials of Business Environment’.
1 Havg VK, ‘Economic Environment of Business'.
U

Amarchand D, Government and Business.

57



Course Code Course Title LIT|P|C
20160AEC26| MANAGEMENT INFORMATION SYSTEM| 4| 0| O 4

MANAGEMENT INFORMATION SYSTEM
AIM: The objective of this course is to help the studacquire the basic knowledge of
information system so as to enable them to makesrafficient use of information for decision
making.
Pre Requisite: The Learner should have elementary knowledge ahftarmation systems
UNIT-I
Management information System- An overview- coneeptolution and element of MIS-
definition- characteristics and basic requiremehtVidS- structure- computerized MIS- pre-
requisites of an effective MIS.
UNIT-II
System analysis and design- An overview- Systerdystbystem design- development and
implementation.
UNIT-I
Computers and its effect on MIS- Limitations- MI8daDSS- MIS and information resource
management- executive information artificial inggince and expert system- MIS in Indian
organizations- recent developments in informaterhnology.
UNIT-IV
Computers and communication- An overview- the imfation technology- concept of global
village- communication channels- communication meks- local area networks- wide area
networks- video conferencing.
UNIT-V
Client/ server computing communication servers-itdignetworks- ERP systems- inter-
organizational information systems- value addedwosks- networking E-commerce and
internet- application of internet and website mamagnt.

References:
[l O’ Brien, James A, Management Information Systems.

(1 Sadogopans, Management information System, PHI.
[ Lucas, Management information System.
0

Sen, Management information System.
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Course Code Course Title L T| P| C
20111AEC31| ADVANCED ENGLISH-III 4 0| 0 2
Aim:
e To improve the knowledge of English
Objective:
e To familiarize with the organs of speech and thecdption and classification of speech
sounds

e To understand consonant cluster, syllable, worericand intonation.
e To know how to interpret graphics
e To write slogans and advertisements
Outcome:
e Understand Phonetics
e Develop writing skill 62



Course Code Course Title L| T|] P
20111AEC32| ENGLISH-III 4 0] O

Aim:

e To acquaint students with learning English throliggnature
Objective:

e To sensitize students to language use throughnivedaext

e To develop the conversational skills through ortepéays
Outcome:

e Read and comprehend literature
UNIT -1
The Doctor’'s World - R.K. Narayan
The Postmaster - Rabindranath Tagore
Princess September - E.Somerest Maugham
UNIT — I
The Price of Flowers -Prabhat Kumar kaepadhyay
The Open Window -Saki
The Model Millionaire -Oscar Wilde
UNIT I
My Brother My Brother - Norah Burke
Uneasy Home Coming - Will Fnkims
Resignation - Premchand
UNIT —IV
The Referee .HNAndrews & Geoffrey Dreamer
The Case of the Stolen Diamonds -Farrell Mitchel
UNIT -V
The Dear Departed -Stanley Houghton
The Princess and the Wood Cutter -Alan Alexamdiére
References:-
Nine Short Stories -StelthKing Blackie Books
One-Act plays of Today -T.Prakdia Emerald Publishers
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Course Code Course Title
20160SEC3 | MANAGEMENT ACCOUNTING | 2

T
3

o

C
5

AIM: To help students understand the nature and scopmaofigement accounting. Gain
knowledge in the preparation of financial statenamlysis, fund flow and Cash flow analysis.
Utilize the management tools and techniques to apiggopriate financial decisions.

Pre requisite: The Learner Should have Elementary knowledge afioancial accounting
reports and statements.

UNIT -1

Management accounting — Meaning, Objectives, NaanteScope of Management accounting —
Utility and limitations of management accounting.

UNIT — I

Financial Statement Analysis — Comparative StatésnenCommon Size Statements Ratio
Analysis — significance, Uses and limitations — @aoation of various ratio — Profitability,
Liquidity, Solvency and Turnover ratio.

UNIT -1l

Fund flow analysis — concept of funds — sourcesumas$ of funds —managerial uses of fund flow
analysis - construction of fund flow statement.

UNIT — IV

Cash flow analysis — Distinct of Cash flow from éufiow - utility of Cash flow statement —
Construction of Cash flow statement.

UNIT -V

Marginal Costing: Meaning, Features, Advantages, Limitations, AbsonpcostingCost —
Volume — Profit Analysis: Contribution, Break even analysis, Profit VolumatiB, Margin of
safety
References:

1 Management Accounting — S.N. MAHESWARI, Sultan Gh&nSons.

1 Manmohan and SN. Gopal - Principle of Managememifating

(1 Guthmann H. G. Analysis of Financial Statementsyelhi.

71 Anthony R. N. Management Accounting — Text and Gase

65



66



Course Code Course Title LIT|P|C
20160SEC34] MARKETING MANAGEMENT 5| 0| 0| 5

AIM : To expose students to marketing concepts anddrenthe market. To promote the ability to
relate consumer behaviour and market trends. Toenstikdents realize the relationship between
marketing channels and corresponding strategies.

Pre Requisite: The learner should have elementary knowledge abwarket and marketing
concepts.

UNIT - | Market and Marketing: Distinction between markgtand selling - Types of market —
Concepts — Functions - Marketing management — @bgc — Importance - Marketing
Environment - Marketing Information System.

UNIT - Il Market Segmentation: Criteria of effective segraéioh — Benefits — Bases for market
segmentation - Factors influencing consumer belhavBuyer motives — Buying process.

UNIT - Il Marketing Mix - Product planning and developmenPreductmix decisions — New
product development — Product life cycle and stjiate- Pricing — Meaning — Influencing factors —
Objectives — Pricing methods.

UNIT - IV Marketing channels -Need and importance — Clasdiin — Types of Intermediaries —
Wholesalers — Functions — Retailers — Function$iysiéal distribution — Elements of physical
distribution (logistics)

UNIT - V Promotion mix - Personal selling —Process - Adserg — Objectives — Types - Sales
promotion — Objectives — Sales promotion methodbligity and public relations.

TEXT BOOK:
1. Ramaswamy and Namakumari, Marketing ManagenferiR8vised MacMillan | Ltd

References:

1. Philip Kotler, Marketing Management, Prentice HelIndia.
Philip Kotler and Armstrong, Marketing Management
Saxena, Marketing Management, Tata McGraw Hill Pub
Pillai &Bhagavathi, Modern Marketing
Sherlekar, Marketing Management
Varshney RL and Gupta SL, Marketing Management

ok wn
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Course Code| Course Title LIT|P|C
20160AEC35/ BUSINESS LAW |4 | 0| 0| 4

OBJECTIVES:
e To enlighten the students on the basic principheslagal aspects of business laws.

e To promote the understanding of various legislatimiating to business.

e To make them acquire knowledge on the legal aspeti® business environment.

Prerequisite

Students must have knowledge of Basic businessldgigins and concepts

UNIT — |

Contract Act — Definition, Classification — Essaidi of a Contract — Offer and Acceptance —
Consideration — Contractual Capacity — Free Consémigality of Object.

UNIT -1

Performance of Contract — Modes of Discharge oft2@h— Remedies for Breach of Contract.
UNIT - Il

Law of Agency — Mode of creation - Agency by Rafifion — Sub-Agent and Substituted
Agent-Termination of Agency.

UNIT - IV

Sale of Goods Act — Definition — Conditions and Ydaties — Transfer of Property —
Performance of Contract of Sale — Rights of an lithBaller.

UNIT -V

Partnership — Definition - Essentials - Rights,ieltand Liabilities of partners -Types of
partnership - Dissolution of partnership.

References:

1.Elements of Mercantile Law - N.D. KAPOOR.

2. Principles of Mercantile Law — B.N. TANDON.

3. Mercantile Law — DAVAR.

4. Business Law — PILLAI & BHAGAVATHI.

5. Mercantile Law — M.C.SHUKLA.
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Course Code Course Title LIT|P|C
20160AEC36| HUMAN RESOURCE MANAGEMENT| 4 | 0| 0| 4

AIM: To support programs for improving organizationdéetiveness by developing policies in
such areas a knowledge management, talent managantgenerally creating a great place to
work.

OBJECTIVE: To provide knowledge about management issues delatestaffing, training,
performance, compensation, human factors considarahd compliance with human resource
requirements.

UNIT |
Human Resource Management - Introduction and Inrapo# - Evolution — objectives of Human
resource management — role of Human resource miarggge Human resource policies.

UNIT Il

Objectives - Importance of HRP- process of HRP b amalysis-Job Description - Job
Specification - Recruitment- Sources of RecruitmenSelection process — Retention of
Employees

UNIT 111

Training and Development - Training Process - Mdghof Training - Need - Evaluation of
Training programmes — Concept of Performance apgiraimethods of Performance Appraisal-
Rating Errors - Grievances — causes and its fumstioCareer Planning- career management.

UNIT IV
Concepts and Components - Compensation plans — rBewa Motivation — Theories of
motivation — Employee Welfare - Kinds of Retirement

UNIT V Factors influencing industrial relations - Statgelventions and Legal Framework -
Role of Trade unions - Collective Bargaining - Wen¥ participation in management- time
management.

References:
1. Decenzo & Robbins, Personnel / Human Resource Mament, 3rd ed., John Wiley &
Sons (Pvt.) Ltd.
2. Personnel Management — C.B Mamoria.
3. Human Resources Management — Ashwathappa.
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Course Code Course Title LLT|P|C
20160RMC37| RESEARCH METHODOLOGY| 3| 0| O

AIM: To create a basic appreciation towards researatepscand awareness of various research
publication

OBJECTIVES:
e To understand the steps in research process asditable methods.
e To identify various research communications and sedient features
e To carry out basic literature survey using the cammata-bases

OUTCOME: Ability to carry out independent literature survegrresponding to the specific
publication type and assess basic computationaleveorks used in mathematical researches.

PREREQUISITES: Basic computer skills for working in window-envimment & Conceptual
Knowledge on basic matrices

UNIT |
Research in Management: An Introduction — Defimitimeaning and nature — Scope and objects
of Research. Types of Research

UNIT I
Research Design — Defining Research Problem anahifation of Hypothesis — Experimental
Designs.-Sampling and types of sampling

UNIT 111
Research Process — Steps in the process of ResBatehCollection and Measurement: Sources
of Secondary data — Methods of Primary data catlact Questionnaire construction.

UNIT IV

Data presentation and Analysis — Data Processinglethods of Statistical analysis and
interpretation of Data — Testing of Hypothesis #mebry of inference- correlation and regression
analysis,

UNIT V
Report writing and presentation —steps in Repoiting - types of reports — Formats of Reports
— Presentation of a Report.

References:

1. C.R.Kothari: Research Methodology, Wiley Easteidy New Delhi
2. P.Saravanavel, Research Methodology, Kitab Matihabad.
3.0.R. Krishnaswami : Methodology of Research ini@dScience
4. D.Amarchend : Research Methods in Commerce
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Course Code Course Title

20111SEC41| ADVANCED ENGLISH-IV 4 00 0 2
Aim:
e To improve the knowledge of English
Objective:

e To familiarize with the objectives and types ofkirntiew
To know the types of questions and answering tegtes
To prepare reviews and proposals
To learn the grammatical forms
To understand the meaning of a poem and write dhéeat
To write for and against a topic
To draw a flowchart

e To write definitions
Outcome:

e Develop communicative skill

e Read and comprehend literature

UNIT -
Interviews Objectives, types, ten success factersfailure factors - Planning and preparation —
Presentation— Type of questions — Answering tealesq

UNIT —1I
Flowchart
Proposals

UNIT =1l
Discourse markers
Review

UNIT IV
Grammatical forms
Paraphrasing

UNIT -V
Definition
Writing for and against a topic.

References:

English Grammar -Wren and Martin

English Grammar and Composition -RadhakisPillai

Essentials of Business Communication -Ragemal &J.S Korlahalli Sultan Chand & Sons
Technical Communication -Meenakshi Sharma & Sangeetha Sharma

English for writers and translators -Robin Macpherson

English Work Book-1&ll -Jewelcy Jawahar

76



Course Code Course Title

20111AEC4. | ENGLISH-IV

Aim:

e To acquaint students with learning English throliggnature
Objective:

e To introduce learners to the standard literarystext

e To impart wisdom through morally sound poems arshgs

e To introduce Shakespeare to non-literature students
Outcome:

e Read and comprehend literature

UNIT -

How to be a Doctor -Stephen Leacock
My Visions for India -A.P.J. Abdul Kalam
Woman, not the weaker sex -M.K. Gandhi
UNIT I

My Last Duchess -Robert Browning
The Toys -Coventry Patmore
I, too -Langston Hughes
UNIT —llI

The Best Investment | ever made-A.J.Cronin

The Verger -W.&lyham

A Willing Slave -R.K.Narayan

UNIT —IV

Macbeth

As You Like It

UNIT -V

Henry IV

Tempest

References:

English for Enrichment -.Devaraj Emerald Publishers
Selected Scenes from Shakespeare Book | &ll mettald Publishers
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Course Code Course Title LIT|P|C
20160SEC43| TOTAL QUALITY MANAGEMENT| 5| 0| 0| 5

OBJECTIVE: To learn the quality philosophies and tools inrnfemnagerial perspective.

UNIT |

Quality — vision, mission and policy statements.st@mer Focus — customer perception of
quality, Translating needs into requirements, austoretention. Dimensions of product and
service quality - Cost of quality.

UNIT I
Overview of the contributions of Deming, Juran @ysTaguchi techniques — Introduction to
loss function. Concepts of Quality circle, Japar&Serinciples and 8D methodology

UNIT Il
Meaning and significance of statistical processrmbr{SPC) — construction of control charts for
variables and attributed. — Six sigma - conceptspaicess capability. Total productive

maintenance (TMP). Business process Improvementl)(BP principles, applications,
reengineering process, benefits and limitations.

UNIT IV

Quality functions development (QFD) — Benefits, &oiof customer, House of quality (HOQ),
QFD process. Failure mode effect analysis (FMEAYIER stages, Process and documentation.
Seven Tools (old & new) - Bench marking.

UNIT V

Introduction to 1S/ISO 9004:2000 — quality managatrm&ystems — guidelines for performance
improvements. Quality Audits. TQM culture — qualitpuncil, motivation, recognition and
reward. TQM framework, benefits, awareness anchches.

References:
1 Douglas C. Montgomory, Introduction to Statistic@uality Control, Wiley Student
Edition, 4 th Edition, Wiley India Pvt Limited, 280
1 Poornima M.Charantimath, Total Quality Managem&sarson Education, First Indian
Reprint 2003.
[l Indian standard — quality management systems - &Boégs for performance
improvement (Fifth Revision), Bureau of Indian stards, New Delhi.
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Course Code Course Title LIT|P|C
20160SEC44| COST ACCOUNTING2 | 3| 0

UNIT -1

Meaning and scope of cost account — Relationshipost accounting and Financial account —
cost analysis — concept and classification — eléraérost method — preparation of cost sheet,
tender and quotation.

UNIT -1l

Purchasing of material - Procedure and documenmtativolved in purchasing — requisition for

store — maximum stock level maximum level reoldgel economic ordering quantity perpetual
inventory — Bin card — ABC Analysis control overages — scarp and spoilage. Inventory
records method of valuing material.

UNIT -1l

Overhead — Classification of overhead — allocasind absorption of overhead.

UNIT - IV

Process costing — Losses — normal process lossefrahl loss — abnormal gain — Job casting —

contract costing.

UNIT -V
Reconciliation of costs and Financial accounts -ggtiary control.

References:
Advance Cost Accounting — Jain and Narange — Kalpablishing.

79



80



Course Code Course Title LIT|P|C
20160AEC45 RETAIL MANAGEMENT (4| 0| O 4

Objectives To gain in-depth knowledge about Retail managdmeactices in Retail Industry.

Prerequisite: Students should have mindset of setting Retailetatl Students must have
knowledge on basic retailing concepts

Unit [:

Introduction to Retailing: Concept of Retailing-Functions of Retailing-Ternmsl @efinition of
Retailing-Retailing Channels- Importance of Ret@jiiRetail industry in India

Unit Il:

Understanding the Retail consumer:Retail consumer Behaviour-Factors influencing tetai
consumer-Customer decision making Process-TypBgoikion Making.

Unit 1lI:

Retail Location Selection:Retail Location-Importance- Types-Factors deterngrthe location
of retail outlets-Steps involved in choosing thiitdocations

Unit IV:

Retail Space Management and MarketingRetail Space Management-Store layout and design-
Visual Merchandising-Promotions strategy-RelatigmshMarketing Strategies-CRM-POP
displays

Unit V:

Emerging Trends in Retailing: Application of IT to Retailing-Retail Equity-Techlogy in
Retailing-Retailing through the Internet

References:

e Sivakumar, Retail Marketing, Excel Books, First i, 2007.

e Ramakrishnan and Y.R.Srinivasan, Indian RetailirextTand cases, Oxford University
Press,2008.

e Swapna Pradhan, Retail Management -Text and Cas¢s, McGraw Hill, 3 rd Edition,
2009.

e Dunne, Retailing, Cengage Learning, 2nd Editio§&0

e Ramkrishnan and Y.R.Srinivasan, Indian RetailingtTend Cases, Oxford University Press,
2008

e Dr.Jaspreet Kaur , Customer Relationship Managerf@ugent solution.
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Course Code Course Title LIT|P|C
20160AEC46| INDUSTRIAL RELATIONS AND LABOURLAWS |4 | 0| O

UNIT -1

Industrial Relations — Concept — Definition — Siggance — Objectives — Scope — Approaches —
Principles of good Industrial Relations — Role t#ts Employers and Unions — Labour and the

constitution — Constitutional Framework.
UNIT — I

International Labour Movement — International Cal&tion of Free Trade Unions (ICFTU) —

ILO — Origin, history, Objectives and Functions.
UNIT -1l

Industrial Disputes — Meaning — Causes — Forms €hihery — Joint Consultation — Works
Committee — Conciliations — Employee Discipline #e@ance Handling workers participation

in Management Collective Bargaining — Wage Admmaisbn — Wage Regulation Machinery.
UNIT — IV

Factories Act, 2048 — Objects — Provisions relatm@ealth, Workers Compensation Act, 2023
— Objects — Employer’s Liability for compensationEmployee’s state Insurance Act, 2048 —
Objects — Registration of Factories and establisttsne- The ESI corporation — Standing

Committee — Offences and penalties — Miscellan&wosisions.
UNIT -V

Industrial Disputes Act 2047 — Objects — Authostir settlement — Lockouts — Lay-Off —
Strikes — Retrenchment — Transfer and Closure -délrbnion Act, 2026 — Objects —

Registration — Rights and Liabilities of Registefi@dde Unions — Procedure — Penalties.
References:
{1 Kapoor N.D. — Industrial Laws

[J Shukla M.C. — Industrial Laws
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Course Code Course Title LIT|P

201ENVTSTL | ENVIRONMENTAL STUDIES |10 | O

UNIT — I

The Multidisciplinary Nature of Environmental Stedi
UNIT —II:

Natural Resources: Renewable and Non-RenewableuRes0
UNIT — I

Ecosystems

UNIT — IV:

Biodiversity and its Conservation

UNIT - V:

Environmental Pollution

UNIT = VI:

Social Issues and the Environment

UNIT — VII:

Human Population and the Environment

UNIT — VIII:

Fieldwork

References:
Environmental Studies — K.Kumaraswamy, A.Alagappasés, M.Vasanthy

(Bharathidasan University — Tiruchirappalli
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Course Code Course Title L
20160SEC5 | FINANCIAL MANAGEMENT | 4

=
o|T
a0

UNIT — I

Concept of Finance Corporate Finance, Finance Functions and othastifons. Structures of
the Financial System. Financial Management — Meagrfumctions and Objectives of Financial
Management- Financial Planning and Forecastingpaftderm and long term

UNIT =11

Financing Decision Sources of funds - Capital Structure - Theoriésapital structure -
Factors affecting capital structure - Leverage efpng, Financial and combined leverage -
Cost of capital - Costs of individual componentsapital - Weighted Average cost of capital.

UNIT —1lI

Investment DecisionCapital Budgeting Process - Techniques of investrappraisal: Payback
period; Accounting Rate of Return - DCF Techniqudket present value, Profitability Index and
Internal Rate of Return

UNIT — IV

Working Capital Decision Meaning - Nature of working capital - Classificaticand
significance of working capital - financing of Wamk capital - Component of working capital,
Cash, Short-term marketable securities - Manageofedash and Receivables

UNIT -V
Dividend Decision Theories of Dividend - Determinants of dividendDividend Policy -
Dividend policies in practice

References:
1 M.Y. Khan and P.K.Jain Financial management, T&mblems and cases Tata
McGraw Hill, 6th edition, 2011.
[ 2. M. Pandey Financial Management, Vikas Publistiogse Pvt. Ltd., 10th edition,
2012.
REFERENCES
[l Prasanna Chandra, Financial Management, 9th editeta McGraw Hill, 2012.

O
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Course Code Course Title
20160SEC5 | SERVICES MARKETINC | 5

T
0

o

C
5

OBJECTIVES: To enable students know the various conceptseofices marketing. To
understand the strategies for managing and magketfnservices and devise strategies for
marketing services in the liberalized businessrenvnent.

Prerequisites: Students must have basic Marketing Knowledge anaddb&t. Students should
have skill of service attitude

UNIT -1

Introduction — Definition — Distinguishing featuoé service — Service offer — Service encounter
— Service buying process.

UNIT — I

Relationship marketing and customer loyalty — Mamgdnowledge — Service positioning and
Targeting — Service quality.

UNIT -1l

Marketing plans for services — Marketing plannirrggess — Marketing strategy formulation —
Resource allocation and monitoring — Marketing plag and services — customer focused
services — service quality — Improving service gyal customer retention.

UNIT = IV

Pricing of service — promoting service — Internarkkting — Managing — capacity — Managing
the marketing effort — Marketing process - Posiaolysis.

UNIT -V

Marketing of services — Bank — Marketing — Insueriarketing — Hospital Marketing —
Telecommunication services — Education — Marketing.

References:
[ Principles of Service Marketing — Adrian Palmar @vimw Hill International)

{1 Marketing of service Strategies for growth — S.Sré&ar, Sandeep Goel, B.P
Bhardwaj ( Deep and Deep Publication)

(1 Advtan payne, Services Marketing Ravisshankar,ies\Warketing

[l Chiristropher H.Lovelock and Jochen Wirtz, Servibtketing, Pearson Education,
New Delhi, 7th edition, 2011.

1 Hoffman, Marketing of Services, Cengage Learnirsy,Edition, 2008.
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Course Code Course Title LIT|P|C
20160SEC53] PRODUCTION AND OPERATIONS MANAGEMENTS | O| O| 5

OBJECTIVES: To enable students understand the nature and famwer of production
management comprehend the principles and aresgptitation of shop floor management e
know the operations and skills needed for majorsitaes in material management.

Prerequisite: Students must have interest and Knowledge of Ptamuand sequence of
operations. Students those who are having Indugmawledge

UNIT -1
Definition of production managements — Scope ofdpodion Managements — Functions and
Responsibilities of production manager — Evolutiddproduction management.

UNIT — I

Production planning and Control: Definition of ptamg — scope of planning — Production
planning of control (PPC). Importance methods goels/of production — Continuous production
systems (CPS) — Intermittent production system)(IPS

UNIT —1lI
Plant Location: Definition of Plant location, Steg=actors affecting the location of a plant —
various factors involved in the location

UNIT — IV
Plant Layout: Definition Plant Layout, Objective pfant layout — Types, Principles, Factors
influencing plant layout.

UNIT -V
Material Handing: Definition of material handlingmportance — Objective — Principles — Types
of material handling — Inventory control — Factfeating inventory control

References:

Operational Management — C. S. V. Murthy (Himal®y#lishing House
Production and Operations Management — B.S. GOYEL.

Production and Operations Management — PANNERSELYRMntice Hall of India
Material Management — M.M. VARMA.

Production Management —Saravanavel sumathi
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Course Code Course Title LIT|P|C
20160SEC54, GLOBAL BUSINESS MANAGEMENT5 | 0| O

OBJECTIVES:

To make students

[ Understand the fundamental concepts of internativade

{1 Comprehend basic principles of t of MNCs and

[l Acquire broad knowledge on Global Liberalizatiomd A TO Agreements.

UNIT- |

International Business: An overview — Types of in#&tional Business—Domestic and
International Business — Economic and Political iEomment - Cultural Environment - Recent
World Trade and Foreign Investment Trends.

UNIT -1l

Indian Export Performance — Problems in exportdradExport promotion in India — Export
promotion incentives — EPZ & FTZ — 100% EOU — BExpdouses — Star Export Houses -
Trading Houses — Star Trading Houses — Super $talifig Houses.

UNIT -1l
GATT — Uruguay Round Negotiation - WTO — GATS — M8 - TRIPS — Agreement - Dispute
settlement under WTO — Tariff Barriers.

UNIT — IV
MNC - Meaning — Dominance of MNCs — MNCs and Intgronal Trade - Models — MNCs in
India.

UNIT -V
Globalization of Business — Recent Trends - Impicca and Impact — Policy Options -
Liberalization and Integration with the Global Ecomy — Impact of Privatization in India.

References:

1. Francis Cherunilam: ‘International Business’ (EEE}I — New Delhi — 2004

2. (Chapters 5,9,20,24 & 26)

3. International Business — By Rakesh Mohan Joshipfaxf/niversity Press, Chennai.

4. Victor Luis Anthuvan — Issues in Globalization.

5. International Business — By Donald A Ball and othéndia Edition, TATA McGraw Hill.
6. International Business — S. Shajahan, Macmillamalhtd., Chennai.

7. International Business — Justin Paul, PHI Learfirag Ltd. New Delhi.
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Course Code Course Title LIT|P|C
20160DSE54A ADVERTISING AND SALESMANSHIP| 3| 01| O

Objective: To improve the knowledge and competency of atsiag and to have the knowledge
of salesmanship

Prerequisite: Students must have knowledge of Marketing atesgarocess
UNIT — 1|

Advertising: Advertising and salesmanship — roleimportance — Planning for advertisement
communication process — Formal and Informal.

UNIT — I

AIDA’s formulas - Advertising scope and function reed for Advertising classification —
Advertisement planning and organization ethicalesi advertising.

UNIT -1l

Advertising media — Role of Media — Types of MedidMerits and Demerits — Media research
Evaluation and effectiveness of advertising.

UNIT - IV

The Advertising Budget - Advertising Agencies — &disement copy — Kinds - Advertising
mix.

UNIT -V

Selling as a career-History of selling-Charactessof a good salesman and sales

References
[l Advertising Principles problems and Cases — ChaileBirkson.
71 Advertising management Concept — Manendra Mohan
[ Salesmanship-Sathyanarayanan
[l

Salesmanship and Publicity-J.S.K.Patel
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Course Code Course Title LLT|P|C
20160DSE54B INVESTMENT MANAGEMENT |3 0| O

Objective:

[ To enable the students to acquire knowledge ofsimvent management

1 On successful completion of this course, the stisdgimould have understood
[l Investment avenues Security analysis

UNIT |

Concept of investment - importance. Features aédtment, Speculation - Forms of investment -
Bank deposits, Post office schemes, Governmentrifiesy Mutual fund schemes, Provident
funds, Company deposits - Real estate, Gold & silve

UNIT I

Investment Instruments-Capital market instrumeMsney market instruments, Derivatives-
Futures & Options. Shares —types &features. Debestunature & types.

Primary market - Role of NIM, methods of floatingmissues.

UNIT 111
Secondary market-functions, Bombay Stock Exchamdggjonal Stock Exchange — trading
practices, security market indicators. Return kRikinds. Role of SEBI.

UNIT IV
Security analysis- Fundamental analysis: econamgzistry and company analysis.
Technical Analysis, Dow Theory, types of Chartspariant chart patterns.

UNIT V
Efficient Market theory. Random Walk Theory, wealrh, semi strong form & strong form.
Portfolio Analysis: Markowitz theory —Portfolio magement.

References

1. Preethi Singh- Investment Management

2. Bhalla G.S-. Investment Management

3. Francis Cherunilam- Investment Management
4. Dr. Avadhani-Investment Management
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Course Code Course Title
20160SEC61] BUSINESS POLICY AND STRATEGIC MANAGEMENT

I—
ol
o| T

@]

Objectives: To create an awareness of the importance of gicatpproach to managerial
situations and issues in the context of globalraéind liberalization trends
UNIT — |

The concept of strategy policy, planning, evolutstrategy, philosophy of strategy.

UNIT -1l

Strategy Alternatives: SWOT Analysis, Environmemalgsis — Strategy formulation —
Environmental scanning and Industry Analysis, So@aponsibility- Strategy formulation —
Business Strategy - Corporate Strategy DiverSimategy portfolio Analysis — BCG growth /
Strategy choice — Development of policies.

UNIT -1l

Strategy implementation — Organization design, Gtme, relationships, Leadership —control
process, performance. Organisational resource sisalpatching opportunities and resources

strategy and values, social responsibilities of agements.

UNIT = IV

Stability strategy — Growth — Retrenchment — Tuonad Strategy — Diversification.
UNIT -V

Mergers and Acquisition — Amalgamation — Joint \teat— ERP — ERP Package.

References
71 P. Subba Rao — Himalaya Publishing House.
V. P. Michael.
1 AZHAR KAZMI — Tata McGraw - Hill

1 K - Balasubramaniyam, S. Usha Priya — GIGO Puhboat
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Course Code Course Title LIT|IP|C
20160SEC6 | ENTREPRENEURIAL DEVELOPMEN | 5| 0|0 |5

AIM: To develop and strengthen entrepreneurial quality motivation in students and to
impart basic entrepreneurial skills and understamtb run a business efficiently and effectively.

UNIT |

ENTREPRENEURSHIP Entrepreneur — Types of Entrepreneurs — Differefmaween
Entrepreneur and Intrapreneur Entrepreneurship @on&mic Growth, Factors Affecting
Entrepreneurial Growth.

UNIT I

ENTREPRENEURAL ENVIRONMENT Business Environment - Role of Family and Society
- Entrepreneurship Development Training and Othgyp®rt Organisational Services - Central
and State Government Industrial Policies and Réigula - International Business.

UNIT 111

BUSINESS PLAN PREPARATION Sources of Product for Business - Prefeasibilitydgt-
Criteria for Selection of Product - Ownership - &ibdity Report Preparation and Evaluation
Criteria.

UNIT IV

FINANCING AND ACCOUNTING Need — Sources of Finanderm Loans, Capital Structure,
Financial Institution, Management of working Capit@osting, Break Even Analysis, Taxation —
Income Tax, Excise Duty — Sales Tax.

UNIT V

SUPPORT TO ENTREPRENEURS Sickness in small Busire€sncept, Magnitude, Causes
and Consequences, Corrective Measures — Businegbators — Government Policy for Small
Scale Enterprises — Growth Strategies in small strgu— Expansion, Diversification, Joint
Venture, Merger and Sub Contracting

References:
0 Khanka. S.S., “Entrepreneurial Development” S.Char@b. Ltd.,Ram Nagar, New
Delhi, 2013.
01 Donald F Kuratko, “ Entreprenuership — Theory, [esscand Practice”, 9th Edition,
Cengage Learning 2014.
Tendon ,C: Environment and Entrepreneur; CliughliPations, Allahabad.
71 Siner A David: Entrepreneural Megabuks; John Wéag Sons, New York.
71 Srivastava S. B: A Practical Guide to IndustriatrEpreneurs; Sultan Chand and Sons,
New Delhi.

O

97



98



Course Code Course Title LIT|P|C
20160SEC6 | LOGISTICS AND SUPPLY CHAIN MANAGEMEN | 5|0 |0 | 5

Objectives To explain basic theory and techniques of Logsstand Supply Chain and to
examine the issues and problems faced in a chaagidgompetitive Business Environment

Prerequisite: Students should have transportation and operatjmoaless knowledge. Students
must have basic documentation in Business.

UNIT |

INTRODUCTION - Defining logistics and supply chain managemerav@h and
Development-Components of supply chain- Importarade supply chain strategies-SCM
Performance.

UNIT I

LOGISTICS MANAGEMENT - Logistics-Functions, Objectives-Management oftévials
flow in supply chain-Warehouse and Materials sterbtaterial Handling-Benchmark in best
practices

UNIT 1
CUSTOMER RELATIONSHIP MANAGEMENT - Customer Relationship Management-
outbound logistics resource planning and Managei@Qeintk response system in Manufacturing.

UNIT IV

LOGISTICS AND SUPPLY CHAIN PERFORMANCE -Management of Inbound logistics-
Supply chain cases, Role of a manager in supplynch8upply chain performance drivers,
Value of Supply chain and improvement

UNIT V
CURRENT TRENDS - Supply chain relationships — Supply chain costlysims — Issues in
Global Supply chain- E Logistics-E SCM-Reverse Istigs-Global Logistics

References:

1. Bowersox Donald J. Logistics Management- “Thegrated supply Process” Tata Mc graw
hill,2000.

. R.P.Mohanty and S.G.Deshmukh, “Supply chain Manzent”,Biztantra,2005

. Coyle et al., The Management of Business Lagisfifhomson Learning, 7th Edition, 2004.

4. Ailawadi C Sathish & Rakesh Singh, Logistics Mgement, PHI, 2005. 3. Bloomberg David
J et al., Logistics, Prentice Hall India, 2005.

. Pierre David, International Logistics, Biztant2@03.

6. Ronald H. Ballou, Business Logistics and Supiiyin Management, Pearson Education, 5 th

Edition, 2007
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Course Code Course Title LIT|P|C
20160DSC64A CUSTOMER RELATIONSHIP MANAGEMENT| 3| 0| O

Objective: To improve and enhance relationship with customerBusiness. To inculcate the
habit intimate relationship with target customer

Prerequisite: Students must have the attitude of customer isboginess. Students should
think that customer is job provider

Unit |
Introduction to Customer Support Product & CustomerOverview - Importance of a
Customer - Consumer behaviour

Unit 1l
Customer support Methodology Customer Centric agpgro- External Layers Vs Internal
Layers - Need of Customer Support Methodologie<iastomer Support

Unit Il
Introduction to ERP Introduction: ERP-An Overvievierterprise-An Overview - Benefits of
ERP - ERP and Related Technologies

Unit IV
CRM Basics CRM — Meaning & Definition - DimensiooSCRM - Nature of CRM - Goals of
CRM - Advantages of CRM

Unit V
Implementation of CRM— A comprehensive model - Depisng CRM vision and strategy
Management support

References:

1. Balasubramaniyan, K., Essence of Customer Rektiip Management, learn Tech press
2. For Sugar-CRM & Microsoft Dynamic CRM - Refetémet

3. Kaushik Mukerjee — CRM — PHI.

4. M.Peeru Mohamed — CRM - Vikas
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Course Code Course Title LLT|P|C
20160DSC64B FINANCIA SERVICES| 3| 0

UNIT -1
Introduction — Financial Market — Meaning and sig@ince — Functions of Financial serviges
— Evolution — Regulating Authorities — Featuresen§litutions.
UNIT — 1l
Merchant Banking — Meaning — Registration- scopgdtions — Issue Management — Cost of
Public Issues — SEBI guidelines on Merchant Banking
UNIT — 1l
Mutual Fund — Evolution — Types — Financial RiskPerformance Measures — (Treynpr,
Sharpe, Jenson) — Organization — Advantages — Re&gyl Aspects -Growth of Mutual
Funds — UTI.
UNIT = IV
Leasing — Evaluation — Classification Accountingediment — Regulatory Authority |—
Advantages - Hire purchase — Features — Evolutidources of Law — Problems in Hire
purchase Industry — Factoring — Meaning — Mechanisriiypes — Financial Aspect |—
Advantages.
UNIT -V
Stock Markets — History — Organization and Managenoé Stock — exchanges — N.S.E —
OTCEI — Share Market — indices — Investor protecticCredit Rating.
References:

1. D. Joseph Anbarasu — Financial Services

2. V.K.Boominathan — Financial Services
3. P. Manoharan — Financial Services
4

. Gnanarjaj — Financial Services
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Course Code| Course Title
201140E(C | OPEN ELECTIVE : FOOD AND ADULTERATIOI 4

,_
ol
o|u
N O

UNIT-I INTRODUCTION TO FOOD CHEMISTRY

Introduction to Food Chemistry- Water (Structafevater and ice, Physical constants of water,
Types of water, Water activity) Composition of Fe@hrbohydrates, Proteins, Lipids, Vitamins
& Minerals.

UNIT- Il FOOD PIGMENTS
Introduction- classification, types of food pigme&nchlorophyll, Carotenoids, Anthocyanins,
Flavanoids.

UNIT — Il FOOD PRESERVATION
Introduction - Importance, principle and Types. lidignd low temperatures preservation -
Pasteurization - Sterilization- Canning- FreeziRgfrigeration.

UNIT — IV FOOD ADDITIVES

introduction- antioxidants, sequestrants, presa®es nutrient supplement, emulsifiers,
stabilizers and thickening agents, bleaching anuirmg agent, sweeteners, humectants and anti
-caking agents, coloring and flavoring substance.

UNIT-V FOOD ADULTERATION

Types of adulterants- intentional and incidentalleatants, methods of detection. Detection of
common food adulterants in Spices, Grains, Coffea, Oil fats, Food colours and Milk. Health
hazards and risks.

MASTER OF BUSINESS ADMINISTRATION
CURRICULUM (2020 ONWARDS)

PRIST SCHOOL OF BUSINESS - PG MBA - REGULATION 2020

Sem Paper

Subject Code | Subject Title L|T|P
no No
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20260SEC11

Management Concepts

20260SEC12

Organizational Behaviour

20260SEC13

Accounting for Managers

20260SEC14

Economics for Managers

20260SEC15

Legal Aspects of Business

20260SEC16

Statistics for Managers

20220SECO01

Managerial Skill Development - Lab

O IN|OOPBWIN|F

20260RLC18

Research Led Seminar

O|R|Olo|oPCCP o

Total

ow

20260SEC?2

Financial Manageme

o| o |o|o|U|ym|u|9J|x

O r o|FR|olo|lo|Q|9o

20260SEC22

Human Resources Management

o

20260SEC?2

Marketing Manageme

20260SEC24

Production & Operations Management

20260RMC25

Research Methodology

20260SEC26

Strategic Management

0|9 olo

Technical, General Aptitude and Skill set Developtne

(N[O OB WN|F-

20260BRC2

Participation in Bounded Resea

Total

20260SEC31

International Business Environment

20260SEC32

Operations Research

MO W|O|O

20260SRC33

Design/Socio-Technical Project

20260¢E-3-

Elective !

20260E-3-

Elective 2

20260¢E-3-

Elective

20260E-3-

Elective 4

©|~N|o |01 nlw [N

20260E-3-

Elective 5

W w|[Plw|PN A~ w

Total

O WihibMMSAD

N
5

v

20260SEC41

Entrepreneurial Development

v

20260E-4-

Elective 6

v

20260E-4-

Elective 7

[\

20260PRW44

Project Work

v

Interview Skills Training and Mock Test

ojo|jou

v

olg|hlwiNE

20260PEE

Programme Exit Exam

[om)

NN
Oooooo

Total

[

O |O|0|o|ojo|lu] O |olo|o|lo|o|o|ojo] © |o|o

O |OO|o|o|o|o| © |olo|P|o|C|8|o|o] » |9|No|P|o|©

Total Credits

93
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Sem| Paperno Subject code Sub title Credi
Il 1 20260EA33 Consumer Behavior 3
1] 2 20260EA34 Integrated Marketing Communication 3
I 3 20260EA35 Brand Management 3
1] 4 20260EA36 Retail Management 3
I 5 20260EA37 Sales Management 3
I 6 20260EA38 Services Marketing 3
1] 7 20260EA39 Industrial Marketing 3

[l Sem (Human Resource)

Sem| Paperno Subject code Sub title Credit
1] 1 20260EB33 Knowledge Management 3
I 5 20260EB34 Organizationg;g:g::ggment & Change| 3
I 3 20260EB35 Performance Management 3
1] 4 20260EB36 Labour Legislations 3
1] 5 20260EB37 Compensation Reward Management
i 6 20260EB38 Cross Culture Management 3
1] 7 20260EB39 Conflict and Negotiation Management 3

Il Sem (Finance)

Sem| Paper no Subject code Sub title Credit
Il 1 20260EC33 Security@;r?;)és;naerr:? Portfolio 3
i 2 20260EC34 Derivatives Management 3
1] 3 20260EC35 Project Finance 3
I 4 20260EC36 Financial Services and Institutions 3
] 5 20260EC37 International Finance 3
i 6 20260EC38 Insurance and Risk Management
I 7 20260EC39 Corporate Finance 3

Il Sem (Logistics and Supply chi)

Sem| Paperno Subject code Sub title Credit
i 1 20260EE33 Purchasing and Procurement Manageme 3
i 2 20260EE34 Material Management 3
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I 3 20260EE35 Inventory Management 3

i 4 20260EE36 Supply Chain Management 3

i 5 20260EE37 Logistics Management 3

i 6 20260EE38 Custom House Practice And Legdlitie 3

i 7 20260EE39 Export Trade And Documentation 3
Il Sem (Hospital Margement)

Sem| Paperno Subject code Sub title Credit
i 1 20260EH33 Management Of Hospital Services 3
1] 2 20260EH34 Operations Management In HealtheCar 3
I 3 20260EH35 MarketingHg;?ﬁ%ZTeeg;(r)\;;(;spital And 3
n || eomoenes | TR et Mesgemental
w| s | omoper | Manegemenrcinen soSwer
I 6 20260EH38 Patient Care Management 3
] 7 20260EH39 Health Related Laws and Ethics 3

Il Sem (Productions and Operations)

Sem| Paperno Subject code Sub title Credit
1] 1 20260ED33 Project Management 3
1] 2 20260ED34 Planning and control of operations 3
1] 3 20260ED35 Technology Management 3
i 4 20260ED36 Logistics Management 3
1] 5 20260ED37 Supply Chain Management 3
i 6 20260ED38 Business Process Reengineering
1] 7 20260ED39 Material Management 3

[l Sem (International Business)

Sem| Paperno Subject code Sub title Credit
i 1 20260EF33 International Marketing 3
i 2 20260EF34 International Human Resource Managye 3
i 3 20260EF35 Cross Cultural Management 3
Il 4 20260EE36 Global Logistics and Supply Chain 3

Management
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International Trade Procedures and

I 5 20260EF37 Documentation 3
i 6 20260EF38 International Strategic Management 3
I v 20260EE39 Global Business Ethics and Corporate 3
Governance
Il Sem (Systems)

Sem| Paperno Subject code Sub title Credit
i 1 20260EGS3 Software Engineering 3
i 2 20260EG34 Software Project Management 3
i 3 20260EG35 Relational Database Managementegyst 3
1] 4 20260EG36 E- Business Technology Management
i 5 20260EG37 Data Warehousing & Data Mining 3
1] 6 20260EG38 Knowledge Management 3
i 7 20260EG39 Enterprise Resource Planning 3

Il Sem (Tourism)

Sem| Paperno Subject code Sub title Credit
1] 1 20260EI33 Tourism Principles, Policies and®ices 3
] 2 20260EI34 Tourism Products of India 3
1] 3 20260EI35 Destination Planning and developmen 3
1] 4 20260EI36 Travel agency and Tour operations 3
1] 5 20260EI137 Hospitality Management 3
1] 6 20260EI38 Indian culture and Heritage 3
i 7 20260EI139 Tourism Marketing 3

Il Sem (Agribusiness)

Sem| Paperno Subject code Sub title Credit
1] 1 20260EJ33 Agribusiness Environment and Policy 3
i 2 20260EJ34 Agricultural Marketing Management 3
I 3 20260EJ35 Farm Business Management 3
i 4 20260EJ36 Management of Agribusiness Cooperst 3
i 5 20260EJ37 Food Retail Management 3
I 6 20260EJ38 Managemel\r)l;cr)&ébt\ignr;cultural Input 3
I 7 20260EJ39 Agri Supply Chain Management 3
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IV Sem (Marketing)

Sem| Paper no Subject code Sub title Credit
v 1 20260EA42 Customer Relationship Management K
\Y 2 20260EA43 International Marketing 3
Y 3 20260EA44 Rural Marketing 3

IV Sem (Human Resource)

Sem| Paper no Subject code Sub title Credit
v 1 20260EB42 Industrial Relation 3
v 2 20260EB43 Training & Development 3
v 3 20260EB44 Talent Management 3

IV Sem(Finance)
Sem Paper Subject Sub title Credit
no code
v 1 20260EC42 Micro Finance 3
v 2 20260EC43 Strategic Financial Management 3
v 3 20260EC44 Merchant Banking and Financial Ssrwi 3
IV Sem (Logistics and Supply chain)
Sem Paper Subject Sub title Credit
no code
v 1 20260EE42 Quality Management 3
v 2 20260EE43 Air Cargo Logistics Management 3
v 3 20260EE44| Shipping And Ocean Freight Logishtanagement 3
IV Sem (Hospital Management)
Sem Paper Subject Sub title Credit
no code
v 1 20260EH42 Medical Tourism 3
Vv 5 20260EH43 Hospital Archltect_ure, Planning, Design and 3
Maintenance
v 3 20260EH43 Hospital Waste Management 3
IV Sem (Productions and Operations)
Sem Paper Subject Sub title Credit
no code
v 1 20260ED42 Maintenance Management 3
Y 2 20260ED43 Service and Operation Management 3
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v 3 20260ED44 Product Design 3
IV Sem (International Business)
Sem Paper Subject Sub title Credit
no code
v 1 20260EF42 Management Of Interna‘glonal Developmental 3
Organization
\Y 2 20260EF43 Merger and Acquisitions 3
Y 3 20260EF44 International Financial Management
IV Sem (Systems)
Sem Paper Subject Sub title Credit
no code
v 1 20260EG42 Information Storage & Management
\Y 2 20260EG43 Cloud Computing 3
\Y 3 20260EG44 Decision Support System And IntelligSystems 3
IV Sem (Tourism)
Sem Paper Subject Sub title Credit
no code
v 1 20260El142 Ecotourism 3
v 2 20260E143 Event Management 3
v 3 20260El144 E- Tourism 3
IV Sem (Agribusiness)
Sem Paper Subject Sub title Credit
no code
v 1 20260EJ42 Agriculture Economics 3
v 2 20260EJ43 Agricultural and Micro-Finance 3
v 3 20260EJ44 New Trends and Development in AgGisr 3
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SEMESTER - |

SEM | ONE NATURE | CORE L

ol
ol
w|O

COURSE CODE 20260SEC11 4

MANAGEMENT CONCEPTS

COURSE OBJECTIVE: To familiarize the students to the basic conceptaanagement in order to aid
understanding how an organization functions, andriderstanding the complexity and wide variety of
issues managers face in today’s business firms.

COURSE OUTCOME: Givesexposure to the practice of management in conteamparganizations fror
a conceptual, analytical perspective. Create gbibt analyze and understand management as well as
exploring and developing their own personal phifisoof management.
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UNIT | INT RODUCTION TO MANAGEMENT Organizatio- Managemer- Role of manage-

Evolution of management thought- Organization ahd énvironmental factors- Managing globally-

Strategies for International business.

UNIT II PLANNING Nature and purpose of planning- Planning proc@gpes of plans- Objectives

Managing by Objective (MBO) strategies- Types ohtgtgies — Policies — Decision Making- Types

of

decision Decision making process- Rational decisiaking process- Decision making under different

conditions.

UNIT 1l ORGANISING Nature and purpose of organizing- Organizationcstire- Formal and informa

groups/ organization- Line and staff authority- Bgmentation- Span of control- Centralization and
decentralization- Delegation of authority- Staffin§election and Recruitment- Orientation- Career

development- Career stages- Training- Performappeagsal

UNIT IV DIRECTING Managing people- Communication- Hurdles to effecticommunication
Organization culture Elements and types of cultManaging cultural diversity.

UNIT V CONTROLLING Process of controlling- Types of control- Budggtand non-budgetary

control techniques Managing productivity- Cost cohtPurchase control- Maintenance control- Qua
control Planning operations.

TEXT/ REFERENCES
1. Andrew J. Dubrin, Essentials of Management, TsmmiSouthwestern, 9 th edition,2012.

lity

2. Samuel C. Certo and Tervis Certo, Modern managénconcepts and skills, Pearson education, 12th

edition, 2012.

3. Harold Koontz and Heinz Weihrich, Essentials méanagement: An International & Leadership

Perspective, 9th edition, Tata McGraw-Hill Educati@012.

4. Charles W.L Hill and Steven L McShane, ‘Prinegpbf Management, McGraw Hill Education, Special

Indian Edition, 2007.

SEM | ONE NATURE | CORE L P T [

COURSE CODE 20260SEC12 4 0 0 3

ORGANIZATIONAL BEHAVIOUR

COURSE OBJECTIVE: To provide an overview of theories and practicesrganizational behavior in
individual, group and organizational level.

COURSE OUTCOME: Students will have a better understanding of huberavior in organization. They

will know the framework for managing individual agtbup performance.
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UNIT | FOCUS AND PURPOSE Definition, need and importance of organizationahdviour— Nature
and scope — Frame work — Organizational behaviadats.

UNIT II INDIVIDUAL BEHAVIOUR Personality — types — Factors influencing perdggnal Theories
— Learning — Types of learners — The learning mece Learning theories — Organizational behay
modification. Misbehaviour — Types — Managementedwnéntion. Emotions - Emotional Labour

our

Emotional Intelligence — Theories. Attitudes — Glaeristics — Components — Formation — Measurement
Values. Perceptions — Importance — Factors influngnperception — Interpersonal perception Impressio

Management. Motivation — Importance — Types — Effen work behavior.
UNIT Il GROUP BEHAVIOUR  Organization structure — Formation — Groups igaaizations -
Influence — Group dynamics — Emergence of inforhealders and working norms — Group decis
making techniques — Team building - Interpersoekitions — Communication — Control.

UNIT IV LEADERSHIP AND POWER Meaning — Importance — Leadership styles — Tleso#
Leaders Vs Managers — Sources of power — PoweerseatPower and Politics.

UNIT V DYNAMICS OF ORGANIZATIONAL BEHAVIOUR  Organizational culture and climate

ion

Factors affecting organizational climate — Impoc&nJob satisfaction — Determinants — Measurements

Influence on behavior. Organizational change — Inigmwe — Stability Vs Change — Proactive Vs Reac

tio

change — the change process — Resistance to chaMgnaging change. Stress — Work Stressofs —

Prevention and Management of stress — Balancingk veord Life. Organizational development
Characteristics — objectives —. Organizationalaifeness Developing Gender sensitive workplace

TEXT/ REFERENCES
1. Stephen P. Robins, Organisational Behavior, [#dining / Pearson Education, 11th edition, 2008.

2. Fred Luthans, Organisational Behavior, McGHilly 11th Edition, 2001

SEM | ONE NATURE [ CORE L P T C

COURSE CODE 20260SEC13 4 0 1 4

ACCOUNTING FOR MANAGERS

COURSE OBJECTIVE: To acquaint the students with the fundamental fpies of financial, cost
Management Accounting. Enable the students to dakesions using management accounting tools ar

nd to

exposes the students to various concepts and piesadf accounting for making efficient decisions.
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COURSE OUTCOME: Student would be able to know accounting systems carried out in
organization and its utilization for the bettermesft an organization through analysis of finang
statements and cash flow analysis. Student woubefticoy being able to study, understand and aeg
financial statements.

ial
lys

UNIT -1 Financial Accounting: Introduction to Financial, Cost and Management Actimg- Generally
accepted accounting principles, Preparation ofndutedger and Trial Balance.

UNIT — Il Company Accounts: Meaning of Company -Maintenance of Books of Acce8tatutory
Books - Preparation of Final Accounts — Provisiogisiting to preparation of final accounts — Prafiid
loss account and Balance sheet

Introduction-types of shares: Issue of Shares gtRr@mium and at Discount - Forfeiture and Reissue

Shares-Rights issue - Recording of transactiomsingl to issue of shares.

Issue and Redemption of Debentures - Redemptiorofoptofits — sinking fund method / Recording
transactions relating to issue and redemption dfedares, Underwriting of Issue of Shares (Sin
Problems)

UNIT — Il Management Accounting: Analysis of Financial Statements — Ratios , Conipaee
Statement, Common Size Balance Sheet, Cash flowrSeéat, Fund Flow Statement, Trend Analysis.

UNIT — IV Cost Accounting: Cost Accounts - Classification of manufacturingtsosAccounting for
manufacturing costs. Cost Accounting Systems: dater costing - Process costing- Activity Bag
Costing- Costing and the value chain- Target cgstitarginal costing including decision making

UNIT — V Budgeting and Budgetary control: Budgetary Control — Meaning and Concepts - Prejmar:
of Various Budgets, Variance Analysis — Materiabbur and Overhead.

of
ple

sed

TEXT/ REFERENCES
M.Y.Khan & P.K.Jain, Management Accounting, Tata®daw Hill, 2004.

R.Narayanaswamy, Financial Accounting — A managpaespective, PHI Learning, New Delhi, 2008.

SEM | ONE NATURE | CORE
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COURSE CODE 20260SEC1 4

ECONOMICS FOR MANAGERS
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COURSE OBJECTIVE: To make the students aware of the various econtmammries and principle- To
equip them with the required tools and technigoesniproving their decisionmaking skills.

COURSE OUTCOME: The student must have micro and m-economic perspective to understand
under pinning of management.

UNIT -1 Nature and scope of Managerial Econol- Managerial Economics and other disciplir-
Basic concepts, Tools and Techniques of analysis-Hble of Managerial Economists — Analysis
Demand and Supply.

UNIT — Il Theory Production Functions - Laws of Productiokeonomies of scale — Cost Concep
Cost-Output Relationship—Revenue Analysis - Obyestiof the firm — Break even analysis — Uses

UNIT — Il Market Morphology — Monopolistic Competition — Fa@s — Product Differentiation
Sources of Product differentiation — Equilibriuntjmut and price determination of a firm — Sellingt¥'s
Production cost — Oligopoly — Features — kinked aedncurve — Behavior of oligopolistic market — Br
leadership, Price Wars, collusion, cartel and nteskare.

UNIT — IV Pricing Policies — Objectives - Pricing Methods

UNIT — V Market Economy — Market mechanism — Governmeut ldlarket Economy — Failures
Market Mechanism - Need for Government interventié@ases of state intervention- role of Governn
— Tools of Intervention — Fiscal and Monetary pplie Redefining the role of Government in a mix
economy — Knowledge Based economy — Features &ickinomy.

of

S -

ic

ent
ed

TEXT/ REFERENCES
1. Varsheney.R.L., and Maheswari, K.L., Managerialignuics., Sultan Chand & Sons.
2. D.M Mithani., Managerial Economics — Theory and Apgtions, Edition 2014, Himalay

Publishing House.

Gupta G.S., Managerial Economics, Tata McGraw Hill.

Riggs, J.L., Managerial Economics, McGraw Hill.

Peterson, HC and W.C.Lewis, Managerial Economimntite- Hall of India.

S

Datt & Sundharam “Indian Economy”, Gaurav Dutt &e&ni Mahajan., 71 Edition S Chand

SEM | ONE NATURE | CORE
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COURSE CODE 20260SEC1 4
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COURSE OBJECTIVE: To create the knowledge of Legal perspective amgriactices to improvise tl
business.

COURSE OUTCOME: Legal insight will be established in the businescpces according to the situati
of changing environment.

UNIT - I: The Contract Act, 1871 Nature and classification of contra- Essential elements of a va
contract - Offer and Acceptance - Considerationap&zities of Parties - Provisions relating to f

ree

consent, void agreements - Provisions relating ddogpmance and discharge of contract - Breach of

contract - Meaning and remedies.

UNIT - II: Contract Act, 1872 Contracts of Indemnity - Meaning, nature - Rightrafemnity Holder and

Indemnifier- Contracts of Guarantee - Meaning, Katand Features - Types of Guarantee - Provis
relating to various types of Guarantee - Agencyert and Principal - Creation of Agency - Classitiicn

of Agents- Relationship between Principal and AgerRights, Duties and Liabilities of Agent and

Principal — Termination of Agency

UNIT - lll: Sales of Goods Act, 1930Contract for Sale of Goods - Meaning - Essentifils Gontract of
Sale - Formalities of a Contract of sale - Prowisigelating to conditions and Warranties - Provisi
relating to performance of Contract of Sale - Rsgbt Unpaid -Seller — Rules as to delivery of goec
Patents Act Conceptual understanding of patents, copyrighasiemarks and designs

UNIT - IV: The Negotiable Instruments Act, 1881 Negotiable Instruments - Meaning, Characterisi
Types, Parties — Holder and holder in Due CourlSegotiation and Types of Endorsements - Dishor
of Negotiable Instrument - Noting and Protest -liliabof parties on Negotiable Instrument.

UNIT - V: The Companies Act, 1956 and The Informaton Technology Act, 2000Company -
Definition, Meaning, Features and Types of companiéncorporation of a company - Memorandum
Association, Articles of Association and Prospectti®e information technology act, 2000; Digi
Signature - Digital Signature Certificate- ElectfimrGovernance - Electronic Records - Certify
Authorities -Penalty & Adjudication

ions

[®]
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TEXT/ REFERENCES
1. Elements of Mercantile Law — N.D.Kapoor.
2. Mercantile Law — Maheswari & Maheswari.
3. Mercantile Law — S.M. Shukla.
4. Pathak and Akhileshwar, “Legal Aspects for Busiie3sl Edition, Tata McGraw —Hill Publishing
Company Ltd, 2007.

5. Tulsian, “Business law”, 2nd Edition, Tata McGradill Publishing Company Ltd., 2000.

6. Goel, “Business law”, Wiley India Pvt. Ltd, 2007.

SEM | ONE NATURE | CORE L P T C
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STATISTICS FOR MANAGERS

COURSE OBJECTIVE: This course mainly deals with the use of Stai$taoncepts in the resolution
managerial decision problems. As such the couraleal not only with some of the theoretical copitsg
in Statistics but will also be concerned with thegaplication.

COURSE OUTCOME: Students will achieve statistical literacy and vl able to find ways to moy
beyond the-what of statistics to the how and whgtafistics.

e

UNIT - | Fundamental of StatisticsStatistics — Definition, Types. Types of variable®rganising data
Descriptive Statistics — mesures of central tengdenaneasures of dispersion; Skewness & Kurtos
Frequency distribution — Histograms — Polygons fifid@on of random variable.

UNIT - II Fundamentals of Probability Basic definitions and rules for probability, comalital
probability independence of events, Baye’s theoramg random variables, Probability distributio
Binomial, Poisson, Uniform and Normal distributions

UNIT - [l Sampling Distribution and Estimation Introduction to Sampling Distributions - Sampli
Distribution of Sample Mean and Sample Proportigkpplication of Central Limit Theorem - Samplir
Techniques - Estimation and Confidence Interval®oint and Confidence Interval Estimates
Population Parameters of Large -Sample and Smaipfes - Determining the Sample Size.

UNIT - IV Testing of HypothesisHypothesis Testing - General Procedure for Hypashessting - Errors
in Hypothesis Testing — One Sample and Two Samp#tsTior Means and Proportions of Large Sam
(Z-Test) - One Sample and Two Sample Tests for Me#dnSmall Samples (T-Test), (F-test) for ty
sample standard deviations. ANOVA one and two wagsification.

UNIT - V Non-Parametric Methods The Chi-Square Test - Statistic - Applications ¢ii-Square Tests

is —

g
g
for

ples
e}

Test of Independence of Attributes - Goodness ©f Fheory of Correlation and Regression: Meanifg o

Correlation and regression — Principles of Leastisgs — Simple Linear Regression — Simple coraeati
Co-efficient — Rank Correlation Time Series AnadysVariations in Time Series.

TEXT/ REFERENCES
1. Richard I. Levin and David S. Rubin, “Statistics Management”, 7th Edition, Pearson Educat
1998. / Prentice Hall of India Pvt. Ltd, 2001.

2. T N Srivastava and Shailaja Rego, “Statistics fansigement”, 1st Edition, Tata McGraw - Hi

Publishing Company Ltd., 2007.

S.P.Gupta, “Statistical Methods”, 7th Edition, $ia@d and Co. Ltd., 2004.

Anderson and Skini, “Statistics for Business andrieenics”, 9th Edition, Cengage Learning
Mathematics for Managers - M.Raghavachari, TMH

Statistics for Management - Levin etal (PHI) 3. Bess Statistics - Saha (Central)

oghkw

on,

Introductlon to Statistics for Business - John Rcu

SEM | ONE NATURE | PRACTICAL L P T C
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MANAGERIAL SKILL DEVELOPMENT

COURSE OBJECTIVE: This course will focus on overall Personality Deywhent of students by
enhancing their communication skills, shaping thrediitudes and behaviours and ultimately preparing
them for corporate roles.

COURSE OUTCOME: Learners are able to speak confidently and effesljein different contexts
informal and formal. They can be think on feet’ eve difficult circumstances. To get into the hadit
express themselves in different genres of writirgnf creative to critical to factual writing. Theudent
will be able to manage communication in the orgatign and develop interpersonal relationships.

UNIT | : Self introduction — News Reading — Story Tellingtiquettes for Managers — Reviews of
Articles, Movies and Books

UNIT Il : Role Play — Debate — Group Discussions — Papetation — Mock Interview
UNIT Ill: Corporate Writing, Creative Writing, Report WrtinPreparing Press Notes.

UNIT IV: Case Studies — Analyzing and presenting CasegserPbking, Framing Advertisements,
Slogans, Captions.

UNIT V: Use of Computer & Technology (MS Word, Power pp{lising Internet as a tool for effective
Management)
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COURSE OBJECTIVE: : Facilitate student to understand the operationances of a Finance Manay
Comprehend the technique of making decisions rlatéinance function

COURSE OUTCOME: Learners can recall and understand Indian finarsyatems. Evaluate the investme
projects and companies. Prepare capital budgetpprbpriations. Decide upon the capital structume working
capital budgeting decisions. Take decision on higlddend payout or lower dividend payout.

nts

UNIT - I: Introduction of Financial Management: Concept of Finance, Corporate Finance, Finance tfunsg
and other functions. Structures of the Financiat&y. Financial Management — Meaning, functions
Objectives of Financial Management- Financial Plagrand Forecasting of short term and long ter
time value of money — risk and return.

UNIT — II: Financing Decision Sources of funds - Relative merits and demeritqit@iézation - Under
Capitalization and Over Capitalization- CapitaluSture - theories of capital structure - Factdfscting
capital structure - Financing decision in practiteverage - Operating, Financial and combinedriaye -
Cost of capital - Costs of individual componentsapital - Weighted Average cost of capital.

UNIT — llI: Investment Decision Nature and Significance of Investment Decision tiriation of cash
flows - Capital Budgeting Process - techniqguesweéstment appraisal: Pay back period; Accounting
of Return - DCF Techniques - Net present value fifatwlity Index and Internal Rate of Return
Investment appraisal practices in Indian companies.

UNIT — IV: Working Capital Decision Meaning - Nature of working capital - Classificati@and
significance of working capital - financing of Wamkj capital - Component of working capital, Ca
Short-term marketable securities - Management sh@ad Receivables

UNIT — V: Dividend Decision Management of Profits - Meaning and Significandéneories of Dividenc
- Determinants of dividend - Dividend Policy - idend policies in practice - Legal aspects of Davids
— Bonus shares — stock splits.

and
‘n —

TEXT/ REFERENCES

1. M.Y. Khan and P.K.Jain Financial management,t,TExoblems and cases Tata McGraw Hill,
edition, 2011.

2. M. Pandey Financial Management, Vikas Publisiingse Pvt. Ltd., 10th edition, 2012.
REFERENCES

1. Aswat Damodaran, Corporate Finance Theory aactipe, John Wiley & Sons, 2011.

2. James C. Vanhorne —Fundamentals of Financiabljlement— PHI Learning, 11th Edition, 2012.

3. Brigham, Ehrhardt, Financial Management Theowy Rractice, 12th edition, Cengage Learning 201
4. Prasanna Chandra, Financial Management, tioreditata McGraw Hill, 2012.

Gth

5. Srivatsava, Mishra, Financial Manageméntford University Press, 2011
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HUMAN RESOURCE MANAGEMENT

COURSE OBJECTIVE: To provide knowledge about management issues celatestaffing, training
performance, compensatidiuman factors consideration and compliance witimdn resource requirements.
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COURSE OUTCOME: Understanding of importance of Human Resource Mamemt Uiderstanding oJ
concepts and practices of Human Resource Managedesigning strategies in Human Resource

Management Ability to take up activities in HumamsRurce Management. Basic knowledge about

prevailing legislations related to labour

UNIT - I: HR Roles and FunctionsHuman Resource Management - Introduction and Irapod -
Evolution - Difference between Personnel Managensmt HRM — HR functions - Structure of HR
Department — Role, Duties and responsibilities & khanager- HRD System — HR Strategies jand
organisational Strategies.

UNIT - II: Human Resources planning and recruitment Objectives-Importance-HRP Process-
Manpower Estimation-Job analysis-Job Descriptidm-Specification - Recruitment-Sources of
Recruitment-Selection Process-Placement and Irmu®etention of Employees- merit rating —
promotion — transfers— job enlargement — job emnieht — job rotation.

UNIT — lll: Training and Development and performance appraisal Training and Development |-
Training Process and Methodology - Need and objesti Training procedure - Methods of Training -
Evaluation of Training programmes Performance Managnt System Definition, Concepts and Ethics-
Different methods of Performance Appraisal- Ratingprs-Competency management — Career Planning.

UNIT — IV: Compensation ManagementConcepts and Components- Compensation Plan — Rewar
Motivation - job evaluation - Fringe benefits arehsces - Employee Welfare — retirement /Separatipn
Kinds of Retirement - Resignation, Discharge, Dssal, Suspension, Retirement, Layoff, Voluntary
Retirement / Separation Schemes, Golden handshake.

UNIT — V: Industrial Relations Factors influencing industrial relations - Statéelmentions and Legal
Framework - Role of Trade unions - Collective Bamgey - Workers' participation in management- time
management — Corporate Social Responsibility.

TEXT/ REFERENCES
4. Decenzo & Robbins, Personnel / Human Resource Maneagt, 3rd ed., John Wiley & Sons (Pvt.)
Ltd.
Anne-wil Harzing & Joris Van Ruvoss eveldt(edsnternational Human Resource Management -

Sage Publications, New Delhi.

5. Biswajeet Patanayak, Human Resource ManagementNeiil Delhi

6. Luis R. Gomez, Mejia, Balkin and Cardy, Managingnéun Resources PHI, New Delhi.

7. Rudrabasavaraj, Dynamics of Personnel Admn. HinsaRuyblishing House, Mumbai

8. Personnel Management — C.B Mamoria

9. Human Resources Management — Ashwathappa
SEM | TWO NATURE |CORE L P T C
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MARKETING MANAGEMENT

COURSE OBJECTIVE: To understand fundamental concepts of Marketingaaern Marketing Practice

[
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COURSE OUTCOME: knowledge of analytical skills in solving marketirgjated problems, awareness
marketing management process

UNIT | Marketing: Meaning— Concept & its type—Functions and organisatic— Marketing Plannin-
Core concepts of marketing (such as Need, Want, dbeiCustomer Value, Exchange, Customer &
Consumer, Customer Satisfaction, Customer DeliGstomer Loyalty, Marketing v/s Market, Selling
versus Marketing). Concept of Marketing Myopia - ikigting Segmentation and Consumer Behaviour —
Marketing Research

UNIT Il Product Characteristics — Classification — Prodbifterentiation — Product Hierarchy — Co-
Branding — Packaging — Labeling — Warranties & Guéges — New Product Development

UNIT Il Understanding Pricing — Setting the Price — TypésPocing Strategies — Initiating &
Responding to the Price Changes

UNIT IV Role of Marketing Communication — Components ofrffston (Advertising, Sales Promotion,
Personal Selling, Public Relations — Basic Congef#ect Marketing (Direct Mail, Catalogue, Tele
Marketing),

UNIT V Importance of Marketing Channels — Functions — @e&Design — Channel Management — E-
Commerce — Marketing Practices — Retailing — Tyfd®ecent Trends — Wholesaling — Market Logistics
— Managing Sales Force

TEXT/ REFERENCES
1. Philip Kotler, Kevin Lane, Abraham Koshy-Markedi Management — A South Asian Perspectjve-
Pearson/Prentice Hall India Ltd

2. Rajan Saxena — Marketing Management-Tata McGfiliw
3. Ramaswamy & Namakumary-Marketing Management-&léterspective-Indian Context-Mac Millon
India Ltd
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PRODUCTION AND OPERATIONS MANAGEMENT

COURSE OBJECTIVE: To provide a broad introduction to the field protloe and operation
management and explain the concepts, strategiels, amd techniques for managing the transformdtion
process that can lead to competitive advantage.
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COURSE OUTCOME: The students wou have learned about various concepts related tpribduction
and operations management. Also understood thsideaiole and responsibilities of operations funact
vis-a-vis other functions in an organization.

UNIT-I: INTRODUCTION OF PRODUCTION AND O PERATIONS MANAGEMENT Production
& Operations Management — Meaning, Scope, FunctiBetationship between POM & other functior
areas of Management — Effect of Time Element on P@N\assification of Production Systems
Intermittent, Job shop, Batch, Continuous, Flow Btass Production Systems.

UNIT — II: PRODUCTION PLANNING AND CONTROL Production Planning & Control
Preplanning — Fore Casting — Scheduling -DispatghirRouting — Expediting-Plant Location — Fact
Influencing Plant Location, Importance of Enviromted Health & Safety factors in deciding the looat
of plant - Cost Factor — Plant Layout — Principl&ow Patterns, Types of Plant Layout -Capa
Planning — Types of Capacity, Capacity Decisionpdtity Planning Strategies- Manufacturing Mode
& Q Systems, MRP-| & MRP-II.

UNIT -lll: DESIGN OF PRODUCT, PROCESS AND WORK SYSTEMS Product Design -
Influencing factors, Approaches, Legal, Ethical &rironmental issues. Process — Planning, Setec

nal

ors

City
, P

tio

Strategy, Major Decisions. Work Study— Objectivespcedure. Method Study and Motion Study. Wprk

Measurement and Productivity — Measuring Produgtand Methods to improve productivity.

UNIT — IV: SCHEDULING AND PROJECT MANAGEMENT Project Management — Scheduling
Techniques, PERT, CPM; Scheduling - work centemsture, importance; Priority rules and techniques,
shop floor control; Flow shop scheduling — Johnsohigorithm — Gantt charts; personnel scheduling in

services.

UNIT-V: MATERIALS MANAGEMENT Materials Management, Components of Maternals
Management- Materials Planning, Inventory ContrBlirchase Management, Stores Management.

Inventory Management - Inventory Decisions, Modalsnventory - ABC Analysis, XYZ Analysis and

JIT.

TEXT/ REFERENCES

1. Operations Management For Competitive Advantageas€hJacobs, Aquilano, Agarwal, ™1

Edition, TMH.

Production And Operations Management, S.N.Chag Eglition , TMH

Operations Management, Russell, Taylor lii ,4thtigdi PHI

Production And Operations Management, Chunawadite| PHPH

Production And Operations Management Concepts, MpBehavior, Adam Jr. Ebert, PHI.

oukrwn

Modern Production/Operations Management, BuffainS8th Edition, Wiley
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AIM: To give an exposure to development of researchtignssand the various statistical methods suitable
to address them through available literature, Wwéhkic computational operators.

OBJECTIVES: To understand the approaches towards and constraigbod researci.o identify various
statistical tools used in research methodoldgyappreciate and compose the manuscript for patidic
OUTCOME: Ability to develop research questions and the wevigesearch strategies, and compile research
results in terms of journal manuscripts.

PREREQUISITES: Research Methodology course in UG level or equitadt@owledge.

Unit I: INTRODUCTION Research — Importance and its types — researcloagpes — process — problem
formulation — development of hypothesis — Reseaesign — determining the sample design — collecting
data — analysis of data — identifying research lerab

Unit Il: Measurement and its techniquesMeasurement in research and its problems — meanfiscaling —
tests of sound measurement — types of scaling-nigagbs of measurement — Attitude scales — summated
rating scale — Equal appearing Interview scale mulative scale — Rating scale — Scale constructing
Technigues- Time series analysis-Projection Tealasq

Unit Ill: DATA COLLECTION AND HYPOTHESIS Classification of data — sources of data — coltecti

of primary and secondary data — Questionnaire ndethGuidelines for Questionnaire design — Interview
technique —Observation techniques — Processingaf -€ Editing — Coding — Tabulation —Interpretatadn
data — Formulation of hypothesis — Test of hypathes

Unit IV: Statistical Techniques Statistical Techniques-Quantitative and qualitateehniques- Measures of
Central Tendency — Arithmetic mean, Median and Md&tandard deviation — Karl Pearson’s coefficieint o
correlation — Regression — Chi-square test —caditior applying chi-square test — ANOVA — Speariman
Rank Correlation.

Unit V : INTERPRETATION AND REPORT WRITING Interpretation — Techniques of Interpretation —
Significance of Report Writing- Different stepswriting report — layout of research report — typeeral
presentation — mechanics of writing a researchrtep@recautions for writing research reports —eRol

computers in Research

Recommended Text book :

1. Business Research methods By Dr. T.N. Srivastanh Mrs. ShailajaRego — Tata Mcgraw Hill. Co
Chennai — Email :mark_pani@mcgraw.hill. com

2. Business Research methods, Alan Bryman and EeimabOxford University press. chennai. Email
'v.anand@oup

3. Research methodology, By R. PanneerSelvam, gdrining India PVT Ltd., New Delhi. Email :
phi@phindia.com
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4. Academic writing, A guide for management studearid Researchers, By Mathukutty M. Monippally and

Badrinarayanan Shankar Pawarmww.sagepublications.com

5. Research methods Indian Edition By Donald H. Moby and Theresa — Cengage (learning. Email :

sriram.b@cengage.com)

SEM | TWO NATURE |[CORE L P T C
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STRATEGIC MANAGEMENT

COURSE OBJECTIVE: To provide an integrated view of the functional araad to acquaint the stude
with the strategic management process. Focusesittoally examine the management of the entire
enterprise from the Top Management view points.
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COURSE OUTCOME: Create knoledge and understanding of management policiestategies withit
a changing context to meet stakeholder intere$tgnmation systems to learn from failure key toofsl ¢
techniques for the analysis and design of inforomaglystems, including their human and organisatias
well as technical aspects.

O

UNIT-I INTRODUCTION TO STRATEGIC MANAGEMENT Strategic Management and

Competitiveness- Technology and Technology— Stdklen® in business — Vision, Mission and Purpose —

Business definition, Objectives and Goals — Stiat&ysiness unit (SBD); Functional level strategies

Corporate Governance and Social responsibility

UNIT-II ENVIRONMENTAL ANALYSIS The External Environment: Opportunities, Threats,
Competition and Competitor Analysis. External Eomimental Analysis, Segments of the External

Environment, Porters 5 Force Model, The internaliemment: Resource, Capabilities, Competencies
Competitive advantages. Analyzing internal orgatiora -Building Core Competencies-Value Ch
Analysis, Outsourcing.

UNIT-1ll: STRATEGIES The generic strategic alternatives — Stability, &hgon, Retrenchment and

Combination strategies - Business level strategnat&yy in the Global Environment-Corporate Strgte
Vertical Integration-Diversification and Strateghliances- Building and Restructuring the corpaoati
Strategic analysis and choice - Environmental Ttheeal Opportunity Profile (ETOP) - Organizatiof
Capability Profile - Strategic Advantage Profil€erporate Portfolio Analysis - SWOT Analysis - GA
Analysis - Mc Kinsey's 7s Framework - GE 9 Cell Mbd Distinctive competitiveness - Selection
matrix - Balance Score Card

UNIT-IV STRATEGY IMPLEMENTATION & EVALUATION The implementation proces
Resource allocation, Designing organisational stimeéeDesigning Strategic Control Systems- Match
structure and control to strategy-Implementing 8ty change-Politics-Power and Conflict-Techniq
of strategic evaluation & control-case study

UNIT-V STRUCTURE AND CONTROLS Structure and Controls with Organizations-Orgamnizet
Structure and controls, Evolutionary Patterns afatejy and organizational structure. Leaders
Implications for Strategy- Entrepreneurial Implioais for Strategy — Functional Strategies.

and
ain
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TEXT/ REFERENCES
1. Strategic Management Concepts And Cases, Thomfsackland , TMH.
2. Strategic Management An Integrated Approach], Hibnes, 6th Edition, Indian Adaptatio
Biztantra.
3. Strategic Management Concepts And Cases, Da2ttl,Edition, PHI.
4.Business Environment For Strategic Managememwaftseappa, HPH

SEM | TWO NATURE | PRACTICAL L P T C
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DATA ANALYSIS (MS-EXCEL LAB)

COURSE OBJECTIVE: The course aims is to understand MS Excel for apglgtatistical tools.
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COURSE OUTCOME: Learning Outcome: The learning outcome is thatdtuelents should be able
Analyse the data to draw inference for decisioninkUnderstand application of statistical measufes
central tendency. Understand application of ANOYAalyse trends. Test hypotheses.

Tabulation of Data in excel ( Creating Master Tadole Sub Table)
Formulas and Functions

Filters and Sort and Validation Lists, Data frontdtral Sources.
Data Analysis Using Charts and Graphs(Pivot Tablehgrts)
Time Value of Money

Measure of central tendency: mean, median, mode,

Measure of dispersion: variance, standard deviaGaefficient of variation.
Correlation, regression lines.

. t-test

10.F-test

11. ANOVA one way classification,

12.Chi square test, independence of attributes.

13.Time series: forecasting Method of least squares,

14.Moving average method

CoNok~wNE

TEXT/ REFERENCES

1. Glyn Davis & Branko Pecar “Business Statisticsnd Excel” Oxford University Press, 2012.
2. D P Apte : Statistical Tools for Managers USINIS EXCEL, Excel, 2012.

3. David M Levine, David. F. Stephan & Kathryn Azgbat, Statistics for Managers — Using MS Exgel,
PHI, 2015.

4. Bruce Bowerman, Business Statistics in Praclité, 5/e 2012.

5. Shelly, MS Office, 2007, Cengage, 2009.

6. Ajai.S.Gaur, Sanjaya S.Gaur, Statistical MetHealsPracticeand Research, Response, 2009
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INTERNATIONAL BUSINESS ENVIRONMENT
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COURSE OBJECTIVE: To familiarize the students to the basic concegdtsnternational busines
management

COURSE OUTCOME: Students would be familiar with global business iemment, global strateg
management practices and get acquainted with famadtidomain practices. They would be familiar w
conflicts situations and ethical issues in glohaibess.

th

UNIT -I Nature and scope of international busi-Growing relevance of international busir-Types,
Importance of international business. Businessrenmient- internal and external environment. Ecoio
and political Environment-Economic roles of GoveemtiDemographic environment-Cultur
environment.

UNIT-II International Economic Institutions-IMF, World BankINCTAD, UNIDO, GATT, WTO-
organizational Structure, objectives and functions

UNIT-1Il International Trade- Theories-Adam Smith, David @i, Hecksher-Ohilin, and Leonti
Paradox. Government influence on trade-protectioni€Exim policy of India-Export promotion
incentives-SEZ-objectives of SEZ. -BoP vs BoT-Comgruts of BoP.

UNIT IV MNCs- Benefits to host country-problems of MNCs —®Nin India. Transfer of technolog
levels,channels-methods of technology transfemt@igonal investments-Significance and types
international investments-FDI ,FlI- factors affectiFDI-Cross-border M&As.

UNIT-V Globalisation and business —Features of globatimagissential conditions for globalizatio
foreign market entry strategies-Pros and cons ob&isation.Global competitiveness-determinantsiemn
pillars-IT revolution and Business Environment

mi
al

TEXT/ REFERENCES
Francis Cherunilam,” International Business Enuvinemt’, Himalaya Publishing House Mumbai,"

4

Edition

House, Mumbai, 1?2 Revised Edition.

K.Aswathappa,”’Essentials of Business Environment,Gases &Exercises”, Himalaya Publishi’ng
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OPERATIONS RESEARCH
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COURSE OBJECTIVE: To learn the concepts of operations research applidusiness decision maki
using Operations Research Models. To facilitatesthdents to find out optimal solution for trangption
and assignment problems and to empower to equip thvé skills of decision making using quantitatjve
techniques

COURSE OUTCOME: To facilitate quantitative solutions in businessidi®n making under conditions of
certainty, risk and uncertainty. Develop mathenatimodels using various techniques for successful
project implementation.

Unit | Scope and applications of Operation Research inagexial decision-making - Decision-making
environments: Decision-making under certainty, utabety and risk situations; Uses of Decision tree.

Unit Il Linear programming: Mathematical formulations of INPodels for product-mix problems;
graphical and simplex method of solving LP problegensitivity analysis; duality
Transportation problem: Various method of findingtial basic feasible solution and optimal cost -
Assignment model: Algorithm and its applications

Unit Il Game Theory: Concept of game; Two-person zero-sammeg Pure and Mixed Strategy Games;
Saddle Point; Odds Method; Dominance Method angl@cal Method for solving Mixed Strategy Game

Sequencing Problem: Johnsons Algorithm for n JolosTavo machines, n Jobs and Three Machines, Two

jobs and m Machines Problems.

Unit IV Queuing Theory: Characteristics of M/M/I Queue mpdg@plication of Poisson and Exponential
distribution in estimating

Arrival Rate and Service Rate; Applications of Qei@uodel for better service to the customers
Replacement Problem: Replacement of assets thatiatate with time, replacement of assets which fai
suddenly.

Unit V Project Management: Rules for drawing the netwddgidm, Application of CPM and PERT
techniques in project planning and control; Cragland resource leveling of operations Simulatioah iésn
uses in Queuing theory & Materials Management

TEXT/ REFERENCES

1) Vohra- Quantitative Techniques in Managementg McGraw-Hill, 2nd edition), 2003.

2) Peter C Bell- Management Science/ Operationg&teh ( Vikas)

3) Kothari- Quantitative Techniques (Vikas), 1996jed.

4) Akhilesh K B and Balasubramanyam S- Quantitaiigehniques (Vikas)

5) Taha Hamdy- Operations Research- An Introdudfyentice-Hall, 7th edition), 1996, 5th ed.
6) J K Sharma- Operations Research (Pearson)
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COURSE OBJECTIVE: The objective of this course is to familiarize gtadents with the ground realiti
of starting & managing their own Entrepreneuriahtuges.

COURSE OUTCOME: Students willgain knowledge and skills needed to run a businéssesrequired
competencies to run the successful enterpriseaR¥do become an entrepreneur.

UNIT | INTRODUCTION TO ENTREPRENEURSHIP  Understanding the Meaning of Entreprent
Characteristics and Qualities of an Entrepreneulassification of Entrepreneurs; Factors Influenc
Entrepreneurship; Entrepreneurial Environment; é&me&neurial Growth; Problems and Challenges
Entrepreneurs; Entrepreneurial Scenario in India

UNIT Il ENTREPRENEURSHIP FEASIBILITY ANALYSIS Starting an Enterprise; Idea Generati
Identification of Business Opportunities; Market tgn Strategies; Marketing Feasibility; Financ
Feasibilities; Political Feasibilities; Economic dsgility; Social and Legal Feasibilities; Techdi
Feasibilities; Managerial Feasibility, Location adther Utilities Feasibilities

UNIT [l LAUNCHING OF SMALL BUSINESS Business plan — Meaning, Scope and Need; Bus
plan Formats; Project report preparation and ptasien; Project appraisal; Why some business @is™
MSMEs, Financial support banks, institutions anéraies; Venture capital; Government schemes
Policies

UNIT IV DEVELOPMENT OF SMALL BUSINESS Role of Government and other Agencies| i

Promoting Small Business - Preventing Sickness Retiabilitation of Business Units- Incentivé
Subsidies and Grants - Training for Effective Magragnt of small Business.

UNIT V WOMEN ENTREPRENEURS Women Entrepreneurs Problems & Prospects in Wo
Entrepreneurships, Role of Government in Promoifgmen Entrepreneurs. Development of Self H
Groups, Steps taken by Government in Promoting SHGs
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TEXT/ REFERENCES
1.Small Scale Industries And Entreprenerurship,wtBesai, HPH.
2.Entrepreneurial Development , Jayshree Suresdrgiham.
3.Entrepreneurship New Venture Creation, Holt, PHI.
4. Entrepreneurship In The New Millennium,Kuratkimdgetts, South Western Cengage Learning.
5. Entrepreneurship, Histich, Peters,6th EditiontI.M
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CONSUMER BEHAVIOUR

COURSE OBJECTIVE: The basic objective of this course is to developiaaerstanding about the
consumer decision making process and its applitaiio marketing function of firms.

COURSE OUTCOME
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UNIT | Introduction - Scope & importance, the consumer research proqgesstitative and qualitative
research. Market segmentation: Importance and useplication of Consumer behaviour principles
strategic marketing - Theories of Consumer BehavioGonsumer decision: Process approach - Fa
influencing consumer decision making, Segmentataychographics & VALS; Diffusion of Innovation

UNIT — Il Consumer Motivation & Perception - Consumer needs and motivation, Psychograph
Rational vs emotional motives. Dynamic nature oftigation. Motivational research. Personal &

psychological influences - Product and Service tRwsng, Perceived price, quality and risk - Consum

Attitude formation and Chandgeoncept of attitude, Attitude formation,

UNIT — Il Sociocultural Influences Socializations, Family Buying decision, Family Ldfele, Social
Class, Lifestyle Profiles, Culture, Sub-culture, dadarement of Culture, Cultural aspects of emer
markets, Cross Cultural Consumer Behaviour — Conigation -Influences on Consumer behavior, H
and low involvement -Pre-purchase and post-purchabkavior.

UNIT — IV Consumer Decision Making Process€onsumer Decision making process, Compreher
models of consumer decision making. New Produatimase and repeat purchase - Problem Recogni
Types of consumer decisions, types of Problem Ra&tiog, Utilizing problem recognition information

UNIT — V Consumer Behaviour Applications: Consumer Behaviour applicable to Profit and NaofiPr

Service Organizations, Societal Marketing Concéptvernment Policy and Consumer Protection, Ing
Consumer and Marketing Opportunities in India - &onerism, consumer protection, consumer right
consumer education, legal consideration. E-Buyielgglyior
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TEXT/ REFERENCES

1. Consumer Behavior — Leon Schiffman, Leslie Lazamuk — Pearson / PHI, 8/e
2.Consumer Behavior — Hawkins, Best, Coney — TM#, 2004

3.Customer Behavior — A Managerial Perspective ettfgiMittal — Thomson,
4.Conceptual Issues In Consumer Behavior Indiartéxdr S Ramesh Kumar, Pearson
5.Consumer Market demographics in India — Edite&lhyRao
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INTEGRATED MARKETING COMMUNICATION

COURSE OBJECTIVE: Due to ever increasing business dealings the subljeéaternational Marketing
has gained utmost importance in recent times. Térddvthese days, indeed has shrunk and foreign
markets have particularly become important espgdiail a developing country like India. The major
objective of this course is to provide an exposaréhe area of Marketing in the International pecdjve.

COURSE OUTCOME
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Unit I: Introduction Integrated Marketing CommunicationenCept, Process, Communication Mix, M
plans- Overview of advertising management; Advergsand IMC process - Advertising Agency
Choosing an advertising agency; Advertising plagnand research; Advertising goals - Advertis
budget;; Advertising design; Advertising media satn.

Unit II: Sales Promotion The scope and role of sales promofiypes, Planning Sales Promot

1C

ng

on

Programmes; Consumer oriented sales promotion;eTmagbnted sales promotion; Coordinating sales

promotion and advertising; Personal Selling, R#dyvantages and Disadvantages, Personal Se
Skills.

Unit Ill: Public Relations, Publicity and Corporate Advertidgblic Relations Publicity and Corpore
adverting; Public Relations functions; Creatingipes image building activities; Preventing or rethg
image damage; sponsorship and event marketing; dRateernet in PR.

Unit IV: Social and Ethical Aspects of Advertising and Prtom Regulations of Advertising an
Promotion in India, regulation of other Promotiodaitas, Social Implications of Advertising, Moraida
Ethical Issues in Advertising; Advertising to chigth, Advertising controversial products, Social Asis
of Advertising.

Unit V: Evaluation Monitoring and Control Measuring theeetfveness of promotional program;
Conducting research to measure advertising efiecéiss; Testing process; Establishing the program f
measuring the advertising effects; Measuring tfecéfeness of other program elements.

lling
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TEXT/ REFERENCES
1. George Belch, Michael Belch & Keyoor Purani, Adigng & Promotion- An Integrate
Marketing Communications Perspective, TMH, Lateditign.
2. Kruti Shah and Alan D’Souza, Advertising & Promatso An IMC perspective, TMH, Late
Edition.
3. Terence A. Shimp, Advertising & Promotion: An IMQpmoach, Cengage Learning, Lat
Edition.
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BRAND MANAGEMENT

COURSE OBJECTIVE: The objective of this course is to introduce stislén the basic scope, benefits
and types of brands; and understand the stepsvenvah designing an appropriate brand for the
organization.

COURSE OUTCOME
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UNIT I Introduction Concept of Brand, Significance of Branding for Qamers and for Firms, Brandit
Challenges & Opportunities, Concept of Brand Equitgst based, Price based and Customer based E
Equity.

UNIT Il Brand Strategies Strategic Brand Management process — Buildingangtbrand — Brand
positioning — Establishing Brand values — Brandovis- Brand Elements — Branding for Global Market
Competing with foreign brands.

UNIT Il Planning and Implementing Brand Marketing Programs Choosing brand elements to
build brand equity, Options and tactics for Bramdew perspectives on marketing, Integrating
marketing communication to build brand equity, Gaptaalizing the leveraging process, Co- branding
Celebrity Endorsements

UNIT IV Measuring and Interpreting Brand Performanc e The brand value chain, Designing bra
tracking studies, Capturing customer mind set thihoguantitative research techniques

UNIT V Growing and Sustaining Brand Equity Brand architecture, Brand hierarchy, Designing tr
strategy, New products, Brand extensions- advangagedisadvantage, Reinforcing brands, Revitaliz
brands, Brand failures.
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TEXT/ REFERENCES

Strategic Brand Management - Kevin Lane Keller

Branding Concepts & Process - Debashish Pati

Marketing Management - Philip Kotler

Successful Branding - Pran K Choudhary

Brand Positioning Strategies for Competitive Adeaya -Subrato Sen Gupta
Strategic Brand Management -Caperer

Behind Powerful Brands - Jones

N A~LNE

Managing Indian Brands -S. Ramesh Kumar
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RETAIL MANAGEMENT

COURSE OBJECTIVE: The objective of this course is introduce students to the basic scope, ber
and types of retailers; and understand the steqdvied in designing an appropriate retail organizat
structure.

COURSE OUTCOME
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UNIT | INTRODUCTION An overview Retaing — Channels of Distribution, Functions of Retaile
Evolution of Retailing — Global Retail Scenariolrdian Retail Scenario — Emerging Trends :
Opportunities in Retail Industry - economic and hteaogical Influences on retail managemen
Classification of Retailers — Non Traditional Rétlassifications.

UNIT Il RETAIL FORMATS Organized and unorganized formats — Different omgahretail formats -
Characteristics of each format — Emerging trendseitail formats — MNC's role in organized ret
formats.

UNIT IIl RETAIL ADMINISTRATION  Choice of retail locations - internal and exteramhospheric$

— Positioning of retail shops — Building retail idmage - Retail service quality management —iR

and
[ —

ail

cta

Supply Chain Management — Retail Pricing Decisidsrchandising and category management — Human

Resources Management — Information System - Buying.

UNIT IV RETAIL SHOP MANAGEMENT Visual Merchandise Management — Space Managem
Retail Inventory Management — Retail accounting andits - Retail store brands — Retail advertising

promotions — Retail Management Information System@nline retail — Role of Communication |

Retailing — Methods of Retail Communication.

UNIT V RETAIL SHOPPER BEHAVIOUR Understanding of Retail shopper behavior — Shopper
Profile Analysis — Shopping Decision Process - &@acinfluencing retail shopper behavior — Comphint
Management - Retail sales force Management — Giggkein Retailing in India.

TEXT/ REFERENCES
1. Michael Havy ,Baston, Aweitz and Ajay Pandittd&leManagement, Tata Mcgraw Hill, Sixth Editio
2007

2. Ogden, Integrated Retail Management, Biztaihtidia, 2008.

3. Patrick M. Dunne and Robert F Lusch, Retaililiggmson Learning, 4th Edition 2008.
4. Chetan Bajaj, Rajnish Tow and Nidhi V. SrivatsaiRetail Management, Oxford University Pre
2007.

5. Swapna Pradhan, Retail Management -Text andsCaata McGraw Hill, 3rd Edition, 2009.

6. Dunne, Retailing, Cengage Learning, 2nd Edit2Q)8

7. Ramkrishnan and Y.R.Srinivasan, Indian Retailiegt and Cases, Oxford University Press 2008

SS,

8. Dr.Jaspreet Kaur , Customer Relationship ManagenkKogent solution.
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SALES MANAGEMENT
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COURSE OBJECTIVE: The purpose of this paper is to acquaint the stud#éh the concepts which a
helpful in developing a sound sales policy andrigjaaizing and managing sales force and marketing
channels and to impart the knowledge about salesgeament procedure, and activities.

COURSE OUTCOME

UNIT - | Sales ManagementNature, Meaning, Evolution and Scope, ObjectioESales Department
Sales as a function of Marketing Management , Tiee@f Selling — Buyer Seller Dyads, AIDAS Theoyy,
Right Set of Circumstances Theory, Buying Formuledry, Behavioral Equation Theory of the Sales
Management - Sales Planning, Strategic role obsaEnagement

UNIT — Il Selling Process - Prospecting, Planning the Saddls $electing the Presentation Method,
Making the Sales - Personal Selling - Presentatitamdling Sales Objections, Closing the Sale, Follo
up. Role of Relationship Marketing in Personal iBgll Value Added Selling

UNIT — [l Nature of Sales Management positions - FunctiorSatdés Executives - Qualities of Effective
Sales Executives - Relationship with Top Managemektanagement of Sales force, Recruitment &
Selection, Training and Evaluation, CompensatintesS&orce - Supervision of Salesmen; Motivating
Sales Personnel; Sales Meetings and Sales Contests

Unit IV Channel Intermediaries — Wholesaling and Retailiragistics of Distribution; Channel Planning
Organisational Patterns in Marketing Channels; Marma Marketing Channels; Marketing Channel

Policies and Legal Issues - Warehouse Manageméfarehouse Functions, Processes, Organization and
Operations

7

Unit V Information System and Channel Management, Assgderformance of Marketing Channe
including sales force; International Marketing Chels

TEXT/ REFERENCES

1. Sales Management - Richard Rstill Edward W. @énd
2. Strategies for selling-Gerald A.Michaelson

3. Sales Management Handbook — Forsyth Ptrick

4. Value added selling-Tom Reilly

5. Building a Winning Sales Team — Gini Graham &tc
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SERVICES MARKETING
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COURSE OBJECTIVE: The objective of the course is to develop an undeding of services and servi
marketing with emphasis on various aspects of semviarketing which make it different from goods
marketing.

COURSE OUTCOME

UNIT | Introduction - Definition, Differences between Services and GoobBsngibility Spectrum,

Distinctive Characteristics of Services, , Classifion of Services, Categories of Service Provide

Marketing Implications of Service Characteristigrvices Marketing Mix — People, Physical Eviden
& Process..

UNIT 1l Assessing service market potential - Classificatbérservices — Expanded marketing mix
Market segmentation, targeting and positionin@ervice Life Cycle — New service development
Service Blue Printing — GAP’s model of service dyal Measuring service quality — SERVQUAL
Service Quality functionlevelopment - Customer perception, Customer satisfaction, Tolsraone

UNIT Il Physical Evidence and Servicescddeaning, Types of Servicescapes, Strategic Roles
Servicescape, Guidelines for Physical Evidencet&jya Strategic Roles of Servicescapénternal
Marketing, Service-Profit Chain, Emotional laboystomers' role in service delivery, Customer as-a
producer.

UNIT IV Positioning of services — Designing service deliv8ystem, Service Channel- Pricing
services, methods — Service marketing triangleegimted Service marketing communication

UNIT V Applications & Strategies of Service Marketildarketing of service Sectdfinancial Services,
Tourism Services, Education Services, Informatienvises (ITES), Health Services, Health Tourism
Services - CRM in Service Sector.

5 of

TEXT/ REFERENCES

SUGGESTED READINGS:

1. Services Marketing - Zeithaml , Bitner, Gren8ePandit , TMGH, 4th ed.
2. Services Marketing - Christopher Lovelock

3. Services Marketing - Rampal & Gupta

4. Essence of Services Marketing - Ardian Payne

5. Services Marketing - Helen Woodruffe
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INDUSTRIAL MARKETING

137



COURSE OBJECTIVE:

COURSE OUTCOME:

Unit | Introduction to Business marketii- Organizational buy+- Buyer BehavioL- Business marketin
and Consumer marketing- Business products- Orgamied buying Process- Classification of Indust
Customers and Industrial Products, Industrial MenkeEnvironment

Unit Il Strategies for customer relationship managementbfminess markets - Strategic planni
Relationship marketing- Managing buyer-seller ietehip-Measuring customer profitability - Methoafs
forecasting demand-Components of Business modedse§ic resources of business marketing - Custc
Satisfaction Management and Measurement, Customexlty

ial

mer

Unit Il Managing products- Innovation & new product develept- Business-to-Business bramnd-

Product positioning- Management of innovation-Stigpblew product development- Delivering effecti
customer solutions-Business-service marketing-8erguality-Service packages - Product line plannin

Unit IV Marketing Strategies Industrial Markets - Product, Price, Promotion &nstribution. Marketing
Research for Industrial Products - Marketing statér Industrial Firms — Developing & Evaluatir
Strategies — Effective implementation of Strategies

Unit V Managing channels- B2B in ecommerce platform & SEMeing strategies: Business marketin
channels-Costs of Logistics- B2B logistical managetn Pricing Business products across their life
cycle-Competitive pricing tactics - Marketing Commizations- advertising &sales promotion - Persona
selling- Performance measurement.
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TEXT/ REFERENCES
. Electronic Commerce Technologies & ApplicationsaBkar Bharat, TMH
. E-Commerce An Indian Perspective, Joseph P.T., PHI

. Industrial Marketing Management M. Govindarajarka4 publishing House PVT Ltd.

1
2
3. E - Commerce : Strategy Technologies & Applicatjoibiteley, David, TMH
4
5

Industrial Marketing by MILIND T. Phadtare - PHdrning PVT Ltd.,
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CUSTOMER RELATIONSHIP MANAGEMENT
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COURSE OBJECTIVE: The paper is designed to impart the skill basedvkedge of Custome
Relationship Management. The purpose of the sy$labto not just make the students aware of the
concepts and practices of CRM in modern busindssealso enable them to design suitable practiods
programs for the company they would be working.

a

COURSE OUTCOME

UNIT | INTRODUCTION Definitions - Concepts and Context of relationsMi@nagement — Evolution

Transactional Vs Relationship Approach — CRM asrategyic marketing tool — CRM significance to the

stakeholders.

UNIT I UNDERSTANDING CUSTOMERS Customer information Database — Customer Pr¢
Analysis - Customer perception, Expectations amaksCustomer behavior in relationship perspecti
individual and group customer’s - Customer lifedinalue — Selection of Profitable customer segment

UNIT Il CRM STRUCTURES Elements of CRM — CRM Process — Strategies for @t acquisition
— Retention and Prevention of defection — Model€&M — CRM road map for business applications.

UNIT IV Mechanics of CRM Strategic CRM planning process — Implementationdss- CRM Tools
Analytical CRM — Operational CRM — Call center mgement — Role of CRM Managers - e CH
Solutions — Data Warehousing — Data mining for CREh introduction to CRM software packages.

UNIT V Managing Networks for CRM Business Networks, Network Position, Supplier Neksp
Distribution Networks, Management of Networks, SigrpRelationships, Product Development, Suppl
Accreditation Programmes, Process Alignment, E @eoent, Partners in Value Creation, Benchmark
Partners, Customer Advocacy Groups, Sponsors,dtarimValue Delivery.
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TEXT/ REFERENCES
1. G.Shainesh, Jagdish, N.Sheth, Customer RelafmhdManagement Strategic Prespective, Macm
2005.
. Alok Kumar et al, Customer Relationship ManageimeConcepts and applications, Biztantra,2008
. H.Peeru Mohamed and A.Sahadevan, Customer &eldtainagement, Vikas Publishing 2005.
. Jim Catheart, The Eight Competencies of Relaifoselling, Macmillan India, 2005.

. Kumar, Customer Relationship Management - A Deda Approach, Wiley India, 2007.
. Francis Buttle, Customer Relationship Managem@uncepts & Tools, Elsevier, 2004.
. Zikmund. Customer Relationship Management, W2@$2 .

llan

2
3
4
5. Assel, Consumer Behavior, Cengage LearningE6ition.
6
7
8
9

. G.Shainesh, J.Jagdish N Seth. Customer RelatpManagement
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INTERNATIONAL MARKETING

COURSE OBJECTIVE: The course has been developed so as to acquaistutents with environmer
procedural, institutional and decisional aspectstarnational Marketing.

‘:—F

COURSE OUTCOME
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UNIT | INTRODUCTION Nature and scope of International Marketing, Kesués in Irernationa
Marketing- Business Practices and Ethics, Cultural, PolitiGaid Legal Environment, Minimizin
Environmental Risk.

UNIT Il POLICY FRAMEWORK AND PROCEDURAL ASPECTS Balance of Payment - India
Export — Import policy — Exim Policy — promotionaleasures - Export oriented Units — Deemed Expa
Export- Import Documentation — Kinds of DocumentsPsincipal Export Documents — Auxiliar
documents — Documents in Import Trade — Export Duentation and procedures - Demand Estimatig
GDP — Producer consumer target — Market segmentatio

Unit 1l PLANNING FOR INTERNATIONAL MARKETING Marketing Research ,Marketin
Information Sources, Marketing Information Systevtarket Analysis Foreign Market Entry Strategie

Exporting, Licensing, Joint Ventures, Strategicia&ices, Acquisitions Franchising, Assembly Operetio

, Management Contracts, Turnkey Operations, FradéelEZones

UNIT IV INTERNATIONAL MARKETING DECISIONS  Developing an International Product Lir
Foreign Product Diversification, International Bdamg Decisions, International Packaging, Internaic

Warranties and Services. International Pricing t8gw - International Promotion Strategies- Promoti

Mix-International Sales Negotiations - Patterns@bbal Advertising, Global Advertising Regulatior
Advertising Media, International Channels of Distiiion- Retailing in International Scenar
International Physical Distribution - Technologitafluences in international Marketing-Current werin
international Marketing.

Unit-V IMPLEMENTING GLOBAL MARKETING STRATEGIES  Negotiation with customers ar
selection method, E-Marketing channels organizafiaontrolling of the global marketing programme.
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TEXT/ REFERENCES
Varshney R.L. and Bhattacharya ,B— Internationatkding Management (Sultan Chand & Son
Philip B. Cateora nad John M. Hess : Internatidnaftketing.
Alexender C. Stanley : Handbook of Internationalrkéing.
John Fayerwearther : International Marketing

David Carson : International Marketing

oukrwnpkE

Philip Kotler : Marketing Management
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RURAL MARKETING
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COURSE OBJECTIVE: The objective of this course is to explore the stig to Rural Marketin
environment so that they can understand consumaeds marketing characteristics of the same
understanding and contributing to the emerginglehges in the upcoming global economic scenario.

for

COURSE OUTCOME:

UNIT | Introduction of Rural marketing —Evolution of Runrsllarketing in Indian and Global Conte
Definition- Nature, Evolution, Scope-Characteristiand potential of Rural Marketing - Importance
Rural Marketing- Factors affecting Rural Marketingural Vs Urban Marketing- Structure of Ru
Marketing — Recent Trends in Rural Marketing.

UNIT Il Rural Marketing Mix: Product Decisions, Pricing &ons, Promotion Decisions, Distributio
Channel Management, Relationship Management PhyBisibution, Sales force management

Unit 1l Rural Marketing research- Consumer Behaviour-seggien of rural market -New produ
development -Product life cycle and Rural Market8itategies

UNIT IV Product / Service Classification in Rural MarketinBrand Management in Rural Marketin
Fostering Creativity& Innovation in Rural MarketingSales force Management in Rural Marketing.

UNIT V Retail & IT models in Rural Marketing-CSR and Matikg Ethics in Rural Marketing-
Consumer Education & Consumer Methods in PromatidRural Marketing- Advertisement & Media
Role in Rural Marketing Promotion Methods. e- RiMarketing-CRM &e-CRM in Rural Marketing-
Advanced Practices in Rural Marketing- Social MéarigNetwork Marketing- Green Marketing

of
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TEXT/ REFERENCES

1. Badi & Badi : Rural Marketing, HPH.

2. Rural Marketing — Dogra, Ghuman — TMH

3. Rural Marketing — K. Ramakrishnan — Pearson
4. Rural Marketing — Kashyap, Raut — Biztantra

5. Rural Marketing — T.P. Gopalaswamy — Vikas
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SUBJECT TITLE: KNOWLEDGE MANAGEMENT

OBJECTIVE:

The goal of the course is to prepare studentsorbedamiliar with the current theories, practicesl$ and
techniques in knowledge management (KM), and testasgidents in pursuing a career in the infornmg]
sector for profit and not for profit organizationkr addition, students will learn to determine
infrastructure requirements to manage the intellatapital in organizations.

tio
he

Unit-I: The Knowledge Economy: Data — Information - Knowledge, Attributes of Knadbe as a
Economic Resource — Knowledge Capital Vs Physiedit@al - Types of Knowledge - Scope of Knowled
Management - Building Knowledge Societies.

Unit-Il: Knowledge Management and Information Technology: Role of Information Technology i
Knowledge Management Systems, Knowledge Manageifeols and Knowledge Portals — Knowled
Organization & Managing Knowledge Workers

Unit-1ll: The Knowledge Process: Knowledge Management Systems Life Cycle - StagashfProcess
Knowledge Creation & Knowledge Architecture — Knedye Capturing Techniques — Knowled
Codification — Transferring and Sharing Knowledge.

Unit-1V: Implementation of Knowledge Management: Business Intelligence and Internet Platforms,
& the Indian experience, NetBanking in India — Raé& Knowledge Management in Organizatio
Restructuring — The Mystique of a Learning Orgatiira- Management of Intellectual Property.

Unit-V: Future of Knowledge Management and Industry Perspective: Knowledge Management
Manufacturing and service industry, Challenges &nture of Knowledge Management - Measures
meeting the Challenges of KM - Business Ethics ekl

N
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SUGGESTED READINGS:

1. Mattison: Web Warehousing & Knowledge Manageme&ata McGraw-Hill, 2009
2. Becerra Fernandez: Knowledge Management: AnuBeolary View, PHI, 2009
3. Fernando: Knowledge Management, Pearson, 2009

4. B.Rathan Reddy: Knowledge Management, Himala9a9

5. MadanMohan Rao, Leading with Knowledge, Tata®ftew Hill, 2011
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SUBJECT TITLE: ORGANIZATIONAL DEVELOPMENT AND CHANG E MANAGEMENT
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OBJECTIVE:
The objective of this paper is to prepare studastsrganizational change facilitators using thewkadge
and techniques of behavioral science.

Unit I: Organizational Development Concept — OD Modelshar@cteristics of OD — OD Component
Process and Methods of Managing Organization Dewveémnt

Unit Il: OD Interventions: Nature of OD interventions — meiterventions, Personal, Interpersona
Group Process Interventions — Comprehensive Inigives — Structural Interventions — Problems in
Interventions, Resistance — individual & organiaadil.

U7
1

DD

Unit V: Benefits of OD - OD Consultant: Role, Skills anddbimas — Success and Failures of OD - Special

Applications of OD - Issues in OD — Future of ODN&w Perspectives.

Unit IV: Perspectives on Change — How people experiencegéhalypes of Changes — Forces for Change
— Need for Change - Change Process — Seven phh$&isange - - organisational culture and change -

Factors influencing organisational change — Mamggimnge from gender prespective.

Unit V: Model of Organisational change, causes of failfrehanges, organization changes and pro
consultation, Manager and the change, Internalexit@rnal agent of change - Change Agents and Rade

- Contemporary Issues in Organisational Change ndgig resistance to change, effective implememtati

of change.

CESS

SUGGESTED READINGS:
1. W.L. French & C H Bell : Organization Developmermrentice Hall of India/Pearson Education.
2. S P Robbins : Organizational Behaviour, Prentick éfdndia
3. Udai Pareek : Understanding Organizational Behavi@UP
4. Nilakant and Ramnarayan: Managing Organisationalngh, Response Books
5. K. Harigopal: Management of Organizational Chamgsponse Books.
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SUBJECT TITLE: PERFORMANCE MANAGEMENT
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OBJECTIVE:

The objective of this course is to help the stuslegdain understanding of the functions of performea
management system in the organization and proviele ttools and techniques to be used in appraibe
performance of the employees.

nc
) t

UNIT-I

Introduction, Role of performance in organizati@uimensions of Performance, Relevance of objectine
organizations, Organizational & individual performa, Performance management & human resoy
management, Performance Management Process —rRarnfte Management & Performance Appraisal.

UNIT-1I Performance planning, Performance analysis, KPAs@dnents of Performance plannir
Objectives of performance analysis, Process ofoRednce analysis - Implementation process, Fa
affecting implementation - Pitfalls in implementat - Experiences in performance manageme

Traditional practices, Recent approaches - Bal&woeecard approach to PMS - Benchmarking process.

UNIT-III
Purpose of Performance Appraisal, Who can Apprd®formance appraisal factors, Pros & Cong
Appraising, Appraisal Methods on the basis of apphes — Ranking—Forced Distribution—Pai

rces

ng,
ctors
nt -
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Comparison—Check List— Critical Incident—Graphic tiRg Scale— BARS—-MBO-Human Resource

Accounting - 360 degree Feedback— Definition & UsE860 degree feedback— Rationale for 360 de
feedback—Scope of application in various industries — Adeget and disadvantage of 360 degree feedb

UNIT-IV
Significance of review, Process of performanceewyiPerformance rating, Rating Errors, Reducingrsg
bias, Performance review discussions, Objectivesjuites, Process, Role of mentoring, Coachin
performance review discussions.

UNIT-V
Essentials of Good Performance Management Syst@ppraisals & HR Decisions, Reward systems
legal issues in PMS, Managing team performance le Bb Technology in Performance Managemel
Concept of Potential Appraisal —Requirements forEffiective Potential Appraisal system - Performal
Appraisal and Potential Appraisal.

gree
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SUGGESTED READINGS:

. “Prem Chadha”, Performance Management, Macmi2808.

. “T.V.Rao", Performance Management & Appraisat®ymns, Response Books,2007.

. "Herman Aguinis”, Performance Management, Peaesthication, 2008.

. "“Peter Ward”, 360 Degree Feedback, Jaico publishouse,2006.

. "“Dewakar Goel”, Performance Appraisal & ComparstManagement, PHI, 2008.

. “B.D.Singh”, Compenstion & Reward Managementc&Books, 2007.

. "R.K.Sahu”, Performance Management System, ERoeks , 2007.

. “Srinivas . R. Kandula”, Performance ManagemgeR#til, 2006.

. Edited by Frances NEale, Hand book of Perform@fhanagement, Jaico Publishing, 2008.

P OO~NOULA,WNPE

0. “Micjael Armstrong & Angela Baron”, Performanktanagement, Jaico Publishing, 2(
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SUBJECT TITLE: LABOUR LEGISLATIONS

OBJECTIVE: This course will help the student to get exposurénalustrial Law. Understand the relations
ship between the employee, employer, union andrgavent and to have awareness of various industrial
laws relating to employees.
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UNIT |
Factories Act, 1948 - Industrial Dispute Act, 1947
UNIT Il

Industrial Employment (Standing Order) Act, 194&mployee Provident Fund & Miscellaneous Act, 14
- Trade Union Act, 1926

UNIT 1l

Payment of Wages Act, 1936 - Minimum Wages Ac8.9 Employee State Insurance Act, 1948
UNIT IV

Payment of Bonus Act, 1965 - Payment of Gratuity, A972

UNIT V

Workmen Compensation Act, 1923 - Maternity Benafit, 1961 - The Apprentice Act, 1961

References
1. N.D.Kapoor (2006), Industrial Law, Himalaya pshkrs

2. S.C.Srivastav@009), Industrial Relations and Labour Laws,Vikas
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COURSE CODE 20260EB37 3 0 0 3

SUBJECT TITLE: COMPENSATION & REWARD MANAGEMENT

OBJECTIVE:

The course is designed to promote understandiigsoés related to the compensation and rewardingh
resources in the organizations and to impart skillsdesigning analyzing and restructuring rew
management systems, policies and strategies.
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UNIT I:

Wage concepts, Theories of Wages, Importance, \Wadjey, Criteria for Wage Fixation, Techniques
Wage Determination. Wage Fixation Machinery, Wagéebentials, and Challenges of Remunerati
Impact of compensation and employees benefit oarorgtional effectiveness; Economic and Behavi
issues in compensation.

UNIT II:

Role of compensation in organization, Determinatbinter and Intra-industry Compensation Diffeial,
Internal and External Equity in Compensation Systerfractors influencing compensation leve
compensation as motivational tool, compensatiorcpol

UNIT Il

of
on.
oral

&
»

v

Conventional reward methods and their inadequafeseloping reward strategy — skill based pay, thioa

banding, team based pay, payment by results, amBbrpance related pay, variable compensation.
Compensation for executives and R&D staff. Rewardcture in new industries (BPO, IT, Hospitality,
Tourism, etc.), MNCs and other organizations. Resnation plan and business strategy.
UNIT IV:
Profit sharing, payment of bonus. Understandingdbént Components of Compensations Packages like
Fringe Benefits, Incentives and Retirement Plamsnfensation Practices of Multinational Corporatiand
Strategic Compensation Systems. Understanding taolsdesigning, improving and implementing
compensation packages
UNIT V:
Law relating to payment of wages and bonus in In8tatutory Provisions Governing Different Compadsen
of Reward Systems- Working of Different InstituttoRelated to Reward System like Wage Boards, |Pay
Commissions, Role of trade unions in compensatianagement.
SUGGESTED READINGS:

1. Milkovich, Compensation, Tata McGraw-Hill Publisgi€ompany Ltd., New Delhi, 2008.

2. B.D. Singh, Compensation and Reward ManagemenglBawnks, New Delhi, 2006.

3. Hendorson, Richard, | :Compensation Management:RéagPerformance, PHI

4. Henderson, Compensation Management in a KnowledgedWorld, Pearson Education, New Delhi,

9" Edition.

SEM | THREE NATURE  |ELECTIVE L P T C
COURSE CODE 20260EB3: 3 0 0 3
SUBJECT TITLE: CROSS CULTURAL MANAGEMENT
OBJECTIVE:
The objective of this course is to develop a diatjicoand conceptual understanding of the cultural |a

related behavioral variables in the managemenkodiad organizations.
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Unit-1: Introduction Determinants of Culture Facets of culture Levels Qaflture National Cultura
dimensions in the business context The influenddadfonal Culture on business culture. Businessutes:
East and West.

Unit-2: Cultural Dimensions and Dilemmas: Value orientations and Dimensions Reconciling aalt
dilemmas Culture and Styles of Management: Managétasks and cultural values.

Unit-3: Culture and Organizations: Culture and corporate structures Culture and LeshilerCulture andg
Strategy Cultural change in Organizations- Culad marketing Cultural Diversity.

Unit- 4: Culture and Communications: Business communication across cultures Barrieigstescultural
communication Negotiating Internationally.

Unit-5: Cross Cultural Team Management: Working with International teams Groups processasngd
international encounters Conflicts and culturalfeténce Understanding and dealing with confl
Developing Intercultural relationships.

—

cts

References

Marie-joelle Browaeys and Roger Price: Understagdinoss-Cultural Management, Pearson, 2010.
David C.Thomas: Cross Cultural Management, 2/ee $adlications, 2008.

Nigel Holdon, Cross Cultural Management: Knowled¢gnagement Perspective, Pentice Hall, 2001.
Parissa Haghirian: Multinational and Cross CultiWlahagement, Routledge, 2010.

Richard Mead: International Management-Cross calltDimension, 3/e, Blackwell, 2005.
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SUBJECT TITLE: CONFLICT AND NEGOTIATION MANAGEMENT
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OBJECTIVE:

The course plan to develop an understanding oflicodfynamics and the art and science of negotiation
the completion of syllabus, students will be inasifion to answer the role that can be played byflicd
resolution techniques such as mediation.

UNIT I:

Conflict: concept, definition — sources of conflicindividual differences - power and influence habging
view of conflict at work - Role of conflict in org&ations - Conflict and organizational cultureranisitions
in Conflict thought - Conflict Process.

UNIT II:
Types & Levels of conflict: Functional Vs Dysfunmtial Conflict - Individual & Group Level Conflict;
Organization level Conflict; Preventing & Resolvingterpersonal conflict and inter group conflict
Coalitions - Conflict resolution, Superior/suborati@ interactions and conflict resolution - ethicsonflict
resolution - leadership approaches to conflictasitun - managerial approaches to conflict.

UNIT Il
Meaning and definition of stress, link between dohfand stress, sources of stress, distress visesas
consequences of stress, measures individuals gadirations can adopt for eliminating or managingss.

UNIT IV:

Negotiations: meaning, definition and importancenefotiation, concept of bargaining and exchangeg|
of bargain. Approaches towards effective negotmtidNegotiation process - Negotiation as an apgprdac
conflict management.

UNIT V:

Negotiations Strategies - Integrative bargainingrgéts and aspirations- Contingent contracts —tTand
relationships - Issues in Negotiations - Developmegotiating skills - Negotiation simulations- iadket
exercises.

SUGGESTED READINGS:
1. Lewicki, Saunders, Barry, Negotiation, TMGH.
2. Eirene Rout, Nelson Omika, Corporate Conflict Maaragnt — Concepts & Skills , PHI.
3. Subbulakshmi, Conflict Resolution Techniques, ICEiiversity Press.

Barbara Corvette, Conflict Management, Pearson &thrc
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COURSE CODE 20260EB42 3 0 0 3

"SUBJECT TITLE: INDUSTRIAL RELATIONS
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OBJECTIVE:
This course will help the student to get exposurdénadustrial Relations. Understand the relatipns
ship between the employee, employer, union andrgovent

UNIT | Industrial Revolution — IR Concept, ImportanceStope — Factors affecting IR|—
Approaches to IR — IR Policy Pre Independence &tRodependence — ILO - Changing
Scenario of Industrial unrest

UNIT Il Trade Union Movement in India — Aim, objectivas;ucture and governing of trade
unions - Theories of trade unionism - Disputes pdot — Causes — Strikes — lockouts -layout —
Prevention - Industrial harmony - Government Maehyn— Conciliation — Arbitration -
Adjudication - Grievance procedure

UNIT Il Labour Welfare works — concepts, need, importascepe & Features — Approaches
to Labour Welfare — Worker’'s Education — Concepjeotives — Workers Education in Indig —
Levels of Workers Education — Workers Training

UNIT IV  Collective Bargaining — Concept, Features, Imgrueé — Principles of Collective
Bargaining — Forms of Collective Bargaining — Pisxcef Negotiation during Bargaining

UNIT V Worker's Participation in Management — Conceflije@tive — Forms of participation
Levels of participation — Functions of Joint ColreCondition necessary for effective working

References Books
1. Dynamics of Industrial Relations, Memoria, Memad Gankar (2008), Himalaya Publishing
House

2. Industrial Relations in India, Ratan Sen (20¢@xMillan

3. Industrial RelationEmerging Paradigms, B.D.Singh (2010), Excel Books
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SUBJECT TITLE: TRAINING AND DEVELOPMENT
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OBJECTIVE:

The objective of this course is to help the stusleggatin understanding of the objectives of trainimghe
organization and provide them tools and technigoelse used in training the employees. This papdr
attempt to orient the students to tailor themsetoasieet the specific needs of the organizatiortsaiming
and development activities.

Wi

Unit | — Training — Concept — training and development intrg and HRD — Scope — Objectives

Importance of training — Problems of training — &and responsibilities of training — Technologyy| i

Training - Future trends in training.

Unit Il — Training Process - Analysis of Training NeedsOfganizational analysis: Task, Pers
Requirement Analysis — Methods and Techniques oA FNwhy conduct TNA — When to conduct TNA
Gathering TNA data — TNA Process — TNA Approaches.

Unit Il — — Important Considerations while designing trainiagFactors affecting training design
Constraints in design — budgeting for training pety of cost involved in training — Developing Tiam

Objectives — types of training objectives - Designithe training programme, training implementation,

training policy and plan, types of training, traigimethods & its advantages and disadvantages.

Unit IV- Logistical and Physical Arrangements — Implemeatatf Training - Tips for trainer for effectiy
implementation — Evaluation —Types of evaluatiostrimments, evaluation design & techniques, traif
audit — Classroom Management — Training Policy.

Unit V - The need & importance of management developmergpr@ach to management developme
Sources of knowledge and skills - Special need3authnical Managers, Strategies to develop Tech
Managers - Training for Executive Level ManagemeBelf Development — Career Management.

e
ning
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SUGGESTED READINGS:

1. B.Janakiraman, Training and Development, BiztamieywDelhi, 2008.

2. Employee Training And Development - Raymond Noe

3. Every Trainers Handbook- Devendra Agochia

4. 360 Degree Feedback, Competency Mapping And Asssgdtientre- Radha Sharma
5. Training And Development- S.K. Bhatia
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SUBJECT TITLE: TALENT MANAGEMENT

OBJECTIVE: This course will help the student to get exposurdalent management. Understand the |
to acquire talent employees and how to retain smployees in the organization for effective perfance
and achievement of goals.

Unit 1: Introduction to Talent Management: Overview, History, Scope and Need of Talent Manag&, Source 0
Talent Management, Tools for Managing Talent RdlelR in Talent Management, Role of the HR Manadatent
Management Process

Unit 2: Building Blocks for Talent Management: E, Talent Management System , Effective Talenhdgment
System, Building Blocks of Effective Talent Managarh System, Critical Success Factors to CreatenT
Management System, Key Elements of Talent Manage8ystem.

Unit 3: Approaches to Talent Management: Developing a Talent Management Strategy, Mappingifess
Strategies and Talent Management Strategies TRanagement and Organisational Environment - Shapaignt
Planning and Developing Values, Promoting Ethicgh®viour

Unit 4: Talent Planning, Acquisition, Engagement and Reteiin: Talent Planning, Objectives of Talent Planni
Steps in Strategic Talent PlanninBalent Acquisition, Recruiting ProcessTalent Engagement and Retention
Employee Engagement and Retention, Improving Engadyetention

Unit 5: Compensation and reward strategies for Effective Tient Management: Sustainable Talent Managemé
and Reward Model, Strategic Compensation plan falet EngagemenfTalent Management and Corporate
Restructuring; Corporate Reconstruction, Timing the CorporatedRstuction, Organisational Issues and Ta
Management Challenges

now
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References

1. Cheese, Peter, Robert J Thomas and Elizabei), Cree Talent Powered Organization, Kogan Page Ltd

2. Stringer, Hank & Rusty Rueff, Talent Force: AvNBlanifesto for the Human Side of Business, PeaEsuncation,
Prentice Hall Upper Saddle River, New Jersey

3. Lawyer lll, Edward E, Talent: Making People yodDompetitive Advantage, Dave Ulrich, JosseyBas3djNikey
Imprint

4. Phillips, Jack J, Lisa Edwards, Managing TaRetention, An ROI Approach, Pfeiffer, A Wiley Impti6. David,
Tony, Maggie Cutt, Neil Flynn, Peter Mowl and Sim@rmme, Talent Assessment, Gower Publishing Ltdmpthire
Ltd.
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COURSE CODE 20260EC3 3 0 0 3

SUBJECT TITLE: SECURITY ANALYSIS AND PORTFOLIO MANA GEMENT

OBJECTIVE:
The objective of this course is to impart knowledgestudents regarding the theory and practics
Security Analysis and to give the students an iptuld&knowledge of the theory and practice of Poidf
Management.
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UNIT — I: Introduction to Investment and Securities
Introduction to Securities — Types of Securitiednvestment Process — Investment Alternatives —
Securities Markets - Stock Exchanges and its Fonst- Functions and guidelines of SEBI. Risk Return
Security Returns- Risk Measurements — Picturinds Bisd Return.

UNIT Il FUNDAMENTAL ANALYSIS
Economic Analysis — Economic forecasting and stbolestment Decisions — Forecasting techniques.
Industry Analysis : Industry classification, Indystife cycle — Company Analysis Measuring Earnirg
Forecasting Earnings — Applied Valuation Techniqgu€raham and Dodds investor ratios.

2]

UNIT IV TECHNICAL ANALYSIS
Fundamental Analysis Vs Technical Analysis — Higtof Technical Analysis — Technical Tools — Dow

theory - Trend Models- Market Indicators — EffitieMarket Theory : Basic Concepts — The Random
Walk Theory.

UNIT — III: Valuation of Securities
Valuation of Bonds: Bond VS Debenture- Classificatof Bonds — Time Value Concept — Methods of
Bond Return and Valuation- Bond Value Theorems ~@gity —Immunisation — Valuation of Equity:
Return on Equity — Various Model of Equity Valuatio

UNIT — 5: Portfolio Management
Portfolio Management: Definition — Selection of fiolio — Markowitz model — Sharp Index Model|—
Capital Asset Pricing Theory and Arbitrage PricMgdel — Portfolio Evaluation — Portfolio Revision.

SUGGESTED READINGS:

1.  Fischer, Donald E. and Jordan, RonaldetuBty Analysis and Portfolio Management, PHI, New
Delhi

2. Bhall, V. K.: Investment Management — Saguknalysis and Portfolio Management, S. Chand,
New Delhi

3.  Alexander, Gordon J. and Sharpe, WillianFendamentals of Investments: Englewood CIiffs,
Prentice Hall Inc, New Jersey

4, Elton, Edwin J and Gruber, Martin J. : ModPortfolio Theory and Investment Analysis, John
Wiley, New York.

5.  Amling, Frederic: Investment, EnglewoodffS|iPrentice Hall, New Jersey
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COURSE CODE 20260EC34 3 0 0 3

SUBJECT TITLE: DERIVATIVES MANAGEMENT

OBJECTIVE:
To give an in-depth knowledge of the functioninglefivative securities market.
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UNIT | INTRODUCTION

Derivatives — Definition — Types — Forward Contgact Futures Contracts — Options — Swap
Differences between Cash and Future Markets — Tgp@&saders — OTC - Derivative Market - Econon
functions of derivative market.

UNIT Il FUTURES CONTRACT
Specifications of Futures Contract - Margin Requieats — Contract Size - Market Quotes - Hedg
using Futures — Types of Futures Contracts — Dsliv@ptions — Relationship between Future Pri
Forward Prices and Spot Prices.

UNIT IIl OPTIONS

Definition — Exchange Traded Options, OTC Option®ption Pricing Models — Call and Put Option
American and European Options — Option payoff, anstion Securities, Stock Indices, Currencies
Futures .

UNIT IV SWAPS & Forward Contract

Definition of SWAP — Types of SWAP - Interest R&®AP — Currency SWAP — Role of Financ
Intermediary —Valuation of Interest rate SWAPs #&@wrency SWAPs — Forward Contract — Forw
Pricing

UNIT V DERIVATIVES IN INDIA

Evolution of Derivatives Market in India — Regutats & Framework — Derivative Trading — Commod
Futures - Determination of the Fair Value of Fusuamd Options Prices, Interactions between Spoitye
Trading and Trading in Derivatives. Index Optionsl &utures, Constructing an Index.
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SUGGESTED READINGS:
Chance, Don M; An Introduction to Derivatsy Dryden Press, International Edition
Chew Lillian: Managing Derivative Risk, joWiley, New Jersey
Das, Satyajit: Swap & Derivatives FinanciRgobes
Hull, J. Robert W: Understanding Futureghégs, Prentice Hall, New Delhi
Kolb, Robert W: Understanding Futures M&kerentice Hall Inc, New Delhi

. Marshall, John and V. K. Bansal: Finan&agineering — A Compete Guide to Financial Innawati
rentice Hall Inc, New Delhi

1
2
3
4
5
6. Kolb, Robert: Financial Derivatives, NewrKanstitute of Finance, New York
7
P
8 Report of Prof. L. C. Gupta, Committee ceriatives Trading

9

. Report of Prof. J. C. Verma, Committee Repao Derivatives Trading.
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SUBJECT TITLE: PROJECT FINANCE
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OBJECTIVE:

The objective of the course is to provide to thedenhts a specialized knowledge of the techniquegs of
evaluating proposed investments and to acquaimh twéh the problems encountered in the decisional

process pertaining to capital investments of tiogejt.

UNIT I:
Basics of Project FinanceCharacteristic and major elements of ProjectsieBrdlanning and Control,
Macroeconomic assumptions - project costs and fundi

UNIT I

Sources of Finance:Sources of finance for projects - Financial Instemts - Performance indicators for

projects - project cash flows - Appraisal and vgliof financing projects - Financial Engineering

UNIT III:
Project Risk Management: Project Risk - Identification —Types of Projectsk8 - Risk Analysis an
Transfer - understanding risk measurement techeique

UNIT IV:
Contract Management: Introduction — Preparation of Tender - Initial Rxaion of Tender - Preparatid
of promoter's bids - project conditions - Incensiand Penalties - Legal Aspects and agreements.

UNIT V:
Project feasibility analysis: capital budgeting - project evaluation - projeletnming -Tools used for
analyzing the feasibility of a project - projecpagisal process - CPM and PERT.

N

n

SUGGESTED READINGS:
1. K. Nagarajan: Project Management, New Age Inteamati Publication, New Delhi

. Goel B. B.: Project Management

2
3. Albert Lester: Project Planning and Control, Butterth & Co. (Publication) Ltd., London
4. Mohsin M.: Project Planning and Control, Vikas, NBeihi
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SUBJECT TITLE: FINANCIAL SERVICES AND INSTITUTIONS
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OBJECTIVE:

This course provides an understanding of the foligWflund-based and fee-based financial services
by financial intermediaries such as non-bankingrice companies, banks and financial institutiotgs
course will also focus on issues concerning thenfoial management of financial intermediaries.

UNIT 1 Evolution of Financial Services —Indian Financials@m — Types of Financial System
Financial Markets- Operational Effectiveness — ofaRcial Market — Money Market — Money Mark
Instruments — Capital Markets — Capital Marketrmstents.

UNIT — I: Non-Banking Financial Companies: Meaning — Features- Role of NBFC in India-LEASIN
AND HIRE PURCHASING-Legal Aspects of Hiring and ls#rag-Types of Leasing.-Rights of Hirer a
Hire — Purchase - Accounting Treatment of Leade=ase Vs. Hire Purchasing

UNIT — lll: Financial Institutions: Role of financial Institution in financial marketsDevelopment

Banking Institutions - IDBI, IFCI, ICICI, IRBI,NABARD, SIDBI, and EXIM Bank - Objectives

operations, schemes of financing

UNIT — IV: International Market and Financial Servi ces International Financial Institutions

International Monetary Fund, Asian Development Bawkorld Bank. International Financial Marke

International Financial Assets and Services

UNIT — V: Credit Rating: Credit Rating system — Growth factors CRISIL Rasirfgr short term
instruments Credit rating process

et
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SUGGESTED READINGS:
1. Financial Services By Dr. S. Gurusamy TMH.

2. Financial Services, By Nalini PRAVA TRIPATHY, Pkarning PVT Itd.,

3. Financial markets, Institutions & Services by Bkipta and Monika Chopra — Ane books Pvt Ltd.,
www.anebooks.com

4. Financial services M.Y Khan, TMH.

5. Financial markets and Institutions by Jeff Majundia Edition, Cengage learning.
6. Financial services and system By K. Sasidhamanfdex K. Mathews, TMH.

7. Financial Services S. Mohan and R. ElangovarD8gp and Deep publication
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SUBJECT TITLE: INTERNATIONAL FINANCE
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OBJECTIVE:
To give the students an overall view of the intdomal financial system — instruments and markets.

Unit |
International Financial Management: An overviewpbrtance, nature and scope, International Busi

Nness

Methods, Recent changes and challenges in IFM toHi®f Global Monetary Systems - Evolution and

practices in Foreign Exchange Markets - Internati¢iinancial Institutions

Unit 1

Fundamentals of Foreign Exchange — Parity theody @nditions — Factors affecting determination of

Exchange rate — Various exchange rate types.

Unit 11

Exposure and Risk Management - hedging — specnlatiarbitrage - internal and external technique
hedging — derivatives — meaning — significancepesy

Unit IV

Regulatory Framework for International Finance ei$term financial management in a global set-up +

treasury functions — International Taxation — Daubbhxation Avoidance Agreement

Unit V
Global capital Markets: Issues, investors, intenaeels. Disintermediation, Deregulation, Securiii@a,
Globalization. Various methods of raising resourbgsborrowers in International markets. Types

s of

of

Bonds, Floating Rate Notes (FRNs), Deep Discouniddp Zero Coupon Bonds, Dual Currency Bonds,

Equity related Bonds. Procedure for Bonds Issues.

SUGGESTED READINGS:

1. Shaprio, Alan. C.: Multinational FinancManagement, Prentice Hall, New Delhi
2. Apte, P. G.: International Financial Managat, Tata McGraw Hill, New Delhi

3. Buckley, Adrian: Multinational Finance, Rtiee Hall, New Delhi

n

4 Eitman, D. K. and A. I. Stenehill: Multinamal Business Cash Finance, Addison Wesley, Nevk Y
5 Henning, C. N., W. Pggot and W. H. Scattetnational Financial Management, McGraw Hill,
International Edition.

6 Levi, Maurice D.: International Finance, Graw Hill, International Edition

7 Rodrigues, R. M. and E. E. Carter: Inteoratl Financial Management, Prentice Hall, Inteioval

Edition

8. Yadav, Surendra S, P. K. Jain and Max RdyForeign Exchange Markets, Mac Million, New
Delhi

9. Zeneff, D. and J. Zwick: International Fic&al Management, Prentice Hall, International iBdit
10. Sharan: International Financial Management, Ridw Delhi
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SUBJECT TITLE: INSURANCE AND RISK MANAGEMENT

OBJECTIVE:
To provide the basics of insurance contracts amxpdain the various types of insurance policies.

UNIT — I Introduction to Insurance:
Insurance - Principles of Insuranegnsurance Contracts — Objectives of Insurance @otgr—
Elements of a valid contract — Characteristicsmgitance Contracts. benefits and cost of insuraystem

UNIT — II: Types of Insurance:

Classification of Insurance - Life Insurance - Bijiles - Products General Insurance — Principles
general insurance — General Insurance Producte, (Motor, Health). Insurance Pricing — Insura
Market & Regulation — Solvency regulation.

UNIT — lll Risk Management:
Risk - Types of Risk — Objectives of risk managemenSources of risk — Risk Identification
Measurement of risk. Understanding the cost of tigle evolution of enterprise risk management.

UNIT — IV: Risk Management Techniques:

Risk Avoidance — Loss Control — Risk retentionskriransfer — Value of risk Management —Pooling
diversification of risk - Options — Forward contisie- Future contracts — SWAPS — Hedging — Opti
hedges for the real world.

UNIT V Insurance as a Risk Management Technique
Insurance Principles — Policies — Insurance Codtafr Pricing — Expected claim costs — Contrac
provisions that limit Insurance Coverage.

of
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SUGGESTED READINGS:
1. DR. P.K.GUPTA: Insurance and Risk Managemerntedsgion, Himalaya Publishing House.

2. DR. P.K.GUPTA: Fundamentals of Insurance, 1g&teq Himalaya Publishing House.

3. C.Gopala Krishnan : Insurance Principles & ReactSterling Publishers Pvt. Ltd.,New Delhi.
4.. George G. R. Lucas, Ralph H.Wherry : INSURAN®@EHnNciples and Coverages, U.S.A.

5. Prof. K.S. N.Murthy ad K.V.S. Sarma: Modern Lafnsurance In India, N.M.Tripathi Pvt.
Ltd., Bombay.

6. P.S.Palande, R.S. Shah, M.L.Lunawat: Insuraméedia, Sage Publications, New Delhi.
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SUBJECT TITLE: CORPORATE FINANCE

OBJECTIVE :
Student will acquire Nuances involved in short t@wnporate financing, Good ethical practices

UNIT | INDUSTRIAL FINANCE

Indian Capital Market — Basic problem of Industri@hance in India. Equity — Debenture financing
Guidelines from SEBI, advantages and disadvantagdscost of various sources of Finance - Fing
from international sources, financing of exporttle of EXIM bank and commercial banks— Finance
rehabilitation of sick units.

UNIT Il SHORT TERM-WORKING CAPITAL FINANCE
Estimating working capital requirements — Approaciopted by Commercial banks, commercial pa
Public deposits and inter corporate investments.

UNIT 11l ADVANCED FINANCIAL MANAGEMENT
Appraisal of Risky Investments, certainty equivalefn cash flows and risk adjusted discount ratsk

analysis in the context of DCF methods using Priibalinformation, nature of cash flows, Sensitit

analysis; Simulation and investment decision, Decisree approach in investment decisions.

UNIT IV FINANCING DECISION
Simulation and financing decision - cash inadequamy cash insolvency- determining the probability
cash insolvency- Financing decision in the Contafxbption pricing model and agency costs- Int
dependence of investment- financing and Dividerasitens.

UNIT V CORPORATE GOVERNANCE
Corporate Governance - SEBI Guidelines- Corporasadders and Ethics- Corporate Social
Responsibility- Stakeholders and Ethics- Ethicsnitgers and Professionalism.
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TEXTBOOKS

1. Richard A.Brealey, Stewat C.Myers and MohanBnrciples of Corporate Finance, Tata McGraw Hi

9th Edition, 2011
2. I.M.Pandey, Financial Management, Vikas Pubtightiouse Pvt., Ltd., 12th Edition, 2012.

REFERENCES
1. Brigham and Ehrhardt, Corporate Finance - A seduApproach, Cengage Learning, 2nd Edition, 2(
2. M.Y Khan, Indian Financial System, Tata McGrail, th Edition, 2011

3. Smart, Megginson, and Gitman, Corporate Fina2we Edition, 2011.

4. Krishnamurthy and Viswanathan, Advanced CorgoFatance, PHI Learning, 2011.
5. Website of SEBI

11.
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SUBJECT TITLE: MICRO FINANCE

Objectives: To enable the students to understamgrinciples, practices and application in Micradfice.

UNIT | Introduction: Evolution: Impact and Importance: kicFinancial Services: Steps Initiated |in
Development of Micro finance
UNIT Il Role of Regulatory body in Micro finance: Rural @itesystem: Self Help groups (SHG): What is
SHG: Features of SHG: Objectivity of SHG: Role ¢1& in Micro finance: Self Help group promoting
institutions (SHPI): Formation of SHG: Credit Lirda
UNIT Il Micro Finance Services: Weaker Sections: SHG-Bankkdge: Banks and Financial
Intermediaries: SHG-Thrift, credit, and Other Ficiah Services
UNIT IV Formation and development of Micro Services. Mi&ioance Institutions: Role of MFI in
developing Micro Finance: Enhancing Institutionaidhce
UNIT V Micro Finance and Rural Development: Micro Credgtltutions: Non Government Organizatipn
(NGO).Prospects of Micro Finance: RBI Role in Rediulg: Bank’s Role in Micro Finance: Growth pf
Micro Finance: Development of Micro Finance: Créelans: Credit Schemes: social Banking.
Reference Books

1. Micro finance and poverty reduction by susan jolmnsiad bren rogaly — Oxfam 1997

2. Indian micro finance-the challenges of rapid groWwyhprabu ghate — Sage 2007

3. Micro finance hand book - by jonna ledger wood bdek

4. Commercial banks in micro finance- by malcolm hared sukhwinder singh aroroa — Teri Press

2005.
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SUBJECT TITLE: STRATEGIC FINANCIAL MANAGEMENT
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Objectives:To equip the students with necessary strategic ladiye and skills received to evalug
discussions or capital restructuring, mergers aogiaitions.

ate

UNIT | Sale of existing assets and making discussion®omplex investment opportunities and manag
risk-Financial planning- Analyzing Financial Perfuance — Approaches to Financial Planning — SH
term Financial Planning

UNIT Il Strategic Alliances-Ownership Restructuring- Legexh Buyouts- Sell Offs- Leverage

Recapitalizations- Distress Restructuring-MergesAé&quisitions- Financial Frame Work- Merger as
Capital Budgeting Decision- Legal and Tax AspePisst Merger Integration Issue,

UNIT Il Acquisition/Take over Codes- Techniques — DefenSitrategies- Cross Boarder Deals

UNIT IV Corporate Sickness- The Magnitude- Different intetation of Sickness- Causes- Turnarou
Turnaround Types-Basic Approaches- Surgical Vs.Hum®&hases in Turnaround Management-

UNIT V Strategy and Cost Management- Strategy Formulatioth Cost System Design- Alterna
Strategies- Objectives of Cost Management Syst&raken Cost System- Causes and Remedies- C¢
Quality- Activity Based Costing principles-Targebv&ting.

ing
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Reference Books

1. Sharplin, ‘Strategic Management, Mc Graw Hill.

2. Weston J.Fred & E.F. Brigham, ‘Managerial FirgindDrydon Press

3. James C. Van Horne, ‘Financial Management ahidyPdrentice Hall of India

4. M.Y. Khan, * Financial Services’, Tata McGrawllF8rd Edition

5. Richard A. Brealey and Stewat C.Myers, ‘Prinegbf Corporate Finance’, Tata McGraw Hill.
6. Pradip M. Khandwalla, ‘Innovative Corporate Tamounds’, Saga Publications

7

. G.PJakhotiya, ‘Strategic Financial Managemarikas Publications
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UNIT | MERCHANT BANKING

Introduction — An Over view of Indian Financial $% — Merchant Banking in India — Recent
Developments and Challenges ahead — Institutiotratt®ire — Functions of Merchant Bank - Legal ¢
Regulatory Framework — Relevant Provisions of CamgmAct- SERA- SEBI guidelines- FEMA, etc
Relation with Stock Exchanges and OTCEI.

UNIT Il ISSUE MANAGEMENT
Role of Merchant Banker in Appraisal of Projectesigning Capital Structure and Instruments —

Issue Pricing — Book Building — Preparation of Pexstus Selection of Bankers, Advertising Consu#tg

etc. - Role of Registrars —Bankers to the Issualedariters, and Brokers. — Offer for Sale — Greaone§
Option — E-IPO, Private Placement — Bought out BeaPlacement with Fls, MFs, FllIs, etc. Off - Sh
Issues. — Issue Marketing — Advertising Strategi®R| Marketing — Post Issue Activities.

UNIT 1l OTHER FEE BASED SERVICES
Mergers and Acquisitions — Portfolio Managemenwisess — Credit Syndication — Credit Rating — Mut
Funds - Business Valuation.

UNIT IV FUND BASED FINANCIAL SERVICES
Leasing and Hire Purchasing — Basics of LeasingHirelpurchasing — Financial Evaluation.

UNIT V OTHER FUND BASED FINANCIAL SERVICES
Consumer Credit — Credit Cards — Real Estate FingneBills Discounting — factoring and
Forfaiting — Venture Capital.

and
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TEXTBOOKS
1. M.Y.Khan, Financial Services, Tata McGraw-HlIRth Edition, 2012
2. Nalini Prava Tripathy, Financial Services, Ptebkning, 2011.

REFERENCES:

1. Machiraju, Indian Financial System, Vikas Puiligy House, 2nd Edition, 2010.

2. J.C.Verma, A Manual of Merchant Banking, Bhamatiblishing House, New Delhi,
3. Varshney P.N. & Mittal D.K., Indian Financial 8gm, Sultan Chand & Sons, New
Delhi.

4. Sasidharan, Financial Services and System,Maggaw Hill, New Delhi, 2nd Edition,
2011.

5. Website of SEBI
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OBJECTIVE:

This course focuses on project management methgygdioat will increase the ability @
students to initiate and manage projects moreieffity and effectively. Also they will learn ke
project management phases through an innovativeeinod

—h

y

UNIT | INTRODUCTION TO PROJECT MANAGEMENT

Project Management — Definition —Goal - Lifecycldé®toject Selection Methods. Proje
Portfolio Process — Project Formulation. Projecnisiger — Roles- Responsibilities and Selec
— Project Teams.

UNIT Il PLANNING AND BUDGETING

The Planning Process — Work Break down StructuRsle of Multidisciplinary teams. Budgg
the Project — Methods. Cost Estimating and Improy@im Budget uncertainty and ri
management.

UNIT [Il SCHEDULING & RESOURCE ALLOCATION

PERT & CPM Networks - Crashing — Project Uncertaentd Risk Management — Simulation
Gantt Charts — Expediting a project — Resourceitmpand leveling. Allocating scarce resour
— Goldratt’s Critical Chain.

UNIT IV CONTROL AND COMPLETION
The Plan-Monitor-Control cycle — Data Collectingdareporting — Project Control — Designi
the control system. Project Evaluation, Auditingl drermination.

UNIT V PROJECT ORGANISATION & CONFLICT MANAGEMENT

Project Management Information System: Computerdhamols, features of PMIS, usit
project management software, (MS Projects). Profaailuation, Reporting & Terminatior
Project reviews & reporting, closing the contract.

act
tion

U
x ~
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SUGGESTED READINGS:

1. Clifford Gray and Erik Larson, Project Managemdiata McGraw Hill Edition, 2005.

2. John M. Nicholas, Project Management for Businaed Technology - Principles a
Practice, Second Edition, Pearson Education, 2006.

3. Gido and Clements, Successful Project Managen8atond Edition, Thomson Learnin
2003.

4. Harvey Maylor, Project Management, Third Editiearson Education, 2006.

g,
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OBJECTIVE:

This course is designed to acquaint the studehtté methods of planning and control for
Operations. It helps to identify and discuss fostiog models in the qualitative and quantitati
areas.

UNIT - |

Planning & Control of Operations: Need, Functions - Routing, Scheduling, shop log@ind
dispatch, follow up. Relations with other departtsefRouting-Process layout indicating flg
Chart of material from machine to machine. Dispaitcproduction control-documentation.

UNIT -1l

Demand Forecasting:Forecasting as a planning tool, Why do we foredastecasting time

horizon, Design of forecasting systems, Develoghng logic of forecasting, Sources of da
Models for forecasting, Extrapolative methods uginte series, Causal methods of forecast
Accuracy of forecasts, Using the forecasting system

UNIT -1
Aggregate Production Planning: Planning Hierarchies in operations, Aggregate &ctdn
planning, Need for Aggregate Production plannindierhatives for managing demarn

e

W

Alternatives for managing supply, Basic stratedesaggregate production planning, Aggregate

production planning methods, Master Production 8alieg.

UNIT - IV

Resources PlanningDependent Demand Attributes, Planning a framewdhe basic building
blocks: Multiple levels in products, Product Sturet The Bill of Materials, Time phasing of the

requirements, Determining the Lot Size, Incorpo@tiead time information, Establishing the

planning premises. MRP Logic, Using the MRP syst&apacity Requirements plannir
Manufacturing Resources Planning (MRP 1), EntesprResource Planning (ERP), Resol
Planning in services.

UNIT -V
Scheduling of Operations:Need for Scheduling, Scheduling - Alternative terrhoading of
machines, Scheduling Context, Scheduling of FlowpSh Scheduling of Job Shops, Inp
Output Control, Operational Control Issues in Masxduction systems.

SUGGESTED READINGS:
1. Operations Management: Theory and Practice by Badavan, Pearson, 2nd Edition.
2. Operations Management by Terry Hill, Palgrave, Eddion
3. The fundamentals of Production Planning and Coittydbtephen Chapman, Pearson,
1st Ed.

g,
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OBJECTIVE:
This course helps to understand the dynamics bhtdogical innovation and be familiar with
how to formulate technology strategies.

UNIT - |

Introduction

Definition, Characteristics of Technology, Role dmportance of Management of Technolog
Technological Environment Levels of Environment - Changes in the Technoldg
Environment, Major Developments in TechnologicaViEsnment.

UNIT -1l

Innovation Management Concept of Innovation; invention and creativiBrivers and proces
of innovation - Classification of innovation managgnt of innovation. Technology Evolution
Technology progression, Technology change agentsoluionary characteristics ¢
technological change - Drivers of Change in Vallmi@, Modes of Value Chain Configuratig
Value Chain Configuration and Organizational Cheaastics

UNIT -1

Technological Forecasting Meaning of Technology forecasting, uses of Tedbmo
forecasting, Technology forecasting techniquespl&s=atory and Normative: technique; Proc
and application of techniques like Delphi, Growthr@s, S- curve, Pearl Curve, Gompe
curve : Relevance Tree, Morphological Analysis, $is Flow Diagram

UNIT - IV

Technology and Competition

Competitive Consequences of Technological Changechfological Characteristics
Competitive Domains, Dynamics of Change in CompetiDomains - Technology Intelligence
Technology Strategy

UNIT -V

Technology and Organizational Issues:Technological change and Industrial Relatig
Technology Assessment and Environmental Impact V&gl Integration of People arn
Technology, Organizational and Psychological FactOrganizational Structure.

y -
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SUGGESTED READINGS:

1. Managing Technology and Innovat ion for Competithavantage, V. K. Narayanan, Pears
Education.

2. Managing Technology — The Strategic View, Lowell Steel e, McGraw Hill.

on
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OBJECTIVE:
The objective of this course is to get the exposfilegistics management and to understand
relationship between the logistics and packaging.

UNIT - I: Introduction to Logistics and Competitive Strategy

Definition and Scope of Logistics — Functions argddtives — Customer Value Chain — Serv
Phases and Attributes — Value Added Logistics 8esvi- Role of Logistics in Competiti
Strategy.

UNIT - II: Warehousing and Materials Handling

Warehousing Functions — Types — Site Selection eidimn Model — Layout Design — Costing
Virtual Warehouse. Material Handling equipment 8ydtems — Role of Material Handling
Logistics. Material Storage Systems — PrincipleBenefits — Methods. Automated Mater
Handling.

UNIT - IlI: Performance Measurement and Costs
Performance Measurement — Need, System, LevelsDam@nsions. Internal and Extern
Performance Measurement. Logistics Audit. Total ikbgs Cost — Concept, Accountif
Methods. Cost — Identification, Time Frame and Faiting.

UNIT - IV: Transportation and Packaging

Transportation System — Evolution, Infrastructunel &Networks. Freight Management — Ro
Planning — Containerization. Modal Characteristibtster—Modal Operators and Transp
Economies. Packaging— Design considerations, Matarid Cost. Packaging as Unitizatior
Consumer and Industrial Packaging.

UNIT - V: Current Trends
Logistics Information Systems — Need, Charactesstind Design. E-Logistics — Structure &
Operation. Logistics Resource Management. Autonidgatification Technologies. Warehou
Simulation. Reverse Logistics — Scope, Design and &ompetitive Tool. Global Logistics
Operational and Strategic Issues. Strategic Lagistianning.

the
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SUGGESTED READINGS:

1. Douglas M Lambert et al, Fundamentals of Logistanagement, McGraw Hill, 1997.

2. Sople Vinod V, Logistics Management — The Sup@lyain Imperative, Pearsd
Education, Indian Reprint 2004.

3. Ronald H Ballou, Business Logistic Managemeht, R0O05.

4. Benjamin S Blanchand, Logistic Engineering andnijement, Pearson Educati
2009.

5. Bloomberg David J et al., Logistics, Prenticel Halia, 2005.
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OBJECTIVE:
The objective of this course is to get the exposwiresupply chain management and
understand the relationship between the procurearahsupply chain management.

UNIT - I Introduction
Supply Chain — Fundamentals, Importance, Decisitiases, Process View. Supplier

Manufacturer — Customer Chain. Drivers of Supplyai@hPerformance. Structuring Supp

Chain Drivers. Overview of Supply Chain Models anaddeling Systems.

UNIT - II: Strategic Sourcing
In-sourcing and Out-sourcing — Types of PurchaStrgtegies. Supplier Evaluation, Select
and Measurement. Supplier Quality Management. @iga world class Supply Base. Wo
Wide Sourcing.

UNIT - llI: Supply Chain Network

Distribution Network Design — Role, Factors Infleerg, Options, Value Addition. Models for
Facility Location and Capacity Location. Impactuwfcertainty on Network Design. Network
Design Decisions Using Decision Trees. Distributl@@nter Location Models. Supply Cha

Network Optimization Models.

UNIT - IV: Planning Demand, Inventory And Supply

Overview of Demand Forecasting in the Supply Ch#iggregate Planning in the Supply

Chain. Managing Predictable Variability. ManagingpBly Chain Cycle Inventory. Uncertain

in the Supply Chain — Safety Inventory. Determioiatiof Optimal Level of Produgt

Availability. Coordination in the Supply Chain.

UNIT - V: Current Trends

y
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E—Business — Framework and Role of Supply Chaie-Business and B2B Practices. Supply

Chain IT Framework. Internal Supply chain manageméfundamentals of Transacti
Management. Supply Chain in IT Practice. SupplietaRonship Management. Informati
Systems Development. Packages in Supply Chain —eS&MNM, eSCM. Supply Bas
Management.

DN
bn
S

SUGGESTED READINGS:

1. Sunil Chopra and Peter Meindi, Supply Chain Manag@rStrategy Planning and
Operation, Pearson Education, Third Indian Rep#604.
2. Monczka et al., Purchasing and Supply Chain ManagénThomson Learning, Second
edition, Second Reprint, 2002.
3. Shapiro Jeremy F, Modeling the Supply Chain, 2niiddd Thomson Learning, 2002.
4. Janat Shah, Supply Chain Management Text and Casasson 2009
5. R P Mohanty and S G Deshmukh, Supply Chain Managefeeory and Practices,
Biztantra, 2009.
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SUBJECT TITLE: BUSINESS PROCESS REENGINEERING

OBJECTIVE:

The objectives of this course are to acquaintstndent with understanding process orientation

in business management and develop skills andiabiin re-engineering and business proc¢

for optimum performance.

UNIT - |

Introduction to Business Process Reengineering (BARDefinition of business process
History, Basics, Definition, Emergence of BPR, Tied for reengineering, Benefits of BF
Role of leader & manager, Breakthrough reengingemodel, BPR guiding principles, Busine
process reengineering & performance improvemeny, tfgets of BPR.

UNIT - I

BPR in Manufacturing Industry: Introduction, Enablers of BPR in manufacturing ilAg
Manufacturing, Lean Manufacturing, JIT, Collabovati Manufacturing, Intelligen
Manufacturing, Production Planning, Product desgigievelopment.

UNIT - 1l

BPR & Information Technology: Introduction, Relationship between BPR &Informat
Technology, Role of Information Technology in rergring, Role of IT in BPR (with practic
examples), Criticality of IT in business proces®RBtools & techniques, Enablers of proc
reengineering, Tools to support BPR, Future rol&rah reengineering.

UNIT - IV

BPR implementation methodology:Reasons of implementation of BPR, Necessary atg#)
BPR team characteristics, BPR methodology, Differases of BPR, BPR model, Comm
steps to be taken for BPR implementation, Stepgrotess reengineering, Organizatio
redesign using BPR, Impact of BPR on organizatiggaformance, Performance measure
BPR, Business process reengineering project maregem

UNIT -V

Success factors and Managing barriers of BPRReengineering success factors, Crit
success factors of BPR, Reasons for BPR projdctréa& success, Reengineering drives ca
many changes - Potential project implementatiocess, Risks associated with business pro
reengineering projects, Business process reengnge@nplementation barriers, Informatid
Technology barriers, A framework for barrier managet.

€SS

SS

—

(0]

eSS

on
nal
5 of

cal
use
cess
N

SUGGESTED READINGS:
1. Business Process Reengineering by Radhakrishnalasubaamanian, PHI,Eastern
Economy Edition, 2008.

2. Business Process Reengineering by Jayaraman, Galatisijan and Rangaramanujan,

TMGH.
3. Business Process Reengineering and Change Manageyneay, Biztantra
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SUBJECT TITLE: MATERIALS MANAGEMENT

OBJECTIVE:

To understand the working of a materials managendepartment, Aspects of Stores

management, Warehousing management and mateniateagent planning.

UNIT -1 Dynamics of material management , Level of matenahagement, Scope,
Objective, Importance — Integrated material managgst+ System approach to material

managements

UNIT — Il Warehousing management, purchasing cycle, matdéwaldling

UNIT — Ill Vendor rating, contract management. Legal aspe€tduying spare parts

management, material requirement planning,.

UNIT - IV Capacity management, Forecasting, Product & Presessust-in-time
manufacturing, TQM, Incoming, Material quality.

Y

UNIT -V Cost-effectiveness & performance management, nahteranagement, Informatign
system, stores management, material management
Reference books
1. J.R. Tony Arnold & Stephen N. Chapman, Introductto Materials Management, Pearson
Education Inc, 2001.
2. P. Gopalakrishnan, Purchasing and Materials geamant, Tata McGraw Hill Publishing
Company Limited, New Delhi, 2001.
3. P. Gopalakrishnan & M. Sundaresan, Material Mj@n@ent an Integrated Approach, Prentice
— Hall of India Private Limited, New Delhi, 2001.
4. A.K. Datta, Materials Management, Inventory @ohaind Logistics, Jaico Publishing house,
Mumbai, 2001.
5. A.K. Datta, Materials Management Procedurest @ax Cases, Prentice- Hall of India Private
Limited, New Delhi, 2001.
6. P. Gopalakrishnan & A.K. Banergi, Maintenancd 8pare Parts Management, Prentice Hall
of India Private Limited, New Delhi, 2001
SEM | FOUR NATURE | ELECTIVE L P T C
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SUBJECT TITLE: MAINTENANCE MANAGEMENT

OBJECTIVE:
To enable the students to understand the pringiplestices and applications in Maintena
Management.

nce

UNIT — | Objectives, Importance of Maintenance- Roles arghassibilities of maintenang
professionals

UNIT — Il Safety management- Productivity and maintenan@ahe®iled maintenance
preventive maintenance — predictive maintenance lanngd maintenance — correcti
maintenance routine maintenance — inspection,daban, calibration and maintenance qualit

UNIT — Il Typical causes of BDM- disadvantages- maintenaaxea perspective of ass

e

et

management- Total Productive Management —Contrathtenance — Breakdown history and

other maintenance records

UNIT — IV Technical and financial factors for replacememilethods of replacement analy$

salvaging spare parts procurement

S

D

UNIT - V warehousing and logistics management. Emergingidérein maintenance
management —Global scenario-Indian experience € f@emaintenance training — Managing
obsolescence.

References:

1. Maintenance and spares Parts management — Pa&agianan & A K Banerji.

Prentice Hall of India, 2007

2. Industrial Engineering and Management- O P Khabthanpat Rai & Sons,2008
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SUBJECT TITLE: SERVICE OPERATIONS MANAGEMENT

OBJECTIVE:
To help understand how service performance can rbproved by studying services operatid
management

ns

UNIT | INTRODUCTION Services — Importance, role in economy, serviectose- growth; Nature of services
Service classification , Service Package, distiectiharacteristics , open-systems view; Servicat&ly — Strategi
service vision, competitive environment, generratsgies, winning customers; Role of informationhteology;
stages in service firm competitiveness; Internmettsgies — Environmental strategies.

UNIT Il SERVICE DESIGN New Service Development — Design elements — SerBice-printing - proces
structure — generic approaches —Value to custoRetqil design strategies — store size — NetworKigoration ;
Managing Service Experience —experience econonyydikeensions ; Vehicle Routing and Scheduling

UNIT 1l SERVICE QUALITY Service Quality- Dimensions, Service Quality Gapddl; Measuring Servic
Quality —SERVQUAL- Walk-through Audit; Quality sece by design - Service Recovery - Service Guaes)
Service Encounter — triad, creating service origma service profit chain; Front-office Back-offidnterface -
service decoupling.
UNIT IV SERVICE FACILITY Service gaps — behaviour - environmental dimerssierframework; Facility
design — nature, objectives, process analysis eepsoflow diagram, process steps, simulation; Berfacility
layout; Service Facility Location — consideratiofegility location techniques — metropolitan metrieuclidean,
centre of gravity, retail outlet location , locatieet covering problem

UNIT V MANAGING CAPACITY AND DEMAND Managing Demand — strategies; Managing capachgsic
strategies, supply management tactics, operatiamning and control; Yield management; Inventorynisigement

x4

(1)

in Services— Retail Discounting Model, Newsvendooddl; Managing Waiting Lines —Queuing systems,

psychology of waiting; Managing for growth- expamsktrategies, franchising , globalization.

TEXT BOOKS

1. James A. Fitzsimmons, Service Management — @pesa Strategy, Information Technology,
Tata McGraw-Hill — 5th Edition 2006.

2. Richard Metters, Kathryn King-Metters, Madelelidlman, Steve Walton Successful Service
Operations Management, South-Western, Cengage ihga@nd Edition

REFERENCES

1. Cengiz Haksever, Barry Render, Roberta S. RiudRebert G. Murdick, Service Management &
Operations, Pearson Education — Second Edition.

2. Robert Johnston, Graham Clark, Service Opemfilenagement, Pearson Educatidfl Eaition, 2005.

and
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OBJECTIVE:

To help Understand the application of structuredhods to develop a productStudent gains

knowledge on how a product is designed based ondéds of a customer.

UNIT | INTRODUCTION : Defining Product, Types of products. Product dewment —

characteristics, duration and cost, challengese@@wment Process: Generic Process- Adapting to

product types. Evaluation — decay curve — cost edipare curve.
UNIT Il PRODUCT PLANNING : Product Planning Process — Steps. Opportunéstification
— breakdown structure- product development chaerduct Life Cycle. Technology Life Cyc

e

- Understanding Customer Needs - Disruptive Tedbgiek- Product Specification - Concept

Generation — Activity- Steps- Techniques.

UNIT IIl PRODUCT CONCEPT Selection — Importance, Methodology, concept &uray,
Concept Scoring. Concept Testing. Product Architect Definition, Modularity, implication
Establishment, Delayed Differentiation, Platformamfiing.

UNIT IV INDUSTRIAL DESIGN AND DESIGN TOOLS Industrial Design, Design fag

Manufacturing-Value Engineering-Ergonomics-ProtatgpRobust Design- Design for X-failure

=

rate curve-product use testing-Collaborative Proddevelopment- Product development

economics-scoring model- financial analysis.
UNIT V PATENTS Defining Intellectual Property and Patents, Pagedrches and Applicatio

=)

Patent Ownership and Transfer, Patent Infringeniéedy Developments and International Patent

Law.

TEXT BOOKS

1. Karl T. Ulrich, Steven D. Eppinger, Anita Goyroduct Design and Development,
Tata McGraw — Hill, Fourth Edition, reprint 2009.

2. Kenneth B.Kahn, New Product Planning, Sage, 2010

REFERENCES

1. A.K. Chitale and R.C. Gupta, Product Design Btashufacturing, PHI, 2008.

2. Deborah E. Bouchoux, Intellectual Property Rsgitelmar, Cengage Learning, 2005.

3. Anil Mital. Anoop Desai, Anand Subramanian, Aidglital, Product Development, Elsevier,
2009.

4. Michael Grieves, Product Life Cycle Managem@&iata McGraw Hill , 2006.

5. Kerber, Ronald L, Laseter, Timoth, Strategic Product Creation, Tata-McGraw Hill, 2007.
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OBJECTIVE:
The objective of this module is to provide the st with a good knowledge on purchase functiothe
organization, material planning, source selectimh @egotiation techniques.

UNIT I The role of Purchase in business, Objectives, Relstiip of prchasing department with Oth
Departments, Profit Centre Concept, Partnershiprcsoy Network Sourcing, Benchmarking, Buyi
Decision Models, Purchasing Market Research, Rblmformation Technology in Purchasing and
Portfolio of Purchasing Skills.

UNIT Il Materials Planning, Materials Codification: Evobri of Codes, Classification, Methodolog
Advantages. Standardization: Definition, Specifmat Advantages, Techniques. Value Analy
Concept, Organization for Value Analysis, Applicaitj Techniques, Steps for Value Analysis.

UNIT Il Supply Sources: Importance of Source Selectionddedevelopment & Maintenance, Vend
Rating, Competitive Bidding, Selecting the Sour&icing Principles: Economic Consideration
Determining the Right Price, Price Analysis, Disetsu Cost Analysis: Elements of Affecting Cos
Sources of Cost Data, Direct & Indirect Costs, Eagosting.

UNIT IV Purchasing capital equipment — contract buyingilrétuying, engineering and constructi
contracting, state and institutional purchasintgrimational buying, negotiations. Purchasing Envinent:
Changes in Environmental Conditions, Strategic Rasing Management.

UNIT V Negotiation: Objectives, Process, Techniques, Rdegotiation Contract Management. Imp
Substitution Public Buying Traffic: Transportati@ost, Shipping Terms, Modes of Transportation, L
and Damage of Freight, Demurrage, Transportaticate&djy and Cost reduction.

ng
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SUGGESTED READINGS:

1. Dobler & Burt : Purchasing & Supply Management

2. P. Gopala Krishan : Purchasing & Materials Mamagnt

3. L.N. Aggarwal & Parag Diwan : Management & Protilon Systems

4. N.G. Nair : Production & Operations Management
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OBJECTIVE:

The aims of the course are to make the studentdidanmunderstand and realize the importance
effective materials management to an organizatieatsival and profitability. Also, they learn abaiie
major activities of materials management and lielsalgetween one another.

of

UNIT I: Material management: objectives, evolution, striaggfunctions of material manageme
organization structures in material management wmdl material management techniques in imprg
material productivity.

UNIT II: Material planning: objectives, material requirement planning, manufiacg resource planning
JIT production planning, strategic material plagnimaterial control: acceptance, sampling, inspac
make or buy decisions, economic analysis, break awalysis, breakeven point theory, whether toad
drop a product line, product explosion.

UNIT 1ll: Purchasing: importance of good purchasing system, organizatibrpurchasing functions

purchase policy and procedures, responsibility lamdations, purchasing decisions, purchasing riale

new product development, role of purchasing in gesluction, negotiations and purchase, purcha
research: identification of right sources of supphgndor rating, standardization, vendor certifmat
plans, vendor and supply reliability, developingvreource of supply.

UNIT IV: Cost reduction: cost control v/s cost reduction, price analysistemal cost reduction technique
variety reduction, cost reduction and value imprmegat, techniques of cost control, standard costiogt
effectiveness, cost analysis for material managémesaterial flow cost control.

UNIT V: Inventory Management: Stages; Selective Controln®asd Forecasting; Lead time; Saft
Stock; Fixed Quantity Reorder System; Fixed PeRedrder System; Inventory Valuation. Warehous
and Transportation: Warehouse Location; TransportaReceiving, Issuing and Store Keeping.
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SUGGESTED READINGS:

1. Materials Management, Gopalkrishna & Sudar$dti

2. Materials Management - Procedures, Texts&Cas&spPutta, Pearson
3. Hand Book of Materials Management — Gopal Krashsa PHI

4. Inventory Control and Management — Waters — Wile

5. Procurement Principles& Mgt.— Bailey/Farmer/GertJessop— Pearson
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OBJECTIVE:
The objective of this module is to provide the st with a good knowledge on corporate busif
communication channel, hierarchy and the repotingimethodologies.

ness

Unit | Inventory — Inventory Management- Invent@wpntrol - Importance & Scope of Inventory Contrg

Types of Inventory - Costs Associated with InvepterOrganizational set up for inventory managemennt.

Unit 1l Selective Inventory Control - Economic Ord@uantity - Safety Stocks - Inventory Managem
Systems - Forecasting Techniques - Material Remgrd Planning and execution — Ratio Analysis
Inventory-Profit Margin.

Unit 1l Manufacturing Planning (MRP-II) - Just ifime (JIT) - Work in Process Inventories - Make
Buy Decisions: Concept of outsourcing, Factoraurficing Make Or Buy Decisions - Trends in Make
Buy Decisions in context of core competency.

Unit IV Purpose of Inventory - Goods — Types of @so- Finished Goods Inventories - Gene
Management of Inventory — Stocks — Types of Stedksicking the Paper Life.

Unit V Spare Parts Inventories - Use of Computersiventory Management - Evaluation of Performa
of Materials Function - Criteria and methodologyeetluation.

ent
on

or
Or

ral

nce

SUGGESTED READINGS:
1. Inventory Management: By Bose & D Chandra, tigian.
2. Sridhara Bhat, Inventory Management, 2nd edition
3. Zipkin, Foundations of Inventory Management, Ma® Hill 1st edition.
4. Seetharama L Narasimhan, Dennis W McLeavy, BeBaltington, Production Planning and
Inventory Control, Prentice Hall of India
5. J.R.Tony Arnold, Stephen N Chapman, Introductibomaterials management, Prentice Hall of In

dia

3rd edition.
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SUBJECT TITLE: SUPPLY CHAIN MANAGEMENT
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OBJECTIVE:

At the end of the subject, the students will beedblanalyze an existing supply chain of a compapply
various supply chain management concepts, and waptee supply chain and design an efficient suy
chain in alignment with the strategic goals of tbenpany.

ply

UNIT | The concept of Supply Chain Management - Bugply Chain Revolution - Extended
organization - Integrative Management — Responsisgr Financial Sophistication — Globalization -
Digital Business Transformation.

UNIT Il Building Blocks of a Supply Chain Network Rerformance Measures — Decisions in the Su
Chain World — Models for Supply Chain Decision-nmaki- Economic Order Quantity Model — Reor
Point Model.

UNIT Il Supply Chain Process - Supply Chain Plaxgni- Supply Chain Facilities Layout — Capad
Planning — Inventory Optimization — Dynamic Routengd Scheduling.

UNIT IV E-procurement — E-Logistics — Internet Aimets — E-Markets - E commerce advantages and
disadvantages for SCM — EDI — Exchanges, hubs an#letplaces — ERP.

UNIT V Evolution of world class supply chains - Gkl Supply Chain Integration- Supply Cha
Security-International Sourcing.

pply
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SUGGESTED READINGS:
1. Supply Chain Logistics Management - Bowersoxs€& Cooper — McGraw-Hill, 2nd Indian ed.

2. World Class Supply Management - Burt, Dobbléarlthg, TMGH, 7th ed.

3. Designing and Managing the supply chain - Da&sichchi, Levi & Philip Kaminski, McGraw-Hil
Companies Inc., 2000.

4. Y. Narahari and S. Biswas. Supply Chain ManageniModels and Decision Making.
5. Ram Ganeshan and Terry P. Harrison. An Intradadd Supply Chain Management
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SUBJECT TITLE: LOGISTICS MANAGEMENT
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OBJECTIVE:
The course outlines the historical background afittics Management. It reconsiders to prepare stsde
to acquire knowledge and skills that lead thenilkonianagement and analysis in positions that anlable
them to focus on the processes and systems oftigsgianagement.

UNIT | Logistics — Objectives, Components, Sigrafice - The Logistical Value Proposition- The Work
Of Logistics-Logistical Operating Arrangements p8ly Chain Synchronization — Logistic fields - The
Quiality Imperative - Procurement — Manufacturingogistics Outsourcing — Logistics Automation.

UNIT Il Inventory Functionality and Definitions -n¥entory Carrying Cost - Planning Inventory -
Managing Uncertainty - Inventory Management Posiciénventory Management Practices.

UNIT IIl Strategic Warehousing - Warehousing Openas - Warehousing Ownership Arrangements -
Warehouse Decisions.

UNIT IV Transport Functionality, Principles and rBeipants - Transportation Service - Transportatio
Economic and Pricing - Transport Administration edDmentation.

UNIT V Packaging Perspectives - Packaging For MalteHandling Efficiency — Principles of Material
Handling System - Materials Handling Equipmentsafe§ Issues.

SUGGESTED READINGS:

1. Harrison, A. and R van Hoek (2005). Logistics Masragnt and Strategy (2nd Edition) Prentice

Hall.
2. Muller, M. (2003), Essentials of inventory managemémerican Management Association, NY
10019
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SUBJECT TITLE: CUSTOM HOUSE PRACTICE AND LEGALITIES
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OBJECTIVE:

The subject deals with the business transactioh thieé Customs and Central Excise for successfully

executing an Import or Export transaction. Thislde#dh various rules and regulations and sche
adopted by the Indian Customs as per the directibtise Ministry of Finance and provides an oppuitiy
for the student to get a job opportunity in a CUSTEBOUSE AGENCY.

mes

UNIT I: Role of Customs - Powers of Customs - Custom Hdgent - Custom house agents duties -
Licensing of Custom House Agents - RestrictionsCaktom House Agents - Customs Power to bring a

ceiling on the License - Temporary and regularngse - Customs Power to Advise fees chargeabl
Custom House Agent.

UNIT II: Import Bill Processing - Important Papers for fijiBill of Entry - Apprising - Open Inspectign
- Payment of Duties - Out of Charge - Clearancgoafds - payment of duties - Duty exemption - Bogg

of Cargo - Ex bonding.

UNIT 1ll: Export Bills - Important papers for filing Shippirgills - Factory Stuffing - Port or CF
Stuffing - Supervision by Customs - Sealing andpdut - Custom officer overtime - Importance
Shipping Bill - Comparison of Shipping Bill with Mels Receipt and Bills of Lading.

UNIT IV: Duties and Obligations - Liabilities of Custom heuagents - Custom house agent

e by

n

of

and

Information Technology - ICE GATE and On line fijrof Bills - Records to be maintained by Custpm

House Agents .

UNIT V: Custom House Licensing - Certification and Quadifions to become a Custom House Agent -
Rule 8 -G Card - Identity to enter Custom Hous@®wer of Customs to cancel the License of a CHA -

Draw backs and Duties - Support of CHA to Importend Exporters.

SUGGESTED READINGS:
1. Hand Book of Procedure of Exim Policy 1997-2002.
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182



OBJECTIVE:
The objective of this module is to provide the stud with a good knowledge on Export trade, tyde
trades, formalities for trade, legalities of expoade and the documentation process of it.

Unit | Exporting Preliminary Consideratic-Generation f Foreign enquiries, obtaining local quotatior

offering to overseas buyers scrutinizing exporteordopening L/C by buyers- Export Controls and

Licenses —Patent, Trade Mark, Copy Right Regisinati- Confidentiality and NDA.

Unit Il Export Sales — Selling and Purchasing- Consignmebéases — Marine and Air Causal

ty

Insurances - Export Finance - Forex - Major curiesicExchange rates, relations & impact - Export

costing and pricing & Inco terms — Export Licensknport License.

Unit 1ll  Export Packaging - Preparation of pre shipment dmuation — Methods of Transportation —
Country of Origin Marking- Inspection of Export ignment - Export by Post, Road, Air & Sea -

Claiming for Export benefits and Duty drawbacks.

Unit IV Shipment & Shipping documents - Complicated prolsl@mshipments & negotiation of shipping

documentations - Corporate marketing strategie®0%d EOU & Free trade zone - Deemed Expo
Isolated Sales Transactions.

Unit V Acts for export/import - Commencement - Customsniadities - Export Documentation - Export

-t_

of Services - Export of Excisable Goods - Imporchmentation - Clearance - 100% export orientedsunit

- customs house agents - import of different prégluemport/export incentives - import licenses etc

SUGGESTED READINGS:

1. Export and Import Procedures and Documentatiofisomas E Johnson and Donna L
Bade — 4th Edition.

2. Export Import Procedures- Documentation and &fiecg, Publisher: New Age International,
Shri C Rama Gopal, Chartered Accountant.

3. Export Import Management, Justin Paul & RajieAsr.

4. Export Management, P K Khurana
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COURSE CODE 20260EE42 3 0 0 3

SUBJECT TITLE: QUALITY MANAGEMENT
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OBJECTIVE:
The objective of this module is to provide the stuid with a good knowledge and importance of qu
concept, quality culture, quality control and origations for quality. It also incorporates the mgeval
reasoning and analyzing in order to derive an gpjate course of action by focusing quality in prots
and services.

alit

UNIT | Quality - Concepts, Role of Quality in Changing Bess Conditions, Contributions of Deming,

Juran, Philip Crossby, Kaizen and Continuous Imenoent, Trade off between Quality Costs and

Schedules, Quality Costs and its Analysis, Life IEy@osts, Quality Problems and Causes.

UNIT Il Pareto Analysis, Ishikawa Cause and Effect DiagndQuality Control - Control of Quality
guality control technigques, Statistical Processt@dnControl Charts, Acceptance Sampling.

UNIT 1l Strategic Quality Management, Quality ManagemenMiarketing, Quality Management
Designing, Quality Management in Manufacturing, @ya Management in Suppliers, Quali
Management System.

UNIT IV Total Quality Management - Concepts, OrganizatmnQuality, Developing a Quality Cultur

D

Quality Certification - Quality Assurance, ISO 90@&eries Concepts and Procedure — Six Sigma,

Certification Requirements — Standards for Quality.

UNIT V Introduction to Benchmarking — Quality Function Dmpnent — Quality Circle — Qualit
Awards.

SUGGESTED READINGS:

1. Juran, J.M. & Gryna, P.M. Quality Planning z&alysis

2. James Evans and William M Lidsay, The Manageraedt Control of Quality, Thomson Learningd’
edition, 2002.

3. Narayana V and N S Sreenivasan, Quality Manage@encepts and Tasks, New Age Internatio
1996.

4. Shailendra Nigam, Total Quality Management, EBmwoks, New Delhi.

5. Feigenbaum.A.V. “Total Quality Management, Mc@+Hill, 1991

nal,
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SUBJECT TITLE: AIR CARGO LOGISTICS MANAGEMENT

OBJECTIVE:
The objective of this module is to provide the stud with a good knowledge of airfreight operatig
services and management that can support thenrimugebusiness functions and roles such as opas
customer service, account management and sales.

ns
0]

Unit | Introduction to Airline Industry - History - Regutay Bodies - Navigation systems — Air Transp
System— Management —Operations — Civil Aviationafe8/ and Security - Aircraft operator's secur
program — ICAO security manual - Training and awass — Rescue and fire fighting - Indug
regulations - Future of the Industry.

Unit Il Introduction to Air Cargo: Aviation and airline temology - IATA areas - Country — Currenc)
Airlines - Aircraft lay out - different types of raraft - aircraft manufacturers - ULD - InternatabrAir
Routes - Airports - codes — Consortium —Hub & Spel&rocess Flow.

Unit Il Standardization in Logistics - Air freight Expoead Imports - Sales & Marketing , Environme
Marketing Research, Strategies and Planning, Audegmentation, SWOT, Marketing Managem
Control, Consignee controlled cargo —Sales leadRosting Instructions - Customer service, Fut
trends..

Unit IV Advices — Booking - SLI — Labeling — Volume/ WeidRatio — Shipment Planning - TACT — A
Cargo Rates and Charges - Cargo operations- Cgrgma@ons process- Customs clearance.

Unit V Air Freight Forwarding: Air freight Exports and lmogis - Special Cargoes - Consolidatio
Documentation - Air Way Bill (AWB) — CommunicatiechHandling COD shipments — POD —Conditig
of contract - Dangerous (DGR) or Hazardous goods.

ort
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SUGGESTED READINGS:

1. Air transport logistics by Simon Taylor (Hamp}on

2 Air cargo distributions: a management analysigsoéconomic and marketing benefits / [by] Paul
Jackson and William Brackenridge (Gower Press)

3 Air freight: operations, marketing and econontiisy) Peter S. Smith ( Faber)

4 4th Party Cyber Logistics for Air Cargo by Sunigi<Chu (Boston : Kluwer Academic Publishers)
5 Accelerated Logistics by Mark Wang (Santa Morieg

6. Airports; some elements of designs and futuxeld@ment-John Walter wood

7. Fundamental of air transport management by BrigBtavan.
8. Oxford ATLAS-OXFORD PUBLISHING

9. Aviation century: wings of change- A global seyvRatandeep singh-jain book
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SUBJECT TITLE: SHIPPING AND OCEAN FREIGHT LOGISTICS MANAGEMENT

OBJECTIVE:

The objective of this module is to provide the stud with a good knowledge of ocean freight operesti
services and management that can support thenrimugebusiness functions and roles such as opas
customer service, account management and sales.

o

Unit | Shipping industry and business - descriptimina ship. Uses of a ship or a floating ves
Classification of ship (route point) (cargo carjieduperstructure - tonnages & cubics - draft®&d lines
- flag registration - Different types of cargo. ¢gaging, utility or value). Trimming - Cleansingnltized
cargo.

Unit Il Stevedoring, Lighterage Services and SegurPort trusts -operational unit - services —faets —

sel.

Vessel Operations — pilotage - Stevedoring - Dodbdur Boards - charges — Automated Contajiner

Handling - security at ports and harbors. Roleegusity agencies - lighterage services.

Unit 1l Shipping Lines - Hub & Spoke - Process\iloo Advices — Booking - Containerization
Containers — Container numbering - Process flowhip@ng Sales — Leads — Quotations - Custo
Service.

Unit IV Operations - Volume / Weight calculationsShipment Planning basics — Preparing & loag
containers— Types of container services - FCL - g0bdation —LCL - Advanced Scientific shipme
planning —Container de-stuffing.

Unit V Documentation - Bill of Lading basics — MBLHBL — CY — CFS - Advanced learning in Bills
Lading - Sea Way bill - Combined transport - MT®dltimodal Transport Document (MTD) - Invoicin
- Release of cargo - Cross Trade & DocumentatiGonditions of Contract — Managing Key Account
Trade Lane Development — Consortium.

mer
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nt
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SUGGESTED READINGS:

1. Carriage of goods by sea / John F. Wilson @¥arlLongman).

2. Containerization / (by) J.R. Whittaker (HemisghgWiley)

3. The economics of tramp shipping / (by) B.N. Meta (Athlone Press)

4. Shipping and Logistics Management by Yuen Ha, I{ee Hung Lai, Tai Chiu Edwin Cheng (Spring
5. Getting the Goods: Ports, Labor, and the LaggdRevolution by Edna Bonacich and Jake B. Wilson
(Cornell University Press)

6. Ocean Freights and Chartering by Cyril FredelHekdy Cufley (Adlard Coles Nautical)

7. Logistics and Distribution Management by AlansRton, Phil Croucher & Peter Baker (CILT)
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INTERNATIONAL BUSINESS
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SUBJECT TITLE: INTERNATIONAL MARKETING
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Objectives: To understand the principles concepts in Marketing, to provide the knowledgenairketing
management in the international perspective to ldpvwamarketing strategies for the dynamic internaiq
markets.

Unit 1. International Marketing: Scope and Significance lofernational Marketing, the strateg
importance of international marketing, Differendetween international and domestic marketing. N
for international trade, trends in foreign tradetetnational market environment - Business Custom
International Market.

Unit 2: Canalising and targeting international market opputies: regional market Characteristi
Marketing in transitional economies and third wodduntries, international market segmentation
targeting. International Market Entry Strategiesiditect Exporting, Domestic Purchasing, Dir
Exporting, Foreign Manufacturing Strategies WithbDirect Investment, Foreign Manufacturing Strateg
With Direct Investment. Entry Strategies of Indirms.

Unit 3: International product management: Internationatipod positioning, Product saturation Levels

c
eed
S
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global Market, International product life cycle, @égaphic Expansion Strategic Alternatives. New

products in Intentional Marketing, Product and erdt brands in International Market.

Unit 4: International Marketing Channels: channels Distidou Structures, Distribution Patterns, Fact
effecting Choice of Channels, the Challenges in &f@img An international Distribution Strategy Seiegt
Foreign Country Market intermediaries. The manageréphysical distribution of goods.

Unit 5: Pricing and Promotion for international Markets:vEanmental influences on Pricing Decisiof
Grey Market goods, Transfer pricing, Global PricPglicy Alternatives. Global Advertising and bran
selecting an advertising agency. Personal sell®ales Promotion, Public Relations and Publig
Sponsorship Promotion. Export Policy Decisions dire, EXIM policy of India. Export costing an
pricing, Export procedures and export documentaiport assistance and incentives in India.

ors
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Text Books

1. Philip Kotler,(2010)Marketing Management- The South Aisan Perspedgarson

2. warren J. keegan(2010): Global Marketing Manag@irPearson Education

Reference Books:

1) Svend Hollensen (2010): Global Marketing: A B#mn-Oriented Approach- 3rd Edition, Pears
Education.

2) Ramasamy, Namakumari (2010) Marketing ManageniMcitlillan Publishers

3) Saxena: Marketing Management (Tata McGraw-Hill)

50N
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SUBJECT TITLE: INTERNATIONAL HUMAN RESOURCE MANAGEMENT

Obijectives: To provide insight from International Human Reseuktanagement (IHRM) to give an overview g
the practical implications of operating across aval borders in the pursuit of core strategic caepees, the

nd

management of global organizational values andimjliand the competition for talent.
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Cultural Foundations of International Human reseuManagement- Understanding culture-Major model
National Culture- final Caveats on Culture and @loWorkforce Management- Changes and challengebéd
Global Labor Market- Globalization-Technological v&shcement- change in labour force Demographics
Migration-Emerging on the contingent workforce- €fbre sourcing- global workforce Management chgksn

Unit-1: Introduction and Overview- Global Market ContextyKBerspective in Global Workforce Managem%nt-

of

and

Unit-2: The key role on International HRM in Successful MIS€ategy-Knowledge Transfer-Global Leadership

training and Development-Strategic Control Needsa@etitive strategy of Multinational corporations®turing

for Optimal global Performances- Linking Human Rese management practices to Competitive Strategly| a

Organization Structure- Paradigm Shift of interoadél Human Resource Management form contingencyehtod
Process Development.

Unit-3: Global Human Resource Planning From strategy tadimtabout work Demand and labour supply Exte
Environment Scanning- Job Design for Meeting gloBahtegy work demand HR planning for the Long te

nal
rm

Global Staffing: General Actors Affecting Global a8ing-Global Recruitment of Human Resources-Glgbal

selection of Human Resources.

Unit-4: Global workforce Training and Development : Strate@le of Training and Development in the global

Market Place- Fundamental concepts and principtes@uiding global Training and Development- Tram
imperative for the global workforce- Managing Imational Assignments- Expatriate Preparation, [gor
Assignment an Repatriation- International Assignteesonsiderations for Special Expatriates-New alexiBle
International Assignments.

=]

Unit-5: Global workforce performance Management: Perfornitasmagement Process- Important consideration for

Global Performance Management-Planning and ImpléngeiGlobal Performance Appraisal- Compensationéf

Global workforce- Managing Compensation on a gloBahle: Fundamental Practices-Key compensatior] for

Expatriates, HCN s and TNC s Global Employee Ratati current ER issues-Influence of MNC s and Urdar
GlobalER.

References:
1. Charles M Vance and Yongsunpaik, Managing Globakfeoce,PHI,2009.
2. Mark E.Mendenhall, Gary R.Oddou, Gunter K.Stahla@eg and Cases in International
3. Human Resource Management,Routledge, Fourth EOO.
4. Tony Edwards and Chris Rees: International HumasoRee Management, Pearson,2009.
1. Bhatia S.K. 2005International Human Resource Management: A Glolsispective: ractices an
Strategies for Competitive Succedsep and Deep Book Publishers, New Delhi,

ny

2. Dessler, G. 2005 Human Resource ManagemétOth Ed.), Prentice Hall Publishing Compa
Limited,
SEM | THREE NATURE | ELECTIVE L P T C
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SUBJECT TITLE: CROSS CULTURAL MANAGEMENT

Objectives: To provide a thorough understanding of the imp&enointernational context on managem
practices based on culture. To explain and evaltraimmeworks for guiding cultural and manage
practice in international business.

ent
rial

Unit-1: Introduction Determinants of Culture Facets of culture LevelsGaflture National Cultural

dimensions in the business context The influenceNafional Culture on business culture. Busin
Cultures: East and West.

Unit-2: Cultural Dimensions and Dilemmas: Value orientations and Dimensions Reconciling aalt
dilemmas Culture and Styles of Management: Managétasks and cultural values.

Unit-3: Culture and Organizations: Culture and corporate structures Culture and LesdieiCulture anc
Strategy Cultural change in Organizations- Culaurd marketing Cultural Diversity.

Unit- 4: Culture and Communications: Business communication across cultures Barrienstéscultural
communication Negotiating Internationally.

Unit-5: Cross Cultural Team Management:Working with International teams Groups processeigd
international encounters Conflicts and culturalfedénce Understanding and dealing with confl
Developing Intercultural relationships.

eSS

cts

References

Marie-joelle Browaeys and Roger Price: Understagd@noss-Cultural Management, Pearson, 2010.
David C.Thomas: Cross Cultural Management, 2/eg Faglications, 2008.

Nigel Holdon, Cross Cultural Management: Knowled¢gnagement Perspective, Pentice Hall, 2001.
Parissa Haghirian: Multinational and Cross CultiWlahagement, Routledge, 2010.

Richard Mead: International Management-Cross calltDimension, 3/e, Blackwell, 2005.

Text Books

1. Helen Deresky |nternational Management: Managing across Bordersl e&Cultures 5th Edition,
Pearson Education, 2009

2. Richard M. Hodgetts & Fred Luthans, (200@)ternational ManagemenBrd Edition, Tata McGray
Hill Publications, New Delhi,

Reference Books:

1. Hodgetts ,R.,M.,& Luthans F, (2005)ternational ManagementTata McGraw Hill Publications, Ne

v

Delhi.
Hill, C. (2007) International Business: Competinghe Global Marketplace. (6th ed) Tata McGraw-Hil
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SUBJECT TITLE: GLOBAL LOGISTICS AND SUPPLY CHAIN MA NAGEMENT

Objective: The course provides the analytical framor for understanding the logistic models and $yy
chain technigues in an international perspective.

p

UNIT | Logistics Management: Concel- Importance- Elements of the logistic Syste- Marketing anc
logistic mix — Logistics and marketing interfac&'alue-chain and production efficiency.

UNIT 1l Shipping Industry: Types of ships — Shipping systelinear, Tramp, conference, charteri
Baltic freight exchange — Shipping intermediarigent , forwarder, brokers and others — contaiagoz
— types of containers — ICDs — CFS — CONCOR.

UNIT Il Air Transport: Air transport — Air freight — IATA- Cargo handling — Designing tl
International Information system — system modul&istribution and Transportation.

ne

UNIT IV Supply chain: Definition — scope and importancesgpply chain — supply chain drivers and

metrics - efficient and responsive supply chainesigning supply chain network: Distribution netwerl
Factor influencing distribution - Transportatiorcagon in supply chain management

UNIT V Forecasting and planning in supply chain managémed®ricing in supply chain manageme
Role of IT in supply chain management - co-ordimain supply chain management.

Text Books
1. Chopra S and P Meindl “Supply chain managentmnategy, planning and operations”

David P, “International Logistics” Biztantra, Newei , 2006.

Reference Books:

1. Donald J Bowersox Davi J Class” Logistics Mamaggt, Tata Mc.Graw Hill,New Delhi.
2. David Stewart ,”International Supply chain Maeagnt”, Cengage publications,2008.

3. Reji Ismail,“Logistics Management” Excel BooR€§08.

SEM | THREE NATURE | ELECTIVE L P T C
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SUBJECT TITLE: INTERNATIONAL TRADE PROCEDURES AND D OCUMENTATION

Objectives: It gives an understanding on the India’s trade tRwsin the World and the various tra
procedures involved in an international businesgivies an insight to the various documents requiice
trading.

de

UNIT | International Trade: Need and importance of Iragamal Trade — Recent Trends in World Trade

— Leading players — India’s Foreign Trade — Comryoclbmposition and Destination — India’s position

World merchandise trade and services — India’sigorérade Policy.

UNIT Il Export Procedure: Starting an export firm — Sédecof an export product — Market selection —

Buyer selection - Registration procedure with Sdlas, Central Exercise and various Boards and dtsu

— Exim code number — Elements of export contraateterms — Terms of payment and Letter of Credit.

UNIT 1l Export Documentation: Types of documents — Trartsplegotiation and Insurance documents.

UNIT IV Export Finance: Sources of Finance - Role of comiakbank, EXIM Bank, ECGC and others

— Export promotion Schemes — Insurance for Expdiypes — export credit insurance — Risk Management

— Types of risks — mitigation methods.

UNIT V Import Procedure and Documentation: Global sogreifypes of global procurement — Tender —
Negotiation — Contract and others — Customs reiguiatand import clearance formalities — Typeg of
import licenses- Export Promotion Capital Goods 8o (EPCG) license- Duty exemption scheme —

Duty Entitlement Pass Book Scheme (DEPBS)- Impomnglities for 100% EOUs and SEZs - Imp

ort

Risk Management. .

Text Books
1. Aseem Kumar “Export and Import Management”, ExBm@oks, 2007
2. David Stewart ,"International Supply chain Maeagent”, Cengage publications,2008

Reference Books:
1. Jeevanandam C “Foreign Exchange : Practiceséptsmand control” Sultan chand Publications, 2002.
2. Foreign Trade Policy: Hand book of Export Praredand Annual of the Ministry of Commerce,
Government of India.

3. Export and Import Manual, Nabhi PublicationsyNeelhi.
4. World Development Indicator, World Bank Publioat
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SUBJECT TITLE: INTERNATIONAL STRATEGIC MANAGEMENT

Objectives: The objective of the course is to familiarize therticipants with the concepts, tools g
techniques of international strategic managemergssto enable them develop analytical and conck
skills and the ability to look at the totality dfusations.

nd
Dtua

UNIT | Concept, Characteristics and Dimensions of Stiatélgnagement — Emergence of Internatio
Strategic Management (ISM) — Logic and process ndérhationalization — Forces necessitating
adoption of ISM concept by MNC'’s as well as Ind@ompanies — Corporate global strategy

UNIT Il Nature, components and significance of environalestanning — Corporate capability analys
Diagnosing industry globalization potential — Build global market participation — Competition ilgal
industries

UNIT 1l Core competencies — Significance of core competenacept in strategy making — Value Ch
Analysis — Significance of value chain analysisirategy making — Balanced Scorecard to link tosl
action with tomorrow’s goals

UNIT IV Setting corporate objectives in MNC’s — Externiadl anternal forces interacting with corpora
objectives —— Identifying strategic alternativeStability strategy — Growth and diversificationatégy —
Merger , acquisitions and retrenchment

UNIT V Choice of corporate strategy : CIT, CASCADE andRABOLIO MODELS — Formulating
generic competitive strategy — Implementing corgosirategy — Strategic control and operationatrobn

nal
the

)

Text Books

1. John A. Pearce & Richard B Robinson. Strategamdyement AITBS Publication.
Reference Books:

1.Azhar Kazmi, Business Policy, Tata McGraw-Hillditshing Co Ltd, New Delhi,
2.Srivastava, Management Policy and Strategic Mamaat, Himalaya Publishing Co.
3.Porter.M, Competitive Strategy Techniques for ljmiag Industries and competitors,
The Free Press, New York.

4. Thompson and Strickland, Strategic Managemenire€pts and Cases, Tata McGraw

Hill, New Delhi.
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SUBJECT TITLE: GLOBAL BUSINESS ETHICS & CORPORATE GOVERNANCE

Objectives: The course is to sensitize the students to ispeésining to sustainable development and

business ethics and enable development and busethsss and enable them to understand

the

implications of various statutory and policy guides concerning corporate governance for agtual

business decision making.

UNIT | Business Ethics — trans-cultural Human Valuelslamagement Education — Relevance of Values

in Management — Need for values in Global Changelian Perspective — Values for Global managers

UNIT Il Ethical Dilemma — Ethical decision making — EthiR@asoning — Benefits of managing ethics in
work place — Organization Ethics Development Systébnganizational Couture — Ethics Tools — Cdoe of

ethics — Guidelines for developing code of ethidsatue based leadership

UNIT Ill Work ethics — work culture — Ethical theories -hiEal Values — Environmental ethicg -
Environmental Management - Environmental Managen®&ydtem - Environmental Laws - Consumer

Protection

UNIT IV Corporate Governance — Meaning — Code of Corpd&ieernance — Audit Committee

Corporate Excellence — Role of Independent Diractomprotection of Stakeholders — Corporate Sacial

Responsibility — Changing Role of Corporate Boandh chaining times — Corporate Governance
Market capitalism

for

UNIT V Indian Ethos in Management — Principles — Appreach Role of Gita — Karma Yoga — Wisdom

Management — Quality of Work Life —Strategies foolWLife Balance

Text Books
1. John R Boatright, (2007), Ethics and the cond@i@usiness- Dorling Kindersley( India ) Pvt LtceN
Delhi for Pearson Education, Third Impression

Reference Books:

1. Chakraborty,S,K., Management by Values, Oxfonidversity press

2. Balasubramanian,R., Corporate Governace, [IMaBalore

3. Laura P. Hartman, Perspectives in Business &thimta McGraw Hill

4. Bhatia, S.K., Business Ethics and Corporate Garee

5. Bowie Norman, Business Ethics, Prentice Hall

6. Laura P HartmarPerspectives in Business Ethitata McGraw Hill, New Delhi

7. O C F errell,John Paul Frederich, Linda Ferfllsiness Ethics —Ethical Decision Making & Cas
Biztantra ,New Delhi.
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SUBJECT TITLE : MANAGEMENT OF INTERNATIONAL DEVELOPMENT ORGANIZA  TIONS

Objectives: The course is to sensitize the students to ispadsining to sustainable development ;
business ethics and enable development and busethsss and enable them to understand
implications of various statutory and policy guides concerning corporate governance for ag
business decision making.

and
the
tual

Unit-1: International Development Organizations (IDO) Natuscope and Functions government/ N
government IDOs (UNESCO, UNIDO, DFID, UNAID, IMF, NDP, DEEP) - IDOs & Specifi

on-

Development Areas (Health, Education, HIV& AIDS, sBbility, Rights and Empowerment, Women

Empowerment, Child Rights, Environment, Energy eowation, etc.)- legal and Political factors.

Unit-2: Assistance and funding to IDOs: Prerequisites, Retigims and Formalities to avail funding
IDOs -International aid flows ILO, UNESCO, UNDP, BSCAP, UN-HABITAT, UNAID, USAID,
DFID and other International NGOs.

Unit-3: Evaluation of Performance Based on parameters asicBconomic planning logical Framewor

Financial and Economic Analysis- Process of Docuatém-Social audit-Monitoring and Evaluatio
Accountability- Estimation of Welfare, Poverty Inglity- Economic Growth- Ethical and Social issues

Unit-4: Cooperation and Collaborations: Role of Nationsidied-Role of International Governme
organizations, NGOs, INGOs, MNCs

Unit-5: Functional Strategies: In specific issues pertairim HR, Marketing Management and Finan
Case studies.

nt

References:
IDOs Websites
Patton, Michael Quinn: Utilization- Focused EvaiaatThe New Century Text, 3rd Edition, Sage, 200
Maggie Black: No Nonsense guide to Internationalédepment, New Internationalist, 2006.

Paul Hoy: Players and Issues in International Kiginarian press, 1998.

David Lewis: The Management of Non-Government Depalent Organizations, Routledge, 2001.
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SUBJECT TITLE : MERGERS AND ACQUISITIONS

Objectives: The course is to sensitize the students to ispeésining to sustainable development and

business ethics and enable development and busethsss and enable them to understand

the

implications of various statutory and policy guides concerning corporate governance for agtual

business decision making.

Unit-I: Introduction to Mergers and Acquisitions: Participants in Mergers and Acquisitions Common

Motivations and Impact of Mergers and Acquisitio@hallenges towards successful Mergers
Acquisitions. Take over Tactics: Alternative TakeoJvactics Alternative Takeover decision Prebid
Postbid.

Unit Il: Regulatory Issues in Mergers: Federal Security Laws Insider Trading Laws Antitrasvs State

and
and

Regulations effecting Mergers and Acquisitions Retgd industries Environmental Laws Labour and

Benefit Law.

Unit Ill: Developing Business and Acquisition Plans Planning Based Approach for Mergers and

Acquisitions Building Business Plan Building Mergeand Acquisitions plan The Search and Scree
Process Negotiations Implementing Post Closing uatain .

Unit IV : Integration: Mergers, Acquisitions and Business Alliances:The Role of Integration it
successful mergers and Acquisitions Integratioa pgcess Integrating Business Alliances.

Unit V: Shared Growth and Shared Control Strategies Motivations for Business Alliances Critic

ning

-

al

Success Factors for Business Alliances Strategicperational Plans Strategic and Operational Blans

Business Alliances Deal Structuringlternative Exit and Restructuring Strategies - Motivators for
Exiting Businesses Divestitutes Spin offs and Sg& -Equity Carve outs Voluntary Liquidations.

References:

Donald De Pamphilis: Mergers, Acquisitions and otRestructuring Activities, 2/e, Academic Pre
2003.

J.Fred Weston, Chung and Hoag: Megers, Restrugtand Corporate Control, PHI, 2000.

Kamal ghosh Ray: Mergers and Acquisitions, PHI,®201

Mark Chomas; Mergers and Acquisitions, Viva, 2009.
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SUBJECT TITLE: INTERNATIONAL FINANCIAL MANAGEMENT

OBJECTIVE: To give the students an overall view of the intéomel financial system — instruments and
markets.

Unit |
International Financial Management: An overviewpbrtance, nature and scope, International Busi

Nness

Methods, Recent changes and challenges in IFM toHiof Global Monetary Systems - Evolution and

practices in Foreign Exchange Markets - Internatiéinancial Institutions

Unit 11
Fundamentals of Foreign Exchange — Parity theody @nditions — Factors affecting determination
Exchange rate — Various exchange rate types.

Unit 1
Exposure and Risk Management - hedging — speculatiarbitrage - internal and external technique
hedging — derivatives — meaning — significancepesy

Unit IV

Regulatory Framework for International Finance e$kerm financial management in a global set-up -+

treasury functions — International Taxation — Daubbhxation Avoidance Agreement

Unit V

Global capital Markets: Issues, investors, interaégs. Disintermediation, Deregulation, Securiii@a,
Globalization. Various methods of raising resourbgsborrowers in International markets. Types
Bonds, Floating Rate Notes (FRNs), Deep Discouniddp Zero Coupon Bonds, Dual Currency Bor
Equity related Bonds. Procedure for Bonds Issues.

of

s of

ds,

SUGGESTED READINGS:

1. Shaprio, Alan. C.: Multinational Financial Mayganent, Prentice Hall, New Delhi

2. Apte, P. G.: International Financial Managem@&iata McGraw Hill, New Delhi

3. Buckley, Adrian: Multinational Finance, Premtiglall, New Delhi

4. Eitman, D. K. and A. I. Stenehill: MultinationBlUsiness Cash Finance, Addison Wesley, NewYork
5. Henning, C. N., W. Pggot and W. H. Scott: In&ional Financial Management, McGraw Hill,
International Edition.

6. Levi, Maurice D.: International Finance, McGr&iill, International Edition

7. Rodrigues, R. M. and E. E. Carter: Internatidgfinbncial Management, Prentice Hall, International
Edition

8. Yadav, Surendra S, P. K. Jain and Max Peyfroteign Exchange Markets, Mac Million, New Delh
9. Zeneff, D. and J. Zwick: International FinaldVlanagement, Prentice Hall, International Edition

10.Sharan: International Financial Management, Rigiy Delhi
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SUBJECT TITLE: SOFTWARE ENGINEERING

OBJECTIVE:
This course aims to understand the software engimgeeind apply the knowledge of a disciplin
approach to the development of software and tortheagement of the software product lifecycle.

ed

Unit — | OVERVIEW OF SOFTWARE ENGINEERING
Software engineering as discipline, Software preegs Software projects, Requirements engined
processes, System models, Software prototypingFanaal specification.

Unit — 1l SOFTWARE DEVELOPMENT MODELS
Software Life Cycle, Waterfall model, Spiral modelncremental Development, Evolutiona
Development, Re-use oriented Development.

Unit — 11 SOFTWARE DESIGN

Architectural design, Distributed Systems architet OO design, Real-time software design, Desitjin
reuse, User Interface design. Software Metricawsne process and project metrics, technical nmefdc
software.

Unit — IV SOFTWARE QUALITY
Verification and Validation, Software testing, @r#tl systems validation, CMM and PCMM concepts.

Unit -V SOFTWARE MANAGEMENT
Managing people, Software cost construction, Qualtanagement, Process empowerment. Leg
Systems, Software change, Software re-engineetiogfiguration Management.

2ring

W

acy

SUGGESTED READINGS:
1. Roger S.Pressman: Software Engineering — A Prawéitis Approach — Tata McGraw Hill — |
edition.
2. Sommerville, lan: Software Engineering, Addison Wes
3. S.A.Kelkar, Software Project Management, PHI
4. Carlo Ghezzi, Mehdi Jazayeri, Dino Mandrioli — Farmentals of Software Engineering — PHI.
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SUBJECT TITLE: SOFTWARE PROJECT MANAGEMENT

OBJECTIVE:

This course gives an overview of software projeahagement and the project planning. It also coter
Step Wise framework in project planning. It alsgarts knowledge to the students on how to evalaade
assess the projects and to find the cost of thegrasing cost benefit evaluation techniques.

\"2)

Unit | SYSTEM ANALYSIS & DESIGN

Overview of system analysis & Design : Introductito different methodologies & Structured syst
analysis — Details of SDLC approach — E.R. diagramBFD concepts — Data dictionary conce
Structure charts — modular programming — I/0O & @isign consideration.

Unit Il SYSTEM IMPLEMENTATION

System implementation & maintenance: Implementa8trategies — SW / HW selection & procureme
Control & security — issues of designing & implertieg on-line systems — data communicat
requirements — selection issues

Unit 11l PROJECT DEVELOPMENT & DATABASE DESIGN
Introduction to Database technologies & CASE towith specific packages — overview of relatio

model — Database creation — SQL command — Nornt@liza: designing forms & reports — using CAS

tools for system analysis & design-case studie®st Cbenefit analysis — project & resource plagni]
design & development testing & documentation.

Unit IV SOFTWARE PROJECT MANAGEMENT

Software project management: challenges & oppartisn- changing technologies & approaches — ch
development of methodologies & technical platformpeyject management techniques — monitorin
measurement of progress.

Unit V SOFTWARE PROJECT MANAGEMENT
Software project management — elements, cost a&stim manpower planning, Software & Prod

Metrics — Quality assurance & control — standarddoa&umentation — testing — implementation — trajni

— technology management — quality standards —ficate — handling multiple projects, issues of sh
development.

DtS.

Nt —
on

nal

oice
g 7

LICt

ar

SUGGESTED READINGS:

1. Software Engineering Principles and practice by \Wans.Jawadekar Tata Mcgraw Hill Co.
Chennai.

2. Walker Royce, ‘Software Project Management ‘- Afieni Framework, Pearson Education Ag
New Delhi 2000.

3. Software Project Management by S.A. Kelkar, PHirle®sy India PVT Ltd.,

4. Software project management (2 volumes set) by. BNt Singh and SL. Gupta — Global In
publications PVT Ltd., New Delhi.

a,

i

a
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SUBJECT TITLE: RELATIONAL DATABASE MANAGEMENT SYSTE MS

OBJECTIVE:
This course helps the students to understand fke emd technology of databases for the Interndt
Worldwide Web. This also helps to understand tiesrof database administration in the enterprisihe
able to perform common database administrationtiomns.

UNIT — I Introduction
Basic concepts of Database — purpose of databas#racteristics of database; roles of database geay
database administrator and database users. Datalgatsms, concepts and architecture. Distrib
databases - structure and design.

UNIT — Il Data Models
Data models, schema and instances. E-R models -di&gRam. Hierarchical model, relational mod
object oriented model, object relational model mparison of models.

UNIT — Il Database system and query languages
Relational model, Languages and system, structdireelational database, modifying the databsg
Relational commercial language — SQL. Relation#hlo@se management system ORACLE/DB2.

UNIT - IV Relational Database design
Normalization process — First, second, Third, Foumadrmal forms. Mapping relational data to fileata
dictionary storage.

UNIT — V Database Security
Database integrity, security, concurrency, recovelignt/server architecture.

SUGGESTED READINGS:
1. Leon.A, Database Management Systems, ‘BPB puldicati Delhi, 1997.
2. Date.C.J., An introduction to Database Syster‘ﬁsadltion, Pearson Education Asia.
3. Naveen Prakash, Introduction to Database Managemstii, 1993.
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SUBJECT TITLE: E-BUSINESS TECHNOLOGY AND MANAGEMENT

OBJECTIVE:
This course will help the students to recognize anderstand ways of using digital technologies
improve intra and inter-organizational processest 8 analyze the impact that electronic commesg
having and will likely have on key sectors of theoeomy and assess the strategic implications
analysis holds for an organization.

to
ei
this

UNIT - |

Introduction to E-Business: Overview of E-Businds$prmation Services; Interpersonal Communicati
Shopping Services; Virtual Enterprises. E-Comme@gin and Need of E-Commerce; Factors affec
E-Commerce; Business dimension and technologicadedsion of E-Commerce; Internet as an
Commerce enabler handling business transactions.

UNIT -1l
E-commerce business models. Consumer oriented eeararm etailing and models - Marketing on we
advertising, e-mail marketing, e-CRM; Business med ecommerce — E-Government, SCM; W
Auctions, Virtual communities and Web portals. MellCommerce.

UNIT -1l

EDI: EDI application in business development; EBthnology; EDI as a re-engineering tool; Finan
EDI. E-Commerce and retailing: On-line retail inttysdynamics; On-line mercantile models fra
customer perspective; Management challenges imerrétailing

UNIT- IV
Handling payments: Electronic Fund Transfer Syst&ngital Token and notational based electro
payment system, smart card, credit card and entefgiancial instruments. E payments - Charactess
of payment of systems, protocols, E-cash, E- chea#f Micro payment systems. E-Commerce
Banking: changing dynamics in banking industry; lsig@ment Issues in online banking.

UNIT -V

Indian Perspective: Benefits of E-Commerce; Drawbaand limitations of E-Commerce; Maj
requirements in E-Business; Emerging trends ankntdogies in E-Business; From E-Commerce tg
Business; Web security: Introduction; Firewalls @rachsaction security.

on;
ling

b _
/eb

cial
m

nic
ti
and

or

SUGGESTED READINGS:
1. Hentry Chan & el , E-Commerce — fundamentals/Applications, Wiley India Pvt Ltd, 2007.
2. Gary P. Schneider, Electronic commerce, Thonesoimse technology, Fourth annual edition, 2007.

3. Bharat Bhasker, Electronic Commerce — Frame wewknologies and Applications? Edition. Tata
McGrawHill Publications, 2008.

4. Krishnamurthy- E-Commerce Management: Text aaskS (Vikas)
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SUBJECT TITLE: DATA WAREHOUSING AND DATA MINING

OBJECTIVE:
This course helps the students to understand thielbarchitecture of a data warehouse and

Techniques and methods for data gathering and pi@dgrocessing tools. The different data mir:ling

models and techniques will be discussed in thigssouData mining and data warehousing applica
will also be explored.

ions

UNIT-I
Data — Types of Data - Data warehousing conceptiffference between operational system and

warehouse system - Applications of data warehouwBenefits of data warehousing systems - Metadata.

UNIT-II
Data warehousing methodology - Data warehousingga® - Data warehouse architecture - Desig
data warehouse.

UNIT-III

data

ning

Data mining concepts — Integration of a Data MinBystem with a Data Warehouse - Benefits of ¢ata

mining systems - Data Mining Functionalities - hetgtingness of patterns - Classification of Datailg
Systems.

UNIT-IV
Data mining process - Data mining techniques — Datang tools - Data mining applications - Issues
data mining.

UNIT-V
Web Data Mining - Association Rule Mining

SUGGESTED READINGS:

1.G.K.Gupta, Introduction to Data Mining with C&Seidies, Easter Economy Edition, Prentice Halldn
2006.

2.McLaren & McLaren: Data Warehousing and Data MgniTata McGraw-Hill, New Delhi, 2003.
3.Alex Berson and Stephen J. Smith, “ Data Warehgu®ata Mining & OLAP”, Tata McGraw — Hil
Edition, Tenth Reprint 2007.

4 Jiawei Han and Micheline Kamber, “Data Mining €epts and Techniques”, Second Edition, Else
2007.

ier,
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SUBJECT TITLE: KNOWLEDGE MANAGEMENT

OBJECTIVE:

The goal of the course is to prepare students ¢orhe familiar with the current theories, practides|s
and techniques in knowledge management (KM), and@ssist students in pursuing a career in
information sector for profit and not for profitganizations. In addition, students will learn tdedmine
the infrastructure requirements to manage thel@uieial capital in organizations.

the

Unit-l1: The Knowledge Economy: Data — Information - Knowledge, Attributes of Knaadlge as ai

Economic Resource — Knowledge Capital Vs Physicapi@l - Types of Knowledge - Scope
Knowledge Management - Building Knowledge Societies

Unit-1l: Knowledge Management and Information Technology: Role of Information Technology i

=}

of

=)

Knowledge Management Systems, Knowledge Manageimaols and Knowledge Portals — Knowledge

Organization & Managing Knowledge Workers

Unit-1ll: The Knowledge Process: Knowledge Management Systems Life Cycle - StagedwProcess

Knowledge Creation & Knowledge Architecture — Knedfie Capturing Techniques — Knowledge

Coadification — Transferring and Sharing Knowledge.

Unit-IV: Implementation of Knowledge Management: Business Intelligence and Internet Platforms,
KM & the Indian experience, Net Banking in IndiaRele of Knowledge Management in Organizational

Restructuring — The Mystique of a Learning Orgatiira- Management of Intellectual Property.

Unit-V: Future of Knowledge Management and Industry Perspective: Knowledge Management in

Manufacturing and service industry, Challenges Boture of Knowledge Management - Measures
meeting the Challenges of KM - Business Ethics ekt

for

SUGGESTED READINGS:
Mattison: Web Warehousing & Knowledge ManagemeataT™cGraw-Hill, 2009

2. Becerra Fernandez: Knowledge Management: AnuBeolary View, PHI, 2009
3. Fernando: Knowledge Management, Pearson, 2009

4. B.Rathan Reddy: Knowledge Management, Himalag89

5. MadanMohan Rao, Leading with Knowledge, Tata®ftew Hill, 2011.
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SUBJECT TITLE: ENTERPRISE RESOURCE PLANNING

OBJECTIVE:
To understand about ERP systems, ERP software aaailes, Implementation of ERP, and Emerg
trends on ERP.

ing

UNIT — I: Introduction

Overview of Enterprise Systems — Evolution — Riaksl Benefits — Fundamental Technology — Issu€
be consider in Planning Design and Implementatfo@ross Functional Integrated ERP Systems.

UNIT — lI: ERP Solutions and Functional Modules

Overview of ERP Softwares — SAP — Baan — IFS — [Brad®eople Soft — Comparison of ERP softw
Overview of ERP Modules — Sales and Marketing, Aedimg and Finance, Materials and Product
Management. Business Process Reengineering concepts

UNIT — lll: ERP Implementation

Planning Evaluation and selection of ERP Systenmmplementation Life Cycle — ERP implementatic
Methodology and Frame Work — Training — Data Mignat People Organization in Implementatior
Consultants, Vendors and Employees.

UNIT — IV: Post Implementation

S to

are,
ion

N,

Maintenance of ERP — Organizational and Industn@bact; Success and Failure factors of and ERP

Implementation. Measuring ERP Benefits — Balanceat&Card Method — ABCD Checkilist.
UNIT — V: Emerging Trends on ERP

Extended ERP Systems — CRM, SCM, Business Analyidsuture Trends in ERP Systems — W
Enabled, Wireless Technologies.

SUGGESTED READINGS:
1. Alexis Leon, ERP Demystified, second Edition Tatea®daw—Hill, 2006.

2. Jagan Nathan Vaman, ERP in Practice, Tata McGrally-2008
3. Mahadeo Jaiswal and Ganesh Vanapalli, ERP Macniitidia, 2006.
4

. Vinod Kumar Grag and N.K. Venkitakrishnan, ERP —nCepts and Practice, Prentice Hall
India, 2006.

eb

of

5. Mary Sumner, Enterprise Resource Planniffbedition, Pearson Education.
6. K.Balasubramaniyan, S.Ushapriya & K.Hema, EntegpR&source Planning : Emerging concepts
& cases
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SUBJECT TITLE: INFORMATION STORAGE AND MANAGEMENT

OBJECTIVE:
This course helps to learn and understand the gaommanagement, virtualization technolog
infrastructure and storage security.

Unit |

Review data creation and the amount of data bewmgted and understand the value of data to a s
challenges in data storage and data managementjddsl available for data storage, Core elements
data center infrastructure, role of each elemesupporting business activities Intelligent Steragstem
— Introduction to Flash Drives.

Unit 1l

Hardware and software components of the host emviemt, Physical and logical components o
connectivity environment, Major physical componeuita disk drive and their function, logical constis
of a physical disk, access characteristics - CanaelRAID and its components - Storage Area Network
Attached Storage: Benefits, components — NAS Pobt&cimplementation — File level Virtualization
Object based and Unified Storage: Devices and caoemts.

Unit 11

List reasons for planned/unplanned outages and intygact of downtime, Impact of downtim
Differentiate between business continuity (BC) dishster recovery (DR) - Backup and Recovery — L.
Replication: Technologies — Backup in NAS Enviromtse- Data duplication — Remote replication.

Unit V

Information security, Critical security attributés information systems, Storage security domalnst
and analyzes the common threats in each domaityalization technologies — Security implementati
in Storage Networking.

Unit V
Managing Storage infrastructure - Storage infrastme Management Activities & Challenges — Id
solutions for Storage Infrastructure managemertibra§e tiering.

ne
of

f a

DCa

DNS

eal

SUGGESTED READINGS:
1. G. Somasundaram, Alok Shrivastava,”Information &er and Management”’, EMC Educat
Services, Wiley Publishing, Inc, Edition 2010.
2. Robert Spalding, “Storage Networks: The CompletieR@ce”, TataMcGraw Hill,Osborne, 200!
3. Marc Farley, “Building Storage Networks”, TataMcGraiill, Osborne. 2001.
4. MeetaGupta, Storage Area Network FundamentalssBedtducation Limited, 2002.

on
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SUBJECT TITLE: CLOUD COMPUTING

COURSE OBJECTIVE: To understand basics of cloud computing for bessrmanagement

UNIT | INTRODUCTION: Introduction to Cloud Computing, Evolution - Clo@dmputing, Hardware
Internet and Software, Virtualization, Web ServioesCloud, Infrastructure-as-a-Service, Platforraa
Service, Software-as-a-Service, Building Cloud Nty

UNIT Il IMPLEMENTATION AND CONTROL  Privacy and its relation to Cloud-based Inform@atio

Systems, Security in the Cloud, Common Standardshé Cloud, End-User Access to the Clg
Computing, legal and ethical dimensions.

UNIT [l CLOUD COMPUTING FOR MANAGERS Centralizing Email Communications
Collaborating on Schedules, To-Do Lists, Contadtdi— online Community development — onl
collaboration tools for projects — Cloud Computfogbusiness.

UNIT IV APPLICATIONS OF CLOUD SERVICES Applications — Online Planning and Ta
Management —Event Management — CRM- Cloud senaseldpment tools -word processing, databa
storing and file sharing on cloud.

UNIT V VIRTUAL OFFICE MANAGEMENT Web-based communication tools —Web Mail Service
Web Conference Tools —Social Networks and Groupwamllaborating via blogs and Wikis; IBN
Amazon Ec2, Google Apps for Business, Salesforoe.&amco-On-Demand

[2)

ud

ne

SES,

2S —

TEXTBOOK

1. John W. Rittinghouse and James F. Ransome, 8Camputing Implementation, Management and

Security”, 2010, CRC Press, Taylor & Francis GrdBpca Raton London New York.
2. Kumar Saurahb, Cloud Computing — Insights irew ra infrastructure, Wiley India]“Edition, 2012

REFERENCES
1. Michael Miller, Cloud Computing: Web-Based Amgaliions That Change the Way You Work &
Collaborate Online, Que Publishing, 2009
2. Haley Beard, Cloud Computing Best PracticesManaging and Measuring Processes for On-den
Computing, Applications and Data Centers in theu@lwith SLAs, Emereo Pty Limited, July 2008.

3. Alfredo Mendoza, “Utility Computing TechnologieStandards, and Strategies”, Artech House |
2007

4. Bunker and Darren Thomson, “Delivering Utilitp@puting”, 2006, John Wiley & Sons Ltd.

5. George Reese, “Cloud Application Architecturéd’reilly Publications, 2009.

ind
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SUBJECT TITLE: DECISION SUPPORT SYSTEM AND INTELLIG ENT SYSTEMS

OBJECTIVE: To understand the components of DSS and IS. To khevappropriate model to be us
for a problem

ed

UNIT | INTRODUCTION Management Support systems, Decision making, Mpd®8&S Overview
Data, Model, Knowledge Management system.

UNIT Il DATA AND MODEL MANAGEMENT SYSTEMS Data Collection, Data Warehousing, Dx
Mining, Data visualization, Modeling, Static and ndynic, Optimization, Heuristic, Simulatio
Multidimensional modeling.

UNIT Il GSS, ENTERPRISE DSS, KMS Group support system, Technologies, Enterprise L
Knowledge management methods, Technologies, Tools.

UNIT IV KNOWLEDGE BASED DSS Artificial Intelligence, Expert System, Knowledgecduisition
and validation, Knowledge representation, Infereec@niques.

ata

>

DSS,

UNIT V ADVANCED INTELLIGENT SYSTEMS Neural Computing, Fuzzy Logic, Intelligent Agents,

Implementation, Integration, Intelligent DSS.

TEXT BOOK
1. Efraim Turban and Jay E. Aronson, Decision SupBgstem and Intelligent Systems, Prentice |
International, 9th Edition 2010

REFERENCES

1. Janakiraman V. S and Sarukesi K, Decision Sugpmtems, Prentice Hall of India, 6th Printing 00
2. Lofti, Decision Support System and ManagemeraGkaw Hill Inc, International Edition, New Dell
1996.

Hall

=

3. Marakas, Decision Support System, Prentice IH&lnational, Paperback Edition, New Delhi, 2003
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SUBJECT TITLE: MANAGEMENT OF HOSPITAL SERVICES

OBJECTIVE:

of both clinical and non clinical services in a pibal.
Unit- | Overview: Hospital operations management, role and decisiffgrence of hospital operatiol
from other service and manufacturing organizations.

physical medicine and rehabilitation, occupatiotterapy unit, physiotherapy departmeint. Patient
Services: Ward design (general & specialized), critical camvices — ICU, CCU, NICU, , medic
services, surgical services — operation theategleau medicine, burn unit, nursing services

administration.

Unit — IIl Specialty Services: Pediatrics, OBG & GYN,ENT, Ophthalmology, OrthopedPsychiatry
Anesthesia, DentaSuper-specialty ServicesCardiology, Thoracic Surgery, Neurology, Neurosuyg
Nephrology- Dialysis Unit, Transplantation Services

Unit — IV Hospital Acquired Infection: Source and Control, Modern trends in Hospital Adstration,
Disaster Management, Information Systems, Telenmelic

Unit — V Disaster Management Services : Basics of disaster management and Mass casu
Components of disaster plan : pre-hospital and itedspDisaster alertness in Hospital Disas
management planning and implementation, Sevefitiiness amongst disaster victims and risk asse
Disaster preparednessPolicies & procedures for general safety, fire safgrocedure for evacuatio
disaster plan and crisis management.
SUGGESTED READINGS:
1. Kunders, G.D.(2002)-Designing for Total Qualityhiealthcare, Prism Books Pvt. Ltd., Bangalo
2. Kunders, G.D.(2004)-Facilities Planning and Arrangat in Healthcare, Prism Books Pvt L
Bangalore.
3. Davies Llewellyn R & macaulay H M C(1995)- HospiRlanning and Administration, Jayp
Brothers, New Delhi.

Srinivasan A V (2002)- Managing a modern hospRasponse Books, New Delhi
Sharma K R, Sharma Yashpal(2003)- A handbook orpitidsAdministration, Durga Printer
Jammu

No

Unit — Il Out Patient Services: Overview of the department, day care, accidenteandrgency services

4. Sakharkar,B M (1998)-Principles of Hospital Adminggion & Planning-jaypee Publishers Ne
Delhi.

5. Goel, SL (2001 Vol 1-4)-Healthcare Systems and &g@ment, Deep and Deep Publications, N
Delhi

Sharma, Madhuri(2003)-Essentials for Hospital Suipp® Services, Jaypee Brothers, New Delhi

To enable the students gain insights into variospeets like importance, functions, policies and
procedures, equipping, controlling, co-ordinatioommunication, staffing, reporting and documentatio
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Tabish, Syed Amin-Hospital Planning, Organizatiod &Management
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SUBJECT TITLE: OPERATIONS MANAGEMENT IN HEALTHCARE

OBJECTIVE:

Gives understanding about various operations kldte hospital administration such as purch
procedures of healthcare equipments and matergtye maintenance, quality management
conduction of healthcare events

ase
and

Unit | HOSPITAL PURCHASE MANAGEME NT: Objectives and Elements of Purchasing- Purcha
System- Purchase Cycle- Purchase methods and RresedPlanning and Selection of Equipme
Purchase, Inspection and Installation; Import afigment

Unit Il HOSPITAL STORES MANAGEMENT: Planning Consideration of Stores- Inspection
Verification of Materials- Storage of Materials-Gfichtion and Standardization-Value Analys
Inventory Control- Economic Order Quantity (EOQ)jstbibution of Materials- Condemnation a
Disposal; Hospital Wastes Management

Unit [ HOSPITAL MATERIALS AND MAINTENANCE MANAGEM  ENT: Functions of Materials
Manager- Information Systems for Materials ManagetmBolicy and Procedures-Equipments Types
Characteristics; Records, Responsibilities-Levéldlaintenance; Equipment Utilization and Operati
Equipment Repair and Maintenance- Equipment Audit

Unit IV QUALITY ASSURANCE IN HOSPITALS: Patient safety and satisfaction, Patient feedt
system, Job Description of Quality Manager- Quédlitgering Committee- Quality Council, Quality Aud
Quality Teams: Task Force, Quality Circle- 1ISO @edtion; BS Mark, Accreditation: JCI, Qualit
Awards Scheme - MBNQA; NABH, Six sigma in hospifalstacles to Practice Quality in Hospitals

Unit V

HEALTH PROGRAM / EVENT MANAGEMENT: Healthcare programs, campaigns and car
Program need analysis, Planning / Pre project pli@&M & PERT Analysis), Execution phase
Manpower and quality service delivery requiremeRtsst project impact analysis

sing
nt-

and
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nhd

\°4

and

nack
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SUGGESTED READINGS:

1. Donna Deeprose, Project Management, Capstorissing, Oxford,2007

2. H. Kerzner, Project Management: A System AppgndacPlanning, Scheduling and Controlling, Wil
Eastern publication,2008

3. Shakti Gupta and Sunil Kant, Hospital Stores &tgment. An Integrated Approach Jayj
Publications, New Delhi, India,2010

4. WHO, Maintenance and Repair of Laboratory, Dasgic, Imaging and Hospital Equipment,2006

5. Wilson CRM, Hospital Wide Quality Assurance, 8ders publication,2005

6. Hugh C. H. Kogh, Total Quality Management in lfe&are, Longman Publication,2008

7. Roger Ellis and Dorothy Whittington, Quality Assoce in Health Care — A Hand Book, Edwa

ey

pee

ard

Ainoid publication,1998
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SUBJECT TITLE: MARKETING MANAGEMENT OF HOSPITAL AND HEALTH CARE
SERVICES

OBJECTIVE:
Gives better understanding about the ways to mdmialthcare services. Gives view about the mare
mix for healthcare services

tin

Unit | APPLICATION OF MARKETING IN HEALTHCARE  Concept of Marketing-Importance
Marketing to Healthcare Organizations - Challengedracticing Marketing in Healthcare Industry
Marketing Intelligence, Information and Researclst€yn- Marketing Organization: Chart, Fulltime St
and Hiring Consultants

Unit I MARKETING MIX DECISIONS Product (Service) Decisions- Nature and Charatiesi®f
Services- Marketing Approaches to New Services gwveent- Pricing Decisions - Place Decision
Promotion Decisions - Advertising in Healthcare ustly - Marketing Strategies - Service Portfa
Strategy - Market Expansion Strategy - Target Mai®eategy - Price Quality Strategy- Competit
Positioning Strategy.

Unit Il SOCIAL MARKETING Steps in Social Marketing- Cognitive, Action, Belmavand Value
Changes, Media in social Marketing, Social mediarses; Social Events and Printed sources; Or]
sources; Role of social marketing in healthcare

Unit IV PUBLIC RELATIONS Introduction to Public Relations, Classification &fublic from
Healthcare Marketing Perspective, Identifying tredeant Publics- Measuring Images and Attitudehef
Relevant Public- Establishing Image Goals for theyKPublics- Developing Cost Effective Pub
Relations Strategies- Implementing Actions and &atihg Results; Health Service Public Relati
Officer - Changing Role and Responsibilities of He&ervice PRO.

Unit V COMMUNITY OPINION SURVEYS AND MARKET RESEARC H Market research — Modée
Questionnaire used in Healthcare Services; Publedat®ns Tools and Materials: Written a

Audiovisual; Media: News, Events, Speeches and phelee Information Services; Data analysi

Research report preparation and presentation; Daaisaking based on market research.

aff

S -
lio
ve

line

SUGGESTED READINGS:
1. Philip Kotler and Roberta N. Clarke, Marketing fblealthcare Organizations, Prentice H
Publication, 2009
2. Roger Silver, Health Service Public Relations, Riffddviedical Press Ltd., 2010
3. John F. O’'Malley, Healthcare Marketing Sales andvies: An Executive Companion, Hea
Administration Press,2011
4. G.D. Kunder, How to Market Your Hospital WithoutlBey Your Philosophy, Prism Books P\
Ltd., 2000
5. Philip Kotler, Joel Shalowitz, MD, MBA, Robert $tevens, Strategic Marketing For Health C
Organizations: Building A Customer-Driven Healths&m, John Wiley and Sons Inc., Jossey — B
Publication, 2008
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SUBJECT TITLE: COMMUNITY HEALTH AND MANAGEMENT OF N ATIONAL HEALTH
PROGRAMMES

OBJECTIVE:

After completion of community health and managenaéritiational health programs module, students
be able to recognize and identify the elementsdsighing the strategies for health care deliveny
community.

will

UNIT - | Concepts in Health and Diseae — Introduction of medicine, public health and conmity
health; Definition of health:the determinants aeldtive concept; Agent — Host — Environmental fexia
health and disease, indices used in measureméeiatth, levels of prevention; Epidemiology of comm
communicable diseases and chronic non-communickddases and condition.

UNIT — Il Health care delivery system in India: Introduction, Demography and Family Planni
Maternal and child health; Urban health; Occupatiohealth; Mental health; Community geriatri
Essential Medicines and Counterfeit Medicines.

UNIT — Il Health Education: Definition, approach in health education, methdatsyrier to effective
communication, principles of health education; in&ional Health Regulations and Internatio
classification of diseases,

UNIT — IV International Health agencies and organiations: WHO, UNICEF, UNOP, World BankK
UNFPA, CARE, IHO, Notifiable diseases.

UNIT — V National Health Programs: Objectives, strategy, achievements, critical wsiaj Cance
screening and national cancer control program,ddati AIDS Control program and NACO, Natior
leprosy eradication program, Universal immunizatigmogram, National vector borne disease con
program, RNTCP, RCH, National Program for contrblbbndness, National Health Policies, Natior
Population Policy, National Rural Health Mission.

g;
CS;

nal

al
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SUGGESTED READINGS:

1. K.Park: Park’s Textbook of Preventive and soklablicine, M/s Banarsidas Bhanot Publishers
2. Ann Lindstrand, Hans Rosling: An Introductoryxfmok, Global Health

3. A.B. Christie: Infectious Diseases-Epidemiol@md Clinical Practice, Churchill Livingstone.
4. Rameshwari Pandya: Health, Family Planning amtlifibn in India, New Century Publications.

5. S.L. Goel: Health Care Policies and Programiegp and Deep Publications.
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SUBJECT TITLE: MANAGEMENT OF CLINICAL AND SUPER SPE CIALTY SERVICES IN
HOSPITALS

OBJECTIVE:

This course is aimed at developing awareness astodgnts regarding concept of location, layout thed
infrastructure and staff requirements. They woutddble to enumerate general procedures and po
and procedures followed in each of these.

licies

UNIT - | Hospital Management Of Clinical Services (Medical+ Ancillary): Detailed Management,
5,

Layout, Design of- OPD Services, Emergency Services, Clinical Laboietp Radiological Service
Operation Theatres.

UNIT — Il Overview of Management Layout & Design of Radiation Therapy department, Nuclé
Medicine, Labour and Delivery Suite, Physical TipgraPulmonary Medicine, Cath Lab.; Equipm¢
Planning, utilization survey of super-specialtyvsex equipment.

UNIT — Il Clinical services-3: Operation theatre — Intengigee units — Hospital acquired infections —
Sterilization — Nursing services — Ward management.

UNIT — IV Nursing Services: Detailed Layout, Design& Management of: General Nursing Uni
including general wards and private rooms, Intensdare Units; Decision making in nursing profess
Nurse-Patient relationship, health education teep#d; Pediatric Nursing Unit, Obstetric Nursingitr
Psychiatric Nursing Unit, Isolation Rooms, ICU/CQUkw born Nursery.

UNIT — V Emerging areas in Hospital ServicesAlternative and Complimentary medicine, Palliat
medicine, promotive Healthcare, home health cashaRilitation and De-addiction — Role of hospitg
duties and responsibilities of clinical and panaickl staff.

palr
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SUGGESTED READINGS:

1. B.M. Sakhankar: Principles of Hospital Admingion & Planning, Jay Pee Publications.

2. G.D. Kunders: Hospitals-Facilities Planning &@hagement, Tata McGraw Hill.

3. Jaydeep Das Gupta: Hospital Administration arahdfjement — A Comprehensive Guide, Jay
Publications.

4. Shakti Kumar Gupta, Sunil Kant, R ChandreshakNardern Trends in Planning and Designing
Hospitals-Principles & Practice, Jay Pee Publicetio

5. A.V. Ramasastri Srinivasan: Managing a Moderspital, Response Books.

6. Shakti Gupta, Sunil Kant: Hospital and Healtecadministration, Jaypee Publications.

Pee

of

7. J. Christopher Farmer: Hospital Emergency Mamege Guidebook, JCI Resource.
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SUBJECT TITLE: PATIENT CARE MANAGEMENT

OBJECTIVE: To understand the processes and details relatedfdotive patient care and to furth
increase the satisfaction levels of patients

er

Unit | Patient centric management: Concept of patient care, Patient-centric managen@ganization
of hospital departments, Roles of departments/meamsag enhancing care, Patient counseling & Prailc
examples of patient centric management in hospiatent safety and patient risk management.

Unit Il Quality in patient care management: Defining quality, Systems approach towards qua
Towards a quality framework, Key theories and cptseModels for quality improvement & Variations
practice.

Unit 11l Patient classification systems and the ro¢ of case mix:Why do we need to classify patients,

Types of patient classification systems, ICD 9 (GRM), Casemix classification systems, DRG, HH
ARDRG, Casemix innovations and Patient empowerlagsification systems.

Unit IV Medical ethics & auditory procedures: Ethical principals, Civic rights, Consumer proteat
act, CPA, Guideline of the CPA, Patient complajmsvers & procedures of the district forum, Statd
National commission, Role of supreme court, Patagpgeals, Autopsy, Tort liability, Vicarious liaiby,
Medical negligence, Central & state laws, Use wéstigational drugs, Introduction/need & proceduogs
medical audit, Audit administration & Regulatingnomittees. Confidentiality and professional secré
ethics of trust and ethics of rights — autonomy arfdrmed consent, under trading of patient right
universal accessibility — equity and social justimeman dignity.

Unit V Patient Medical Records: Policies & procedures for maintaining medical relsore-records, legq
aspects of medical records, its safety, presenvati storage.

SUGGESTED READINGS:
1. Goel S L & Kumar R. 2004. Hospital Core Servicesspital Administration of the 21Century.
Deep Deep Publications Pvt Ltd: New Delhi
2. Gupta S & Kant S. 1998. Hospital & Health Care Adistiration: Appraisal and Referral Treati
Jaypee: New Delhi

3. Harris M G & Assoc. 2003Managing Health Service: Concepts & Practichkaclennan + Petty:

Sydney

4. Kelly D L. 2006. Encyclopaedia of Quality Managermem Hospitals & Health Car
Administration. Vol 1-6. Pentagon Press: Chicago

5. Kilpatrick A O & Johnson J A. 1999. Handbook of HbhaAdministration & Policy. Marce
Dekkes Inc: New York

6. Kumar A. 2000. Encyclopaedia of Hospital Administa & Development: Volume I. Anmg
Publications Ltd: New Delhi.
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SUBJECT TITLE: HEALTH RELATED LAWS AND ETHICS

OBJECTIVE:
To Understand Laws relating to Health servicesalegports, License, Risk Management.

UNIT — I

Laws relating to Hospital formation: Promotion-Famgn society-The Companies Act-Law of Partnership-

A Sample Constitution for the Hospital-The TamilddeClinics Act.

UNIT — I

Laws relating Purchases and funding: Law of comsrhaw of Insurance-Export Import Policy-FEMA-

Exemption of Income Tax for Donations-Tax ObligagoFiling Returns and Deductions at Source.

UNIT —III:
Laws pertaining to Health: Central Births and DeaRegistration Act, 1969- Recent amendmen

S —

Medical Termination of Pregnancy Act, 1971 — Infafitk Substitutes, Feeding Bottles and Infant Food

Act, 1992.

UNIT —IV:

Laws pertaining to Hospitals: Transplantation ofntn Organs Act, 1994 — Pre-natal Diagno
Technigues (Regulation and Prevention of Misusd) 2894 — Medical Negligence — Medico Legal C
— Dying Declaration-MCI act on medical educatiomeTBiomedical Waste (Management and Handl
Rules-Radiation Safety System.

UNIT - V:
Laws pertaining to Manufacture and sale of Drugaigd3 and Cosmetics Acts, 1940 — Pharmacy

stic
Ase
ng)

Act,

1948 — Drugs and Magic Remedies (Objectionable Athament) Act, 1954 — Poison Act, 1919 —

Legislation for Tobacco control.

SUGGESTED READINGS:
1. The Law of Health Care Administrations — Stuart \Balber
2. Dynamics of Industrial Relations — C.B.Memoria
3. Industrial laws — N.D.Kapoor
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SUBJECT TITLE: MEDICAL TOURISM

OBJECTIVE:

To understand the Significance of Medical TourigRmle of government, Communication for medi
tourists. This will enable students to learn effeof medical tourism in nation’s economy, Pricinig
Medical Services, Emerging trends on Medical Tauris

cal

Unit — |
Introduction to Medical Tourism — History — Evolution of Medical Tourism — Scopé Medical
Tourism — Importance - Medical Tourism Process.

Unit — I

Medical Tourism Destinations— National & International Destinations - TravettRiling and Logistics

for Health Tourism.

Unit - 1l
Marketing Concepts and Strategies - Hospitality Hotel Industry linkages - Spa and Wellness Touris

Unit - IV
Medical Tourism-Ethical, Legal and Social Conceriedical Tourism-Issues & Challenges.

Unit - V
Quality Standards in Medical Tourism - Medical Tisar-The Future of Health Services — Internatig
Healthcare Accreditation.

m

nal

SUGGESTED READINGS:

1. Milica Z., Bookman Karla R. Bookman, Medical Tisun in Developing Countries , Palgrave
Macmillan tm 2007.

2. Raj Pruthi, Medical Tourism in India , Ariseliishers & Distributors, 2006.

3. RNCOS, Opportunities in Medical Tourism in In@2®07), RNCOS E-Services Pvt. Ltd.,
2006.

4. Michael D. Horomitz Jeffrey A. Rosensweig, Medi€ourism — Health Care in The Global

Economy (Trends), Americal College of Physician &xese, 2007.
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SUBJECT TITLE: HOSPITAL ARCHITECTURE, PLANNING, DES IGN AND MAINTENANCE

OBJECTIVE:
To understand the Significance of Medical TourigRmle of government, Communication for medical
tourists. This will enable students to learn effeof medical tourism in nation’s economy, Pricinig| o
Medical Services, Emerging trends on Medical Tauris

UNIT — I: Hospital as a system: Definition of hospital — slfisation of hospitals — changing role of
hospitals — role of hospital administrator — hcalpts a system — hospital & community.

UNIT — II: Planning: Principles of planning — regionalizatiomospital planning team — planning process
—size of the hospital — site selection — hospitahigéect — architect report — equipping a hospHateriors
& graphics — construction & commissioning — plargnfor preventing injuries — electrical safety

UNIT — lll: Technical analysis: Assessment of the demand aed far hospital services — factars
influencing hospital utilization — bed planningantl requirements — project cost — space requirement
hospital drawings & documents-preparing projecorep

UNIT — IV: Hospital standards and design: Building requiremerEntrance & Ambulatory Zone
Diagnostic Zone — Intermediate Zone — Critical zen&ervice Zone — Administrative zone —List|of
Utilities — Communication facility — Biomedical eigment Voluntary & Mandatory standards — General
standards — Mechanical standards — Electrical atalsd- standard for centralized medical gas system
standards for biomedical waste.

UNIT — V: Facilities planning: Transport — Communication -e&aervices — Mortuary — Information
system — Minor facilities — others.

REFERENCE BOOKS
1. Designing for total Quality in Health Care - G.Dilers

2. Modern Trends in Planning and Designing of hospialGupta S.K.SunilKant Chandra Shekhar.R
Satpathy

3. Hospital and Nursing Homes Planning, Organisat&hdanagement - Syed Amin Tabish
4. Hospitals, Facilities Planning and Management -.&unders

SEM | FOUR NATURE | ELECTIVE L P T C
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SUBJECT TITLE: HOSPITAL WASTE MANAGEMENT

Objective: The Objective of the Course is to familiarize tkarher with the importance, techniques
the procedures involved in the management of Hakyiaste.

and

UNIT -1: Hospital Hazards: Meaning — Types — Physical-Bigi@gMechanical — Psychological — Its

Impact on Employees — Preventive measures.

UNIT-2: Hospital Hazards Management: Meaning — Need — Pteg— Purpose.

UNIT-3: Control of Hospital Acquired Infection: Types offéction — Common Nosocomial Infection apd
their Causative Agents — Prevention of Hospital Wced Infection — Role of Central Sterile Supply

Department — Infection Control Committee — Monibgyiand Control or Cross-Infection — Staff Health.

UNIT-4: Biomedical Waste Management: Meaning — CategorfeBi@medical wastes — Disposal
biomedical waste products — Incineration and itpartance — Standards for Waste Autoclaving, M
Waving and Deep Burial — Segregation — Packagifigaasportation — Storage.

Cro

UNIT-5: Human Waste Disposal and Sewage Disposal: Diseasgasd from excreta — Sanitation barrjer
— Methods of Excreta disposal — Sewage wastes: MganComposition — Aims of Sewage disposal —
Decomposition of Organic Matter — Modern Sewagealiment — Drawbacks of improper disposal| of

wastes — Solid and liquid.

Reference Books:

1. Sharma — Holistic approach to Hospital Waste &f@ment published by Dept. of Hospital

Administration — AIIMS, New Delhi, 2006.
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SUBJECT TITLE: TOURISM PRINCIPLES, POLICIES AND PRACTICES

OBJECTIVE:
To realize the potential of tourism industry in ilndTo understand the various elements of Tourism

Management and familiarize with the Tourism pobcie the national and international context

Unit- | Tourism; an overview: Elements, Nature and Charatites - Typology of Tourism - Classificatign
of Tourists - Tourism network - Interdisciplinarnp@oaches to tourism - Historical Development| of

Tourism - Major motivations and deterrents to tftave

Unit-1l Tourism Industry; Structure and Components: Attomst - Accommodation - Activities
Transportation - F&B - Shopping - Entertainmentnfrastructure and Hospitality - Emerging areas| of
tourism - Rural, Eco, Medical, MICE, Literary, Igginous, Wellness, Film, Golf, etc., - Ideals |of
Responsible Tourism - Alternate Tourism - Case i88idn International Tourism.
Unit-lll Tourism Impacts - Tourism Area Life Cycle (TALC)Doxey's Index — Demonstration Effect -
Push and Pull Theory - Tourism System - Mathiesath Wall Model & Leiper's Model - Stanley Plog
Model of Destination Preferences - Demand and Suipplourism - Tourism regulations - Present treimd

U7

Domestic and Global tourism - MNC's in Tourism Istiy.
Unit-IV Tourism Organizations: Role and Functions of Wadrltirism Organization (WTO), Pacific Asia

Travel Association(PATA) , World Tourism &Travel Gocil (WTTC) — Ministry of Tourism, Govt. of
India, ITDC, Department of Tourism, Govt. of Pudanly, FHRAI, IHA, IATA, TAAI, IATO.
Unit-V Overview of Five Year Plans with special refererioeEleventh Five Year Plan for Tourism

Development and Promotion, National Action Plantiddal Tourism Policy — Code of conduct for safel an
Sustainable Tourism for India.

TEXT BOOKS
1. Charles R. Goeldner & Brent Ritchie, J.R. (2008urism, Principles, Practices, Philosophies, Jphn

Wiley and Sons, New Jersey.

2. Bhatia A.K. (2001), International Tourism Managnt, Sterling Publishers, New Delhi.
REFERENCES

1. Page J. Stephen & Brunt Paul (2007), TouristMadlern Synthesis, Thomson Publishers, London.

2. Chuck Y. Gee, James C. Makens & Dexter J. L.yCti®89), The Travel Industry, Van Nostrand

Reinhold, New York.

3. Ray Youell (1998), Tourism-an introduction, Asloin Wesley Longman, Essex.

4. Ghosh Bishwanath (2000), Tourism and Travel Mengent, Vikas Publishing House,
New Delhi.
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SUBJECT TITLE: TOURISM PRODUCTS OF INDIA

OBJECTIVE:
e To study the vast Tourist resources of India;

e To conceptualize a tour itinerary based on vargdtyhemes; and] To identify and
manage emerging tourist destinations.

Unit - | Tourism products: Definition, Types and unique fieas - Tourism resources of India

Natural, Socio cultural, Diversities in Landform Bandscape - Outstanding Geographi
features - Climate, Flora & Fauna.

Unit - Il Natural resources: Wildlife sanctuaries - Natiopakks - Biosphere reserves
Mountain Tourist Resources and Hill stations -ridls- Beaches - Caves & Deserts of India

Unit - Il Major tourism circuits of India: Inter State andiriiState Circuits - Religiou
Circuits -
Heritage Circuits - Wildlife Circuits. Cases ofs&ll destinations - Kerala, Rajasthan & Goa.

Unit - IV Manmade resources: Adventure sports - Commerdcralcibns - Amusement Parks
Gaming - Shopping - Live Entertainments - Supplei@gnaccommodation - House boats
Tree houses - Home stays - Tourism by rail - Patatevheels - Deccan Odyssey & Gold
chariot.

Unit - V Emerging Tourism Destinations of India: EcotourisRural Tourism - Golf Tourisn

- Wine Tourism - Camping Tourism - Medical TourisilICE Tourism - Pilgrimage Tourism.

TEXT BOOKS
1. S.P. Gupta (2002), Cultural Tourism in Indiadriprastha Museum of Art ar
Archaeology, New Delhi.

REFERENCES

1. Stephen Ball (2007), Encyclopedea of Tourism Ressiin India,B/H.

2. Manoj Dixit (2002), Tourism products, New RoyaldoCo. Lucknow.

3. Norman Douglas. Ed. (2001), Special Interest Touwyris

4. John Wiley & Sons, Australia. Sarina Singh (20@®yely Planet India.

5. Robinet Jacob (2007), Indian Tourism Products, f&ghiPublications, Delhi.
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SUBJECT TITLE: DESTINATION PLANNING AND DEVELOPMENT

OBJECTIVE:

® To facilitate the assessment of the tourism paikat a destination and prepare tourism
development plan as well as marketing techniques;

® To familiarize with the destination branding prees; and

® To introduce advanced analysis and research ifidlieof destination development.

Unit-1 Destination DevelopmentTypes of destinations, Characteristics of degstingt- Destinations an
products - Destination Management Systems - Dd&imgplanning guidelines - Destination Selecti
Process - The Values of Tourism.

Unit-Il Destination Planning Process and Analysis - Naticarad Regional Tourism Planning af
Development - Assessment of tourism potential -nRileg for Sustainable Tourism Developmen
Contingency Planning - Economic, Social, Culturadl &nvironmental considerations - Demand and su
match - Design and innovations.

Unit-lll  Destination Image Development - Attributes of Deetiions: Person's determined ima
Destination determined image, measurement of dggimimage - Destination branding perspectives
challenges- Creating the Unique Destination Prajosi- Place branding and destination imagg
Destination image formation process; unstructurethge - Product development and packagin
Destination branding and the web - Case Study duiBlerry as a brand.

Unit-IV Destination Promotion and Publicity - Six 'A's frework for tourism destinations - The dynan
wheel of tourism stakeholders - Destination MarkgtMix - Destination Competitiveness - Distributi
Channels- Marketing Communication and Strategies.

Unit-V Institutional Support: Public Private PartnersH®P) - National Planning Policies for Destinat
Development- WTO Guidelines for Planners - Rol@idifan civic bodies: Town planning -Characteristts
rural tourism planning- Environmental Managemens$t&ms - Destination Vision- The focus of Touris

on
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Policy: the competitive sustainable destinatiorestihation Mapping (practical assignment).
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TEXT BOOKS
1. C.Gunn (2002), Tourism Planning: Basic, Concapts Cases, Cognizant Publication.

REFERENCES
1. Nigel Morgan, Annette Pritchard & Roger Pridéd@2), Destination branding: Creating the Unig
Proposition, Butterworth and Heinemann.
2. Richard W.Butler (2006), the Tourism Area Lifgdle: Applications and Modifications, Channel Vie
Publications.
3. Claire, Haven Tang & Eleri Ellis Jones (2005pufism SMEs, Service Quality and Destinati
Competitiveness, CABI Publishing.
4. Shalini Singh, Dallen J.Timothy & Ross Kingstbowling (2003), Tourism in Destination ommunitig

ue
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CABI Publishing
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SUBJECT TITLE: TRAVEL AGENCY AND TOUR OPERATIONS

OBJECTIVE:
e To understand the significance of travel agencytandoperation business;

e To know the current trends and practices in thegouand travel trade sector;
e To develop adequate knowledge and skills applicabteavel industry.
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UNIT -l Travel Trade- Historical Perspective- Emergence of Thomas Cook and Ameri
Express Company - Types of Tour Operators - Whidemad Retail Travel Agency busines
Linkages and Integration with the Principal Serviemviders - the Changing Scenario
Travel Trade.

UNIT-II  Travel Agency and Tour Operation Business - Fonctiof Travel Agency - Settin
up a full-fledged Travel Agency - Sources of Incoofea travel agency - Diversification ¢
Business - Travel Insurance, Forex, Cargo & MICBocumentation - IATA Accreditation

Recognition from Government.

UNIT-III Itinerary Planning & Development - Meaning, Impoita and Types of Itinerary
Resources and Steps for Itinerary Planning - Dot Bont's of Itinerary Preparation — To

Formulation and Designing Process - FITs & GrouprT®lanning and Components — Spec

Interest Tours (SITS).

UNIT-IV Tour Packaging & Costing - Importance of Tour Paukg - Classifications of Touy

Packages - Components of Package Tours - Concepisthg - Types of costs — Compone
of tour cost - Preparation of cost sheet - Toucipg - Calculation of tour price - Pricin
strategies - Tour packages of Thomas Cook, SOT& &€ings and TCI.

UNIT-V Role and Responsibility of Travel Trade Associadio Objectives - Roles an
functions of UFTAA, PATA, ASTA, TAAI, IATO, ATAOI,ADTOI, IAAI, FIYTO, TAFI.

nf
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TEXT BOOKS
1. Chand, M. (2002), Travel Agency Management: Amoductory Text, Anmol Publication
Pvt. Ltd., New Delhi.

2. Negi. J (2005), Travel Agency Operations: Coteend Principles, Kanishka, New Delhi,

REFERENCES
1. Holloway, J.C. (2002), The Business of Tourigtrentice Hall, London, pp.220-279.

2. Roday. S, Biwal. A & Joshi. V. (2009), Tourisnp&ations and Management, Oxfa
University Press, New Delhi, pp-164-296.
3. Goeldner, R & Ritchie. B (2010), Tourism, Prless, Practices and Philosophies, J¢

phn

Wiley & Sons, London.
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SUBJECT TITLE: Hospitality Management

OBJECTIVE:
® To understand the essentials of hospitality ingust

® To familiarize with resort and event managemend a

® To do project work in the above areas.

UNIT -l Introduction to Hospitality Industry: Classificatiaf Hotels - Star Rating of Hotels
Classification on the basis of size, Location, @éte, Duration of stay, level of Service
Classification on the basis of ownership - AlteiveatAccommodations - Hotel Tariff Plans
Types of Guest Rooms.

UNIT-1I Hotel Organization: Need for Organizational -  Qmgational  charts, majo
departments of a hotel - Front Office, Housekeephupd and Beverage Service Departme

r
nts,

Food Production, Engineering and Maintenance, AstguiHuman Resource, Security, Sales

and Marketing, Purchase etc..

UNIT-1Il Room Reservations: Registration - Allotment of rgonstay, Departure — Handlin
FIT - GIT - Guest Services - Various Guest Serviclandling guest mail - Message Handli

g
ng

- Custody and control of keys - Guest paging - $&fgosit locker, left luggage handling, wake

up call, Handling Guest Complaints.

UNIT-IV Evaluating hotel Performance: Methods of Measuridgtel performance -
Occupancy ratio - Average Daily rate, Average Raoate per guest - Rev PAR - Market shg
Index - Evaluation of hotel by Guest.

UNIT-V Yield Management: Elements of yield management, ddeag yield in the Hote
industry, benefits of yield Management, Challengeproblems in yield management.

are
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TEXT BOOKS
1. Jagmohan Negi (1997), Professional Hotel Managens. Chand, New Delhi
2. G. Raghubalan & Smritee Ragubalan: Hotel Housgikg operations and Management.

REFERENCES

1. Jagmohan Negi, Hotels for Tourism Developmen€lt&and, New Delhi.

2. Jatashankar R Tewari (2009), Hotel front offmgerations and Management, Oxfa

publication New Delhi.

3. Gray and Ligouri (2000), Hotel and Motel Managerand Operations, PHI, New Delhi

4. Sudheer Andrews (2009), Hotel Front Office Timgn Manual, Tata McGraw Hill

Bombay.

5. John Cousins David Foskett & Cailein Gilles#8(2), Food and Beverage Managemé
Pearson Education, England.

ant,

6. Arthur & Gladwell, Hotel Assistant Manager ( ldom communicate, Barril, Jenkins)
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SUBJECT TITLE: INDIAN CULTURE AND HERITAGE

OBJECTIVE:
e To study the richness and diversity of Indian aefu

e To evaluate the contemporary trends of India celjtand

e To acknowledge and appreciate the co-existenceiftdreht cultural and religious

practices of India.

Unit - | Glimpses of Indian cultural history - Pre and Pdsdic periods - Ancient Indian

Literatures - Sacred Literature - Secular LiteraturAncient Society & Culture - Ashramas
Varna System - Purushartha - Indian vs. Westertu@ul

Unit - Il Religions of India-Religious Shrines & Centers -n#fii, Buddhist, Jain, Sikh
Muslim, Christian and others-Basic Tenets - IndianiWestern Philosophy.

Unit - Il Cultural Heritage - Ayurveda, Yoga and meditatidPerforming Arts: Dance Form
- Music - Vocal & Instruments - Folk Arts - Indi&raintings and Sculpture.
Unit - IV Architectural Heritage - Rock cut Architecture -dgihist Architecture - Gandhara

Mathura Schools of Art - Hindu Temple Architecturéndo-Islamic Architecture - Moder
Architecture - Forts, Palaces and Havelies.

Unit -V Museums and Art Galleries - Fairs and Festivalsdidn Cuisine - Traditional Art

and Crafts - World Heritage sites in India - Proideand Prospects of Cultural Tourism|in
India.
TEXT BOOKS
1. Basham.A.L (1988), The Wonder that was Indiggdrand Com, Delhi
REFERENCES
1. S.P. Gupta (2002), Cultural Tourism in Indiadriprastha Museum of Art and Archaeology,

New Delhi.
2. Hussain.A.K (1987), The National Culture of mdNational Book Trust, New Delhi. ]
Robinet Jacob (2007), Indian Tourism Products, featipublications.

4. Surendra Sahai (2006), Indian Architecture: iBdiddhist and Jain, Prakash Books.
5. The Gazette of India: History and Culture, VppRblication division, Ministry of
Information and Broadcasting, Government of Indi288.
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SUBJECT TITLE: Tourism Marketing

OBJECTIVE:
® To expose the students to concepts and compookmtarketing;

® To acquaint them with tourism specific marketikgls; and

® To familiarize them with the contemporary markgtpractices.

Unit | Evolution of Marketing - Marketing for Tourism h€& Tourism Product - Features of
Tourism Marketing - Marketing Functions - Marketdearch - Tourism Marketing Mix.

Unit Il Understanding the Market and the Consumer - MargeEnvironment — Consume
Behaviour - Buyer Decision Process - Demand Foteas Market Segmentation - Targeting
Market Positioning.

Unit Il The 4 P's of Marketing : Product Designing - Brawgdand Packaging - New Prody
Development - Product Life Cycle: Price: Strategasl Approaches; Place: Channels
Distribution, Promotion: Advertising - Sales Proimnat- Publicity - Personal Selling; Other P
People, Physical Evidence and Process.

Unit IV Marketing of Tourism & Related Activities - TrenasTourism Marketing — Marketing
of Destinations, Airlines, Hotels, Resorts, Trayajencies, Events and other Tourism su
sectors and products.

Unit V Developing Marketing Skills for Tourism - Self Metition - Team Building -
Personality Development - Creativity & InnovationAnovative Products in Tourism

eI

ct
of

International Perspective and Contemporary Trends.

229



TEXT BOOKS
1. Manjula Chaudhary (2010), Tourism Marketing, @fUniversity Press, New Delhi.

REFERENCES

akrwbdpE

Kotler Philip (2006), Marketing Management, PHI,|ibe

Stanton William. J (1999), Fundamentals of MarkgtiMcGraw Hill, New York.
Robinet Jacob (2007), Indian Tourism Products, featipublications.

Neelamegham. S (1998), Marketing in India: Casd®afidings, Vikas, New Delhi.
Ramasamy VS & Namakumar. S (1990), Marketing Mameege: Planning & Control
Macmillan, New Delhi.
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SUBJECT TITLE: ECOTOURISM

OBJECTIVE:

e To understand the significance of ecotourism;

e To comprehend the theories and practices of edstour

e To be familiar with the model ecotourism projeetsd

e To use the theoretical knowledge to mange ecotousources.

230




UNIT - Fundamentals of Ecolo- Basic Laws & ideas in Ecolo- Function and Manageme
of Ecosystem-Biodiversity and its Conservation-&adin-Ecological Foot Prints - Relationship
between Tourism & Ecology.

UNIT-II  Ecotourism Evolution, Principles, Trends and Functions of tBodsm — Mass
Tourism Vs Ecotourism -Typology of Eco-tourists ediourism Activities & Impacts -Wester
Views of Ecotourism - Qubec Declaration 2002 - KyBtrotocol 1997 - Oslo Declaration 2007

. D

UNIT-1II Ecotourism Development - Sustainable Ecotourisnesderce Management - Socio-
economic Development - Ecotourism Policies, Plagnamd Implementation - Eco-friendly
Facilities and Amenities - Carrying Capacity - Aitative Tourism -Responsible ecotourism-
Ecotourism Programming.

UNIT-IV Conservation of Ecotourism Protected Area Management through Ecotourism -
stakeholder Engagement - Community ParticipatioTypes of Participation, Issues and
Challenges - Ecotourism Projects - Case Studiesenyar National Park, Thenmala Eco-
Project, Similipal Ecotourism Project, SunderbamtBarism Project, Kaziranga National Pafk,
Run of Kutch, Nandadevi Biosphere Reserve, Corldational Park, Gulf of Mannar, Kruger
National Park, South Africa.

UNIT-V Ecotourism Development Agencies- Role of the Irddomal Ecotourism Society — the
UNWTO, UNDP, WWF - Department of Forest and Enviramt - Government of Indig,
ATREE, EQUATIONS.

TEXT BOOKS
1. Fennel, D. A. (1999), Ecotourism -An Introduati®outledge Publication.

REFERENCES

1. Weaver, D. (2001), the Encyclopedia of Ecotanfi€ABI Publication.

2. Fennel, D. A. (2002), Ecotourism Policy and Rlag, CABI Publishing, USA.

3. Sukanta K Chaudhury, Cultural, Ecology and Soatde Development, Mittal, New Delhi.
4. Ralf Buckley (2004), Environment Impacts of Emoism, CABI, London.

5. Ramesh Chawla (2006), Ecology and Tourism Dgretnt, Sumit International, New Delh|.
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SUBJECT TITLE: Event Management
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OBJECTIVE:
To familiarize the students with the essentialEwént Management;

To understand the potential of MICE and Event Tsmriand
To enable the students to take up project workénabove areas. .

UNIT | Introduction to Events: Scog- Nature and Imprtance- Types of Event— Unique
features and similarities - Practices in Event Mgemaent - Key steps to a successful event.

UNIT Il The Dynamics of Event Management: Event Plannind arganizing — Problen
Solving and Crisis Management - Leadership anddfsahts Management - Managing Peo
and Time - Site and Infrastructure Management.

UNIT 1l Introduction to MICE: Planning MICE, Components thie Conference Marke
Characteristics of Conferences and Conventions, BV a supplement to Tourism, the nat
and demand of Conference markets- The EconomicSmwmil significance of Convention
process of Convention Management.

UNIT IV Event Marketing - Customer care - Marketing equipteeand tools - Promotion
Media Relations and Publicity - Event Co-ordinatiodisual and Electronic Communication
Event Presentation - Event Evaluation - Case Ssudieevents of National and Internatior
importance.

UNIT V Travel Industry Fairs - Benefits of Fairs - ITB, W] BTF, TTW, FITUR, KTM,
IITM, ClI-Events, PATA Travel Mart.

=
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TEXT BOOKS
1. Leonard H. Hoyle (2002), Event Marketing, Johiteyvand Sons, New York.
2. Anton Shone & Bryn Parry (2002), Successful Ewtanagement, Cengage Learning.

REFERENCES

1. Bhatia A.K. (2001), Event Management, Sterlindplzhers, New Delhi.

2. David C. Watt (1998), Event Management in Ledsaimd Tourism, Pearson, UK.

3. Joe Gold Blatt (1997), Special Events- Best fitres in Modern Event Management, John
Wiley and Sons, New York.

4. Avrich Barry (1994), Event and Entertainment kéging, Vikas, New Delhi.

5. Panwar J.S. (1998), Marketing in the New Era, Shigev Delhi.
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SUBJECT TITLE: E-TOURISM

OBJECTIVE:
e To understand emerging business models in tounsitravel industry;

e To study the impact of Information Technology oariem and travel sector;
e To explore the scope of entrepreneurship in thergimge e-tourism business

Unit- | Introduction to ktourism, Historical Developmer- Electronic technology for da
processing and communication - Strategic, Tactiodl operational use of IT in Tourism.

Unit - Il Global Distribution System: History & Evolution -05 & CRS - Levels of CR$

Participation - Hotel Distribution System - CasdsAmadeus - Galileo, World Span, Sab
Abacus - Changing Business models of GDS.

Unit - Il Typologies of E-tourism: Business models - BusirtesBusiness (B2B) - Business
Consumer (B2C) - Consumer to Business (C2B) - Qoesuo consumer (C2C) - Business
Employees (B2E) - & Business to Government (B2G).

Unit- IV Payment Systems in E-tourism - Payment Gatewallin@iand Settlement Plan (BSH
- Security Issues and Certification -Future of Hrtem - Travel Blogs - E-marketing arn
promotion of Tourism Products - Challenges for @ntional business models & Competiti
strategies.

Unit - V Amadeus Practical - Hands on Amadeus Software rcBieq - Building, Retrieval
Display & Cancel of PNR - Fare display - Itinergmjcing - Issuance of tickets.

=4
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TEXT BOOKS
1. Sheldon P. (2002), Tourism Information Techng|d@ABI.
2. Inkpen G. (2000), Information technology for Wehand Tourism, Addison Wesley.

REFERENCES

1. Buhalis D. (2004), Etourism: Information Techwgy for Strategic Tourism Manageme
Prentice Hall India.

2. Poon A. (1998), Tourism, Technology and CompetiStrategies, CABI.

3. Rayport J.F. & Jaworski B.J. (2002), Introductito Ecommerce, McGraw-Hill. 4.

Malvino A.P (1995), Electronic Principles, McGrawiH
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SUBJECT TITLE: AGRI BUSINESS ENVIRONMENT AND POLICY

OBJECTIVE:
To expose learners to the environment in whichatipé-business is conducted. Focus will
on understanding micro and macro environmentakfend their impact on agri-business.

be

UNIT | Role of agriculture in Indian economy; problemsl giolicy changes relating to far
supplies, farm production, agro processing, aduical marketing, agricultural finance etc.
the country.

UNIT Il Structure of Agriculture - Linkages among sub-seciof the Agribusiness sector;

economic reforms and Indian agriculture; impact ldferalization, privatization an
globalization on Agri business sector.

UNIT Il Emerging trends in production, processing, markeéind exports; policy contro
and regulations relating to the industrial sectahwspecific reference to agro industries.

UNIT IV Agribusiness policies- concept and formulation; amelv dimensions in Agri

business environment and policy.

UNIT V Agricultural price and marketing policies; publigstibution system and othg
policies.

Suggested Readings

Adhikary M. 1986 Economic Environment of BusineSs Chand & Sons.
Aswathappa K. 199'Essentials of Business Environmédtimalaya Publ.
Francis Cherunilam 2008usiness Environmeridimalaya Publ.
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SUBJECT TITLE: AGRICULTURAL MARKETING MANAGEMENT

OBJECTIVE:
To expose learners to the environment in whichatipé-business is conducted. Focus will
on understanding micro and macro environmentaleforand their impact on agri-busine|

be
SS.

The objective of this course is to give the studemm understanding of concept, various
policies, strategies and decisions relating to ety that can be developed by agribusiness

firms.

UNIT | Meaning and scope, agricultural marketing and egova development; Agricultural

market structure — meaning, components and dynashicgrket structure; marketing strategy

— meaning & significance, formulation of marketirgrategy; agribusiness marketi
environment, design of marketing mix, market segmagmn and targeting, determinants
consumer’s behaviour.

UNIT Il Product management - product management processienisions, new produ
development — significance and classification af peoduct, stages and estimation of dem
of new product; product life cycle.

UNIT Il Pricing policies and practice for agribusiness tedainants of price, objectives
pricing policies and pricing methods.

UNIT IV Promotional management - advertising planning axetw@ion; sales promotior
grading and standardization.

UNIT V Distribution management - storage and warehougiagti@nsportation manageme
for agricultural products; marketing agencies/imediaries — roles and functions; distribut
channels involved in agribusiness.

Suggested Readings

Acharya SS & Agarwal NL. 2004gricultural Marketing in India4th Ed. Oxford & IBH.
Kohls RL & Uhj JN. 2005Marketing of Agricultural Product9th Ed. Prentice Hall.

Kotler P. 2002 Marketing Management — Analysis, Planning, Impletaiggon and Contral
Pearson Edu.

Krishnamacharyulu C & Ramakrishan L. 206&iral Marketing Pearson Edu.
Ramaswamy VS & Nanakumari S. 2002arketing Managemen®nd Ed. Mac Millan India.
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SUBJECT TITLE: FARM BUSINESS MANAGEMENT

OBJECTIVE:
To acquaint the students with the basic principgéfarm management dealing with t
analysis of farm resources having alternativesiwithe framework of resource restrictions.

UNIT | Nature, scope, characteristics and role of farnsifass management; famm

management decisions; farm management problems.

UNIT Il Principles of farm management decisions — priecipl variable proportion, cost

principle, principle of factor substitution, law afqui-marginal returns, opportunity cost

principle, etc.

UNIT Il Tools of farm management and farm business asalysiarm planning an
budgeting; Farm records and accounts, types ardgms in farm records and accounts,
worth statement, farm efficiency measures.

UNIT IV Management of farm resources — Land, Labour, Faachinery, Farm building,etg.

UNIT V Risk and uncertainty in farming -sources of uraety in farming, manageme

Nt

strategy to counteract uncertainty and decisioningagrocess in farm business management

under risks and uncertainty.

Suggested Readings

Heady EO & Jensen H. 196@arm Management Economid3rentice Hall.

Johl SS & Kapoor TR. 197Fundamentals of Farm Business Managemi€atyani Publ.
Kahlon AS & Singh K. 1992Economics of Farm Management in Indkdlied Publ.
Panda SC. 200Farm Management & Agricultural Marketinglalyani Publ.
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SUBJECT TITLE: MANAGEMENT OF AGRI BUSINESS COOPERAT IVES

OBJECTIVE:
To acquaint the students with the basic principgéfarm management dealing with t
analysis of farm resources having alternativesiwithe framework of resource restrictions.

UNIT | Cooperative administration- a global perspectiexology of cooperativ
administration, cooperative sector and economieldgment.

UNIT Il Cooperative management- nature, functions and ogerpof cooperatives
procurement, storage, processing, marketing, psoadscooperative formation, role
leadership in cooperative management.

UNIT Ill The state and cooperative movement, effects ope@dive law in managemer
long range planning for cooperative expansion,cyaiaking.

UNIT IV Human resource management, placement and roleoafdbof directors ir
cooperative management.

UNIT V Overview of agribusiness cooperative — credit e@vapves, cooperative marketin
dairy cooperative; financing agribusiness coopeeati

Suggested Readings

Akmat JS. 1978New Dimensions of Cooperative Managemeintnalaya Publ. House.
Ansari AA. 1990 Cooperative Management Patterdsamol Publ.

Sah AK. 1984Professional Management for the Cooperatiwékas Publ.House.
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SUBJECT TITLE: FOOD RETAIL MANAGEMENT

Objective The objective of this course is to assist studentsderstanding the structure and
working of food marketing system in India, to examihow the system affects farmers,
consumers and middlemen and to illustrate the respof this dynamic marketing system to

technological, socio-cultural, political and econoiiorces over time.

UNIT | Introduction to International Food market, Indi@®mpetitive Position in Worl

Food Trade, Foreign Investment in Global Food ItrgusRetail management and Fopd

Retailing, The Nature of Change in Retailing, Oigad Retailing in India, E-tailing an

Understanding food preference of Indian ConsumegdFconsumption and Expendityre

pattern, Demographic and Psychographic factoretiffg Food Pattern of Indian Consumer,

o

UNIT Il Value Chain in Food Retailindrincipal trends in food wholesaling and retailing,
food wholesaling, food retailing, the changing mataf food stores, various retailing formats,

competition and pricing in food retailing, markebglications of new retail developments,

value chain and value additions across the chdioad retail, food service marketing.

UNIT Il 4 P’s in Food Retail Managemem®rand Management in Retailing, Merchandise

pricing, Pricing Strategies used in conventional aon-conventional food retailing, Public

distribution system, Promotion mix for food retagi Management of sales promotion and

Publicity, Advertisement Strategies for food redesl

UNIT IV Managing Retail Operation$lanaging Retailers’ Finances, Merchandise buyi

and handling, Merchandise Pricing, Logistics, precwent of Food products and Handling

Transportation of Food Products.

UNIT V Retail Sales Management Types of Retail Sellirdesperson selection, Salesperson
training, Evaluation and Monitoring, Customer Rielaship Management, Managing Humian

Resources in retailing, Legal and Ethical issueRetailing.

Suggested Readings

Berman & Evans. 200Retail Management: A Strategic Approadidth Ed. Prentice Hall g
India.

Cox. 2006 Retailing: An Introduction5th Ed. Pearson Edu.

Levy M & Weitz BW. 2004 Retailing Managemenbth Ed. McGraw Hill

=h
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SUBJECT TITLE: MANAGEMENT OF AGRICULTURAL INPUT MAR  KETING

Objective The objective of this course is to give the studeart understanding of different

marketing concept and marketing system in conteagdcultural inputs.

UNIT | Agricultural input marketin— meaning and importance; Management of distribi
channels for agricultural input marketing; Agriautl Inputs and their types — farm and n
farm, role of cooperative, public and private sexia agriinput marketing.

UNIT Il Seed- Importance of seed input; Types of seedsridyyhigh yielding and quality

seeds; Demand and supply of seeds; Seed markétammels, pricing, exportimport of see
Role of NSC and State Seed Corporation.

UNIT 1l Chemical Fertilizers- Production, export-importipply of chemical fertilizers,

Demand/consumption, Prices and pricing policy; glyoen fertilizers; marketing system

marketing channels, problems in distribution; Role IFFCO and KRIBCO in fertilizer

marketing.

UNIT IV Plant Protection Chemicals- Production, exportGripconsumption, marketing
system — marketing channels; Electricity/Diesel-Quarketing and distribution system;

pricing of electricity for agriculture use; subsidg electricity.

UNIT V Farm Machinery- Production, supply, demand, Mankeaind distribution channe
of farm machines; Agro-industries Corporation andarketing of farm machines
implements/Equipments.

DN-

is;

~

Suggested Readings
Acharya SS & Agarwal NL. 2004gricultural Marketing in India4th Ed. Oxford & IBH.

Broadway AC & Broadway Arif A. 2003A Text Book of Agri-Business Management

Kalyani.
Singh AK & Pandey S. 200Rural Marketing New Age.
Singh Sukhpal 200Rural Marketing- Focus on Agricultural Inputgikas Publ. House.
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SUBJECT TITLE: AGRI SUPPLY CHAIN MANAGEMENT

Objective The course introduces students to the conceptpremmesses of agricultural supy
chain management, framework for structuring sugmblgin drivers; network designs, demand
forecasting, inventory planning, sourcing decisiand IT enablement of supply chain.

UNIT | Supply Chain: Changing Business Environment; SCkésént Need; Conceptt
Model of Supply Chain Management; Evolution of SCBGM Approach; Traditional Agri.
Supply Chain Management Approach; Modern Supply it€hdanagement Approach:;
Elements in SCM.

UNIT Il Demand Management in Supply Chairypes of Demand, Demand Planning and
Forecasting; Operations Management in Supply ChBasic Principles of Manufacturing
Management.

UNIT Il Procurement Management in Agri. Supply chain: Rasing Cycle, Types
ofPurchases, Contract/Corporate Farming, Classificaof Purchases Goods or Services,
Traditional Inventory Management, Material Requiests Planning, Just in Time (JIT),
Vendor Managed Inventory (VMI).

UNIT IV Logistics Management: History and Evolution of Lsigis; Elements of Logistics;
Management; Distribution Management, Distributiontrategies; Pool Distribution;
Transportation Management; Fleet Management; Seiaicovation; Warehousing; Packaging
for Logistics, Third-Party Logistics (TPL/3PL); GA®chnology.

UNIT V Concept of Information Technology: IT Application BCM; Advanced Planning
and Scheduling; SCM in Electronic Business; RoleKobwledge in SCM; Performance
Measurement and Controls in Agri. Supply Chain Mpement Benchmarking: introductiory,
concept and forms of Benchmarking.

Suggested Readings

Altekar RV. 2006 Supply Chain Management: Concepts and Ca3e=mntice Hall
of India.

Monczka R, Trent R & Handfield R. 200Rurchasing and Supply Chain
ManagementThomson Asia.

van Weele AJ. 200®urchasing and Supply Chain Management Analysis,
Planning and PracticeVikas Publ. House.
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SUBJECT TITLE: AGRICULTURE ECONOMICS

Objective: Basic objective of this course is to impart knowgedabout current Indie
agriculture, policies and changes which have tgiace in the post independence period v
a special focus upon problems being faced in thket lof challenges of food security a
sustainable agriculture.

UNIT -1 Role and importance of Agriculture in Economic Diepenent, Features of Indit
Agriculture, Causes of low productivity, Socio-autil and Institutional constraint
Suggestive measures for improving Agricultural Ricdity, Brief review of agricultura
development under the Five year plans, Problensdsdn Agriculture

UNIT-1I Land reforms: Meaning, Need and objectives, Meascoamtemplated to achieve t
objectives of land reforms, Abolition of Intermedés, Tenancy Reforms, Reorganisation
Agriculture, Rural Development Programmes and itgpdact on Rural Development a
Agricultural development, MNREGA, Bharat Nirman

UNIT-1II  Agricultural Labour: Definition, causes of growtleonditions and problems
measures for improvement, Farm size and Efficiefogd Security and Public Distributic
System, Food Security System Act 2013

UNIT-IV Modern Technology Vs Institutional Reforms. New iagftural technology ant
Farm Mechanisation, Choice of appropriate technoloyg agriculture. Green Revolutiof
concept, impact and scope, Agriculture and econoefams.

UNIT-V : AGRICULTURE AND GLOBALIZATION International trade in agricultur
commodities - Role of World Trade Organization;ulss in liberalization of domestic af
international trade in agriculture - Impact of WB@ Indian agriculture

vith
nd
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Suggested Reading:

1. Mishra and Puri: Indian Economy, (Latest Edi}iblimalaya Publishing House, New
Delhi

2. Ruddar Dutt and K.P.M. Sundaram: Indian Econafiogtest Edition) S. Chand & Co.,
New Delhi

3. Ministry of Finance, Govt. of Indian: Economiar8ey, various issues

4. Economic and Political Weekly, Selected Articles

6. Ministry of Agriculture, Govt. of India, "IndiaAgriculture at a Glance 2012"
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SUBJECT TITLE: AGRICULTURAL AND MICRO-FINANCE

Objective: Objective: To familiarize students with the Agricultural Firaal System,
Microfinance System and tools and techniques uselddtter management decisions.

UNIT-I Need and Importance of Agriculture Finance, EsaéReatures of Agriculture credi
system, Agricultural credit Structure in India. Nimstitutional financing for Agriculture,

Merits and Demerits. Management of Agri-Financeewipoint of Borrower and lender.

Economic feasibility Tests of Farm credit propd@diree R’s of credit & Four C’s of Credit)

UNIT-II Methods and mechanics of Lending to AgricultureleRand functions of NABARD
for Agriculture Finance Role of Commercial Bank aigricultural Finance, Regional Rurp
Banks and Rural Finance, Its viability, Problemd ahallenges

UNIT-1II  Multi-agency Approach to agricultural Finance, Reohbs of Over dues qaf
Agricultural loans. Measures to overcome the Probté over dues. Public Farm Financinp

Schemes: Financing of Bio-Gas Plant, Financingafltty Development, Financing of Dairy

Development, Financing of Customs Services Unitgaicing of Minor Irrigation Schemes

UNIT-IV  Microfinance: Concept and Revolution, Grameen egrpemt. Growth ang
development of Micro-finance in Bungladesh, Worldhout poverty-Views of Muhammad

—

Yunus. Microfinance and SHGs in India and its intponce for socio- economic development

of poor families.

UNIT-V Microfinance and women empowerment. Role of NABARDIinking SHGs with
Banks, Growth and Development. SGSY and SHGs. BbMFIs (Non-Banking Financial

Institutions) in expanding micro-credit facilitiésr the poorest of poor in the country. These
MFIs include SKS microfinance, SHARE, BASIX, etmrBe case studies on microfinarce

and Agriculture Finance.

Suggested Readings:

1. S.S.M. Desai: Agriculture & Rural Banking in ladHPH

3. Pension: Agricultural Finance, Tata Mc Grow Hill

4. Bauman. | Dieslam & EC: Capital and Credit NeimdShanging Agriculture,PHI
5. Rais Ahmed: Micro- Finance and Women Empowerritial Pub. New Delhi
6. Malcolm Harper: Practical Micro-Finance- A Traig Guide for South Asia

7. K.G. Karmakar, Rural and Self Help Groups Miarahce Needs and concepts in Indli
SAga Pub.
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SEM THREE NATURE ELECTIV L P T C
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COURSE CODE 20260EJ44 3 0 0 3

SUBJECT TITLE: NEW TRENDS AND DEVELOPMENT IN AGRI-S ECTOR

Objective: Objective: To familiarize students with the Agricultural Firaal System,
Microfinance System and tools and techniques uselddtter management decisions.

UNIT | Agribusiness Management
Concept of E-agribusiness, Need & importance ofgibasiness, Different models in |
agribusiness, Microfinance with special referemc8HGs.

UNIT Il Green house / Polyhouse techniques

Basic concept of Green house / Polyhouse, Consigu@reen House / Polyhouse, Differe
commercially important horticultural and other gmrown in Green House / Polyhou
Importance & future scope of the technique.

UNIT Il Plant Tissue culture Basic concept, scope & importance of plant tissuiéure,
Fundamental technique followed in tissue cultur@jdvicrop plants exploited in tissue culty
techniqueBiodiesel sectorBasic concept of biodiesel, Different crop plargedi in biodiesel
Benefits of biodiesel in comparison to crude digspétrol, Manufacturing biodiesel, Alg
biodiesel.

UNIT IV Managerial aspects in Food Processing Indusy Organization of a foo
processing unit: Different department involved ifoad processing company and importa
of coordination in those departments etc. Imporaoicproduction, marketing & distributig
aspects in food processing sectdanagement of Agro Processing IndustryFactors to be
considered while establishing food processing plamtluding government norms
requirements, Actual processing of Agri-produce ifimal products, Utilization of byproduc
in agro processing industry

UNIT V Water Management:

Sources of water and water requirement of cropggation water use efficiency Micrg
irrigation systems, economic use of water Wateiseoration measures, rain water harvest|
gully plugging, contour bunding , terracing, chexkirun-off water Watershed developmé
programmes, problems of water management, watkrtjool and strategies to overcome the
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Reference Books

1. “Commercial Agri-enterprises-Strategy Achievememd Future prospects”, S. N. Misra, Deep &

Deep Pulications, New Delhi.

2. Indian Agriculture & Agri-business management, ®mita Diwse, Krishi Resource Management Network
3. B. Misra, G. C. Kar, S. N. Misra, 2004,” Agrodusstries and Economic Development, A vision of 2ist
Century”, Deep & Deep Publications Pvt. Ltd., NewliD

4. Dairy Technology, By Sukumar De, Tata MC GreWdHPublication, New Delhi

5. Food biotechnology, S N Tripathy, Dominant Psiidirs and Distributors, New Delhi

6. Water Resources by Ministry of Agriculture, Goot India

7. Principles of Soil Conservation and Water Mamaget by H.R.Arakeri and Roy D.
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